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Protein Supply Picture 
May Force Change in 
Drastic Acreage Curbs 


By JOHN CIPPERLY 
Feedstuffs Washington Corresp 


WASHINGTON — An indicated 
drop of nearly 2 million tons of cot- 
tonseed production this year centers 
attention on the vegetable protein 
supply outlook for the coming feed 
year and appears to warrant a sec- 
ond look at the previously announced 
drastic controls over diverted acre- 
age and cross-compliance between 
crops as a condition of eligibility 
for price supports on all crops for 
the next year. 

Contributing further to the belief 
that a vegetable protein shortage 
may be in the making is the official 
September estimate of a soybean 
crop totaling about 325 million 
bushels. 

Trade experts believe exports will 
total not less than 50 million bushels, 
and it is possible that the amount 
available for domestic use may not 
be much more than was on hand 
in the past year. 

Observers here now believe that 
Secretary Benson will have to mod- 
ify his plans for control over the 
diverted acres in face of hard supply 
facts which are being written into 
the record as crop conditions are 
revealed. 

The secretary’s announced control 
program on land removed from pro- 
duction of crops under acreage al- 
lotments in its most drastic form 
could in effect freeze the pattern 
of production of the non-designated 
non-basic commodities for which 
price support programs are avail- 
able. This could mean that the pro- 
duction of soybeans, oats, barley, 
grain sorghums and rye could be 
frozen at the 1953 land use pattern 
and prevent a farmer from concen- 
trating on production of soybeans on 
all his land available for use rather 
than other crops which produce a 
lower dollar return per unit. 


Not Clarified 


That point in the secretary’s pro- 
gram has not been clarified, but at- 
torneys at USDA say that they have 
held in the past that under the pro- 
visions of the farm law when a crop 
is under price support USDA does 
have the power to impose acreage 
allotments on that crop as an im- 
plement to make the price support 
program effective. It may be re- 
called that when potatoes were un- 
der price support Congress went out 
of its way to amend the farm act 
specifically to require use of market- 
ing quotas on that crop if it was to 
be price supported. That congres- 
sional action, in the opinion of of- 
ficials at the solicitor’s office, would 
confirm the belief that USDA does 
have authority to impose acreage al- 
lotments on any crop under a price 
support program. 

This week top Commodity Sta- 
bilization Service officials told Feed- 
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stuffs that the Benson diverted acre- 
age plan was not the final answer. 
Much will depend on analysis of 
the crop report issued this week. 

CSS officials are keenly aware of 
the protein supply outlook, and a soy- 
bean crop of not better than 320 
million bushels will clinch the op- 
position within USDA to the Ben- 
son diverted acreage plan. 

On Sept. 13 a feed industry group 
will meet with CSS officials to point 
up the protein supply situation and 
ask that some consideration be giv- 
en to a relaxation of the diverted 
acreage program. 

One point which is not too clearly 
understood is that the diverted acre- 
age plan is not mandatory. Farm- 
ers can refuse to accept the cross- 
compliance restrictions and go it 
alone, but if they do they would be 
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ineligible for price support on all 
crops. In the case of over-planting 
of acreage of cotton or wheat they 
would still be subject to marketing 
penalties for production in excess 
of their acreage allotment. 

The Benson diverted acreage pro- 
gram is little less than tough, but 
it is a measure of freedom if the 
farmers wish to reject price sup- 
ports for their crops. In the case of 
cotton in the Delta area, farmers 
may conceivably plant cotton to the 
extent of their acreage allotments 
and be exempt from marketing pen- 
alties for excess production, but at 
the same time they could plant soy- 
beans in the acres taken out of cot- 
ton without any loss. It now appears 
that the 1955 cotton crop cannot ex- 
ceed 10 million bales, and conse- 
quently on the estimated supply-de- 
mand basis it would sell well above 
price support levels. If that condi- 
tion exists the cotton farmer in the 
Delta need not worry about gov- 
ernment controls except for market- 
ing penalties for overplanting of cot- 
ton. He can grow to his heart’s con- 
tent other crops without affecting 
his cotton situation. 

That condition would not apply in 
the wheat states where that is the 
single crop. 





Opinions Divided on Proposed 
Import Bans on Oats, Barley 


By JOHN CIPPERLY 


Feedstuffs Washington Correspondent 


WASHINGTON—Backing its rec- 
ommendation for import controls on 
oats and barley the U. S. Department 
of Agriculture this week appears to 
have presented an inadequate sup- 
port of its case to the Tariff Com- 
mission, 

With a larger crop of domestic 
cats this year and heavy carryover 
supplies the USDA asked imposi- 
tion of a larger import quota than 
it asked last year. The USDA now 
recommends an import quota of 40 
million bushels as compared with a 
recommendation a year ago of 23 
million bushels. 

It was developed at the hearings 
this week before the Tariff Commis- 
sion that USDA officials had not 
taken into consideration the proba- 
ble level of price support for oats 
for the new crop. It is widely known 
that most every faction at USDA 
now favors a 65% of parity support 
which will be much less than a mag- 
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net to attract Canadian or other off- 
shore imports. 

Speaking for the Canadian inter- 
ests, George MclIvor, head of the 
Canadian Wheat Board, told the com- 
mission that crop conditions in Can- 
ada are such that his country prob- 
ably would be unable to export as 
much as 80 million bushels of oats 
to the U.S. 

No Agreement 

The oat import problem finds the 
grain merchandising trade at odds. 

Grain trade representatives from 
the Minneapolis market, with local 
interests behind them in the North- 

(Continued on page 89) 
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CSS May Issue 

Drouth Relief 

Modifications 
icati 

WASHINGTON — Pressure within 
the U.S. Department of Agriculture 
is now developing to compel the Com- 
modity Stabilization Service to modi- 
fy its drouth relief program to put 
the feed grains on a flat price basis 
similar to the program which was in 
effect last year. Complainants state 
first that the 60¢ per hundredweight 
discount is inadequate for farmers in 
some of the worst drouth-hit states. 
In other areas they claim that the 
trade is widening margins to the dis- 
advantage of the farmer. 

It is apparent that as local supplies 
are exhausted through purchases 
from feed dealers the replacements 
must reflect imported supplies which 
include in-bound freight. 

While this is now a critical issue 
within CSS and the Farmers Home 
Administration it should not become 
a insoluble problem. Western Arkan- 
sas, according to U.S. weather offi- 
cials, has the worst drouth conditions 
on record. Farmers in that country 
are with their backs to the wall. It 
now becomes a matter of out-and-out 
relief aid rather than discounts for 
government grain stocks. It is a case 
of humanitarian consideration, rather 
than dollars and cents discounts. 

It is now probable that CSS will 
modify the application of its drouth 
relief program to tailor it to fit areas 
rather than the general application 
now in effect. 

Also this week’s general crop re- 
port will fix the issue of drouth re- 
lief aid to the Southeast for Georgia 
and the Carolinas. The general crop 
report will give a good measure of 
availability of local feed supplies and 
if the report indicates that those 
states are badly hit and out of, or 
short of, adequate local production it 
is a sure thing that most of all those 
states will be in the drouth relief 
program soon. 





Keen Interest Reported in National 
Feed Industry Show Set for K.C. 


MILWAUKEE—Although | general 
sale of exhibit space at the fourth 
Nationa! Feed Industry Show in Kan- 
sas City next March started only 
about a month ago, a large percent- 
age of space already has been taken, 
according to Eldon H. Roesler, co- 
manager of the show. 

Mr. Roesler, business manager of 
the Feed Bag, said that quite a few 
new firms have contracted for space 
and most of the leading companies 
who have used the show before are 
back on the list of exhibitors. 

The trade show will be held in con- 
junction with the annual convention 
of the Midwest Feed Manufacturers 
Assn. in the Kansas City Munic‘pa’ 
Auditorium March 14-15. More than 
2,000 feed and grain men are ex- 
pected to attend. 

Lloyd S. Larson. executive vice 
presient of the Midwest association, 





has made plans to hold all association 
meetings in the same building at the 
show. Convention sessions will be 
held each morning and the show will 
be open in the afternoon and early 
evening. 

Exhibits will include the latest in 
machinery and equipment, special 
booths covering all types of feed in- 
gredients, educational disp'ays by 
various associations representing in- 
gredient producers, and exhibits by 
feed manufacturers. 

Most firms who have contracted 
for exhibit space have taken multiple 
booths, Mr. Roesler said. Companies 
who still want space may contact the 
National Feed Industry Show, 1712 
W. St. Paul Ave., Milwaukee 3. Ho- 
tel reservations are being made by 
the Housing Bureau, Kansas City 
Association of Commerce, Kansas 
City, Mo. 
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A Clear Appraisal 


R. O. B. JESNESS is head of the department of agricultural economics 
[ ) at the University of Minnesota. His continuing study of farm economic 
problems covers all of the years of the great experiments in agricultural 
legislation. Many leaders both of agriculture and business give great weight to 
his informed appraisal of this subject. 

Writing in the Minneapolis Star recently, Dr. Jesness discussed fhe 
present situation with what we think is great clarity. Here is what he wrote: 

“The recent battle in congress over farm legislation centered on the level 
of price supports after 1954. As the smoke of battle clears from capitol 
chambers and committee rooms, it may spread over the country as part of 
the campaign oratory to add to the haze of inadequate understanding of 
what the problems really are. 

“This is a good time to take a look at the whole price support idea. 
Are price supports really the sure-fire remedy for the ills of agriculture they 
are proclaimed to be? 

“The farmer gets little comfort out of being reminded that during the 
war and early post-war period the advantage was in his favor. He cannot 
be expected to throw his hat in the air over the fact that while his prices 
have sagged, the prices of some other lines and wage rates for some have 
continued to edge upward. To him this means additions to his costs. 

‘Does not this build a good case for continuing price supports indefinitely 
and restoring them to the 90% level or higher? Let’s have a look at this. 

“First we will do well to keep some limitations of present price sup- 
ports in mind, The mandatory price supports at 90% apply only to the six 
so-called basics—wheat, corn, cotton, rice, peanuts, and tobacco. 

“The act just passed provides supports of 82% to 90% of parity on the 
first five for 1955. Presumably the range will be 75 to 90% after next year. 

“The six basic crops bring in less than one-fourth of the farmers’ cash 
income from sales for the country as a whole. Specific supports are pro- 
vided for some other lines but non-supported commodities provided 56% of 
the total farm cash receipts for the United States in 1952.” 


* * * 


EEF cattle, hogs, poultry and eggs, fruits and vegetables are not spe- 
B cifically supported by the present program. 

‘In short, we are not dealing with a program that applies directly to 
anything like all farmers or farm products. Under the circumstances it is 
not strange that there are wide differences of opinion among farmers them- 
selves with respect to the support program. 

“A sensitive spot in the price support picture is the stocks that are 
accumulating. and the public funds being required. Wheat carryover on July 1 
reached the record total of 903 million bushels. This is enough to provide 
domestic needs and prospective exports with some to spare for an entire year 
In spite of restricted acres and drouth, the 1954 crop is adequate without 
drawing down the carryover. 

“What shall we do with this supply as well as with the holdings of 
butter, dry milk, cotton, cottonseed oil and other commodities? The welcome 
mat is ready and waiting in Washington for anyone who has a real answer 
to this $64 question. 

“Price supports are not the answer. They do not prop up the income 
for all farmers, They encourage production which adds to the surplus. They 
make the job of disposing of accurnulations more rather than less difficult. 

“This does not mean that price supports can be thrown into the discard 
all at once. That would be unfair to those who have been permitted to be- 
come dependent on such supports. It would mean pulling the rug from 
markets for wheat, butter and cotton. Moreover, there is little argument 
over having some program to help protect agriculture if serious general 
depression should return. Stop-loss price supports may have a real place at 
such times. 

“Why have prices of some farm products fallen so decidedly in the last 
two or three years? The answer is not found in any general depression. While 
some of the bloom is off the war boom, business activity, employment and 
income figures remain at high levels. 

“The drop is not because demand is depressed. The reason is that pro- 
duction is high. - 

“Part of this is a continuation of expanded production to meet war needs. 











Part is a response to the incentive of price supports. The capacity of the 
human stomach is limited. Total food consumption remains remarkably stable. 
The result is that it does not take much of an increase in supply before it 
begins to press on the market. 

“Wheat is a good illustration. We went into the war with ample stocks. 
By 1944, the need for more wheat to meet the food requirements of other 
nations with supplies reduced by war led to expansion. Our exports remained 
unusually large for several years after the war because of this need and 
because this country provided much of the payment. 

“Now European agriculture has recovered. Canada and Australia have 
supplies they are eager to sell. Argentina has returned to exporting. A market 
is not in sight for all of the wheat we stand ready to produce. 

“But will not the acre controls under the marketing quota take care 
of this? Not too well. If the over-expansion was temporary there would be 
merit in holding acres out on wheat farms generally. But the adjustment is 
of a longer-run kind. : 

“We need to develop a program which will take out wheat land. A goodly 
share of this should consist of taking out entire farm units, rather than 
parts of farms, in areas where grasslands were plowed up for wheat. True, 
this will cost money but failure to make the necessary adjustments is ex- 
pensive, also.” 


* * * 


OTTON production also cails for some adjustments although its supply 

problem may not be quite as serious as wheat for there are prospects 
of holding an important place in the world market, particularly with more 
realistic pricing. Cotton differs from wheat in that man labor plays a more 
important role. Adjustment in cotton areas calls for nonagricultural job 
opportunities for those released from cotton growing. 

“Corn is primarily a feed rather than a cash crop for most farmers and 
returns from corn depend upon maintaining a good market for livestock and 
livestock products by a high level of productive activity in the rest of the 
economy. 

“Butter faces a different problem. Here there has been a basic change 
in consumers’ tastes and preferences. Per capita consumption is only about 
half of prewar. Price supports have hindered rather than helped butter to hold 
its place. 

“While there are some indications that lowering of prices has reversed 
moderately the shift away from butter, it is apparent that there is need for 
adapting production to the smaller per capita consumption than formerly. 
Part of this adjustment ought to be made in some of the relatively high- 
priced metropolitan milk markets. 

“The drop in cattle prices in 1952 and 1953 was important in bringing 
down the genera] level of farm prices. This grew out of the cattle cycle. 
Comparatively high cattle and meat prices a few years back led to a record 
number of cattle. In line with the usual cattle cycle, a reduction in num- 
bers and some improvement in prices may be expected for the years ahead. 

“Hog numbers have been building up towards a peak in production with 
weakening in prices in prospect. These are lines not under direct price support 
and the adjustments probably will continue to be made by the farmers them- 
selves, 

“These are suggestive of some of the reasons why price supports—be 
they 90% or 75 to 90%—are not the complete answer which they are played 
up to be. Farm problems will not be solved by them alone. In fact, if they 
are used without attention to underlying situations, they may add to rather 
than solve difficulties. 

“We need to develop farm programs which come to grips with the causes 
rather than deal only with the price consequences.” 


* * * 


HE importance and timeliness of the subject makes it desirable for all 

farmers and those in contact with farmers to have accurate information 
and informed opinion concerning it. We think that Dr. Jesness’ views are 
unbiased and studious, and they should be helpful to feed men in forming 
their own opinions of the topic. 


A FEEDSTUFFS 


FORMULA FEEDS: HOW'S BUSINESS? 
FEATURE 


Formula feed business was showing signs of a fall improvement in some 
regions, but in general volume was still more representative of late summer 
business. Lower prices for proteins because of approaching availability of new 
crop soybean meal promised some relief from the low feeding ratios in effect 
recently, and dairy feed trade was improving because of pasture deterioration 
in some areas, The depressed egg market was causing a lot of concern, al- 
though demand for feed was holding fairly well. Demand for drouth feed 
increased in the Southwest. Millfeed was stronger at Kansas City but about 
steady elsewhere. Animal proteins were firm and alfalfa meal steady. Soy- 
bean meal dropped sharply. The index of wholesale feedstuffs prics declined 
3.5 points to 230.2 in the week ending Sept. 8, and the feed grain index was 
off slightly to 230.1. (Ingredient details on pages 86-88.) 


Northwest 


Formula feed demand continues to 
just rock along in the Northwest as 
dealers and feeders wait for further 
price declines and improved feeding 
ratios. 

Some manufacturers noted a slight 
pickup in demand this week, al- 
though this was not enough to result 


in any step-up in production sched- 
ules. A major complaint of custom- 
ers these days is the extreme de- 
pression in egg prices. Fairly large 
amounts of laying feeds are still be- 
ing shipped, but the picture is not 
satisfactory from profit standpoint 
of poultrymen. 

Country prices for Grade A eggs 


(Continued on page 90) 
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DOG FOODS 


Increase Palatability—The use of Dribase Dog Food Flavor or Liquid Dog Food 
Flavor is intended primarily to increase the palatability of dog foods as far as the 
animal is concerned. Their use does not necessarily involve too much of an aroma 
change from the basic formula of the dog food as aroma changes are more readily 
detected by the animal than by humans. Both Dribase and Liquid Dog Food Flavors 
are used in dry type or cereal dog food as well as wet or canned dog foods. 





Recommended Uses: 


Dribase Dog Food Flavor—Use 2 to 1 Ib. per ton to dry type of foods. 
Liquid Dog Food Flavor—Use ‘4 to '/2 lb. per ton to wet type of foods. 


Note: The Liquid, although the same as Dribase material, is twice as strong as 
Dribase. Liquid material is furnished in oil soluble and water soluble form. 


Palatability Plus Aroma— Many dog food manufacturers are faced with the prob- 
lem of varying the aroma of the finished product. Such a change is usually required 
where the formula may contain a high percentage of meat scraps, bone meal, fish 
products, dehydrated meat and cracklings — products which give rise to an offensive 
odor as far as the housewife is concerned. 
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WHEN TO ADD 
STOC-JOY “A-M” FLAVOR 









To make an aroma correction, the usual practice recommended is the use of less 
of the Dribase Flavor (5 to 10 ounces per ton) Liquid (5 ounces per ton) and 
add Stoc-Joy “A-M” Flavor (4 to 6 ounces per ton in dry food and 4 ounces 
per ton in wet type food). 


In combining the two products, provision is made for increasing the palatability 
for the dog and at the same time improving the aroma to please the housewife. 


YOU ARE INVITED 


to talk over your animal food processing problems in relation to palatability. 
A conference with Flavor Corporation's experienced staff may prove exceed- 
ingly worthwhile and you are not obligated. Representatives in most principal 
cities. Call or write for appointment at your convenience. Others have 
benefited—why not you? 


FLAVOR CORPORATION OF AMERICA—DOG FOOD SALES DIVISION 
3037 NORTH CLARK STREET, CHICAGO 14, ILLINOIS « GRaceland 7-3545 + FS-94 
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Corn, Bean Gains Called "Good" 


MINNEAPOLIS — Corn and soy- 
beans made good progress toward 
maturity in most sections of the com- 
mercial producing areas in the past 
two weeks, the Cargill, Inc., crop bul- 
letin states. Near normal tempera- 
tures and ample moisture aided the 
rops, but plenty of warm weather is 
till needed for maximum develop- 
ment of both crops in much of Wis- 
consin, Minnesota and the Dakotas 
the report adds. 

In the southern and south central 
portions of the U.S., the report con- 
tinues, late feed crops, pastures and 
hay crops were temporarily boosted 


SWITCHOVER—Shown surrounding the new pushbutton feed mill of Cosby- | °° the August rains but additional 


Hodges Milling Company, Birmingham, Ala., is part of the company’s new fleet 
of 54 wutomobiles leased from Dixie Drive-it-Yourself System. The new cars 
were lined up in order to facilitate the changeover Aug. 29 when the company’s 
sales force in Alabama, Georgia, Mississippi and Florida brought in their old 
company cars and exchanged them for the new leased cars. Involved in the 
switch were 106 company owned and leased cars. 
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and more general rains are badly 
needed to replenish surface and sub- 
soil moisture. Range and pasture feed 
conditions have continued to deteri- 
orate in large sections of Texas, Ok- 
lahoma and adjoining states. The 
lack of water and shortage of feed 
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have caused a heavy movement of 
livestock to central markets 

Eastward over the Gulf and South 
Atlantic States, pastures are furnish- 
ing very limited grazing, most cattle 
are receiving supplemental feed and 
marketing is heavy 

Improvement of corn has been 
most evident in the late planted fields 
which generally escaped the severe 
damage caused by the prolonged pe- 
riod of extreme high temperatures 
and lack of moisture during the criti- 
cal tasseling and silking period in 
July. 

In the main producing areas the 
stage of development is considered 
to be slightly ahead of normal. Much 
of the crop.is in the dent stage and 
has good prospects of reaching ma- 
turity without frost damage if the 
first killing frost comes at the usual 
date, Cargill says. 

Weather Ideal 

Ideal weather conditions during the 
past several weeks favored the de- 
velopment of the soybean crop in the 
northern and central commercial! pro- 
ducing areas where prospects are 
generally good to excellent. Early 
planted beans have started to turn 
yellow, as far north as the north 
central portions of Minnesota. 

In most sections, soybeans are ex- 
pected to mature somewhat later 
than in 1953, when harvesting came 
unusually early because of hot, dry 
weather in August and early Sep- 
tember. 

Harvesting of early planted beans 
is expected to get underway in the 
southern portions of Illinois and In- 
diana by Sept. 20, the expert says 

August rains, in the southern and 
western areas, improved soybean 
prospécts appreciably, however, in 
view of the checkerboard rainfall 
pattern and the recent high tempera- 
tures, the condition of the crop is ex- 
tremely spotted. In those areas where 
drouth damage was unusually severe 
and rainfall has been light, much of 
the acreage is being cut for hay. In 
the more favored areas prospects are 
good for a crop equal to or better 
than last year. 

After a slow start, harvesting of 
flax in the main producing areas is 
making fair progress. Combining and 
swathing vary from a good start in 
the northern sections of North Da- 
kota and Montana to 50 to 75% com- 
pleted in the central areas, and in 
the bin in the south 

In general, yields per acre are be- 
low 1953 and have been disappoint- 
ing, except in portions of Montana, 
South Dakota, Minnesota and the 
Red River Valley. 

Prospects for grain sorghums in 
the Southwest have declined further, 
Cargill says, and the condition of the 
crop in general follows the moisture 
pattern of July and August. 

Harvesting of the oat and barley 
crops is nearing completion in the 
Pacific Northwest and in North Da- 
kota and Montana, after considerable 
delay because of late August rains 
Late harvested fields of swathed 
grain in the Northern portions of 
Minnesota and North Dakota showed 
severe weathering, and loss in quali- 
ty with yields generally below av- 
erage 


_ 
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RICE SOLD FOR FEED 

HOUSTON, TEXAS — Over 2,000,- 
000 Ib. of water-logged rice which 
was damaged in a $400,000 fire that 
razed the T. B. Tucker Rice Drier 
plant at Katy is being sold to farmers 
for animal feed. A salvage company 
has purchased the entire quantity and 
is placing it on sale 





MANEY BROS. 
MILL & ELEV. CO. 


Minneapolis, Minneseta 


Distributors in the Upper Midwest 
States for 


SMALL’S DEHYDRATED ALFALFA MEAL 





























You can call your own shote 


when you order 


DEHYDRATED ALFALFA MEAL 


maff Ss dehydrated alfalfa meal 





You can call your own 
shots — and bank on their 
being fulfilled to the letter 
when you order dehydrated alfalfa 
from the W. J. Small Company. The 
Small Company’s extensive facilities for 
harvesting, dehydration, laboratory analy- 
sis, storage, blending and shipping are alli 
geared to one aim—to meet your most exact- 
ing specifications of grade, analysis and delivery. 


So take your cue from leading manufacturers in the 
feed industry — play safe with Small’s Dehydrated 
Alfalfa. You'll enjoy the advantages of uniform color 
and analysis, consistent quality, dependable delivery, and 

never-changing eye appeal in your feeds. 


THE W. J. SMALL COMPANY 
Division 
Archer-Daniels-Midland Company 
1200 Oak Street Kansas City, Misseuri 
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ANY QUESTIONS? 


CSS Supplies 


Feed men who may still have some 
questions as to just how the drouth 
feed program operates will find fur- 
ther clarification of the details in a 
set of typical questions and answers 
supplied this week by the Commodity 
Stabilization Service. (Information 
relating to operation of the program 
also appeared in an article in the 
Sept. 4 issue of Feedstuffs, starting 
on page 3.) Here are the questions 
and answers: 





Answers on Drouth Program 


How many feed dealers participate 
in the 1954 emergency feed program? 

Feed dealers and those distributing 
feed direct to farmers may partici- 
pate by accepting farmer’s purchase 
orders from farmers as part payment 
for the designated surplus feed grains 
or designated mixed feeds sold. Brok- 
ers, agents and grain merchants who 
do not contact farmers direct can 
accept dealer’s certificates from deal- 
ers and distributors. 





Genuine Cane BLACKSTRAP MOLASSES 


NORTH AMERICAN TRADING & IMPORT CO., INC. 


/ 


1429 WALNUT 


STREET « 


PHILADELPHIA 2, PA 





Is it necessary for a feed dealer, 
broker, agent or terminal grain mer- 
chant to enter into a contract with 
COO similar to the Uniform Grain 
Storage Agreement in order to par- 
ticipate in the emergency feed pro- 
gram? 

No, it is not. 

How will feed dealers and distribu- 
tors know which farmers have pur- 
chase orders? 

Farmers in the designated disaster 
area approved by Farmers Home Ad- 
ministration county commitiees to 
receive assistance in the form of sur- 
plus feed grains will be issued farm- 
er’s purchase orders by the Agricul- 
tural Stabilization & Conservation 
county offices to purchase designated 
feed grains or approved mixed feed 





new BUTLER 
“Big Ham” gives 
you the features hog raisers want most 


Display the sign that tells 
farmers you sell Butler 
Blue Ribbon equipment! 


safe storage. 


Addition of the new “Big Ham” hog feeder to 
the Butler Blue Ribbon line of farm equip- 
ment adds even greater opportunity to a Butler 
dealership! The sales potential of the new 
feeder is Bra. And — like all Butler farm equip- 
ment ~ it will be backed by sales-building ad- 


vertising and merchandising programs. 


If you are interested in increasing your sales 
. end business profits, send coupon. Learn 
how you can become a Butler Blue Ribbon 


dealer, . 


Grain bins with Force-Aire 


drying equipment assure 


© Capacity — Choice of 10, 20, 30 and 
40-bushel capacities far feeding 20 to 
80 hogs. 


@ Divided hopper — Permits feeding 
of different grains, supplements, at 
same time without mixing. 


@ automatic agitators — Prevent 
bridging of feed, assures steady, ac- 
curately adjusted feed flow. 


@ armored for abuse — Made of 
heavy-gauge galvanized steel, rein- 
forced to stand battering of big hogs. 


© tasy to fill —Swing” hinges drop 
top flush with hopper side for easy 
filling from either side. 


© Weather-tight — Snug fitting top 
and hinged trough lids keep feed 
clean, dry . . . birds and rodents out. 


0) Portable — Sturdy hardwood skids 
with handy clevises make moves from 
lot to field quick and simple. 


Replaceable parts — Bolted con- 
struction makes replacement of parts 
easy and economical. 


Bea BUTLER Blue-Ribbon dealer 


eo sell this complete line of BUTLER farm equipment 


as ee ee 


Grain augers in wide choice 
of lengths for fast, easy, eco- 
nomical grain handling. 


ae: 


Stock tanks — Full line of 
round, round end, 
less watering tanks. 


For prompt reply, address office nearest you: 
BUTLER MANUFACTURING COMPANY 
7402 East 13th St., Kansas City 26, Missouri 

902 Sixth Ave., $.6., Minneapolis 14, Minnesota 
1012 Avenue W, 

Dept. 2, Richmond, 

I'm interested in the new sales opportunities a Butler Bive 
Ribbon dealership offers. Please 

Name 

Business 


Address 





Feed pans, well casing 
—Assure dependable, low- 
cost service. 


Birmingham 8, Alabome 


send me more information. 


County 








of the equivalent amount of feed 
grains. 

What are the feed grains to be 
supplied by feed dealers and distribu- 
tors to fill farmer’s purchase orders? 

Designated surplus feed grains are 
barley, corn, grain sorghums, oats 
and approved Mixed Feed A contain- 
ing 75% by weight, and Mixed Feed 
B containing 60% by weight of these 
designated surplus feed grains. The 
mixed feed must be appropriately 
labelled. 

How will a feed dealer or distribu- 
tor know the value of the farmer’s 
purchase order? 

The value of a purchase order will 
be the number of cwt. of straight 
grains purchased (but not in excess 
of the number of cwt. for which the 
application was approved) multiplied 
by 60¢. If an approved mixed feed is 
purchased, the value of the purchase 
order will be the number of cwt. 
(but not in excess of the number of 
ewt. for which the application was 
approved) of the designated feed 
grains in the approved mixture mul- 
tiplied by 60¢. 

What may dealers, who have ac- 
cepted purchase orders in part pay- 
ment for grain or mixed feed sold 
to farmers, do with them? 

Farmer’s purchase orders that 
have been filled must be presented 
to the ASC county office which issued 
them to be converted to dealer’s cer- 
tificates. 

How long does a dealer have to 
return filled purchase orders to the 
ASC county committee? 

120 days from the day the purchase 
order was issued. 

Who may present Farmer’s Pur- 
chase Orders to the county ASC com- 
mittee to be exchanged for dealer’s 
certificates? 

Any feed dealer or distributor who 
has (1) sold designated surplus feed 
grains or approved mixed feeds to 
farmers; (2) accepted purchase or- 
ders as part payment for such grain 
or mixed feed, and (3) has properly 
executed the purchase orders may 
surrender them to the county ASC 
committee who originally issued the 
purchase orders and receive in 'ieu 
thereof a dealer’s certificate repre- 
senting the aggregate face value of 
the purchase orders surrendered. 

Is there any limit to the value of 
a dealer’s certificate that may be is- 
sued to one feed dealer or distribu- 
tor? 

The value of a dealer's certificate 
depends upon the number and total 
value of the purchase orders, properly 
executed, which are returned to the 
ASC county committee at one time 
by the same dealer. The value of a 
dealer’s certificate is shown on the 
face of the certificate and is an 
amount equal to the total value of 
the purchase order or purchase or- 
ders surrendered which form the ba- 
sis for issuance of the dealer’s cer- 
tificate. 

May feed dealers present purchase 
orders direct to COC commodity of- 
fices in payment for grain? 

No. They must be converted to 
dealer’s certificates before presenta- 
tion to CCC commodity offices. 

What may a feed dealer who has 








MIDLAND INDUSTRIES 
KANSAS 


Division 
INDEPENDENCE 


Elk Valley Dehydrated 
ALFALFA MEAL 


Dekydrators + Blenders 


INC 

















PBA atts 


ZINZINNATI ZONGSTERS—An elaborate “Over the Rhine” dinner and en- 
tertainment program will be a feature of the combined conventions of the 
Grain & Feed Dealers National Assn. and the Ohio Grain & Feed Dealers 
Assn. on Sept. 19-21 in Hotel Netherland Plaza, Cincinnati. Appropriately 


attired, members of the entertai 


nt c 


ittee are shown practicing a 





barbershop quartet number for the occasion. They are H. A. MacCord, 
Cooperative Mills, Inc.; John Young, Schenley Distillers, Inc.; Lucian Garner, 
Lawrenceburg (Ind.) Grain Co., and Barney Rapp, Frank Sennes Theatrical 


Agency. 


What is the price of designated 
COC-owned surplus feed grains sold 
by CCC Commodity Offices or county 
ASC offices for dealer’s certificates? 

All sales will be at the market 
price on the date of sale as deter- 
mined by CCC in store or f.o.b. car 
at point determined by CCC. 

Where may a prospective purchas- 
er with dealer certificates obtain in- 
formation about the price of desig- 
nated OCCC-owned surplus feed 
grains? 

In the CCC commodity office or 
county ASC office that has responsi- 
bility for the custody of the grain. 

How will the market price be de- 
termined? 

Just as selling prices are deter- 
mined in the regular channels of 
trade. The price will ordinarily be the 
price of grain with the best billing 
behind it. If no billing is available, 
the market price will be adjusted 
accordingly. 

How will confirmation of sales be 
made? 

Sales of designated CCC-owned 
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surplus feed grains made by CSS 
commodity offices will be confirmed 
in writing within 72 hours. Commodi- 
ty offices will also confirm such sales 
by wire collect if requested. 

Are there any limitations as to 
where the grain purchased may be 
shipped? 

No. Purchaser may designate des- 
tination of shipment. 

What will happen to purchase or- 
ders and dealer's certificates in case 
the surplus feed grain program is 
terminated? 

Purchase orders and dealer's cer- 
tificates issued prior to the effective 
date of the termination will not be 
affected by the termination, but will 
still be redeemable for 120 days 
after date of issuance. 


-———$< 


PURCHASES FEED MILL 
RICHMOND, MINN. — Louis A. 
Noske has purchased the Richmond 
(Minn.) Mill & Elevator. Mr. Noske 
formerly owned the Hy-Crest Hatch- 
ery, Glencoe, Minn. 











been issued a dealer’s certificate do 
with it? 

The dealer’s certificate may be 
to purchase designated CCC-owned 
surplus feed grains directly from 
CCC commodity offices, or certain 
CCC storage sites in the designated 
disaster area. 

Can a dealer’s certificate be trans- 
ferred to another person? 

Yes. A dealer’s certificate can be 
transferred to another person by 
proper endorsement. 

Is there a minimum limit on the 
amount of designated COCC-owned 
surplus feed grains that may be pur- 
chased from OCC commodity offices 
with dealer’s certificates? 

Yes. A carload lot. 

Is there any limit on the amount 
of designated OCCC-owned surplus 
feed grains that may be purchased 
through the county ASC offices from 
COCO storage sites with dealer’s cer- 
tificates? 

The quantity of designated surplus 


feed grains that may be purchased 
with dealer’s certificates from CCC 
storage sites through the county ASC 
offices are carload lots or less. There 


minimum limitation on the 
that may be purchased at 
sites with dealer’s certifi- 


is no 
amount 
storage 


cates 





Where can the holder of a Deal- 
er’s Certificate get information about 
the availability of designated COC- 
owned surplus feed grain? 

Any of the following CSS commodi- 
ty offices will have information on 
availability of stocks of designated 
CCC-owned surplus feed grains stored 
in commercial warehouses: 

Chicago CSS Commodity Office, 623 
South Wabash Ave., Chicago 5, tele- 
phone Webster 9-7000; 

Dallas CSS Commodity Office, 3306 
Main St., Dallas 26, Texas, telephone 
Sterling 5611; 

Kansas City CSS Commodity Of- 
fice, 911 Walnut St., Kansas City 6, 
telephone Baltimore 7000; 

Minneapolis CSS Commodity Office, 
1006 W. Lake St., Minneapolis 8, 
telephone Fillmore 3612; 

Portland CSS Commodity Office, 
515 S.W. 10th Ave., Portland, Ore., 
telephone Capitol 9651. 

State ASC Committees in the 
drouth area will know the location of 
storage sites within the respective 
states. Each county ASC office in 
the designated disaster area will have 
information about the availability of 
feed grains stored in storage sites 
within the county. Inquiries, depend- 
ing on the information desired, should 
be directed to the appropriate office. 








IT SELL Mik MIZER’ 
BECAUSE 


1 KNOW PEOPLE WANT [!T—customers pre-sold by heavy, year 
round advertising. They've heard, “Milk Mizer does a better calf 


raising job than the cow herself”. 


1 CAN MOVE IT—Milk Mizer sales increased simply because 
farmers liked it! I get display and point of sale material that helps 


sell. Many dealers are ordering whole carloads at a time. 


1 CAN MAKE A PROFIT—per ton of at least $45.00, yet Milk 
Mizer is competitively priced. A volume seller with year round 


demand that speeds turnover and cuts idle inventory. 


if you want 


good, clean rolled oats 


at a competitive price 


you should use 


FRUEN’S 
ACE BRAND 


ROLLED OATS 


(Steam Rolled) 


Send for samples 













IT DOESN’T INTERFERE WITH MY PRESENT LINE—Taking on 
Milk Mizer doesn’t obligate you to take on an entire feed line. Many 


and prices today. 


Nore 
{er 


dealers stock 2 or 3 milk replacers. MIXED CARS 
IT INCREASES MY BUSINESS—This hot specialty item increases sam saul SHIPPED AT STRAIGHT 
store traffic, attracts new customers for my other feed items. @ CAR PRICES 


MILK MIZER IS SELLING FOR OTHERS; IT WILL SELL FOR YOU! 
Distributorships and dealerships available. Write for details. 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 





an ACTION PRODUCT 


DIVISION OF KASCO MILLS, INC. « WAVERLY, N.Y. + TOLEDO, OHIO 
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Changed Methods in Grain Handling 
Cited at Symposium on Marketing 


CHICAGO—Commercial methods 
of handling grain have had to change 
greatly during the past 10 years to 
keep pace with the rapid mechaniza- 
tion program taking place on farms 
in the nation’s grain producing areas, 
Merril! D. Guild, Indianapolis, man- 
ager of the Indiana Grain Coopera- 
tive, told a group of college educators 
from 29 states and Canada who met 
in Chicago Sept. 9 to study U.S. grain 
marketing methods. 

Appearing as a speaker at the sev- 
enth annual Commodity Marketing 
Symposium sponsored by the Chica- 
go Board of Trade, Mr. Guild told the 
educators it was not unusual for coun- 
try elevators to get grain from as 
many as 50 different farms in a sin- 
gle day during the harvest season. 
A few years ago, an elevator had a 
big day when it received grain from 
eight different flelds, he said. 





“Regional wheat harvests used to 
last from six to eight weeks. Now 
they are completed in a matter of 
days. The truck has replaced the 
wagon and there has been a large in- 
crease in water-shipments of grain,” 
he pointed out. “To meet these and 
other changes, country and terminal 
elevators have had to fortify them- 
selves against any contingency by in- 
stalling modern equipment geared to 
handle all types of shipments.” 

Competition present in centralized 
commodity markets requires that cash 
grain merchandisers operate on prof- 
it margins of less than 1% of gross 
sales, according to Mr. Guild. 


Greater Risks 


Atherton F. Bean, Minneapolis, ex- 
ecutive vice president of Internation- 
al Milling Co., told the group flour 
millers are faced with increasing in- 





ventory price risks because there is 
a limited supply of good quality 
wheat available on the free market 
and the government loan program 
has had great impact on the na- 
tion’s wheat marketing system. 

“The immense building of farm, 
commercial and government storage 
facilities in the last 10 years has 
made it possible for a great portion 
of the crop to be held off the market 
with the government standing ready 
to buy the wheat via the loan near 
the end of the crop year,” he de- 
clared. “This has made it feasible for 
the farmer to grow great quantities 
of wheat which are of little value to 
the miller and baker. 

“Most of this goes into the loan, 
but a sufficient quantity is sold into 
the market to keep the wheat futures 
contract unattractive and relatively 
low in price. At the same time the 
prices are bid up on better quality 
wheats in order to draw them away 
from the loan. As the supply of low 
quality fluctuates, the futures prices 
rise and fall, while the prices of 





DOW METHIONINE 


MAKES TODAY’S BROILER 
AND TURKEY FEEDS MODERN 





The poultry industry has come a long way since the “Chicken on 
Sunday’ era! Today, poultry is mass-produced by progressive 
management and scientifically balanced feeds. This makes chicken 
or turkey a thrifty choice for the family table instead of a special- 
occasion item. Methionine keeps poultry rations “in balance.” 


Low-level methionine supplementation pays for itself on the basis 
of bringing broilers and poults to market weight on less feed—plus 
the improvement in feathering and finish. This is reflected in bigger 
income over feed cost for the poultryman and in top-quality poultry 
at reasonable prices for the consumer. 


Dow feed supplement takes guesswork out of 
nutritional balance and performance... brings feeds 
to their most efficient peak 


During World War I, it was big news in the poultry industry 
when the sale of commercial poultry feeds reached a new high of 
nearly 5 million tons a year. At the end of World War II, the 
total rose to 19 million tons a year. Today it has passed the 20 
million ton yearly mark, Nutritional developments have kept pace 
with the increased production of high-efficiency poultry rations. 
Every year, more feed—better feed—is converted into more 
pounds of high quality meat birds at lower feed costs to the grower. 


Improved broiler and turkey rations containing vitamins, anti- 
biotics and nutrients unknown a few years ago reach a new peak 
in feed efficiency when they are supplemented with methionine, 


the essential protein building block. Synthetic methionine added 
at low levels balances the variation in “natural” methionine 
which can be expected in high-grade corn-soy feeds, with or 
without fish meal added. Methionine-supplemented feeds, which 
bring the birds to market weight on less feed, are making chicken 
—also turkey—a thrifty buy for the family food dollar. The words 
“Methionine Added” on your feed tags mean top quality feed to 
your customers. Ask your nutritional advisor for complete 
information on methionine, the modern feed supplement for 
controlled premixes and balanced poultry rations. THE DoW 
CHEMICAL COMPANY, Agricultural Chemical Sales Department, 
Midland, Michigan. 


you can depend on DOW AGRICULTURAL CHEMICALS 








milling wheats 
stable.” 

At an earlier session of the confer- 
ence, Robert L. Raclin, Chicago, resi- 
dent partner of Bache & Co., dis- 
cussed the role played by speculators 
in the futures marketing system. 
There is no set formula for assuring 
success in futures market specula- 
tions, he reported, and anyone who 
cannot afford to take a loss should 
not be in the market. 

“To make money over a period of 
time, a speculator must work hard 
and study the markets continual'y 
and thoroughly. Most trades will tell 
you that the market has a very hum- 
bling influence on their personality 
and none of them is right all of the 
time,” he said. 

Mr. Raclin pointed out that specu- 
lators are an important part of the 
grain marketing system because by 
their willingness to assume some of 
the risks of ownership they relieve 
the price pressures caused by heavy 
farm marketings during harvest pe- 
riods. 

Award Winners Named 

A senior at Northwestern Univer- 
sity and a graduate student at Mon- 
tana State College were named as 
winners of the 1954 Uhlmann Awards 
national grain marketing essay con- 
test at a dinner meeting held as part 
of symposium. 

Attending the meeting along with 
symposium participants were 300 
business leaders from the grain and 
related industries. 

An essay on “Factors Affecting the 
Demand for High Protein Hard Red 
Spring Wheat” by Allen B. Richards 
of Montana State College at Boze- 
man was declared first prize winner 
in the graduate division of the con- 
test. Jack Kopeyka, a resident of 
Chicago and student at Northwest- 
ern University was awarded first 
prize honors in the undergraduate 
division for his paper on “Factors to 
Be Considered in Locating, Planning 
and Operating a Country Grain Ele- 
vator.” Both winners attended the 
meeting to receive their $300 cash 
awards from Fred Uhlmann, son of 
Richard F. Uhlmann, head of Uhl- 
mann Grain Co. and sponsor of the 
contest. 


remain relatively 


<i 
——_—— 


Mineral Feed Group 
to Meet Sept. 16-17 


DES MOINES—A record attend- 
ance is expected at the annual con- 
vention of the National Mineral 
Feeds Assn. at Hotel Bismarck Sept. 
16-17, according to Horace Hedges, 
Columbian Hog & Cattle Powder Co., 
Kansas City, president of the organ- 
ization, and Peter W. Janss, execu- 
tive secretary, Des Moines. 


A featured speaker will be Dr. 
Harry W. Titus, Lime Crest Research 
Laboratory, Newton, N. J., who will 
discuss minerals in the nutrition of 
poultry. 

Other speakers will include Dr. 
Frank Beach, professor of marketing 
at the University of Illinois; Harry 
Lemmons, president of Saladmaster 
Sales, Inc., Dallas; Marvin Logan, 
Vita Kraft Co., Floss Moor, IIl.; Lee 
Hammett, Western Advertising Agen- 
cy, Chicago, and Carl W. Vaicek, 
Easterling Co., Chicago. 

Meetings of the scientific advisory 
committee and the board of directors 
wil! be held on Sept. 15. 

Mr. Hedges, president of the group, 
says that sales of mineral feed manu- 
facturers are reported running ahead 
of last year, a development which he 
says may be partly attributed to the 
emphasis placed on sales promotion 
discussions at the organization's con- 
ventions. 





_—_ 
— 





EXCHANGE APPLICANT 
ST. LOUIS — Frank D. Gianino, 
Norris Grain Co., St. Louis, is making 
application for membership in the 
Merchants Exchange of St. Louis. 
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No. 2 of a series 


How Bemis makes 
GOOD multiwall bags 


for you 


Brands that SELL are designed by Bemis art- 
ists like Jack Mahnken, of the Art Department 
at the St. Louis plant. Before joining Bemis, 
Jack majored in the nationally known School 
of Art of Washington University, took ad- 
vanced courses in commercial design at 
Hadley Tech, and worked in advertising dis- 
play studios. 


Our artists help make your brand sell! 


Your brand on your multiwall bag is a salesman. It can help to 
make ... or lose... a sale. Bemis art departments create customer 
brands that help sell the product ... and give established brands a 
touch that jumps their selling power. 


Also, Bemis is the only bag maker whose artists can offer you the 
benefits of QUANTACOLOR, the scientific method of making 

certain that the colors combined in any design are truly in 
harmony. QUANTACOLOR has proved that it helps 

to sell merchandise. 





Bemis 


General Offices—St. Louis 2, Mo. 
Sales Offices in Principal Cities 


Use good paper...test it...prove it! 


ne noe a enka nt be Une caren pagers aed 
og Bene Me wen Rage Amd ©e are whee 
a Nene Aa dete temeaee 69 bey ow pape hem. 
wy A og cmareas Thame mubtighe smaree 

or the hay ome chee all bahew pas. 
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"31, Years of 
trouble-free service 


from our 


BROWER MIXER 


oon profit-building 


inve stment™ WISCONSIN NUTRITION SCHOOL—Researchers, educators and industry 


members presented the latest findings in feeding and animal disease at the 
recent Nutrition School for Feed Men at the University of Wisconsin. Some 
of the participants are shown in these three pictures. Left to right are W. E. 
Glennon, president, American Feed Manufacturers Assn., Chicago; Bernard 
8S. Schweigert, American Meat Institute Foundation, Chicago; Walter H. Eb- 
ling, crops and livestock reporting service, Madison, Wis.; Dr. N. L. Jacobson, 
Iowa State College, Ames; and Dr. N. N. Allen, University of Wisconsin. 


_ gays Ben Parks 
Ideal Elevator Co. 
Boulder, Colorado 





sale to diversify their security hold- 


“We have had 8'4 years of trouble- 


Pillsbury Mills Common 
Offered for Sale 


MINNEAPOLIS —A group of 28 
underwriters, headed by Goldman, 
Sachs & Co., Union Securities Corp. 
and Piper Jaffray & Hopwood, has 
offered for sale 85,808 shares of com- 
mon stock of Pillsbury Mills, Inc., at 
$42.50 a share. 

The shares offered for sale are part 
of 102,000 shares issued by Pillsbury 
in 1952 as payment for two Canadian 
flour mills. It is understood that the 
Canadian recipients are making the 





ings. 

Other members of the offering 
group include: Merrill Lynch, Pierce, 
Fenner & Beane; Paine, Webber, 
Jackson & Curtis; Central Republic 
Co., Inc.; J. M. Dain & Co.; Caldwell, 
Phillips Co.; Kalman & Co., Inc.; 
Harold E. Wood & Co. 


_ 
te 





REDUCING RAT, MICE DAMAGE 

To reduce damage from rats and 
mice, storage structures should have 
an open foundation, with floors 12 
to 18 in. above the ground. 


free service from our Brower Mixer 
and it has not required any replace- 
ment parts so far. We not only mix 
our own brand of feeds but we also 
do a good custom mixing business. 
We have found the Mixer to be a 
profit-building Without 
it we surely could not handle all the 
mixing our business requires.” 


THOUSANDS OF 
SATISFIED USERS 


Mixes a perfect blend in approximately 10 
minutes — at a power cost from 3¢ to 5¢ 
per ton. Above - and - below - floor models. 
Five sizes — mixing capacities of 700, 1,200, 
2,000, 3,000 and 4,000 pounds feed. Heavy 
welded steel construction—gives years of 
trouble-free service. Many outstanding fea- 
tures — easier and faster to operate. 


30-DAY TRIAL 
Let us send you full details 
Write... 


BROWER MFG. CO., 402 N. 3rd St., Quincy, Ill. 


Distributed in Iowa. by 


V. A. MAGNUSON 


SALES COMPANY 


804 10th Street West Des Moines, lowe 
Des Moines 9-7897 


investment. 





: 
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EXACT WEIGHT 


Semi - Automatic 


Net Weighing 
Machine... 





Provides outstanding 
accuracy in high-speed 


packaging and sacking 





Peterson 
Biddick Co., 
Wadena, Minn. 


Increases speed and accuracy in packaging or bagging free- 
flowing feedstuffs. Empty package is placed on scale manu- 
ally. Pushbutton or foot switch starts vibratory feeder and 
hopper vibrator. After the bulk fill, the photoelectric control 
on the scale automatically cuts off both the fast feed and 
the hopper vibrator and starts the slow feed, which cuts 
off at EXACT WEIGHT. Model 1001-FM-2-30, shown 
here with bag holder, is ideal for packaging one to ten-pound 
sizes. Write for details. 


Save Money With 
IBBERSON Plans 


SALES AND SERVICE FROM COAST TO COAST 


lLxract Weiglat 


Better quality control Zoales 


Before building or remodeling Feed Mills, Elevators or 

Seed Plants, find out what we can do for you. Our skill, 

experience and buying power safeguard your interest. 
Write Us in Confidence 


Better cost control 


THE EXACT WEIGHT SCALE COMPANY 


908 W. Fifth Avenue, Columbus 8, Ohio 
In Canada: P. O. Box 179 Station S, Toronto 18, Ont. 
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... for top milk production 


OP PROFITS usually follow top production—and top production usually 


follows feeding rations containing Beet Pulp. Yes, it’s smart to depend on 


Beet Pulp, Dried or Molasses, to increase milk production . . . and that’s what 


more and more folks are doing every year. 


Anticipate your Beet Pulp needs now for the coming season. The new crop 
is here now so the timing is right! Call, write, or wire I. S. Joseph Company, 
one of the foremost distributors of Beet Pulp in the country. It’s smart to depend 


on Beet Pulp and smarter to depend on I. S. Joseph Company. 
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~ZELLERS’ LABORATORIES READING. PA 


DEHYDRATED ALFALFA MEAL 
MILLER ALFALFA CO. 


Main Office: DEFIANCE, OHIO, Phone 229!10—5!2!! 
Pleats et DEFIANCE, OHIO BEARDSTOWN, ILL. SEELEY, CALIF. 


The New 


Effective Action in Collecting 


Accounts Receivable 
By Albert Bascom 


When the feed dealer discovers 
that the total volume of his receiv- 
ablé accounts is increasing month to 
month, and when he discovers that 
the number of delinquent accounts is 
increasing, what can he do about it? 

In the first place, he can tackle 
the problem all by himself, it is 
true, but he is neglecting an oppor- 
tunity if he fails to go to see his local 
banker and talk over the situation 
with him. The dealer should not let 
price deter him from this action; the 
banker is there to serve him in fi- 
nancial matters, and he usually gives 
such valuable advice without charge 
—especially when the dealer has an 
account at the bank. 

The dealer owes it to himself to 


ENTOLETER DIVISION 


The trademark “ENTOLETER” is your guarantee of complete satisfaction 


make up a list of delinquent accounts 
on a separate sheet of paper and to 
date the age of each account. Then 
he should also make another list of 
accounts which used to pay in 30 
days and which now are paying in 60 
days or more. Armed with these two 
separate lists, he is in excellent shape 
to visit his banker. 

First, let him explain to the banker 
that collections are slower. The bank- 
er will agree, perhaps, saying that 
most retailers are finding this to be 
the case af the moment. What to do? 
The banker declares that the wise 
thing is to encourage more cash sales 
through sales promotion, combina- 
tion offers, etc., or perhaps a dis- 
count for cash purchases over credit 
purchases. 

He wili also advise a more careful 
supervision of credit; not to grant 
credit unzil an application has been 
filed out and the references con- 
sulted. He will point out that this 
procedure protects. the dealer con- 
siderably, for he will not grant cred- 
it to a farmer until he is assured 
that the farmer can and will pay be- 
cause he is meeting his obligations 
elsewhere. 


Credit Application 


The credit application form, the 
banker will also tell the dealer, shows 
the credit applicant that the secur- 
ing of credit accommodations at a 
store is a serious, financial matter, 
governed by regulations which the 
applicant is expected to live up to. 
This makes him resolve to meet his 
credit obligations on time. If credit 
is granted too easily, the farmer may 
think he can let payments slip by 
for one, two or more weeks, without 
anyone becoming concerned about 
them. 

(Continued on page 80) 


Donald L. Warren 


OMEGA APPOINTMENT — Omega 
Machine Co., division of B-I-F In- 
dustries, Inc., Providence, R. L., has 
announced the appointment of Donaki 
L. Warren as agricultural sales spe- 
cialist to work in the development of 
uses and markets for chemical feeders 
in the feed and milling industries. 
Mr. Warren is known in New Eng- 
land as producer, writer and director 
of a weekly radio program called 
“New England Farms” over radio 
station WHIM in Providence. He is 
also program director and master of 
ceremonies of the annual Rhode 
Island Farm and Home Show. He has 
taken training at Rhode Island, Cor- 
neti and Brown universities. He form- 
erly was district sales manager for 
Kasco Mills, and prior to that he was 
manager of the Rhode Island Breed- 
ers Cooperative. 
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can’t lay 
half an egg 


She'll lay a whole egg, or none! What’s more, she'll lay 
only the number of eggs she’s fed to lay — and upon her 
sustained production of high-quality eggs depends the steady 
growth of your poultry feed business. 


For years, feed manufacturers all over America have 
depended upon the standardized natural-source fortification 
supplied by Borden’s Feed Supplements, to build into their 
feeds the egg-producing power that poultrymen deertf. 
Borden’s has provided the foundation for better4sfoduction 
in millions of tons of poultry feeds. 


Whatever the size of your business/there are Borden 
supplements and feeding programs mage to order for you; 
and, you will get these Borden “plus sprvices” — technical 
feed counsel, formulation service and\merchandising aids 
that sell! 


THE orden COMPANY 


FEED SUPPLEMENTS DEPARTMENT 
350 Madison Avenue, New York 17, N. Y. 


THE BORDEN COMPANY 
FEED SUPPLEMENTS DEPARTMENT 
350 Madison Avenue 

New York 17, N. Y 


Gentlemen 


" Please send me complete in 


A fine companion line to formation about Borden's Supple 
brighten your profit picture. ments and services 

Easy to stock and sell, splen- 

did acceptance. Ask for de- 


tails. "es ase 


Orde \S BASIC IN FOOD AND FEED RESEARCH 


aiite files 
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Standard Milling 
Operating Profit 
Takes Big Jump 


KANSAS CITY—Final report on 
the earnings of the Standard Milling 
Co., Kansas City, for the year ended 
May 31, 1954, confirms the earlier 
indication of an operating profit of 
$958,790 compared with an operating 
loss of $36,700 for the preceding year. 
The company’s ninth annual report 
to stockholders was issued last week 
with final earnings statement and 
balance sheet for the period. A pre- 
liminary report was issued July 20. 

In his statement to stockholders, 
Ralph Friedman, chairman of the 
board of the company, points out 
that the operating profit was one of 
the best reported by the company, 
but that net profits were lowered by 
absorption of losses resulting from 
the sale of machinery and equipment 
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ced diet form. Supplies vitamins and minerals essen- 
od health—has “Appetite-Appeal” for 

iy-cooked, Ryde’s Flaked Dog Food is con- 

feed!’ Thoroughly and uniformly mixed and 

4 fo the same high standards of Ryde’s other 























Henry E, Pruyn 





SALES SUPERVISOR — Henry E. 
Pruyn has been appointed sales super- 
visor of the central division of the 


a@—Anigene, SCHENLEY’s B-12 concentrate Grain Products Division of National 
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b—Better Farm Feeds 
e—LCost reducing 
d—Distillers Grains and Distillers Solubles 
e—Economy for feeders 
#—Faithful service 
g—Guaranteed potency 
h—Healthier livestock 
i—tIdeal mixture 
j—JAB—SCHENLEY's antibiotic feed supplement 
k—Key to feed success 
i—tess waste 
m—MNore nutrition 
n—Niacin 
o—Orders shipped promptly 


p—PUNCH—SCHENLEY's B-12 antibiotic feed 
supplement 


q—Quality contre! 

r—Riboflavin 

s—Satisfied customers 

t—Tested results 

u—Used in all feeds 

v—Vitamins for all farm animals 
w—WALLOP—SCHENLEY’s choline chloride 
x—for unknown growth factor 

y—You try them 

z—zymo feed products 


Distillers Products Corp., it was an- 
nounced by Geo. M. Brinker, manager 
of the Grain Products Division. The 
latter, until his recent promotion to 
managership of the Grain Products 
Division, was sales supervisor of the 
central division in which position he 
is now succeeded by Mr. Pruyn. Mr. 
Pruyn will make his headquarters in 
Columbus, Ohio. He recently resigned 
his position with the Hammond, Ind., 
plant of Pratt Food Co. to accept 
his new post. 





of the Kansas City mill which was 
closed in November, 1952. Net profits 
amounted to $22,953 compared with 
a net loss of $183,114 in the pre- 
ceding year. 

The outlook for earnings in the 
current year is good, Mr. Friedman 
indicated. “Our Buffalo flour mill, 
grain storage facilities and grain 
merchandising activities are all being 
carried on profitably, and prospects 
for earnings during the current fiscal 
year are good,” he said. 

Dividends of 15¢ per share were 
paid Jan. 15, Feb. 15 and Aug. 3, 
1954. 

Working capital amounts to $4,209, - 
800 and the ratio of current assets 
to current liabilities increased during 


the year from 1.75 to 2.68. Notes to 
banks were reduced by approximately 
$3,350,000 during the year and now 
amount to $1,325,200. Long term debt 
total was reduced $308,000 to $1,035,- 
667. 

Sales volume was smaller in the 
. past fiscal year because of nonoper- 
: ! ation of some of the firm’s milling 

properties, declining from $34,707,448 

We offer all individual vitamins or any to $19,560,352. Cost of sales decreas- 
combination blended to your ed from $31,938,048 to $16,746,499 
specifications and sales and administrative expenses 

dropped from $2,306,137 to $1,583,586. 

In addition to its flour mill at Buf- 
falo, N. Y., with a rated capacity of 
6,000 sacks daily, the company oper- 
ates terminal elevators at Buffalo, 
Kansas City and Minneapolis having 
total storage space of 11,150,000 bu 
Additional sub-terminal and country 
elevators throughout Colorado, Kan- 
sas, Oklahoma, Nebraska and Texas 
bring the firm’s total storage capacity 
to 14,700,000 bu. 

In addition to Mr. Friedman,other 
officers are Pau] Uhlmann, president; 
R. Hugh Uhimann, executive vice 
president; Austin. W. Kelly, vice 
president; Edward L. Brown, vice 
president; Paul German, vice presi- 
dent and comptroller; Daniel R. 
Smith, secretary-treasurer and Philip 
R. Kopf, Charles Perna and William 
L. Rogers, Jr., assistant secretaries. 


- 
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IOWA FIRM EXPANDS 
AUDUBON, IOWA—A new eleva- 
tor housing 25,000 bu. grain and a 
feed house have been added by the 
Merk Grain Co., Audubon, Iowa. 


When buying Schenley's 
Farm Feed Products you 
are working with the high- 
est grade ingredients ob- 


tainable. 








SCHENLEY DISTILLERS, INC. 
sens ation 6th Street 
Cincinnati 2, Ohio 


caeemnnaionments 
———— 


Schenley's ANIGENE, JAB, 
PUNCH and WALLOP are 
tested and guoranteed. 


MAin 3170 

















They are used by leading 
feed manufacturers to help 
the farmer produce more 


milk, meat and eggs for 
PROMPT SHIPMENT ON 


A, 0 AND ALL B VITAMINS healthier Americans. 














with Archer’s 


ARCHER-DANIELS-MIDLAND COMPANY 
600 Roanoke Building 
Minneapolis, Minnesota 


Tell me more about the wonderful Gold Bond Coupon 
Plan, and how I can become an Archer Booster Feed Dealer. 


Nome___ 





Business Name 





Address 





City 
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COUPON PLAN for FEED DEALERS 


The Merchandising Plan that is Boosting Sales for 
Merchants all over the Midwest can boost 
Your Feed Sales... and Your Feed Profits! 











Archer Booster Feed Dealers have struck it rich ... new 
customers ... greater sales... higher profits than ever before... thanks 
to Gold Bond Coupons. 


Archer Booster Dealers all over the Midwest report their sales soaring after 
the introduction of the Gold Bond Coupon Plan. “It’s the talk of the feed 
business,” they say, “The best sales-maker we've ever had.” 


You’ve seen Gold Bond Stamps build sales for grocers—hardware stores— 
service stations and many other businesses in your own area, Now it can 
work for you to help sell more feed to more farmers. 


Archer Booster Feeds offer this high-powered merchandising help to all its 
dealers at no extra cost... on an exclusive basis. 


You don’t have to build this plan—it’s already working for you. Right in your 
own town there probably are many businesses that give Gold Bond Stamps. 
These merchants have built a habit of saving valuable Gold Bond Coupons 
in folks all over your area. Every farmer who has been saving stamps becomes 
a first class feed prospect for you. Just wait til he hears you are giving Gold 
Bond Stamps with Archer Booster Feeds . . . he'll be in the next time he 
comes to town. : 


Strike it rich with Archer 
Booster Feeds and 
Gold Bond Stamps. 


WRITE FOR FULL DETAILS. 
No obligation, of course... 
just the full facts on how 
you can be a successful 
Archer Booster Feed Dealer. 
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WHY LOWER HORSEPOWER— 
WITH W-W 


HAMMERMILLS? 


BECAUSE... 

W-W’'s exclusive Star Cylinder serves 
« double purpose os a flywheel ot 
the same time its tungston carbide 
tipped hammers strikes the moterial 
to pulverize it to desired texture. 
Many other features include easy-to 
release hold down levers for hood, 
grey cost iron frame to reduce vibra- 
tion, no pre-grinding principle, plus 
many others. Eight models, of mode 
to specifications. 


Write for New Catalog of Complete Line 


W-W GRINDER CORP. DEPT. 311 WICHITA, KANSAS 





Do you know 





the origin 
of tags? 




















By Webb Garrison 


OMEN OF the late Middle 
W kaes had a typical feminine 

yen for attractive clothing, 
but not much money with which to 
buy ornaments. So they devised ali 
sorts of ways with which to make 
skirts and blouses look distinctive. 





you'll 
switch to 


It’s inevitable if you want superior coccidiosis control. Sooner or later 
you'll hear some happy NFZ-user telling about the trouble-free experi- 


ence he’s having with NFZ. 


Service calls are expensive. When your salesmen are out making disease 
“service” calls ... they aren't selling feed. NFZ can eliminate much of 


this costly “manpower” waste. 


But don’t take our word for it, ask the grower or feed manufacturer 
who uses NFZ. You'll find him enthusiastic. That’s why—in just 12 
moons—over 390 feed manufacturers switched to NFZ. There's a reason 
.-. and we'd like to tell you about it. Feed Products Division, Dr. Hess 


& Clark, Inc., Ashland, Ohio, 





Some two centuries before the time 
of Columbus, someone thought of 
whacking triangular pieces from the 
edges of garments—giving them a 
sort of Peter Pan appearance. Since 





EDITOR’S NOTE: Feedstuffs pre- 
sents here another in a series of 
articles dealing with the origin and 
background of terms associated with 
the feed industry. 





it was easy to do the cutting with a 
dagger, each ragged projection was 
called a “dag.” 

Popular speech gradually trans- 
formed the word's initial “d’” sound 
to “‘t,” so by 1400, narrow, pointed 
ornaments at the bottom of a gar- 
ment were being called tags. Natural- 
ly the term also attached to other 
types of ragged projections, whether 
cut or torn. It was also applied to 
the strip of parchment, tag-like in 
shape, used to seal deeds and official 
documents. 

Not until the middle of the 19th 
century did it become standard to 
pin or tie special labels on goods. Use 
of such a tag developed in the US., 
where rise of the railroads made it 
possible to ship boxes and bales long 
distances. Manufacturers soon adopt- 
ed the use of the tag, as a means of 
showing the maker or brand. Under 
the impact of scientific merchandis- 
ing, makers of feed and fertilizer be- 
gan listing ingredients on the tag, 
and the once-lowly “pointed piece” 
assumed a major role in modern busi- 
ness. 
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NEPPCO Poultry 
Exposition Set Oct. 5-7 


HARRISBURG, PA. — The Penn- 
sylvania Farm Show Building here 
will be the scene of the 17th Poul- 
try Industry Exposition of the North- 
eastern Poultry Producers Council, 
Inc., Oct. 5-7. Poultrymen and others 
allied with the poultry industry from 
14 northeastern states will assem- 
ble for the annual NEPPCO conven- 
tion which schedules a 3-day educa- 
tional program, two acres of exhibits 
and demonstrations, special youth 
activities and social events, in addi- 
tion to the annual business meeting. 
A program for the ladies will also 
be presented. 

Research workers, farm college ed- 
ucators and poultry operators will 
share their knowledge and experience 
with those attending separate pro- 
grams set up for producers of mar- 
ket eggs, broilers, turkeys and geese. 

Contests, tours and social activities 
have been arranged for members of 
4-H Club and Future Farmers of 
America teams, who will be brought 
here as rewards for achievement in 
poultry projects. 

A “Gebraten Hinklefest” (barbe- 
cued chickenfeagt) will replace the 
customary banquet. 
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PLENTY OF NESTS 

EAST LANSING, MICH. — It’s 
easier to provide plenty of nests, 
and take a tour around them gath- 
ering eggs, remind Michigan State 
College poultrymen, than it is to 
clean up broken eggs and wash dirty 
eggs when nests are crowded. 














Cattle Inventory Dip Indicated 


WASHINGTON—The high rate of 
cattle slaughter so far this year indi- 
vates that the cattle inventory next 
Jan. 1 will fall a little below a year 
earlier, the U.S. Department of Agri- 
culture reports. 

Production of beef cattle is not be- 
ing cut back to any great extent, 
USDA said, but a small reduction in 
inventory numbers next January is in 
prospect. 

Although total cattle numbers will 
probably be down slightly next Jan. 
1, the number of cows probably will 
be about as large as last January. 
Beef production may no longer be 
increasing, but it will remain large. 

Hot, dry weather that parched 
crops and pastures in the southern 
Corn Belt, central and southern Great 
Plains and the Southeast contributed 
to the high rate of cattle slaughter. 
In addition, there are signs that cattle 
production is being cut back in some 
other areas, particularly in several 
milk producing areas and in fringe 
areas of beef production. 


Dairy Calves Slaughtered 

The number of milk cows on farms 
has turned down in central and west- 
ern Corn Belt states. Calf slaughter 
has recently exceeded last year in the 
northern Corn Belt, indicating that 
more dairy calves are going to slaugh- 
ter instead of being retained for milk 
cows. 

USDA said there is some evidence 
that beef cow herds are being reduced 
in some areas outside the traditional 
beef cattle country. In both the South- 
east and the eastern Corn Belt, cow 
slaughter has been increased sharply 
—to nearly twice that of last year 
in June for the Southeast and around 
60% more for the eastern Corn Belt. 
In both regions, beef cattle numbers 
had been expanding rapidly. Many 
producers have had to choose between 
enlarging their herds further to 
achieve lower cost production, or re- 
ducing them so as to shift to other 
enterprises. Some producers appar- 
ently have chosen the latter course. 

These developments, USDA noted, 
do not mean that production of beef 
cattle is being reduced to any great 
extent. However, at least a small re- 
duction in inventory numbers next 
January is likely. 


Net Production 

Although no data on the size of the 
1954 calf crop will be available until 
next February, the best estimate is 
that net production (calf crop less 
deaths of all cattle and calves) will 
total roughly 39 million. Cattle and 
calf slaughter for 1954 will likely be 
a little greater than this number. 

USDA pointed out that the larger 
slaughter is lifting total output of 
beef to a new high, even though aver- 
age slaughter 
Total production of beef this year 
will approach 13 billion pounds, com- 
pared with last year’s 12% billion. 





MOVING? 


If you are moving, tell us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right away. Make 
sure you don't miss a single im- 
portant issue . . . and help us 
make the correction as quickly 
as possible by giving us your 
old address too. 


FEEDSTUFFS 


P. 0. Box 67, Minneapolis 1, Minn. 
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SAVE BY HAULING BOTH BULK AND 
SACKED FEED ON SAME TRIP 


Prices of cattle in early August 
varied from about the same as last 
August for some grades and classes 
to somewhat less for others. In gen- 
eral, the small average reduction in 
price was about in line with the in- 
crease in slaughter. Prices for feeder 
cattle reflected improved confidence 
on the part of feeder buyers follow- 
ing fairly satisfactory profits in feed- 
ing last winter. 

No great change in cattle prices 
is in prospect for the remainder of 
the fall season, USDA said. Prices of 
fed cattle may continue stable. The 
big supply of fed beef and of all beef 
and the increasing output of pork 
probably will prevent the rise that 
usually occurs at this time of year. WRITE TODAY for complete information about a Simonsen 
Unloader to fit any truck with a standard grain or stock box. 


SIMONSEN MFG., Dept. F.$., QUIMBY, IOWA 


_— 
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TREND IS TO BEEF 
Economists say the longtime trend 
in the U.S. is use of more beef and 
less pork per person. 











The Inside Story of an Accounts Receivable Ledger Shows 


MURPHY FEEDERS 
BETTER CREDIT RISKS! 


.--when Selling Murphy’s Feeds, Dealers Experience 
Less Trouble in Collecting Feed Bills. 








weights are lighter. , 


INVESTIGATION REVEALS THIS INTERESTING FACT! 


As a Rule, Murphy Feeders Pay Their Feed Bills 
Better Than Feeders of Cheaper Brands... 





Here’s how the dealer sums it up! 
1) Murphy feeders lay out less cash for feed—at any one 
time. Yet in the long run, they are able to spend more 
money with the dealer than those who buy cheaper 


TYPICAL EXAMPLE: 


Recently a Murphy salesman suggested to a dealer that he 
analyze his slow paying accounts by the brand of feed they 
bought. Although the approach was unusual, the dealer 
agreed. Many years of help from his Murphy man had feeds... 
given the dealer confidence in the Murphy methods of lick- Murphy feeders make money. Theit return for every 
ing tough dealer problems. feed dollar is greater, Therefore they're in a — 


cash-on-hand position most of the time... because.. 
IMPORTANT DISCOVERY! 


Murphy foster get better results. And better wikia 
A thorough investigation of the Dealer’s Accounts Receiv- mean they keep on feeding Murphy's. Keep on peving 
able Ledger brought to light this clear cut picture. dealer 


their feed bills. Keep buying from the same 
because... 

91% OF THIS DEALER’S SLOW ACCOUNTS WERE Murphy feeds build loyalty to the dealer, Feeders started 

FOR FEEDS OTHER THAN MURPHY’S. THINK on_ a sucesfal Murphy program continue i for yar 

OF IT! ALTHOUGH MURPHY’S FEEDS MADE UP fealer 

50% OF THIS DEALER’S VOLUME, LESS THAN 


.buy feed from the same year after year. The 
best investment a feed dealer can make is to sell a cus- 

1/10th OF HIS PAST DUE BILLS WERE FROM 

MURPHY FEEDERS! 


tomer Murphy's Feeds and Minerals...because Murphy 
Feeders ARE Better Credit Risks! 











The Advantages of Being a Murphy Dealer! 














Looking over the above facts, you'll 
agree that it's just good business to sell 
more Murphy feeds. And there are 
many other advantages. With Murphy 
Concentrates you reduce your inven- 
tory, increase your usable floor space. 
You make a profit on mixing as well 
as selling Murphy Concentrates. 


With Murphy Feeds You Make Big- 
ger Profits—Profit is not how much 
you pay for something but how big a 
return you get on your investment. 
When you sell a feeder Murphy's Prod- 
ucts you can be sure he'll get results 

.be back for more. You get bigger re- 
turns on your Murphy invested dollars. 


Cheap Feeds Cost You Profits! The 
worst thing you can do for yourself and 
the feeder is to sell him a poor quality 
cheap feed. In the long run, the cheai 

feed is more expensive...and his mm | 


its are smaller. It's harder for you to 
collect your feed bills. So sell a feed 
that feeders make money from, are 
loyal to, and have confidence in—Sell 
Murphy's Feeds. You'll collect your 
bills promptly —and your customers 
will be happier too. 


The Murphy Products Co. Builds 
Dealer Loyalty Among Your Cus- 
tomers—Your Murphy man shows you 
how to sell to farmers “in bunches’ 
Shows proven sales-stimulating films, 
answers questions. He'll my 4 you fol- 
low up prospects the next day 


Your Murphy man teaches your em- 
ore to Pe better feed salesmen. 
ws them and you how to conduct 
the Murphy famous “Hidden Hunger” 


Test, a convincing demonstration that 
has sold tons of Murphy feeds. 


The Murphy Products Co. sends you 


information-packed booklets contain- 
ing the latest up-to-date livestock feed- 
ing facts. Sends hard-selling direct- 
mail pieces to your customers. 
frequent radio impact and farm paper 
advertising brings you feed customers 
already half sold on the Murphy Feed- 
ing Program. 


lf You're Already a Murphy Dealer: 
be sure you're taking advantage of all 
these Murphy Extras w build yourself 
a bigger, more prosperous feed busi- 
ness. And if you want some hel 
analyzing your accounts by brands of 
feed—just call your Murphy man. He'll 
be glad to help you. 


If You're Not a Murphy Dealer: but 
are interested in Murphy's sales-tested 
methods to increase your feed business 

write to the MURPHY PRODUCTS CO., 
BURLINGTON, WIS. Do it toda*. You'll 
be glad that you did ab 364 
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SAVES 8/7 


OF INVISIBLE FEED LOSS 
WITH DAY “AC” DUST FILTERS 


A feed manufacturer* who has used DAY Dust Filters since 1950 
writes — “So far as our grinding operation is concerned, the apparent 
loss averages just about 2%. However when the recovery through the 
filter system is applied against this apparent loss the actual shortage is 
under 4 of 1%.” 


This feed mill operates two 75 H.P. Hammer Mills which discharge 
into cyclones which, in turn, discharge into DAY “AC” Dust Filters. 
Careful records have been kept of the feed losses since the installation 
of the DAY Filters. 


Since 1881, The DAY Company 
has specialized in the engineer- 
ing, manufacture and installation 
of dust control systems. If you 
have a dust problem, DAY can 
provide an effective and economi- 
cal solution, DAY engineers are 
at your service for plant studies 
and cost estimates, 


Bulletin 528 gives facts and 
figures on the DAY “AC” Dust 
Filcer—Write toDAY for this 
helpful information. 


* (Name upon request.) 


LICENSED BY 
H. J. HERSEY,R 


The DRY Company 


819 - 3rd Avenue N.E. 
Minneapolis 13, Minnesota 
IN CANADA: P.O. Box 70Q, Ft. William, Ont. 
BRANCH PLANTS: Buffalo, Ft. Worth, 
Welland, Ont. 


DUST CONTROL 
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Cattle Feeding 
Profits May Dip 
From Last Year 


WASHINGTON—The U.S. Depart- 
ment of Agriculture says cattle feed- 
ing profits somewhat less than last 
year are in prospect for 1954-55. 

Feeders of cattle earned more than 
average profits this past year after 
| an unprofitable season in 1952-53. 
Comparisons of prices and enumer- 
ated costs for a standard Corn Belt 
program show a return of $39 per 
head over costs this past year. This is 
more than an average return and 
contrasts with a loss of $24 the 
previous year. 

Selling prices for fed steers were 
somewhat higher this spring than 
last, and costs of feed were slightly 
less. Both of these factors helped in- 
crease profits. But the major change 
was in the cost of feeder cattle, which 
was low last fall. 

USDA said the tendency this fall 
| is for price spreads between feeder 
| and fed cattle to be a little narrower 
| than last fall, although not unusually 
| narrow. The smaller price difference 
| reflects feeders’ improved confidence 

following their larger profits last 
| winter. In other words, due to their 
| greater confidence, feeders are will- 
ing to pay as much for feeder cattle 
this fall as last even though prices 
for fed cattle are a little lower. 


More Than 1952-53 

The over-all prospect is that at 
these paying prices cattle feeders will 
earn less profit than last winter but 
considerably more than the preceding 
winter. Prices of feeder stock prob- 
ably will not differ much from last 
fall and prices of feed will likely be 
somewhat higher. The prospect, 
viewed at this time, is for prices of 
fed cattle next spring to be roughly 
the same as this spring. 

This price outlook, though highly 
approximate, is based on the likeli- 
hood that the smaller corn crop will 
prevent the sizable increase in total 
meat supply next year that had been 
anticipated. Since a strong demand 











for beef has been demonstrated, no 











NION SPECIAL Style 21800 H Bag Clos- 
ing Machines, with Style 80600 H sewing 
heads, shown here, are heavy-duty, high pro- 


duction units 


closures on large multiwall paper bags. 


A single foot pedal controls synchronized 
conveyor and sewing head. Automatic tape 
cutter on sewing head saves time and helps make 
operation smooth and easy to learn. 


Sewing head and conveyor are quickly adjust- 
able for varying bag heights and scale or plat- 
form height from floor. Entire unit is ruggedly 
built for dependable service in high-volume 


production. - 


4 





To seal the needle punctures in paper bags 
to prevent contents from sifting, a “filter 
cord” or soft cotton yarn is automatically 
intreduced under the needle thread. 





‘S 413 N. FRANKLIN 


for making low cost tape-bound 


tah for a copy 
of this Gulletin 


It's % to find just the right unit to 
meet your individual needs in Union 
ecial’s big line of bag closing ma- 
ae Twenty-five different styles of 
machines! ten styles of eules 
heads! Wide choice of conveyors, 
controls, and eee of closures. Ask 
for a copy of Bulletin No. 200, 
“UNION SPECIAL FILLED BAG 
CLOSING MACHINES.” 


MACHINE 
COMPANY 





STREET, CHICAGO 10, ILLINOIS j 














L. A. DePolis 


CLARK APPOINTMENT — L. A. 
DePolis has been appointed general 
sales manager of the industrial truck 
division of the Clark Equipment Co., 
according to Robert H. Davies, vice 
president. The company manufactures 
fork-lift trucks, straddle carriers and 
other materials handling equipment. 
Mr. DePolis was formerly sales man- 
ager for Ross Carrier Co. When Ross 
was acquired by Clark last year, he 
became assistant to the vice presi- 
dent in charge of industrial truck 
sales. He had been with Ross for 10 
years. Prior to that he sold road 
building machinery and other types 
of heavy equipment. In his new po- 
sition Mr. DePolis will supervise sales 
efforts of more than 60 Olark dealers 
in the U.S. and Canada. He will make 
his headquarters in Battle Creek, 
Mich. 





substantial change in fed cattle prices 
next spring is in view. 

If about the same price for fed 
steers is assumed for next year and 
the cost of feed is increased a little, 
the prices for feeder steers this fall 
would allow reasonably good profits 
to be earned. 

By the same analysis, since prices 
of feeder cattle, feed and fed cattle 
seem to be in approximately normal 
relation to each other, prospective 
further seasonal declines in prices of 
feeder cattle seem likely to be of 
only about average size. However, 
either a down-turn in fed cattle prices 
or very large marketings would 
doubtless cause a greater dip in feed- 
er prices. 


—_— 


WORK DAY SHORTER 


The length of the work day on 
farms, as well as the number of 
workers, has gradually been declin- 
ing in recent years. The U.S. De- 
partment of Agriculture reports that 
farm operators were averaging about 
11 hours and 18 minutes per work 
day last spring, about 10 minutes 
less than a year earlier. Their hired 
hands were averaging 9 hours and 
24 minutes, about six minutes less 
than last year’s average. 





se 


CORN SILAGE 
Dairy nutrition researchers at 
Michigan State College found 7.5 Ib. 
of good corn silage equal to a pound 
of U.S. No. 2 corn. 








BRAN © SHORTS 
MIDDLINGS 
Sacked or Bulk—Any Shipment 


DREYER COMMISSION Co. 


MEMBERS 
KANSAS CITY BOARD OF TRADE 
ST. LOUIS MERCHANTS EXCHANGE 
Board of Trade Merchants Exchange 
Kanses Gity 5, Me. St. Louis 2, Mo. 
Phone BA 5462 Phone MA 1-2958 


Statistical Charts Furnished Free. We 
Handle Futures Trades in Kansas City. 
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After years of testing, a new anti-caking agent has been 
added to make “Two-Sixty-Two’ an even better product. 

The protein equivalent remains the same, but the im- 
proved “Two-Sixty-Two’ has added protection against 
caking in storage. This new feature assures feed manu- 
facturers a urea nitrogen source of protein that flows 
freely and mixes thoroughly . . . even under severe con- 
ditions of heat and moisture. 


Supplements containing “Two-Sixty-Two” make the 


E. I. du Pont de Nemours & Co. (Inc.) 
Polychemicals Department, Wilmington, Delaware 


POND 


®€6.U.s. pAT.OFK 


feeding of all ruminants more efficient. They help farm- 
ers get top feed value from their home-grown feeds 
and roughages. “Two-Sixty-Two” in the supplements 
you build gives cattle and sheep a quickly available 
nitrogen source of protein that helps rumen bacteria 
multiply faster .. . helps them break down rougher feed 
and coarser roughage faster and more completely. 

Check into the values of “Two-Sixty-Two” for your 
formulations. Write to Du Pont. 


111 Sutter Street 
San Francisco, Cal. 


7250 N. Cicero Ave. 
Chicago 30, Ill. 


Two-Sixty-Two 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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CONVENTION CALENDAR 





Sept. 18-14 — Animal Nutrition 


Short Course; U. of Minn. Institute’ 


of Agri; chm., Lester E. Hanson, 
Animal Husbandry Dept. 

Sept. 18-14—Kentucky Feed Assn.; 
DuPont Lodge, Oumberland Falls 
State Park near Corbin, Ky.; see., 
William ©, Willock, P. O. Box 1914, 
Loulsville. 

Sept. 15—Maryland Poultry Day; 
Jul! Hall, U. of Maryland, College 
Park; chm., Perry F. Twining, Ex- 
tension Service. 

Sept. 16-17 — National Mineral 
Feeds Asen., Inc.; Bismarck Hotel, 





Chicago, Ul; exec. sec., Peter W. 
Janse, 212 Equitable Bidg., Des 
Moines, lowa. 

Sept. 19-21 — Ohio Grain & Feed 
Dealers Assn., Inc. (Joint Conven- 
tion with Grain & Feed Dealers Na- 
tional Assn.) ; Netherland-Piaza Hotel, 
Cincinnati; sec., H. Ralph Kagay, 65 
N. Roys Ave., Columbus 4. 

Sept. 19-21—Grain & Feed Dealers 
National Assn.; Netherlands - Plaza 
Hotel, Cincinnati, Ohio; sec., John 
©, Bowden, 100 Merchants Exchange 
Bldg., St. Louis 2, Mo. 

Sept. 21—National Renderers Assn., 





NEW YORK 





UNIVERSAL GRAIN CORPORATION 


Receivers — Shippers — Forwarders 


BUFFALO 














Ren Hose 
GUARANTEED FEEDS 


Cshelman & SONS 


ABL 
A «TY 


JOHN W 
7) 


(CASTER A YORK PA 


TAMPA FLA ~ SANFORD WN « 


DISTRIBUTORS FROM MAINE TO FLORIDA: / OHIO TO THE ATLANTIC 


Seventh Regional Area; Brown Pal- 
ace Hotel, Denver, Colo.; sec., Omer 
Drelling, Box 1844, San Angelo, Tex. 

Sept. 28-24 — Arkansas Formula 
Feed Conference; U. of Ark., Fay- 
etteville; chm., Dr. E. L. Stephenson, 
U. of Ark. 

Sept. 27-28—Pa. Millers and Feed 
Dealers Assn.; Yorktowne Hotel, 
York, Pa; sec., Richard L. Ammon, 
P.O. Box 329, Ephrata, Pa. 

Sept. 30-Oct. 1—Kentucky Aaimal 
Nutrition Conference; Guignol Thea- 
tre, U. of Ky.; chm., Bruce Pound- 


stone, Dept. of Feed and Fertilizer.” 


Oct. 5-6 — Greater Wash. Poultry 
Conference; Benjamin Franklin Ho- 
tel, Seattle, Wash.; chm, A. H. 


ee E. 355 Third Ave., Spo- 
kane, Wash. 


Oct, 5-I—NEPPOO Exposition and 
Convention, Pennsylvania Farm 
Show Bldg., ‘Harrisburg, Pa.; sec., 
Alfred Van Wagenen, Northeastern 
Poultry Produe;ts Covneil, Inc, 12 
West State St., Trenton, NJ. 


Oct. 12-14—Association of Ameri- 





can Feed Oontrol Officials; Shore- 
ham Hotel, Washington, D.O.; sec., 


Oct. 18—Virginia State Feed Assn. ; 
Hotel Roanoke, Roanoke, Va.; sec., 
R. F. Frazier, 615 E. Franklin 8t., 
Richmond 19, Va. 

Oct. 14-15—Virginia State Poultry 
Federation Conference; Hotel Roa- 
noke, Roanoke, Va.; sec., BR. F. Fra- 
aier, 615 E. Franklin St., Richmond 
19, Va. 

Oct. 14-15—Texas Nutrition Con- 
ference; Memorial Stadent Center, 
Texas A. & M. College, College Sta- 
tien; chm, J. B. Couch, Dept. of 
Poultry Husbandry. 

Oct. 21— Vermont Feed Dealers 
and Mfrs. Asen.; U. of Vt, Burling- 
ton, Vt.; Sec., D. OC. Hemderson, Agri- 
cultural Science Bidg., Burlington, 
Vt. 

Oct. 21-22—Animal Industry Oon- 
ference, Governor’s Hall, Sacramento, 
Cal.; chm., Dr. H. J. Almquist, The 
Grange Co., Modesto. 

Oct. 21-22—Michigan Feed Con- 
ference; Kellogg COcnter, Michigan 
State College, East Lansing, Mich ; 
sec., Join A. Krusoe, Box 472, East 
Lansing. 

Oct. 28-29—Missouri Feeding Short 
Course; U. of Mo., Columbia, Mo. 

Oct, 28-Nov. 2 — North Carolina 
Feed ‘Manufacturers and Allied 
Assns.; Oruise to Bermuda. Sailing 
from Morehead City, N.C.; cruise 
chm., W. G. Crawford, Goldsboro 
Milling Co., Goldsboro, N.C., or B. 8. 
Bostick, Allied cruise chm., 3026 Sel- 
wyn Ave., Charlotte 7, N.C. 

Nov. 3-4—Ill. Feed Assn. and Iii. 
Poultry Improvement Assn.; Armory, 
Springfield, IL; sec., Dean M. Olark 
of IFA, 141 W. Jackson Bivd., Chi- 
cago 4, TIL, and Aubrey Harless, of 
IPIA, P. O. Box 91, Shelbyville, Ill. 

Nov, 4-6—Oklahoma Formula Feed 
Conference; Okla. A. & M. College, 
Stillwater, Okla. 

Nov. 4-5—Cornell Nutrition Oon- 
ference; Statler Hotel, Buffalo, N.Y.; 
chm., Prof. M. L. Scott, Rice Hall, 
Cornell U., Ithaca, N.Y. 

Nov. %7-0—Tenmessee Feed Manu- 
facturers Assn.; Hermitage Hotel, 
Nashville, Tenn.: Sec., W. H. Levine, 
613 First American National Bank 
Bidg., Nashville 8, Tenn. 

Nov. 10-11—Ohio Animal Nutrition 
Conference; Plumb Hall, Ohio U.; 
chm., W. J. Tyznik, Dept. of Animal 
Science. 

Nov. 11-12—Florida Nutrition Con- 
ference; U. of Fia., Gainesville, Fia.; 
chm., J. Francis Cooper, U. of Fila. 

Nov. 15-17—Midwest Feed Produc- 
tion School; Hotel President, Kansas 
City, Mo.; exec. vice pres. of Midwest 


Assays 
Other VITAMINS, ANTIBIOTICS, 
AMINO ACIDS and DRUGS 
Write or Call for Prices 


480 Maple Ave. 
Westbury, N.Y. WE 17-7088 








PRODUCTS OF 

SCIENTIFIC MERIT 

OFFER YOU EXTRA PROFITS 
investigate todey. Write to Dept. F. 
WHITMOYER LABORATORIES, inc. 
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4 USE 
Seeo<s.. | RACE-MINERAL 
: PRE-MIXES 


PATENT APPLIED FOR 


Because... 


Lime Crest Trace-Mineral Pre-Mixes are ganous oxide and ferrous carbonate in 
especially formulated for today’s feeds. trace-mineral pre-mixes . . . originated the 
They are made by an exclusive blending principle of using compounds of manga- 
process. Their quality is ensured by lab- nese, iron, copper, and cobalt that are 
oratory control. They will help you pro- soluble in the gastric juice but not soluble 
duce higher quality feeds. in water. Lime Crest continues dedicated 
Lime Crest pioneered in the use of man- _to improving trace-mineral pre-mixes. 


Lime Crest has prepared an interesting brochure entitled 
“A New Key to Feed Efficiency”. It deseribes the advan- 
tages of trace-mineral pre mixes made according to the 


new principle. Send for a free copy today. 


LIME CREST PRODUCTS 


are made by Limestone Products Corporation of America 
Dept. A-9 Newton, N. J. 


World's Largest Producer of Crystalline Caicite Products 





Makers of LIME CREST CALCITE CRYSTALS — the 3-in-] calcium supplement for powltry; LITTER- 
KEPE — for the perfect dry poultry litter; Non-Skid BARN CALCITE — for safe, non-skid barn floors. 
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The Superior STABLE 


Procaine Penicillin Feed Supplement 


With Merck Pro-PEN you can be sure that the extraordinary growth-promoting 
power of procaine penicillin is “in the bag” when it is opened by the feeder. 


PRo-PEN, a special form of penicillin developed by Merck for feed use, has 
been proved in extensive tests' to possess superior stability in commercial feeds. 


These tests covered all crucial factors—high storage temperatures, high mois- 
ture, pelleting. Reprints of the report are available on request. 


Procaine penicillin is the acknowledged, outstanding growth stimulant for 
chickens and turkeys. For swine also, it is one of the antibiotics of choice for 
promoting growth, enhancing feed efficiency, and reducing the number of runts. 


You can get al/ these advantages p/us outstanding stability in Pro-Pen. In- 
cluded in your formulas, Pro-PEN helps your customers make bigger profits— 
builds loyalty to your brand. 
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PRO-PEN 


Each pound contains 4 grams of procaine peni+ 


cillin in oyster-shell meal. 


* n n 
with B,,. 2:3 
Each pound contains 2 grams of procaine peni- 


cillin in oyster-shell meal and is equivalent to 
the activity of 3 milligrams of vitamin B12. 


PRO-PEN brings you. other big benefits: 


1. IT’S ECONOMICAL —effective amounts can be included for less than two 
cents per bag. 


2. 1T'S EASY TO HANDLE -—carrier facilitates accurate and uniform mixing. 


3. IT HAS HIGH CONSUMER ACCEPTANCE —big, full-page color ads the 
year round in leading poultry journals drive home the superiority of Pro-PEN. 


1. Hollenbeck, C. M., Danner, W. E., and Mahoney, J. F., Poultry Science, 33:425-427, March 1954. 


Research and Production for = MERCK & CO. Ine. 
Better Poultry and Animal Nutrition \¥ : k Manufacturing Chemists 


© Merck & Co, inc RAHWAY, NEW JERSEY 
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Food Mfrs. Asem. Lioyd 8. Larson, 
20 W. Oth St. Bidg., Kansas City 6. 


1966 

Jan. 6-6—National Turkey Federn- 
tion; Atlantic Oity, NJ.; sec., M. ©. 
Small, P.O. Box 68, Mount Morris, 11. 

dan, 1-6—Hansas Geed Dealers 
Asen.; Hotel Broadview, Wichita, 
Kan.; Sec, O. E. Case, 901 Wiley 
Bidg., Hutchinson, Kan. 

Jem. 10-11—Hansas Formula Feed 
Conference; Kan, State College, Man- 
hattean, Kan.; chm., Prof. F. W. Atke- 
son, Dept. of Dairy Husbandry. 

Jan, 23-24—Indiana Grain & Feed 





Sale, 000 Board of Trade Bldg, in- 
dianapolis, Ind. 

Jan, ee ee 
Asen.; Broadmoor Hotel, Colorado 

Springs, Colo.; Exec. Vice Pres., 
Joseph Chrisman, Dwight Bidg., Kan- 
eas Oity 6, Mo, 

Jan. 27-Feb. 1 — American Dehy- 
drators Asan.; Broadmoor Hotel, 
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Institute Nutrition School for Feed 
Men; Hotel Roanoke, Roanoke, Va.; 
Chm., Prof. Paul M. Reaves, Virginia 
Polytechnic Institute, Blacksburg, Vs. 

March 8 — Tenth Distillers Feed 


March 14-16 — Midwest Feed Mfrs. 
Asen.; Municipal Auditorium, Kansas 
City, Mo.; sec., Lioyd 8S. Larson, 20 
W. 9th St., Kansas City. 

March 14-16 — National Feed In- 


Roesler, 1712 West St. Paul Ave., 
Milwaukee. 

Mar. 17-18 — Maryland Nutrition 
Oonference; Shoreham Hotel, Wash- 
ington, D. C.; Chm., Prof. G. L. Ro- 
moser, Poultry Dept., U. of Md., Col- 
lege Park, Md. 

April 4-6—Texas Feed Mfrs. Assn. ; 
Baker Hotel, Mineral Wells, Texas; 
exec, sec., W. B. Orr, Box 655, Bry- 
an, Texas. 


ae up the big new development in Feed Industry building, 
TUFFS will print ea SPECIAL NEW MILL SECTION in 


= November 6 issue. 


@ Featured will be the new model feed mil] at Kansas State College, built 
through contributions from the feed industry. 


@ Many other descriptions of new mills and modern production techniques will 


appear in special articles in the Section. 


The Section will bring together much 


valuable information on mill 


design, layout and special milling problems. 


IMITED ADVERTISING SPACE 
OPEN IN SURVEY SECTION 


Section size is necessarily limited by editorial content 
so only a limited amount of advertising space is 
available. To preserve the overall production char- 
acter of the section, only advertising pertinent to 
mill construction and equipment will be printed 
in this Special Survey Section. Rates are the 
same as for any issue of FEEDSTUFFS. 
Minimum size advertisement will be a quar- 
ter page. Advertising forms close Oct. 11. 
To reserve space in the Survey Section 
write any FEEDSTUFFS branch office 

or Box 67, Minneapolis 1, Minn. 


Full Information Write: 


FEEDSTUFES 


10) Sev ila @) a MINN. 


OR ANY FEEDSTUFFS BRANCH OFFICE 





June 5-7—Indiana Grain and Feed 
Dealers Asen., Inc.; French Lick, 
Ind.; sec., Fred K. Sale, 600 Board 


Walter, 511 Fifth Ave, New York 11, 
N.Y. 

June 27-28—Eastern Federation of 
Feed Merchants, Inc.; Hotel Commo- 
dore, New York, N.Y.; sec., Austin 
W. Carpenter, Sherburne, N.Y. 





Bonus Prizes Set Up for 
Washington Poultry Show 


SEATTLE — Members of the Fu- 
ture Farmers of America and 4-H 
Clubs competing in the ninth annual 
junior poultry exposition at the Se- 
attle Civic Auditorium, Oct. 26-27, 
will receive an increased point value 
in all contests, according to John G. 
Wilson, show manager. 

In addition to approximately $4,300 
in premiums which are determined 
on the point basis, special 
and bonus prizes for grand champion 
and reserve grand champion will be 
awarded. 

The junior poultry exposition is 
held annually to encourage and 
familiarize youngsters in the use of 
up-to-date poultry techniques devel- 
oped by industry and state college 
experiment stations. 

All members of 4-H and FFA are 
urged to participate in the show. 
Full details are available from coun- 
ty agents, 4-H Club leaders and vo- 
cational agriculture teachers. 


- 
——— 


DUST ENEMY OF HOGS 
Whatever it takes to keep hogs 
from inhaling dust is worth the ef- 
fort because dust is a mortal enemy 
of pigs and hogs when they sleep 
in it. 


Sacsnders Miths 


Dehydrated Alfalfa Meal, coast-to- 
coast service 365 days of the year 


VITA-GREEN 


Fresh, velvety-green, year round 
production adds snap to your feeds 


VITA-GREEN 


Pellets, Dustiess Krumbles, Meal— 
or any form to meet your require 
ments at any time 
(WRSTS — WIRE PHONE FOR QUOTA NOM 
) », INCORPORATED 











For Effective Worming Mash 
FLOCK ; 
WORM: 


Basy to mix in your mosh 


Walters & Co. 


6034 Hollis Ave. 
Dellas, Texos 
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Cura-phos (ground Curacao Island 
phosphate) is now guaranteed to con- 
tain not more than 00.5% fivorine. 
That's one-half of one per cent! It 
means you can adequately fortify 
feeds for chickens, turkeys, swine and 
cattle and be well below the maximum 
fluorine level recommended by the 
American Feed Control Officials. 
In addition to this new low-fivorine 
guarantee, Cura-phos is guaranteed 
to contain not less than 14% phos- 
phorus and 31% calcium. Write for a 
sample and further information today. 
H. J. Baker & Bro., 600 Fifth Avenue, 
New York 20, N. Y. 
208 So. La Salle St., Chicago, Ill. 
Maryland Trust Bldg., Baltimore, Md. 
Savannah Bank Bidg., Savannah, Ga. 
501 Jackson St., Tampa, Fla. 





Bgjaiets 





NEW 
LOW-FLUORINE 
GUARANTEE. 


established 


BAKER & BRO. Ge. oto 
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Broiler Disease Control 


The importance to broiler growers 
of sanitation and careful observation 
of birds cannot be emphasized enough, 
according to Leon Johnson of Orleans, 
Ind., a director of the National Broil- 
er Assn, 

“It has been my observation,” said 
Mr. Johnson, “that those who have 
the fewest problems and are making 
the most money are those who prac- 





Helpful Notes on Feeding 
and Management for Feed 
Men and Their Customers 








tice cleaning their buildings and 
equipment between each brood and 
who do such seemingly trivial things 
as disinfecting their water fountains 
each day, keeping foot pads at the 
entrance of their building, and who 
are not inclined to exhibit their birds 
to salesmen, neighbors or other visi- 
tors that call on them. ... The nearer 
I can approach sterile conditions for 
my birds, the better my chances of 
not having serious disease outbreaks 





and the lighter will be the attack 
should disease strike.” 

To show how expensive disease can 
be, Mr. Johnson noted that every 
bird that dies must be paid for 
those that live. The loss of one 
during the first week will " 
an average, at least another 
to pay for it. If one loses 10% of 
his birds at 8 weeks of age from dis- 


profit, approximately 55% of the 
birds left to pay for the 10% mortali- 
ty. 

Too many growers, Mr. Johnson 
said, do not watch their birds closely 
enough for signs of trouble. “When 
birds are off feed and otherwise show 
prominent evidence of being sick, it 
is too late to be of greatest assistance 
to them,” he continued. “Hence it 
follows that two rules of management 
should be adhered to relative to dis- 
ease outbreaks and disease controls. 


“The first rule is tu observe your 
birds carefully. Seldom, if ever, do all 
birds become acutely ill at once. ... 
Secondly, a daily record of feed con- 





They need whey for maximum growth... - 


FRESH-DRIED 
WHOLE WHEY 


(Guaranteed at least 65% lactose 
—runs are usually 70-72%) 


To get maximum growth and fast, 
economical weight gains for poultry, 
swine and calves, their feeds should 
have KRACO-—a rich source of whey 
factor. KRACO boosts the nutritional 
value of any feed, even if other sup- 
plements are included. Many farmers 
get such good results from feeds con- 
taining KRACO, they won’t buy any 
other kind. Order KRACO today, 
boost your sales tomorrow! 
KRACO is low-acid! In fact, it’s 
the world’s most famous low-acid 
whey! KRACO is dried immed- 
iately after it’s drained from Kraft’s 
glistening cheese vats. Nochance for 
it to become stale or high-acid. 
KRACO is unadulterated! Just 
pure whey—nothing added, nothing 
taken away. Contains all the whey 
nutrients: lactose (minimum 65%), 
milk protein (12%, mostly lactal- 
bumen), milk minerals and vitamins. 


A Kraft Product 


Order trom PHENIX FOODS COMPANY (vistrivvter 


460 E. lilinois Street 
Chicago 90, Illinois 





sumption is of significant assistance 
to an operator in detecting oncoming 
trouble. Any drop in feed consump- 
tion should get immediate attention 
to determine why. 

“We want to lick the problem be- 
fore it licks us. This requires a keen 
sense of observation which comes 
through experience, followed by ac- 
tion. I have no patience with the in- 
dividual who gets a disease problem, 
his birds get sick, go off feed, and he 
just takes the attitude that he has 
done his best by them and just lets 
nature take its course. Certainly, a 
successful broiler man will do all he 
can to prevent diseases through good 
sanitation practices. Then when dis- 
ease strikes, he will do everything 
possible to help his birds to overcome 
the disease.” 


Better Eggs 

Old hens just don’t have a chance 
against pullets when it comes to lay- 
ing top quality eggs, says W. R. Van 
Sant of the University of Arizona. 
For more good eggs, pullets do the 
best job, he points out. More AA 
grade eggs come from pullets under 
12 months of age than from hens 
of any other age group. 

Not only do the younger hens lay 
a higher percentage of top quality 
eggs; they lay them more consistent- 
ly than old hens do. Mr. Van Sant 
says tests show that the percentage 
of AA grade eggs for a hen, 12 months 
old or younger, runs about 87%; 
for a hen 12 to 15 months, 72%; 
for a hen 15 to 18 months, 61%; for 
a hen 18 to 21 months, 43%; for a hen 
21 to 24 months, 33%. 

So, the Arizona specialist advises, 
farmers should cull out older hens 
and keep replacing them with pullets. 
Naturally, the pullets lay smaller 
eggs when they begin laying, but egg 
size increases as the pullet grows. 


+ 
Saving More Pigs 


The farmer who saves eight pigs 
per litter is obviously going to pro- 
duce pork cheaper than the fellow 
who saves only five pigs, E. C. Miller 
of Purdue University reminds farm- 
ers. Here’s some arithmetic which he 
figures will prove it: 

Mr. Miller says it takes about 1,600 
lb. of feed to carry a sow and litter 
from breeding to weaning. Figuring 
feed at $3.25 cwt., it costs $6.50 per 


pig to raise an eight-pig litter to 
weaning. If only five pigs are saved, 
feed costs will be more than $10 
each. 

Farmers, Mr. Miller advises, should 
take steps to save more pigs this fall. 
He suggests confining sows at farrow- 
in time. And he recommends feeding a 
good ration. 

If several sows farrow at the same 
time, they may be turned into pas- 
ture together a few days after the 
pigs are born, Mr. Miller says. He 
doesn’t think robbing will be a prob- 
lem if pigs are all about the same 
age. Overcrowding should be avoided, 
he continues. Only the sows and pigs 
that can sleep under one roof should 
be grouped. If individual houses are 
used, they should be spaced some dis- 
tance apart. 
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What Direction 


To New Customers? S| 


By EDWARD CASE 


NE of the prime reasons why | 
O American retailing has _ so 

much vigor is that retailers do | 
not always see eye to eye on all 
phases of retailing. As a consequence, 
many including feed mer- | 
chants, various approaches to | 
problems 

A successful merchandising method 

which one dealer uses, may not ap- | 
pear sound another, and so the | 
second dealer tries a diffeerrnt meth- 
od. Thus retailing has individuality, | 
and that is as it should be. Blessed | 
is the dealer who is practical and yet 
who has the courage to do things the 
way he thinks they should be done, 
and who can back up his actions with 
profitable results. 


retailers 


uSé 


to 


successful feed dealer in 
Illinois, for example, says he does 
not believe in outside sales work 
such, going from farm to farm, call- 
ing on farmers to try to sell them 
additional merchandise. 

“Too 


just that 


A very 


as 


many merchants are doing 

he says, “and as a result 
they pester the farmer, use up his 
time and often arouse resentment. 
The only outside service work we do | 
call. If a farmer asks us to | 
inspect a herd or flock, we'll do it 
gladly, and make quite a few 
contacts that way every year. Maybe 
we miss some sales by not canvassing 
but maybe we make some by staying 


is on 


we 


away, too 


6-8 Feeder Meetings Yearly 

This dealer, however, tells me that 
as a substitute for outside selling he 
stages as many as six to eight feeder 
throughout his _ territory 
during the Here is his reasoning 
on this program, “When we rent a 
hall and send out invitations to farm- 
ers to attend these dairy, poultry or 
hog meetings, then when they show 
up and sit in on the discussions, we 


meetings 
year 








WHEAT 
MIXED 


FEEDS 


UNIFORM QUALITY 
GUARANTEED 


EXCELSIOR MLG. CO. ATLANTIC 7152 
712 FLOUR EXCH. MINNEAPOLIS, MINN. 
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Syutha Mixers 


With Syntha Mixers you're in step 
with the trend toward feed man- 
ufacture at the local level. They 
provide complete fortification in 
convenient form. 5 Ib. bag adds 
correct potencies of vitamins, anti- 
biotics, and trace minerals to ton 
of finished feed 


Ask for full information 
Syutha Laboratories 
Box 325 ¢ Ingomar, Ohio 


WGLOELPLLELLELOLLLLLR 


COP LI PLILLIL LLLP LELLP LAL DD MOY 





COLUMBIA SOFT PHOSPHATE 


S. Dept. of Agriculture tests* indicate 
this phosphate is 69% 
bone meal... yet it costs (per percent 
of phosphorus) considerably less than 
one-half as much. 

*Journ, of A.O.AC., Feb., 1945, 


Write for information and prices 
COLUMBIA PHOSPHATE Co. 


1007 Washington Ave. St. Louis I, Mo 


as available as 





" 


know they want to be here and get 
advice. We are not crowding our wel- 
come, as we would be if we called 
farm to farm for the express purpose 


| of trying to sell them something. We 


have an attendance of about 50 to 60 
at each of these meetings, accomodat- 
ing about 300 to 350 farmers a year. 
We like this way of plus selling bet- 
ter.” 


This is the opinion of one dealer 


| on the ali important problem of get- 


ting extra sales. He makes his system 
work satisfactorily for him. In other 
sections of Illinois and other states, 
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Safety with Pacal 


When you climb a ladder... 
use both hands! 


When you BN wammers 


BUY PACAL 
HARD FACED 
HAMMERS 
They'll grind 3 to 
4 times lh 

in your Hammermill 





County Reed B & Walnut St. adjoining Highway 36 
St. Pov! 8, Minn. Telephone NEster 9456 








Burlap won’t burst when 
wet; takes rough 
handling; reduces 
breakage losses 


ventilation... 


Burlap’s open weave permits air to 


circulate freely; cuts mold and 
spoilage losses 


‘Your CUSTOMERS PREFER BURLAP to any other 
packing material, surveys have proved re- 
peatedly. Their reasons? Burlap is strong. Burlap 
has ready resale value. Burlap is always useful 


around the farm. 


For these reasons alone, your product is worth ' 
more when it’s packed in burlap. Now consider :, 
the many other advantages of burlap, and you’ll 
realize why it is the world’s most widely used 


packing material. 


Burlap has exceptionally high bursting strength. 
Water can’t weaken it. Burlap holds stitching 
well. It is impervious to extremes of weather. It 
can be dyed and imprinted. Thread for thread, 
burlap is the toughest, most dependable packing 


material you can buy. 


(eye. *e © 


yay 


nation-wide bur 


Y ®& 


Highest 


Burlap is recognized 
the world over as 
quality packing 


Ready 
resale 
value... 


Used burlap bags are 
worth money to your 
customers —and to 
you. They cost less 
per trip; can be re- 
used many times. 


And now, still another advantage—Constant, 


lap advertising and publicity 


works for you by building consumer acceptance. 
Burlap helps you se//, too! 





aan 





~) It’s here! 


50 pound bag... 
You asked for it, and here it is 
to handle, easy to store, and easy 


to sell. Ask your burlap bag supplier 
about it today! 


BURLAP 


the new 


he one-man burlap bag. It's easy 











Allen C. Calkins, Eastern Regional 


“Tere why the major 
to Pfizer 


**Make any tests you wish,’’ 
says Allen C. Calkins, East- 
ern Regional Manager, Pfizer 
Agricultural Sales, “‘and you 
will see why the leaders are 
switching to Pfizer Dry Vita- 
min A. 

“For example, one of the 
largest feed manufacturers in 
the East is currently evaluat- 
ing all of the Dry A’s on the 
market. Their chief nutrition- 
ist recently reported he was 
convinced that Pfizer Dry Vi- 
tamin A was the best he had 
tested.”’ 


PFIZER DRY VITAMIN A SAVES YOU MONEY— 
FIGURE IT OUT FOR YOURSELF 


PFIZER’S NEW VITAMIN A COMPUTER tells you in- 
stantly both cost and quantity of Vitamin A required for any 


Plizer Vitamin \ Oe 


moisture level or storage period. Compute vitamin levels 
and compare costs of the different types of Vitamin A and 
see why feed companies are switching to Pfizer dry Vitamin A. 


Ask your Pfizer man or write Vitamin A, Agricultural 
Sales Division, Chas. Pfizer & Co., Inc., Brooklyn 6, New 
York, for your free Vitamin A Computer today. 





anager, Phzer Agricultural Division, says... 


ands are switching 
Dry Vitamin A! 


In Poultry Feeds, Dairy Feeds, Mineral Mixes 
their own laboratory and feeding tests prove: 


STABILITY —Holds potency for months, 
even in minerals. One feed company nutri- 
tionist reports Vitamin A retention as high as 
98 percent after a commercial pelleting opera- 
tion and 30 days storage. Reports show sta- 
bility averages 86 percent. 


DISPERSIBILITY — Distributes evenly 


throughout the mix. Dry free-flowing bead- 
lets are extremely small, 40 to 80 mesh in size. 
There’s no thick, gummy oil to heat. No 


clogging. 


Every month, more and more important feed com- 
panies are switching to Pfizer Dry Vitamin A—the 
free-flowing Vitamin A. 

In poultry feeds, dairy feeds, mineral mixes and con- 
centrates —where stability and availability count, they 
make their own laboratory test, their own feeding tests 
and choose Pfizer. 
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Niacin Vitamin 8-12 


{taAmMimM 


ACETATE IN GELATIN 


Riboflavin 
Niacinamide Choline Chloride Potassium lodide 


AV AILABILITY—Tiny particles are easily 


assimilated by baby chicks, baby pigs, calves, 
laying hens. Controlled particle size and gelatin 
base gives greater availability. Unit for unit 
Pfizer Vitamin A is at least 40% more avail- 
able to the animal than fish liver oil. 


DIGESTIBILITY — Pure food gelatin frees 


all the Vitamin A fast. No hard-to-digest oil. 


There are other advantages, too, in using Pfizer Dry 
Vitamin A. It’s uniform in potency the year around. 
There are no seasonal fluctuations in price—no need 
to stockpile Vitamin A for months ahead. 


And if you are now premixing feed ingredients, ask 
your Pfizer man how Pfizer’s high-potency A-250 can 
mean still another saving on Vitamin A. 











Calcium Pantothenate 
Thiamine Hydrochloride 


Terramycin’ 


Headquarters for Antibiotics and Vitamins for Animal Health and Nutrition. 


Chas. Pfizer & Co., Inc. 


630 Flushing Ave. 


Brooklyn 6, New York Atlanta 2, Georgia 


1151 Chattahoochee Ave., N. W. 


1500 16th St. 
San Francisco 3, California 


425 N. Michigan Ave. 
Chicago 11, Illinois 
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ONLY 


QUALITY FRED 





we TRAVEL PAR 


Good feeds consist in their entirety of substantial compatible 
nutrients in proper balance. Inferior and superfluous ingredi- 
ents are excess baggage and do not carry present day expenses. 


WE CONTINUE TO RECOMMEND 


RE 


ANIMAL 


foe) Ces Be 2.58 s 





“RAND 


PROTEIN 


RED W BRAND 

50% Meat & Bone Scraps 

RED W BRAND 

60%, Digester Tankage 

RED W BRAND 

Special Prepared Steamed Bone Meal 
70% Bone Phosphate of Lime (minimum) 


The name of the manufacturer stands for 


DEPENDABILITY 


The brand name stands for 


UNIFORMITY 


The complete analysis of essential nutrients stands for 


ECONOMY 


The long record of excellent performance stands for 


INSURANCE 


The experience of our customers stands for 


SERVICE 


% Introducing our new member RED W BRAND Feeding Fat. 
Write us for quotations 


Cedar Rapids 


Kansas City 
Oklahoma City 





Chicago Albert Lea 
Omaha Memphis 
Los Angeles Denver 
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Reg. U. S. Pat. Off. 
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feeds even better! 


Makes good 


e The feed ingredient with phosphorus (184% 


and 


‘or 


1%) and calcium in most available form 


@ Lowest in fluorine, containing less than .004% 
(that’s less than 40 parts per million!) 


grand | 
civ PHOSPhayy Sa me 


e@ A dependable source of supply, assured 
by quality-control from mine to user 

@ Blends well... stable in storage... dry 
and free-flowing ... won't cake or clog 

@ Derived from 99.9% pure Elemental 
Phosphorus 

Available in 100-Ib. bags or bulk (name 

your quantity). Descriptive folder, prices, 

samples on request. Write or call us today. 


WRITE OR CALL CHEMICAL SALES DIVISION 


The AMERICAN AGRICULTURAL CHEMICAL Co. 


50 Church Street, New York 7, N.Y., Telephone BArclay 7-1400 














We hove... ™ 





Ns 


Distributed in Utah and Southern Idaho by: 


BADER,INC. 


214 24th Screet 
P. O. Box 267 + «Ogden, Ussh 
Telephone: Ogden 9525 





some dealers have established route 
selling, put on outside salesmen to 
call farm to farm, and in other areas 
some dealers put in two or three half 
days a week visiting farmers. 

Practically all of these people are 
getting results, namely extra sales. 
I have yet to have one dealer tell 
me such extra selling doesn’t pay 
(dealers who are trying it). Some 
dealers who have not tried this type 
of outside selling tell me it doesn’t 
pay, but they base their opinion on 
theory, not practice. 

Again, it is individual dealer per- 
formance which counts. Which way 
can you secure the best results and 
win more satisfied customers? Just 
because Dealer Jones does 


can do as well using his method in- 
stead of one you have thought of as 
your own. But sometimes you can fol- 
low Dealer Jones’ plans with good 
results. The modern feed dealer needs 
to be adaptable. 

A Wisconsin feed dealer chuckled 
as he told me recently about a new 
hardware store addition he built onto 
his feed mill, more or less to please 
his wife. The dealer had intended to 
stock only farm hardware, tools and 
appliances, but his wife held out for 
a big housewares and gift section, too, 
including electrical housewares. To 


; keep peace in the family the dealer 


accommodated his wife, and got her 
to consent to come down every day 
for a few hours in the afternoon and 
keep the new store addition clean. 

“You are doing the right thing. 
Jim,” the wife said. “Farm wome 
today are spending money on their 
homes and on house furnishing. Farm 
women are going to say to their hus- 
bands, ‘I need a new frying pan to- 
day, and I can get it at Jones’ Feed 
Mill. Why don't you come along and 
buy your feed there, too?’” 

The feed dealer told me that his 
wife was right. He has added quite 
a few new feed customers because 
more farm women come to the mill 
now. And his wife keeps that store 
addition so spic and span that every- 
one likes to browse around in it. 

Other feed dealers who have built 
store additions, putting in farm hard- 
ware and large home appliances, tell 
me, “No housewares for me. Too 
much of a job keeping them clean, 
and the clerk probiem is terrific.” 

So you have to work out things 
for yourself, in your own way—after 
you have surveyed what others have 
done and are doing to make profit 


in the retail feed business today. 
Never be afraid to try your own 
ideas. They may prove to be better 
and more profitable than the ideas 
of another dealer whom you are 
planning to imitate. 

When the feed dealer wishes to 


make his business expand, when he 
wishes to make those extra sales, 
there are a few rules he needs to 
consider. 

1. Somehow you must contact more 
farmers more often. This can be done 
either through personal visits, adver- 
tising, better displays or feeder meet- 
ings, or a combination of two or more 
methods. You cannot make the extra 


| sales by sticking in your store and 


merely hoping for them. You must do 
something about it—in your way. 

2.Train your employees. As you 
and your employees contact more 
farmers in your drive for extra sales, 
you will fare better if all of you know 
your products and services thorough- 
ly, and also know how to treat people 
courteously and how to build good 
will. These are things which can be 
studied and put into practice. They 
are wonderful sales assets. 

8. Appearance. The appearance of 
your mill and store, the cleanness 
of the quarters and stock, and the 
cleanness of the boss and employees 
all contribute toward an atmosphere 
of businesslike efficiency which all 
customers like and respect. If you 
take pride in keeping your business 
neat and efficient, the customer will 
think of you as a feed store owner 
who will show the same efficient re- 
gard for his merchandise needs. 

So do it your way—but do it well. 


it this | 
way, is not always a sign that you 














| Lasts Longer! Detorf is the 


| Genuine "Sphagnum" Moss 


_from German Peat Bogs. 
Farmed many centuries ago from 
superior broad-leafed moss, Detorf is 
highly resistant to decomposition. 
Millions of sponge-like cells absorb 
moisture at the rate of 15 to 20 
times their own weight. Detorf does 
not crumble, break down or saturate 
easily. All the litter (not just the 
freshly built-up layer) works to keep 
your poultry house dry and pleasant 
for brood after brood. 


Goes Farther! petort Ex- 
pands and Absorbs to cover 


more area and trap more moisture. 
In the poultry house Detorf remains 
resilient and active for weeks and 
months. Detorf is packed in modern 
plants to ship thousands of miles 
safely. Bales are tight!y compressed 
to contain maximum material per 
bale completely wrapped in burlap 
and securely bound 


Sells Faster! Detorf sells on 


sight because poultrymen can 
that it is uniform in texture, coarsely 
shredded for poultry house use, ab- 
sorbent and springy. Bales available 
in sizes for large and small users. 


see 


WRITE, WIRE OR PHONE 
FOR MORE PROFIT! 


Your orders will be handled promptly. 
Detorf plants are strategically located so 
that shipping schedules can be met on 
short notice. 


Contact us now for prompt or future 
delivery. 


J-M TRADING 
CORP. 


111 W. Jackson, Chicago 4, Ill. 
Telephone WAbash 2-2065 
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FEED INGREDIENTS AND GRAIN 


Fert 


DANNEN MILLS, INC. 
and Jobbing Division 
a ee 


Grain 
ST JOSEPH, MO 















































A MAJOR FACTOR IN GROWTH, 
FEED CONVERSION AND REPRODUCTION 


Choline is making an increasingly important contribution to 
feeding efficiency and the over-all health and productivity of 
poultry and swine. The trend is to increased levels of choline 
fortification because it is essential to vital body functions 
such as fat metabolism, nerve conduction and the assimilation 


of vitamin A. 


Dawe’s, serving the feed industry for over a quarter-century, 
is a basic producer of choline chloride and supplies it to th 


trade in stable, easy-to-handle, nutritionally available form. 


DAWE’S CHOLINE CHLORIDE 25%: A dry feed sup- 
plement containing 25% choline chloride in powdered cereal 
carrier. Particle size is ideal for thorough dispersion. It is 
completely free-flowing, non-sticky and handles well in either 


batch or continuous mixing operations. 


Dawe’s Choline Chloride also is available in 70% aqueous 
solution...water clear and non-corrosive... for those who 
prefer this concentration and are equipped to supplement 


their formulas with liquids. 


Both forms are traditional Lawe’s quality in potency, purity 
and uniformity. They are in ample supply to meet your year 


‘round requirements. Write today for sample and quotations. 
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OTHER DAWE’S PRODUCTS 
FOR FEED FORTIFICATION 


Riboflavin Supplements—Primary Fermentations 


B:: Supplements—Primary Fermentations 

B:.-Antibiotic Supplements—Widest selection 

Procaine Penicillin—Most effective antibiotic for 
poultry 

Bacitracin—All-purpose antibiotic 

Pan-Dex—Pantothenic acid, dextrorotatory 

Niacin 


Forbee—Standard combinations of Riboflavin, Cal- 
cium Pantothenate, Niacin and Choline 


Fixtdee—Mineral stable dry Ds, 200,000 |. C. Units 
per gram. In 16'/2 lb. tins for convenient batch 
premixing of lower potencies 


Sterol D.—Dry D: in soy or corn meal 

Dry D:—For four-legged animals 

Fixtay—Mineral stable dry A, exclusive patent 
R-Sonic 20x—Arsonic acid effective at low levels 


Available singly in all standard potencies, or in 
combinations custom-blended to your specifications. 


RENOWNED FOR QUALITY: 
Dawe's feed fortification products and 
their trademark, a genuine Capodimonte 
Porcelain rooster, the original of which 
is on display at Dawe's Chicago office. 


* 
,» laboratories, inc. 


4800 S. RICHMOND STREET, CHICAGO 32, ILLINOIS 
Distributors for Belgium: Comptoir Anversois d'importation, 
“COMANIMA" 13, Courte rue des Claires, Antwerp, Belgium 





32 FPF EEDSTUFFS, Sept. 11, 1954 





Johnson Seed Store, Oconomo- 
woc, Wis., selling seeds, feeds, 
chicks, fertilizers and other farm 
supplies, has had two salesmen who 
contact the trade in a wide area, and 
the management has found that this 
practice pays. 
The store sells seeds to other deal- 
ers in a 40 mile radius and this ac- 
a | tivity takes up part of the salesmen’s 
MODERN STORE—A modern looking front and attractive windows are | ‘ime. However, the rest of the time 
among the appealing qualities that spell business success for the Johnson the salesmen are contacting the farm- 
Seed Store, Oconomowoc, Wis., feed, fertilizer and seed store. In addition to ers in the territory close to Ocono- 
street parking, there is a large municipal parking lot to the rear of the store. mowoc, booking orders for seeds, 
Farm contacts, however, provide a great portion of this store’s business. feeds, chicks and fertilizer. Through 


Fi: A NUMBER of years the 








The ol' economy feed | 
Minnesota’s 


OIL FEE 


Processed exactly like Minnesota Linseed 
Oil Meal, this 22% oil feed is from 
broken flaxseed and other oil seeds. To 
mix into your own dairy and cattle 
formulas, we recommend a mixture of 
10% to 50%. You can expect almost the 
same results as pure linseed meal—and 
the savings are substantial. 


it’s Efficient! 


It’s Mildly Laxative! 





it’s Nutritious! 





Write... 
Wire... 
Phone for 


Minnesota ‘* 
LINSEED OIL COMPAN Y 


MINNEAPOLIS 21, MINNESOTA e STerling 1-9511 





Continuous Contacts Provide 
Wisconsin Feed Store With 


Steady Volume of Business 
By MARTIN FRANCIS 


these contacts the firm is able to 
learn of many immediate needs of 
farmers and is in a position to supply 
quite a number of them. 

“We find that this outside sales 
program brings us many new custo- 
mers every year,” reports Mr. Wil- 
liam Gartzke, manager of the firm, 
“and it also enables us to sell more 
to our regular customers.” 

The salesmen take pictures of some 
of the firm’s hybrid corn users, show- 
ing them standing in a cornfield, etc. 
These photos are mounted on a spe- 
cial bulletin board in the store which 
bears the headline, “Meet Some of 
Our Many Satisfied Hybrid Corn 
Users.” 

The bulletin board is a source of 
much interest to farmers and is also 
a trade builder, reports Mr. Gartzke. 
For many years this seed and feed 
establishment has advocated quality 
seed. They have discouraged the idea 
of farmers exchanging seed, pointing 
out that such seed is frequently un- 
cleaned and thus is a poor invest- 
ment. To promote the use of better 
seed, the firm has for years had a 
seed cleaner. In recent years another 
cleaner has been added. One is now 
used for heavier grains, and one for 
smaller seeds such as clover, etc. A 
seed treater also enables the firm to 
both clean and treat seed so that 
farmers can plant seed which has a 
fine chance of producing a maximum 
yield for farmers in the area. 

This firm advertises feeds exten- 
sively in a local weekly newspaper. 
Quite a number of baby chicks are 
sold each year, with poultry raisers 
buying most of their supplies here as 
well. Every effort is made to follow 


(Continued on page 38) 





Write today for FREE 
Hog Production Manual! 


HALES & HUNTER CO. 
141 W. Jackson Blvd., Chicago 4 


la CHICAGO. Itt MARSHALL MO 
WILMINGTON, DEL LEXINGION. KY 











WORLD'S FINEST HAMMERMILL 


1954 “JAY BEE” 


J. B. SEDBERRY, INC. 


FRANKLIN, TENN. 
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B-Y has been preferred for 16 years as a rich, 
natural source of riboflavin. There are now im- 
portant new reasons for buying B-Y ... 1) the 
high content of unidentified growth factors, 2) 
the high content of protein, and 3) the high con¢ 
tent of B complex vitamins such as pantothenic 
acid. 


The unidentified growth factors found in CSC 
butyl fermentation solubles bring about in- 
creases in growth, feed efficiency, egg produc- 


¥. 


tion and hatchability above and beyond that 
expected from a ration complete in all known 
nutrients, 


B-Y is all rich feed with a protein content of 
27%. It also contains the B-vitamin group in 
amounts that are significant in your finished 
feeds. For example, at recommended levels of 
40 pounds per ton, B-Y supplies 3.9 grams of 
pantothenic acid per ton of finished feed. 
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NOW. continuous big-tonnage 
day atter Way. 








our Peoria Plant is now 
equipped to deliver the goods 
on Time! in|Quantity! Anywhere! 


} 
| 
| 
: 


View of one battery of fermenters 
for the production of B-Y. Each 
tank has a capacity of 50,000 gal- 
lons! After controlled fermenta- 
tion is completed, evaporators con- 
centrate the butyl solubles into a 
thick syrup which is then dried in 


B-Y butyl solubles are produced here at the CSC Peoria Plant in the heart of the livestock belt. the latest type of spray drier. 


New Low Price // 
Qualtty Throughout True Feed Value Throughour- 
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Three 
RIBOFLAVIN 
Potencies 


Guaranteed! 
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4 
Wages, 
3 
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Electronic devices assure consistent The finished product, available in 

high-quality B-Y —a dry, free- 50-pound multi-wall, valve-type 

flowing product of uniform po- bags, is ready for fast delivery to 

tency day in and day out, shipment feed manufacturers from coast to Immediate shipment can be made by 
after shipment. coast. rail and truck, 


Animal Nutrition Sales Department 


COMPLETE Commercial Solvents Corporation 


write FOR THE f Newton ene 
sORY 70. ® I'm interested in the new look of BY. 


BY 3 ["] Send me latest literature giving all the details. 
([] Send me samples of [(] B-Y-100, [_] B-Y-250, [] B+¥-500. 
(_] Please have a representative call. 


Animal Nutrition Sales Department 
COMMERCIAL SOLVENTS CORPORATION 


One Source for 20 Quality Feed Ingredients 
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Sell Feed to the Five Basic Senses 


your customers see it, feel it, 
touch it, taste it, smell it!” 

That's the sales advice of a psy- 
chologist who recently proved you 
can sell more by selling your business 
to all five, instead of one or two, of 
man's basic senses. 

All you need de is follow a few 
suggestions based on the psychologi- 
cal fact of how your customers re- 
impressions. Then watch your 
sales increase. 

And the psychologist proved you 
can do it at almost no cost when he 
went into a feed dealer partnership 
in the East a number of years ago. 

He was in business for only three 
years before his customers virtually 
forced him to build an addition. 

When he and his partner sold out, 


‘Tet 


celve 











By 
Joseph R. Marshall 


he passed this tip along to the new 
owner: “Sell your business to all the 
senses. It’s basic psychology.” 
He added, “Remember the 
drummer who sold from the back of 


old | 


his wagon. He wound up each sales | 


pitch by tossing samples into the 
crowd and saying, ‘See it, fee] it. 
touch it, taste it, smell it. You can 
have it for two bits.’ ”’ 

He pointed out the 
used to seeing advertising and hear- 


customer is | 


ing commercials. But he is not ac- | 


customed to having the dealer pour 
hirn a cup of coffee whenever he 


comes in, or the dealer's insistence | 


he feel or try out the product, or to 


the pleasant aroma of a particular | 


dealer’s place of business. 


You can sell your firm to all five | 


basic senses of your customers and 
potential customers. Here’s how: 

1. Sight. This sense is appealed to 
the most. It has grown weary of the 
usual, the common place, the undis- 
tinguished. But it is immediately at- 
tracted to the different 

Make your place of business dif- 
ferent in its appeal. Visually fea- 
ture a few items with striking dis- 
plays, bright signs, different light- 
ing. Do not crowd the customer’s 
sight. 

A mid-west dealer, named Green, 
decided his place of business didn’t 
really catch the potential customer's 
eye. He set about painting all the 
building trim, inside and out, with 


| a forest-green paint. He used a simi- 


lar green ink for his mailings. His 





%& produce feeds of a grade equal to the finest in the field. 


%& one package supplies the needed anti-biotics, vitamins, 


minerals, amino acids and unidentified growth factors. 











% simplify the mixing job. 


% give without charge, the services of Pratts 


% insure stability of vitamin and mineral content of feeds. 


Research 


Department, including help in formulation. 


PRATTS TRATES 


Poultry Trate 


Cattle Trate 


Broiler Trate 


Hog Trate 


Dairy Trate 


START ON THE WAY TO BIGGER PROFITS TODAY 


THIS COUPON 


Pratt Food Company, Inc., Hammond, Indiana 


Gentlemen: 


Please give me more information about Pratts Trate 


Service. | am particularly interested in __________. feeds. 


| mix about —_— 


NAME 


ADDRESS 


5, 


. tons per month. 


ZONE. __ STATE 


aso 


Pratts Five Star Trates Are 
Ready To Go To Work For You 


business is still expanding. 

Another dealer puzzled for some 
time over how to make customers 
think of his business. He realized 
humor is one of the basic factors of 
the American character. From then 
on, every price card, advertisement 
and mailing had a humorous short, 
cued-in rhyme. The idea worked so 
well that his oid and many new cus- 
tomers soon suggested more rhymes 
than he could use. 

To solve your particular problems 
of catching the customer's eye, -re- 
member there is a different visual 
approach for your particular firm. 

Think first of a peculiarity of your 
firm. Then figure how you can give 
that peculiarity a distinctive appeal 
to sight. 

2. Hearing. Although hearing is 
also overworked so far as sales ap- 
peals are concerned, most selling to 
the ear is done on radio and televi- 
sion. Seldom does the dealer appeal 
to hearing in other ways. 

But one New England dealer got 
hold of some old sleighbells. He put 
them on-both his delivery trucks. 
Soon customers and potential cus- 
tomers identified the pleasant tink- 
ling with his firm. 

A Michigan dealer also found an 
answer. He purchased a wire re- 
eorder. Every day he recorded the 
dawn market reports from the radio. 
He kept the recorder, with a sign, 
where farmers could turn it on any 
time they came in. 

8. Taste. An appeal to the sense of 
taste will sell your business to the 
customer quicker, perhaps, than any 
other appeal. For few and far be- 
tween are the dealers who make such 
an appeal. 

There are as many different ways 
to appeal to the sense of taste as 
there are foods. One of the best ways 
is tea or coffee. 

There are few things more friendly 
than a hot cup of brew. Install a 
pot on an electric grill and buy a 
dozen cheap cups. Your “one-prod- 








Make Your Customers 
GOOD Customers... all year ‘round 


SUPREME Brand 


Condensed BUTTERMILK 


| HERBERT K. CLOFINE, Inc. 
MILK PRODUCTS 
| 612 Bulletin Bidg. Phila. 7, Pa. 




















Vitamin Antibiotic 
PRE-MIX 


“PLUS” for swine and poultry. 
Also custom pre-mixes. 


Carroll Swanson Sales Co. 
620 Des Moines Bldg., Des Moines, lowa 
Distributors and Sales Agents Wanted 

Protected T 


erritories 











Hi-Molasses Pellet Mills and 

Molasses Feed Mixers — Pellet 

Coolers—Feed Grain Steamers 
—Metered Flow Pumps 


WENGER MIXER CO. 
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MIRACLE FEED INGREDIENT 


Gathering and blending with matchless of all classes of poultry and farm animals. 
skill the vital elements from the sun — the Carefully grown and harvested — then 
soil — the rain, Mother Nature has created dehydrated with meticulous care — dehy- 
the alfalfa plant . . . a masterpiece of perfec- drated alfalfa must surely be labeled Nature's 
tion so rich in the natural factors essential to most complete and versatile naturally-occur- 


maximum health, growth and reproduction ring feedstuffs —a miracle feed ingredient. 


ACROSS 


RESEARCH IS THE (9) KEY TO KNOWLEDGE 


‘, 


NATIONAL ALFALFA DEHYDRATING.AND MILLING COMPANY 


GENERAL SALES OFFICE: BOARD OF TRADE BLDG., KANSAS CITY, MO. PHONE: BALTIMORE 6276 
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uct’ customers will soon be buying 
everything at your business. 

4. Smell. And coffee or tea will 
add a distinctive aroma to your place 
of business. The senses of taste and 
smell are highly inter-related. When 
you appeal to the sense of taste, you 
almost invariably appeal to the sense 
ot smell 

jut you can do better. Especially 
if some of your products have dis- 
tinctive pleasant aromas. Even the 
smell of “newness” is enough to make 
customers remember your business. 

One dealer discovered the power 
of appealing to the sense of smell 
accidentally. He had brought a whole 
burlap bag full of sawdust from his 
small lumber yard at the rear into 





the store. 

A number of customers that day 
asked him if he dealt in lumber. They 
had not realized he sold lumber. He 
finally figured that they had smelled 
the sawdust, and _ unconsciously 
thought of lumber which they had 
to buy. 

5. Touch, As soon as the customer 
feels the texture of a product pleas- 
ing to the touch, he is half-sold. A 
feed dealer realizing this, now keeps 
opened bags of feed where his cus- 
tomers can let the feed run through 
their fingers. 

A dealer in the south revamped his 
whole store in order to make every 
item free to the inquiring and selling 
touch of his customers. It paid off 





| mers could feel 
| wood 





52-44 PEARL ST. 





CHEMICAL LABORATORY SERVICE 


FOR ANALYSIS OF 
WHEAT, FLOUR, GRAIN, FEED, SOYBEANS, ALFALFA MEAL 
DOG FOOD, TANKAGE, TALLOW, FISH MEAL, ETC. 


HALLENBECK INSPECTION & TESTING LABORATORY 


BUFFALO 2, N. Y. 











Weather Resistant 


Hammond Multi-Walls assure complete protection of your 
products in any kind of weather. Being water resistant, they keep 
out snow, rain or sleet .. . keep contents dry and safe until 
bags are opened, and your products used. Why not call in 
the Hammond man near you. His main interest is 
in recommending the right Multi-Walls for 
the exact requirements of your products. 

Prompt deliveries are assured. 


And an Idaho dealer found out 
why his star salesman did so well, 
and then made the salesman’s tech- 
nique a policy of the company. Every 
interested customer was persuaded to 
fee] the items, and especially their 
inside or hidden parts. 

The dealer found that as soon as 
the potential customer actually 


| touched and felt the parts, he was 


at least half-sold. 
And a sideline lumber dealer went 


| even further. He cut sample pieces 


of lumber and placed them so custo- 
the texture of the 


Every dealer knows selling is pri- 


| marily a matter of reaching the cus- 


tomer. By appealing to all five of the 
basic senses, you will reach the cus- 


| tomer in five ways instead of one or 
| two. 


Take these suggestions and apply 
them to your own firm. You will 
watch your sales and customers in- 
crease because your customers and 
potential customers felt, saw, smelled, 
heard and tasted. 





STEADY BUSINESS 


(Continued from page 32) 





up on chick customers and additional 
feed sales are achieved as a result. 
The firm's two salesmen are able to 
call on many chick customers when 
out on seed and other calls 

It is interesting to note that this 
seed and feed firm has a fine brick 
and steel building right on Oconomo- 
woc’s Main Street, in the heart of 
the downtown area. The building 
front, the window displays and the 
sign lighting, are the equal of any 
other store in this city of 5,000. Some 
years ago the new building was 
erected by the late George Johnson, 
founder of the firm, who felt that a 
feed and seed store should be repre- 
sentative in its community, and he 
achieved that goal. 

Quite a volume of business is also 
done in garden seeds and fertilizers 
and plants. In spring months, the 
store has a large display of seeds in 
package and bulk and also many 
boxes of potted plants such as to- 
matoes, cabbage, etc. Many people 
who buy seeds and plants are also 
in the market for limited amounts of 
garden fertilizer. Jopnson_ clerks 
usually suggest fertilizer to seed pur- 
chasers and thus make many extra 
sales. 

Directly behind the Johnson store 
is a large municipal parking lot, hold- 
ing 125 cars. Thus farmers can park 
at that spot if they wish, drive right 
up to the rear door of the Johnson 
store for feed loading if they need 
service. Such handy parking facilities 
mean a lot to the store, reports Mr. 
Gartzke. 

The present owner of this firm is 
George Johnson, Jr, who is also a 
lawyer. Thus the store is in an excel- 
lent position to have its delinquent 
accounts processed when they need 
special attention. Mr. Johnson, like 
his father, is very active in civic and 
rural affairs, all of which helps to 
build more good will and bring more 
farmers to this store for their feed 
and seed needs 


RPL PEPE ACPA OPN oe 


Year Roun 
Stable Low Cost 


_ HOMOGENIZED 


CONDENSED FISH 


FIVE PLANTS 
IN 


FULL PRODUCTION 


DEHYDRATING PROCESS CO. 


10 High St., Boston 18, Mass. 
PLANTS IN BOSTON, GLOUCESTER, 
SELIGLUBL LL a Lely) 


HAMMOND 
MULTI-WALLS 


For Multi-Wall bags, ‘make it a habit to depend on Hammond.” | 


HAMMOND BAG & PAPER COMPANY 


General Offices: Wellsburg, W.Va. 
Plants in Wellsburg, W.Va., Pine Bluff, Ark. and Charlotte, N.C. 


Representatives in the following cities: CHICAGO, ILL. e BLUEFIELD, VA. e CHARLOTTE, N.C. 
KANSAS CITY, MO. e MINNEAPOLIS, MINN. @ LIGONIER, PA. e WASHINGTON, D. C. 
ST, LOUIS, MO. e NEW YORK, N.Y. e AKRON, OHIO e DALLAS, TEXAS e BIRMINGHAM, ALA. 








Every Good Feed 


Get your supplies from 
HENRY K. FAUST 


Successor to King Brothers & Co. 
The Bourse, Philadelphia 6, Pa. 




















FOXCO 
FLAVITEIN 


Source of Animal 
Protein Complex 


NATIONAL 
ALFALFA 
MEAL 


GRAN-I-GRIT 


AUROFAC 


MEGASUL 
FORTAFEED 
PRODUCTS 


\ 


: oD @ on) 
QUAL-A-DEE 
Nitamin Oils 


SMITH’S No. 1 
Steam Dried 
Menhaden 
FISH MEAL 


SERVALL 
STAZDRY 


FOXCO 
SPECIALTY 
PRODUCTS 


for prevention 
G treatment 
of disease 


X 


THE FOX COMPANY 


NEWFIELD, N. J. 


Serving the Poultry Natelthiaa ae 


Phone Vineland 9-4400, 9-440I 
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‘PRODUCTS of PROGRESS 





FOXCO 
DEPENDABLE 


DICALCIUM 
PHOSPHATE 


EGG SHELL 
PURE REEF 
OYSTER 
SHELLS 


Write for descriptive literature 
and 1954 Flavitein formulas. 
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The Use of Fats in Poultry 
and Livestock Feeds 


The subject of the role of fats in 
nutrition is an extremely interesting 
one because most of us give them so 
little thought in selecting our diets 
or in thinking of the meals we want 


By Dr. H. L. Wilcke 
Ralston Purina Co. 


to eat. Like water, fats are usually 
taken for granted. It is not until we 
must do without them that we really 
become conscious of not having the 
amount of fat that is needed in our 





FEED GRAINS for 








MULLIN & DILLON COMPANY 
Maia Office 
MINNEAPOLIS, MINNESOTA 


the FEED TRADE 














diet or in the ration for animals. 


This was impressed upon me very 
forcibly when immediately after 
World War II Dr. Charles Davidson 
and I were sent to Vienna to deter- 
mine the nutritional status of the 
population of what was to become 
the American sector. The people of 
that city had been on very limited 
rations, and in fact were consuming 
on the average of between 1,200 and 
1,400 calories per person per day at 
the time that we were there. 

In spite of this low caloric intake, 





One of @ Series of Ads 4 
Appearing in the Following Publications: 





Weatern Dairy 
Journal 

Oregon Farmer 

Washington Farmer 

Utah Farmer 

Idaho Farmer 


Cappers Farmer 

Hoard'’s Dairyman 

Kural New Yorker 

Progressive Farmer 
(Texas) 


Pennsylvania Farmer 


A 
: 


$T0CK- 


SUCKLE AND 


with 
ALBERS 
G MONTHS 
CALF 
REARING 


PLAN 


LL over America, thousands of dairymen are finding out- 
standing success in raising calves of all breeds on Albers 


6 Months Calf Rearing Plan! 


This Plan, which includes the feeding of Albers SUCKLE 
and Albers CALF MANNA, encourages the development of 
big calves with enormous roughage capacity. And this saves 
you real money later on, because when these heifers come into 
production, they can produce vast amounts of milk and butterfat 


largely from roughages . . 


. 4 sure formula for success! 


Albers 6 Months Calf Rearing Plan is surprisingly easy to 
follow. Every step is planned for you; every vitamin, mineral, 
protein, and antibiotic is provided in the right amount, at 
the right time. And the beauty of it is that, while you are 
raising better calves, you are saving money. Remember, however, 
that regardless of what milk replacer is used, it is important 

that CALF MANNA be fed from the very first 
day to 6 months of age. 





EDITOR’S NOTE: Findings on the 
use of fats in poultry and livestock 
are brought up to date in the accom- 
panying article by Dr. H. L. Wilcke 
of the Ralston Purina Co., St. Louis. 
He reviews experimental work and 
covers all aspects of the use of fats 
in feeds. The article is from a talk 
by Dr. Wilcke at the New England 
Feedmen’s Conference at the Univer- 
sity of Maine. 





we were frequently told by the peo- 
ple who had been on these restricted 
diets that if they only had a little 
fat they thought they could get 
along very well. These people had 
had approximately 5 cc’s of oil from 
April to August of 1945 and this was 
the total fat that they had access to 
during that period. 

The fatty portion of the ration—or 
perhaps we should use the term lipid, 
because that term covers more than 
fats—serves more than one purpose 
in the ration. The purpose that we 
usually consider, of course, is supply- 
ing calories. In addition to this func- 
tion, the fats supply certain essential 
fatty acids which are necessary for 
the well being of the individual, they 
serve as carriers for the fat soluble 
vitamins, and they exert a sparing 
action on certain other nutrients. 

Fat is an essential in the structure 
of many of the body tissues, and 
when it is deposited in the body of 
the animal, it serves as a means of 
heat insulation under the skin and 
also as a means of padding to keep 
the body organs and other structures 
in place. Stores of fat also constitute 
a reserve of energy which may be 
drawn upon by the animal when the 
ration is more restricted. 

Fatty Acids 

As fats occur in nature, they 
usually consist of tri-glycerides con- 
taining different fatty acids in vary- 
ing proportions. I am going to men- 
tion the names of some of these fatty 
acids because they will appear in 
the review of certain other work 
which bears on the utilization of dif- 
ferent types of fat. In animal fats 
we usually find palmitic, stearic, and 
oleic acids, but there may be others 
in lesser amounts. These fatty acids 
differ in their chemical and physical 
properties and this is the reason for 
the varying physical and chemical 
properties of the fats themselves. 

Fats are digested at a somewhat 
slower rate than some of the other 
nutrients such as proteins and car- 
bohydrates, and consequently when 
the ration carries large amounts of 
fat, the rate of digestion is slowed up 
and the appetite of the animal or 
fowl for amounts of food is decreased. 
Therefore, a smaller total amount of 
feed will satisfy the appetite of the 
animal when large amounts of fat 
are incorporated in that diet. 

As a source of energy, fat yields 
many more calories than protein or 
carbohydrates. One gram of carbohy- 
drate will usually yield about 4 Cal- 





See your CALF MANNA dealer today and 
write for your FREE copy of the booklet, 
“Albers 6 Months Calf Rearing Plan.” 
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HERE IS THE GUARANTEED 


ANALYSIS OF NOPCOSOL M-6 
For chicken layer and breeder, and turkey breeder feeds 


per_ten pounds 
Vitamin A (Micratized) USP units ..... 2,400,000 
Vitamin Ds (Micratized) IC units ...... 2,400,000 
Riboflavin (mg) 
Pantothenic acid (mg) 
Choline (mg) 
Niacin (mg) 
Vitamin Bis (mg) 


Manganese 

lodine 

Iron 

Copper 

(no antibiotics in this formula) 

There’s a ready-mixed, high-quality Nopcosol formula to 
take care of each of your customer’s needs. For further 
information send the coupon for Nopco’s ‘Taking the 
Guesswork Out of Feed Supplements. 
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CHEMICAL COMPANY 
Harrison, N.J. © Richmond, Calif. 
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you mix the mash — 
we mix the vitamin supplements 


it’s cheaper and better 


Nopcosol 


You can’t buy better. Nopcosols are skillfully blended by the 
industry’s leading nutritional experts. The ingredients are known 
to be compatible and mixed in the proper form. 


Nopcosols contain Micratized® Vitamins A & D, 

guaranteed to deliver vitamin potency right to the animal’s 
throat. Only Micratized Vitamins offer this ‘when made, when 
mixed, when fed” guarantee. 


Nopcosols are easy to use. They are packed in 10-pound bags— 
each bag exactly fortifies one ton of feed. (Turkey breeder mash 
requires 15 pounds.) Just dump a bag into a 1-ton batch 

and there you are! No danger of underfortification, no need to 
overfortify because your vitamins are stable, no worries about 
stocking a large number of supplementary ingredients and 
measuring them out in microscopic, exact quantities. 


Nopco Chemical Company, 
100 Front St., Harrison, N.J. 


Please send me Nopco’s 
“Taking the Guesswork Out of Feed Supplements.’ 
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SHELLEY WALSH 


LINCOLN 
0678 


We think you will like the prompt and 
careful attention we give to your feed 
grain requirements. Giveusacall. We 
will take care of your needs personally. 


WALSH GRAIN COMPANY 





confirm FEEpstuFFs leadership* 


*K The duplication of 
Feedstuffs circulation in areas 
served by competing regional 
publications is amazingly 
small. To advertisers, this 
means that of every 10 Feed- 
stuffs readers in a regional 
area served by a competing 
regional publication only 2.4 to 
3.7 readers also receive that 
regional publication. 


GET THE DETAILS: This is but one of the read- 
ership preference facts confirmed by an indepen- 
dent comprehensive study of businesspapers serv- 
ing the feed industry. Additional detailed informa- 
tion is available. Write—wire—phone the Feed- 
stuffs’ office nearest you. 


FEEDSTUFFS 


2501 Wayzata Blvd., Minneapolis 5, Minn. 
BRANCH OFFICES: New York, Chicego, Kansas City, Toronto 














ories whereas a gram of fat will yield 
9 Calories. Therefore, fat is usually 
considered to carry 2% times as 
many calories as carbohydrates or 
protein for an equal weight of the 
nutrients. 

In the past the inedible fats 
have been used quite largely in 
the manufacture of soaps, but be- 
cause of the greatly increased pop- 
ularity of detergent materials, the 
soap industry is using less and 
less of the inedible fats. Then, 
too, housewives have expressed a 
preference for vegetable shortenings 
for baking and cooking rather than 
animal fats, and this has decreased 
the market from that source. This is 
partly the result of improvements in 
the vegetable shortenings, and cer- 
tainly in part due to the aggressive 
advertising campaigns which the 
vegetable shortening manufacturers 
have used, including the proper reci- 
pes for the use of the shortenings. 


Fat Supplies 

Then, on the supply side of the pic- 
ture, there are more fats available 
because economic conditions have 
made it attractive to remove more 
of the fats from such products as the 
soybean, cottonseed, other oil seeds, 
meat scraps, etc., and these indus- 
tries have switched to a solvent ex- 
traction process which has greatly in- 
creased the efficiency of fat removal. 
Less fat remains in the soybean oil 
meal, the cottonseed meal, and so on, 
than was the case when the expeller 
and hydraulic methods of processing 
were used. 

Also en the supply side, the higher 
prices paid for livestock have en- 
couraged heavier weights, which 
means more fat on animal carcasses. 
In addition, the rendering industry 
has been performing a very valuable 
service in recc vering animal fats and 
greases from various sources. 

According to Kraybill (1) about 
2.5 billion pounds of inedible tallows 
and greases will be produced in this 
country in 1954. There was a surplus 
of about 777 million pounds of these 
fats in 1952, Kraybill (1) quoted Ewell 
of the Stanford Research Institute as 
stating that in 1957 there will be a 
surplus of 1.1 billion pounds of fat 
available, and based on current usage 
this level of surplus will probably 
be maintained for several years. For 
this reason, there has been a greatly 
increased interest in the use of fats 
in animal and poultry feeds, because 
the price of these inedible fats has 
dropped to a point where it has been 
economically feasible to use these 





products as animal and poultry feeds, 
in competition with calories from 
carbohydrates and other sources. 
Rice and others (2) have offered a 
method of calculating the value of 
fats in a feed. They have used a 
method whereby the ingredient cost 
of the control ration is calculated, 
and from experimental! data with ani- 
mals the amount of feed required per 
pound of gain for the control ration 
and for the ration to which the fat 
has been added has been determined 
by multiplying the amount of feed 
required per unit of gain times the 
price per pound of a contro] ration 
and dividing this product by the num- 
ber of pounds of feed required per unit 
of gain for the fat supplemented ‘ra- 
tion, a value is obtained for the total 
value of the ration with the fat added. 
Then by subtracting the value of the 
corn that has been replaced by the 
fat, a value is obtained for the ration 
exclusive of the fat, and the differ- 
ence between this figure and that of 
the control ration provides an esti- 
mate of the value of the fat when 
added to that particular ration. 


Fat Tolerance of Chickens 

Severa] papers have been published 
which shed some light on the toler- 
ance of chickens for added fat in the 
ration, and also the minimum re- 
quirements for fats. Vermeulen (3) 
found that the gall bladders of chicks 
fed 6% fat in the diet were enlarged. 
Henderson and Irwin (4) in 1940 pub- 
lished a report on chicks which had 
been fed 0 to 22% additions of soy- 
bean oil from an expeller process to 
a basal ration containing 3.94% ether 
extract. The amounts of oil added 
were increased by increments of 2%. 
The mean weight of these White Leg- 
horn chicks did not vary significantly 
until the ration contained 10% of oil. 

Over 10% of oil, there was a de- 
crease in weight of the chicks at 8 
weeks as the added oil in the ration 
increased. It was noted that there 
was excessive moisture in the drop- 
pings of the chicks fed the higher 
levels of oil but there was practically 
no difference in the ether extract 
content. An abnormal excessive molt- 
ing beginning at the 6th week was 
noted in the lots fed more than 14% 
oil. Therefore, it has been concluded 
by these authors, that the maximum 
amount of soybean oil that can be fed 
to Leghorn chicks on this type. of 
diet with optimum results would be 
10% added soybean oil. 

At about the same time Russell 
and others (5) at the Rutgers station 
were working on the fat require- 





VERSATILE BULK FEEDING... 
from a *riCKe 10 a torrent wih VELOFEEDE 


A mechanical vibrating feeder especially designed for grains, 
cubes, pellets, poultry and cattle feeds and similar materials at lower 


cost, higher efficiency. 


Higher Output—300 to 50,000 Ib./hr. hard 
granular materials; 300 to 30,000 Ib./hr. 
soft ground materials. 

Lower Power Needs—l/g hp. motor powers 
unit—inexpensive as a 100-watt light bulb! 
Smaller Space Needs—35 inches lon 

174 inches wide, 19 inches high. 
Standard vibrating tray 16 i 
wide—stainless steel when required. 

Easier Control—simple adjustment over wide 
operating range (near 0 to 50 fpm. max.). 
Safer Operation—mot 
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or is explosion-proof (Class 
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slight extra cost. Complete dust enclosure on ap- 
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Why today’s dairy feeds need 
a HARDER WORKING phosphate 





® Dairy feeds today face a walloping performance 
test at the hands of milk producers. How your own 
feeds measure up will depend more than ever on 
the level and effectiveness of the phosphate you 
use. Here’s why: 


1. Today’s average dairy cow produces half a ton 
more milk per year than her predecessor of 1932. This 
means she must convert nearly 24% more phosphorus into 
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ments of the growing chick. Their 
work showed that the fat content of 

% or less of the ration did not re- 
tard growth significantly in chicks 
to 14 weeks of age. Therefore, it ap- 
pears that the requirements of the 
chick for fats or fatty acids are very 
low. Later work by Kelly (6) re- 
vealed that chicks would make es- 
sentially normal rate of growth on a 
ration which contained approximate- 
ly .05% fat, Therefore, the range of 
low fat requirement to the maximum 
range of this type of fat is certainly 
at least one hundred-fold. 

For laying hens, the tolerance is 
appreciably higher, for it was found 








by Cruickshank (7) that hens would 
consume diets readily when they con- 
tained 28% of added fat and that 
the vegetable fats were more palata- 
ble than other forms. The fat used 
also appeared to affect the composi- 
tion of the fat stored in the body. 
Buckner (8) used 17% corn oil as 
an addition to the ration of laying 
hens with no ill effects although the 
utilization of the corn oil was not 
complete. Russell and associates (9) 
found that the absorption of crystal- 
line carotene was improved in the 
presence of fat in the ration and that 
the retention of vitamin A in the 
liver was greater in hens which re- 
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ceived normal fat levels in the ra- 
tion. In this case they used approxi- 
mately 4% fat as a normal ration 
and .07% of fat as the low fat diet. 

In an attempt to increase the en- 
ergy content of the ration, Lillie, et 
al (10) used 8% of lard to supple- 
ment a laying ration for Rhode Is- 
land Red pullets. This increased the 
efficiency of the diet by approximate- 
ly 11% when the fat replaced an 
equal quantity of corn. The actual 
results showed that there was no ef- 
fect of this replacement upon egg 
production from these birds, but that 
the feed efficiency was improved 16 to 
17%. Yacowitz (11), Slinger, et al 
(12), Siedler and Schweigert (13), 
Pearson and Panzer (14), Pepper et 
al (15), and Miller (16) have found, in 
general, that the addition of 2 to 8% 
of fats or oils to the ration of the 
chick increased feed efficiency, with 
no consistent growth response. In 
some cases, a higher incidence of 
feather picking was noted when fat 
was added to the ration. 
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Sunde (17) used 2.2 to 5% of soy- 
bean oil, white grease and tallow in 
rations for chicks and poults. His re- 
sults showed a trend toward im- 
proved feed efficiency, and in some 
cases, a slight increase in rate of 
growth. 

Work with Broilers 

Work with broilers at the Ralston 
Purina research laboratories and re- 
search farm has indicated a consist- 
ent increase in feed efficiency but 
no consistent effect upon growth 
rate. Experiments were conducted in 
which broilers were fed a ration of 
approximately 22% protein in the 
starting ration and 20% in the fin- 
isher with 2 to 4% of added animal 
fat. 


Table 1 
Group I Group II Group III 
No % 


4% 
added added added 
fat fat fat 
Lb. ave. wt. 
(50-50 sex) ... 
Lb. feed/lb. gain 
Value per Ib. 
of fat 


3.18 
2.63 


10%¢ 
7.48 


3.14 
2.58 


9% 
8.40 


3.13 
2.71 
ton of feed .. 


The results of one of the experi- 
ments are shown in Table 1. Each 
group in this test is an average of 
four replicate pens. It will be noted 
that there is no effect on rate of 
growth but that the feed efficiency 
is progressively better as the amount 
of fat in the ration is increased. The 
extra return to the grower per ton 
of feed is also calculated, using a 
25% broiler market and the ingredi- 
ent cost has been charged against 
each group as it occurred in the ra- 
tion. It will be noted that there is a 
substantial return to the broiler 
growth through the addition of fat 
to these rations. 


Table 2 
Group I 


Group II 
No 3 
added fat 


% 
added fat 
3.06 
2.62 
8%? 


7.04 


Lb. ave. wt. 

(50-50 sex) 
Lb. feed/ib. gain .... 
Value per Ib. of fat.. 
Extra value per 


In the second test (Table 2) there 
appeared to be an improvement in 
rate of growth as well as an improve- 
ment of approximately .1 lb. of feed 
per pound of gain in feed efficiency. 

In a third test, where the results 
were the average of dup'icate pens, 
as they were in the second test, there 
again was an increase of more than 
-l Ib. in feed efficiency due to the 
fat. 

These results are very consistent, 
and it is clear from these that at 
25¢ broilers it is a paying proposition 
for the broiler grower to use broiler 
feeds with fat in them. 


Other Findings 

At the recent Poultry Science 
meeting held at Purdue there were 
several papers on the program deal- 
ing with this question of fats in poul- 
try feeds. Results by Sunde (18) and 
Carver, et al (19) showed better feed 
efficiency in those rations in which 
fat was used at approximately 3 to 
5% levels in either medium or high 
energy types of rations. Oleic and 
stearic acids did not improve the feed 
efficiency when used at 2% and 5% 
levels. There was a higher percentage 
of fat in the feces when hydrogenated 
fats were used. These data were in- 
terpreted to mean that the hydro- 
genated fats were not absorbed by the 
digestive tract but that there was 
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CALOGEN is Swift’s trademark for Swift’s special 
blend of fats and associated trace nutrients. Its unusual 
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some degree of breakdown in the 
molecules since the analyses showed 
a high percentage of the fat to be 
present as free fatty acids in the 
feces. 

Donaldson and others (20) used 
levels of stabilized fat up to 15% in 
practical type broiler rations. The 
fats had no effect upon rate of gain, 
but there was a consistent improve- 
ment in feed efficiency when 2% to 
15% of the fat was added to a ration 
containing 785 milligrams of choline 
per pound. There was no effect of fat 
above 5% when the choline content 
was approximately 685 milligrams 
per pound. Added fat consistently 
produced poorer feathering in the 
broilers in these trials. 


Aitkin and others (21) used 10% 
tallow in 22 and 25% protein diets. 
They obtained an increase in rate of 
growth with the 25% proteia diet 
but none with the 22% protein diet. 
There was a slight improvement in 
feed efficiency at the lower protein 
level and an 8% improvement with 
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the higher level. Consumer preference 
tests revealed a preference for the 
birds which had received fat because 
of the improved moistness of the 
cooked flesh. There were no differ- 
ences in flavor. 

Darrow and Essary (22) investi- 
gated the influence of fats in rations 
on storage quality of poultry. They 
found that tallow, or hydrolyzed cot- 
tonseed and soybean fats at levels of 
5 to 10% produced no effect upon 
the taste of the birds even after the 
birds had been in storage for 6 to 9 
months. McNally (23) found that 12- 
week old cockerels showed an in- 
crease in fat content of edible meat 
in direct proportion to the fat con- 
tent of the diet when he used 1 to 
19% of fat in the total diet. Some 
breed differences were observed in 
the amount of fat in the carcasses 
even though the birds had been on 
the same diet. 

Hi'l and associates (24). reported 
on the use of fat for laying hens. 
They found that all mash rations 
supplemented with 2.5 and 5% indus- 
trial tallow supported higher produc- 
tion during the winter, maintained 
body weight at a higher level and 
were more efficient. 

These later results demonstrate 
that growing chicks can be fed higher 
levels of fat than the earlier work 
indicated. This may be due to in- 
creased vitamin and protein fortifi- 
cation of the diet, thus reducing the 
possibility of these nutrients being 
the limiting factors in rate of growth. 
Therefore, it would seem that chicks 
may be fed rations containing from 
0.05 to 15% added animal fats with 
good results. 


Four Footed Animals 


Less work on the use of fats for 
four footed animals has come to my 
attention. Campbell and Phillips (25) 
supplemented dog rations with 0, 5, 
10 and 15% of added fat. The total 
fat content of these diets was 3.5, 
8.5, 13.5 and 18.5% respectively. The 
protein content was approximately 
21%. 

There was a lower feed intake on 
the higher fat levels and the pups 
grew in an inverse proportion to the 
amount of fat added to the diet. In 
this case it appeared that the pups 
were satisfying their caloric require- 
ment before’ they had consumed 
enough feed to meet the requirements 
for growth. In other words, protein, 
minerals, vitamins, and so forth were 
limited below the requirements. 
When methionine was added to the 
high fat diet, the growth was equal 
to the low fat or control rations. 

Schweigert and Siedler (26) also 
studied the growth and reproduction 
of Cocker Spaniels on rations con- 
taining 4% added fat from choice 
white grease with a total fat content 
of the ration of 8%. Their work 
showed from 4 to 8% of fat in the 
total ration of dogs produced opti- 
mum results in growth and reproduc- 
tion. Wilke and Bassett (27) found 
that rations containing very high 
levels of fat, that is up to 30% of 
added fat, produced very good results 
with mink and fox. Feed consumption 
was greatly curtailed, but growth 
and pelting results were satisfactory. 

Some work has been done with the 
use of animal] fats for beef cattle. 
Matsushima and Dowe (28) used pel- 
lets containing 5.53% of edible beef 
tallow for Hereford steers. These ani- 
mals gained 2 Ib. daily over a 150-day 
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feeding period as compared with 2.1 
for the control. Neither of the fats 
used in this work were stabilized 
They used corn oil in another ration 
and the corn oil steers gained only 
1.74 lb. per animal per day. Symp- 
toms of Vitamin A deficiency were 
observed in the fat supplemented 
group. There were no differences in 
carcass quality 

Work by Willey and others (29) 
using rations containing 2.8 to 2.9% 
of fat for the low fat type diets and 
7.55 for the higher fat diets, showed 
a beneficial effect upon the efficiency 
of feed utilization. There was no im- 
provement in rate of gain or carcass 
‘rade. There was a smaller deposi 
tion of fat in the rib cuts with the 
high levels of fat, and the body fat 
was more saturated 


Swine Studies 

Working with swine, Robison (30) 
used rations containing 2.5, 5.6 and 
8.7% fat and found that the full fed 
hogs ate less of the rations when they 
contained the higher levels of fat 
There was also an increase in average 
daily gain of the hogs on the higher 
levels of fat and an improvement 
in feed efficiency 

Perry, et al (31), used levels of 
lard from 1 to 10% added to the 
basal ration and he found little or no 
effect on daily gain, but there was a 
trend toward an improvement in feed 


efficiency. The data are presented in 
Table 3. The improvement of feed 
efficiency was particularly noticeable 


above the 4 level of fat 


Fable 3 
\ 

Day and others (32) used rations 
with additions of 10% of inedib'e fat 
to the ntrol ration for Berkshire 
ind Duroc pigs, and they found that 
there ‘ in improvement in rate 
ind efficienc of gain when the fat 
was added. The rate of gain was in- 
creased about 14% and the feed rr 
qu d reach 100 lb. of gain was 
reduced by 18% when the 10% of 
fat wa idded. There was a slight 
decrease in carcass grade and a slight 
increase in back fat thickness with 
the hi r levels of fat 

Kropf and others (33) have report- 
ed « the use of waste beef fat for 

\ d when they used 10 to 15‘ 
of raw ound waste beef fat. the, 


found that the fat had a replacement 


value of 115% of corn. There was a 
Slight rease in feed efficiency in 
all experiments. There was no con 


istent increase in average daily gain 


Dairy Calves and Cows 
Lambert and others (34) noted a 
marked retardation of growth in 
calves fed a fat free diet for a period 
of three weeks. The deficiency symp- 


toms included scaly dandruff, long 
dry hair; excessive loss of hair on the 
back houlders and tail; and diar- 
rhea. These symptoms were corrected 
by the use of fat such as butter oil 


or hydrogenated soybean oil plu 









Murdock (35), reporting on the 
use of fat in formula feed, found 


that the addition of oils or fats to 
the dairy ration has not been shown 
to stimulate significantly zreate: 


secretion of either milk or fat over 
an extended period. He found that 
althoug! some _ indication 
that there may be a minimal fat 
level requirement for maximum milk 
and fat production, the exact mini- 


tnere 1S 


mum level has not been established 
for a ets of conditions. The opti 
mum level of fat will depend upon a 
numb { factors 

Me ve and Krause (36) observed 
! . ficant differences in produc- 
tion of lk, butter fat or 4% milk 
when milking cows were fed practi 
cal iin mixtures ranging in fat per 


1.89 to 2.69. Loosli, et 


centage trom 


| 
| 


al (37) fed a supplement containing 
30% of fat to dairy cows, but, at the 
rate fed, this increased the fat con- 
tent of the total ration only 0.12%. 
This level did not show a significant 
increase in milk production. 

While this is by no means a com- 
plete review of literature and is not 
intended te be such, it is evident that 
the addition of fat to the ration has 
been beneficial in improving feed effi- 
ciency as one wou!d expect from its 
higher caloric content. The vegetable 
fats in common use which have been 
mentioned in the various pieces of 
literature, are soybean oil, cottonseed 
oil, corn oil and peanut oil. At the 
present time the price of oils of this 
type is higher than that of the in- 
edible animal fats by a considerable 
margin, so for the present, the in- 
edible animal fats will be the prod- 
ucts of choice where fat is to be 
used in feeds 

Since inedible animal fat at pres- 
ent prices is a practical addition to 
feeds for poultry and livestock, we 
should consider the market classifi- 
cation used for these products. Ani- 
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mal fats on the commercial market 
are classified as tallows or greases. 


There is some question about which 
of these products might produce the 


Those which have a titer (melting | most satisfactory results for feeding 
SINCE 1906 point) of 40° C. or higher are called | purposes. Palatability and stability 
tallows, while those with a titer less | should be the criteria in judging the 


than 40° C. are termed greases. Each | fats for animal use. Wilder (38) has 
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established on the basis of free fatty | with an antioxidant should be used 
acid content, the FAC color maxi- | in feeds. For this purpose butylated 
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inseluble and unsaponifiab'e material | ommended and also butylated hy- 


all-purpose 
(MIU) present. These grade stand- | droxytoluene (BHT). Propyl gallate 


ards have been developed for the | and nordihydroguairetic acid may 
soap industry but not for the feed also be used, and any one of these 
Actually, these standards | four compounds mentioned may be 


an economical source of high grade and well-balanced industry 
mean very little as far as the feed | used in amounts not to exceed .01% 


T RA C E M J N E R A LS industry is concerned except that Combinations of antioxidants may 
Contains important mineral elements blended with COBALT, MANGANESE, they spell out grades for buying | be used in which the total amount 


ZINC, BORON, IRON, COPPER, STABILIZED IODINE and other trace minerals purposes. The grades are as follows: | of any one antioxidant must not ex- 
in carefully calculated proportions to supply necessary mineral! nutrition . , 
ceed .01% and the total amount of 


Also Contains fie ats, tae’, ee ai Fancy Choice White the combined antioxidants should not 
We Sell Through Dealers and Jobbers Warehouses from Coast to Const Choice A and B White eee = = rag c - eS ie oe 
By the TON, TRUCKLOAD or CARLOAD Prime Yellow used with these antioxidants. The 

Write Today Regarding Our Dealer or Jobbing Proposition Special House BHA and BHT are recommended by 


FARMERS FRIEND MINERAL CO. NAPOLEON, OHIO 1 Brown the American Meat Institute Founda- 


é tion as being the most effective for 
3 fats that are to be used in animal 
feeds. 

The active oxygen method is used 
to measure the stability of fats, and 
the American Meat Institute Founda- 
tion has recommended that only fats 
showing an AOM stability value of 
not less than 20 hours after anti- 
oxidant treatment should be used in 
feeds. 


Tallows Greases 








The Hart-Carter laboratory is staffed 
by competent men who have practical 
experience in all phases of grain and 
seed separating and sizing. You can 
count on them to recommend the = 
: : There are certain problems in con- 
types and capacities of machines that ‘ i tien Sener asad ohee 
5 : ction Ww e hance and storage 
will do the most efficient, economical F : NECUOH WIth Tne fi re § a 
, ? : s of animal fats which the feed in- 
work in your plant. ae one 
, . ° : dustry must learn to cope with. The 
Laboratory equipment includes Car- use of fats brings new problems to 
ter Diacs of all pocket sizes and —— “= the feed industry because of most ol 
cytinds racy Aare = all rom vee f : the feed manufacturers have not been 
Gents, for Hart Um-riow Separators é . 3 3 accustomed to handling this type of 


Handling Problems 


hells with complete assortment of - 1 
; : _ J ES material. 
lots and recessed round perforations, ¢ +p 
for Carter Precision Graders, ; The following recommendations 
E : have been made by the American 
Meat Institute Foundation: Fats to 
be used in animal feed should have 


been properly rendered, settled, rea- 

' sonably free from sediment and mois- 

: ture, and they must have been effec- 
tively stabilized against the oxidafive 

: type of rancidity. This may be done 


by the addition of suitable antioxi- 
dants. Fat must be kept dry until 
used because moisture is one of the 


principal hazards in the storage ol 
fat. Tallows and greases may be 
shipped in tank cars, tank trucks, 01 
in drums depending upon the amount 


required and the storage and handling 
facilities available to the feed man- 
be 


: ee, : ufacturer. Storage tanks must 
; completely emptied at intervals for 
; ; cleaning and they should be cleaned 
*. thoroughly when they are emptied 
: eee vy eee n 
= me sealant - Anetrvrarss Fat, of course, will keep better at 


iil lower temperatures, but it must be 
iia nie kept in a liquid state in the storage 
M! | tank which is being used for the cur- 


Have your material test-run ss ) - rent feed supply. In warm weather, 
in the Hart-Carter Laboratory ’ a temperature of 120° is required fo1 


most fats to flow and mix properly 

: although that will depend upon the 
Hart-Carter’s well-equipped labora- 
tory can serve you in two important 


type of fat in use. In the winter 
rta months temperatures of 160° F. may 

ways: (1) Help you solve your sizing be required to get the fat to mix 
and separating problems; (2) Help properly in the feed. This may even 
you select the machines that will do . > go to 180° in extremely cold weather. 
In general, all piping, valves and 
fittings which come in contact with 
the fat should be iron or steel. Brass 
or bronze metals or any others con- 
taining copper should be avoided be- 
cause of the catalytic action of copper 
in the development of rancidity. Rub- 


A brief description of your operation, 
including volumes handled, will be ber should also be avoided wherever 
= HART-CARTER COM =r 

Pelleting 


661 19TH AVE. N.E. MINNEAPOLIS 18, MINNESOTA The rate of pelleting may be in- 


creased by the use of fats, and there 


ee 8 elma . " , , > . » 
b 1 “a The Hert Usi-Mew laberatery model (far have been reports to this effect. On 
left) is used for tests of length sizing and the other hand, the addition of large 
quantities of fat increases the prob- 


separating 
lem of pelleting. Wilder (38) has re- 
ported that feeds can be pelleted with 
fat added at levels up to about 5‘ 
a a a However, the pellets at this level are 
Gad GEA & cand Ge detention Oo not as firm as those with lower levels 
of fat used. 


equipment required for precise length 
Good quality inedible animal fat 


sizing or separating 
can be a very desirable ingredient 
in certain animal feeds when it is 
selected properly, handled properly 
and formulated properly. The feed 








the best job on your materials, 


Send in samples of your grain, seed, 
or other granular material for free 
testing today. A two-quart sample 
usually is sufficient to provide a satis- 
factory test. 


The Carter Precision Grader laboratory 
model (center) is used for either thickness 
or width sizing 











industry must learn to appreciate 
the importance of quality in animal 
fat just as they do in other ingredi- 
ents. This type of usage is also new 
to many of the suppliers of inedible 
animal fats, and, therefore, the user 
of the fats must work with the sup- 
plier to make sure that he appreciates 
the value of quality in fats to be used 
as animal feeds. Even though these 
products may be inedible from the 
standpoint of human usage, we must 
set a standard below which fats are 
inedible for animals as well as for 
humans. Each manufacturer will set 
his own standard in this respect for 
the time being. 

The greatest usage of inedible ani- 
mal fat is in the poultry field up to 
date, but the question of the eventual 
usage in the feed industry will prob- 
ably be determined by supply and by 
price. Most of these fats are coming 
from the packing houses where hogs 
and cattle are slaughtered. Most of 
the hogs in the Middle West are pro- 
duced to find a market for the corn 
that is grown in that area. The same 
is true of the cattle that are fattened 
in those areas. Because of the higher 
prices of these animals, there has 
been a tendency to feed them to ex- 
cessive weights and the carcasses 
that come to our markets are carry- 
ing more fat than the average con- 
sumer wants. As long as this condi- 
tion prevails, there will be surplus 
fats on the market. While it doesn’t 
make economic sense to do so, we 
are actually turning around and feed- 
ing these fats back to animals to save 
the corn and other grains needed to 
produce the fat on the animals that 
are being produced to market that 
grain in the first place. 


Summary 

To sum this up, stabilized animal 
fats have been finding a place in ani- 
mal and poultry feeds because: (1) 
They increase feed efficiency. (2) 
They increase the palatability of the 
feed. (3) They control dustiness. (4) 
They improve the appearance of the 
feed. (5) There is a decreased amount 
of wear on the mixing and handling 
machinery. (6) There is an increased 
stability of vitamins in feed, This last 
point has been demonstrated by Sied- 
ler and Schweigert (39) who found 
that the stability of vitamin A was 
increased when 6% of stabilized 
choice white greases was added to 
the ration. This increase was noted 
after 4 to 12 months of storage. 

Some of the problems in the use 
of fats for the feed industry are: 
(1) It is difficult to handle. It requires 
special equipment which has not been 
common to the feed industry. (2) It 
requires careful handling to maintain 
high quality. (3) If it is not used 
properly in the ration, that is, if it is 
used in excessive amounts it may de- 
crease feed intake to the point where 
other essential nutrients may be lack- 
ing. (4) It is a more expensive in- 
gredient than are common grains and, 
therefore, must be used with good 
judgment. (5) High percentages of 
fat may cause additional feathering 
problems 

However, as long as inedible fats 
are available in quantity at a price 
that is less than approximately three 
times the value of corn, fats will be 
a good ingredient for use in poultry 
and livestock rations, and the levels 
used will be governed by supply, 
price, and the ability of the feed 
manufacturer to solve the problems 
which arise with the use of higher 


levels. 
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Rancidity, caused by oxidation, is one of the 
most serious threats to the quality of feed- 
stuffs containing fats and oils. 

A convenient, safe, and low-cost way to 
combat rancidity in your animal and poultry 
feed is to use fats and oils protected with 
Ionol-CP*, a powerful new antioxidant. Ionol- 
CP retards rancidity, protects vitamin A con- 
tent, safeguards aroma and flavor, even when 
products are stored in warm atmospheres. 


SHELL CHEMICAL CORPORATION 


CHEMICAL PARTNER OF INDUSTRY AND AGRICULTURE 
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Ionol-CP gives longer protection, per dollar, 
against rancidity in animal fate than other 
antioxidants. It is colorless, tasteless, odorless, 
and stable in feed products. It is fully approved 
for use in any food, satisfying the require- 
ments of the BAI. 

Ask your supplier for fats and oils protected 
with Ionol-CP. Write to Shell Chemical for 
further information. 

*Butylated Hydroxy Toluene (BHT) 
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Energy in the Ration Upon Feedlot Per- 
formance and Carcass Composition of Fat- 
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how to” 
program your business and 
keep your brand ahead of competition... 


How do some feed manufacturers, with no 
more people or facilities than you have, con- 
sistently manage to keep their feeds up to 
date, always a step ahead of the crowd? 

They have the same knotty problems as you 
have—keeping informed about new nutritional 
discoveries, evaluating and applying current 
research data, constantly making vital decisions 
on formulas and fortification matters, working 
amid the confusion of numerous conflicting 
claims and recommendations of “experts”, and 
solving countless related problems, each of 
which requires informed judgment in a highly 
specialized field. 

How do they do it? The answer is simple— 
and its no secret. They program their business. 


eS a 


Dawe’s Laboratories offers you a systematic 
plan of keeping your feeds up to date through 
the use of Vitamelk. Dawe’s specialists work 
with you every step of the way—from over-all 
planning of a complete nutritional program 
for your exclusive use, to such day-to-day jobs 
as laboratory analysis of ingredients and the 


preparation of registration tags. Their interest 
and assistance are continuous and without extra 
cost. In effect, you add the staff and facilities 
of one of the world’s foremost nutritional 
organizations to your own business! 

Take advantage of these essential services 
by fortifying your feeds with Dawe’s Vitamelk. 
This modern, comprehensive fortifier gives 
you the additional benefits of complete, single 
package fortification ...simplifies buying, stor 
ing and manufacturing . . . assures up-to-date, 
practical fortification for each class of livestock 
and poultry feed. 

x ? 


Let Dawe’s explain in detail how you can 
program your business the Vitamelk way and 
keep your brand ahead of competition. Com- 
plete information about the Vitamelk Program 
sent free on request. 

Write Dawe’s Laboratories, Inc., 4800 South 
Richmond Street, Dept. FS-94, Chicago 32, 
Illinois. 

Distributors for Belgium: Comptoir Anversois 
d’Importation, “COMANIMA” 13, Courte rue 
des Claires, Antwerp, Belgium. 


* * * 





The number of times the toast 
falls butter side down increases in 
direct proportion to the value of the 
rug or the price of butter. 


¢¢¢ 


An old mountaineer and his son 
were sitting in front of the fire 
smoking their pipes, crossing and 
uncrossing their legs. After a long 
silence, the father said, “Son, step 
outside and see if it’s rainin’.” With- 
out looking up, the son answered, 
“Aw, Pa, why don’t we jest call in 
the dawg and see if he’s wet?” 


¢$?¢¢ 

When one of Susie’s little friends 
came over to see her, she found the 
youngster playing with her new 
housekeeping set. 

“Are you washing dishes?” 

“Yes,” replied Susie, “and I’m dry- 
ing them, too, ’cause I’m not married 


yet.” 
ee ¢ 


First Bride: “I’ve got my husband 
where he eats out of my hand.” 

Second Bride: “Saves a lot of dish 
washing, doesn’t it?” 


¢?¢¢ 
A garden is a lovely thing— 
But gardens are not made 
By saying—oh, how beautiful— 
And sitting in the shade. 


ee ¢ 

A bebopper’s wife, concerned about 
his behavior, coaxed him into seeing 
a psychiatrist. After an hour with 
the patient, the doctor emerged from 
his office and said, “Madam, I must 
tell you that your husband is crazy.” 

“I know that,” said the wife. “But 
what’s WRONG with him?” 


¢$¢¢ 
Perhaps the yearners for the good 
old days have something; at least, a 
century ago, the only strikes in the 
country were gold and silver. 


¢?¢¢ 
The modern idea of “roughing it” 
is driving with a standard shift. 


$e ¢ 


The two women were talking about 
a friend’s gown. Said one, “She says 
it’s imported, doesn’t she?” 

“Well, not exactly in those words,” 
came the reply. “It’s her last season's 
dress. The dressmaker has turned it 
inside out, and now she says it’s from 
the other side.” 


¢¢ ¢ 


A waiter in a swank restaurant 
was horrified to see a patron washing 
his spoon in the fingerbowl. Calling 
the manager, they hurried to the 
man’s table. “Why on earth,” de- 
manded the manager, “are you wash- 
ing your spoon in the fingerbow1?” 

“For the perfectly good reason,” 
reported the diner, “that I don’t want 
to get ice cream all over my pocket.” 
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WHAT IS 


for MASTER MIX DEALERS 


THIs NATIONALLY KNOWN Master Mix Specialty Feed helps 


increase egg mash sales the year around. 


It’s part of the complete Master Mix Program to assure high 


‘ia egg profits. 
Y It gives you satisfied customers. As the appetizer which helps 
sustain high egg production, EggLac makes friends for you. 


It increases regular Egg Mash business. EggLac promotes 
flock health which increases mash intake for greater egg 
production. 


It brings in new business. Folks coming to you for EggLac 
are prospects for other feeds, too. 


Your local EggLac promotion is backed by National Adver- 
tising which makes your own advertising more effective. 


Sales helps shown in box at right are yours free. Ask your Master 
Mix salesman. 


If you are not now a Master Mix Dealer 
| MASTER and would like to know more about 


|F our feeds and sales helps, write us. 
N 


S FEEDS 





SALES HELPS 
READY FOR YOU NOW 


Egglac four-color Poster 

Colorful Egg Mash Poster 

Cut-outs for Egglac and Egg Mash 
New EggLac Folder for your Nutrition 
Board . . . tells the whole story 
Direct Mail Letter on YOUR Egg Mash 
Newspaper advertisement mats on 
Egglac and Egg Mash 

Two-color ade in State aad National 
form publications 

Master Mix Promotion Guide straw. 
ing how to use them 
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Sh McMILLEN FEED MILLS 


Fort Wayne, Indiana 
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bag closer -** Thoroughly proved by thousands 
“a 


pounds. 


of users all over the world to be 
practical and efficient under vary- 
ing conditions for constant or oc- 


casional use in large or small plants. 
Address inquiries to: 


DAVE FISCHBEIN COMPANY, Industrial Sewing Machinery 
Dept. 8, 38 Glenwood Avenue, Minneapolis 3, Minnesota 





The Bankers Viewpoint 
of Credit Problems 


By R. R. 


In order to answer a criticism— 
direct or implied—that the banker 
fails to hold up his end of the financ- 
ing of some lines of production, we 
need to be quite clear on what is the 
banker’s business. 

The banker, is a specialist in the 
retailing of credit, just as some busi- 
nessmen are specialists in retailing 
feed or seed, fertilizer or equipment, 
or some combination of these things. 
Also, just like these other retailers, 
the banker likes volume; he likes ef- 
ficiency; and he likes profits. But we 
don’t look long at the similarities of 
our positions without encountering 
differences, which may offer addi- 
tional help in understanding the 
banker’s business. 

The banker’s business is endowed 
with quasi-public attributes which 
have led to a wide variety of legal 
requirements and many regulations. 
Where the feed retailer is free to re- 
tail credit,—the credit retailer is not 
free to retail feed. He is limited as 
to the forms and amounts of credit 
which he may grant, and has no 
other retail operation to absorb or 
obscure losses from his credit opera- 
tion. Credit is his “bread and butter’ 
line. He does business at all levels— 
manufacturing, wholesale, retail, and 
consumer—but he does only the bank- 
ing business. 

The businessman outside of bank- 
ing is more likely to stick to one 
level, say retailing, but he is also free 
to branch out into the credit business 
at whatever level he may choose. He 
may simply grant “book credit” to 
his customers, or he may enter into 
a variety of profit-sharing or loss- 
sustaining contractual arrangements 
with them. What are the reasons for 
his doing this and what are the con- 
sequences? Either may well relate 
to the banking business; but the im- 
plication that the banker is not tend- 
ing to his business just because these 
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Weight of 6-week test chicks 
increased 38%! 








13.6 OUNCES 


Meongonese 
deficiency in feed 





18.8 OUNCES 


Fed adequate 
Mongonese 
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CHEMICAL PRODUCTS, INC. 


This dramatic difference was due solely 
to the amount of manganese in the feed 
used. Some test chicks were fed mash 
containing ample manganese (one pound 
of TECMANGAM per ton of feed); the 
others were fed the same mash contain- 
ing little manganese. 


Natural feeds may be deficient in man- 
ganese because of depleted soil con- 
ditions, limited ranges and overcrowding. 
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things occur is we believe unwar- 
ranted. 

It could happen, although the evi- 
dence is not apparent, that the re- 
tailer would assume some of these 
functions because the banker has 
been unwilling or unable to attend 
to the legitimate needs of qualified 
borrowers. But until we see the evi- 
dence that the banker has really been 
guilty of this failure, we would em- 
phasize other factors, such as the in- 
tense competition in a rapidly grow- 
ing new business. 


“Easy Terms” Not Always Easy 

Intense competition takes many 
forms—price cutting, advertising, and 
of late not the least important form 
has been the provision of “easy 
terms.” “Easy terms” are not always 
easy on the borrower or the lender. 
In a period of inflation they’re more 
likely to be easier on the borrower; 
and if the lender is adding to retail 
volume and maintaining a profit mar- 
gin on sales, he may not mind the 
cost of the easy terms. However, it is 
a short step from “easy terms” to 
some closer working agreement, par- 
ticularly as the lender has learned 
a good deal about the borrower’s busi- 
ness and, as the borrower may ex- 
perience reverses which make him 
more amenable to some sharing of 
risks. 

The point about learning something 
of the borrower’s business bears em- 
phasis. Bankers, too, make it a point 
to learn something about the bor- 
rower’s business, but from the stand- 
point of ascertaining his credit re- 
quirements. A new and rapidly ex- 
panding business presents a challenge 
to the banker, but it must be con- 
ceded that the retailer who services 
the customer from the very outset 
has something of a head start over 
the banker in learning the business— 
and has the additional incentive to 
learn the business from the stand- 
point of getting into it. Thus it seems 
not at all unlikely that bankers have 
missed out, on some financing not 
because of inability or unwillingness 
to extend credit, but because enter- 
prising retailers have wanted the 
credit business either as a volume 
builder or as a step toward acquisi- 
tion of a business interest. If they 
want it badly enough to go beyond 
either the legal or economic restric- 
tions which confront the banker, then 
the banker is hardly to blame for 
not obtaining the credit business. 
Hence the reason that a feed retailer 
may be also a credit retailer may 
have nothing to do with any failure 
or lack of interest on the part of the 
banker. 

Apart from the reasons, what about 
the consequences? The consequences 
may be wholly worth while. If the re- 
tailer handles his credit in full view 
of the costs and risks; if the borrower 
conducts an efficient operation; or if 
the industry growth continues in- 
definitely at high levels; then the 
likelihood of adverse consequences is 
minimal. 


Questionable Financing 

It is when one or more of these 
“ifs” are not satisfied that the conse- 
quences may be adverse—and I am 
led to believe that such a situation 
has arisen and that we are here 
to discuss it. One difficulty lies in the 
fact that the “ifs” are interrelated. 
A fast growing industry in a prosper- 
ous period, makes for credit exten- 
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EDITOR’S NOTE: The granting of 
credit is of vital concern to deal- 
ers of agricultural products. The use 
and abuse of credit methods is so 
widespread that manufacturers and 
suppliers are also concerned. It may 
be that in many cases the views of 
the barker in this matter are mis- 
understood. In all fairness it must be 
said that the attitude of the banker 
generally is one of understanding and 
cooperation. Here are the views of 
R. R. Lockhart, vice president, Bank 
of America, San Francisco. They 
were contained in a talk he presented 
at the feed, seed and agricultural 
suppliers’ industry meeting of the 
National Association of Credit Men 
convention in San Francisco. 





sion without careful consideration of 
costs or risks. This, in turn, creates 
opportunities for inefficient borrow- 
ers. The day of reckoning approaches 
when the industry expansion is con- 
fronted by slackening demand. The 
general high level of red meat prices 
over a period of several years, of 
consumer incomes, food expenditures, 
and farm prices generally — these 
have been the permissive factors upon 
which the great new poultry feed in- 
dustry with its great technical ad- 


vances has come into prominence. ; 


The slackening off in some of these 
permissive factors has been exposing 
to view some of the questionable 
financing practices which have crop- 
ped up. We are now being faced with 
the consequences. 


Who Suffers? 


Who suffers these consequences? 
It is apparent that all of us do, in 
varying degrees. Obviously the in- 
efficient producer who has borrowed 
too heavily must suffer some conse- 
quences. At the very best he will have 
to organize his production and financ- 
ing more effectively—the rigors of 
competition impose the burdens of 
responsibility and risk. At worst, he 
will be unable to adjust to the more 
realistic situation and will slip under. 
Perhaps equally obviously the lender 
who has aided and abetted the in- 
efficient or overtaxed borrower will 
suffer the consequences. He may suf- 
fer by virtue of the failure of some 
of his accounts receivable; or because 
his own retail operation contains in- 
herent weaknesses reflected in his 
credit operation; or because he him- 
self is directly involved in production 
operation which involves pitfalls for 
which he was unprepared. 

Let me remind you that the banker 
suffers the consequences also. Even if 
his role were confined to that of an 
interested onlooker, he would suffer. 
There may be some bankers so sancti- 
monious that they delight in watching 
others undergo the penalties of their 
own folly—but I do not know any 
such bankers. What is more to the 
point is that the banker is not and 
cannot be just an interested onlooker. 
The banker is involved. The banks 
have financed growers and they have 
financed dealers who in turn finance 
growers. And the banker must suffer 
in other ways. Good bank customers 
are not created in an atmosphere of 
unsound credit. The producer who has 
become accustomed to credit princi- 
ples is not a good prospect, much as 
we would like to serve him on a basis 
which we can justify. The banker also 
suffers from whatever ill-will may 
have been engendered in the careless 
allegation that he has not upheld his 
obligation to the industry. 

Before the consequences for all of 
us have become serious, may be the 
time to reassess the credit picture in 
your industry. We are anxious to co- 
operate in such a reassessment and 
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to work toward constructive solu- 
tions. Our loan basis in this general 
field is the same as in related lines 
of comparable risks and costs, and we 
are interested in ever increasing vol- 
ume on this basis. There are some 
questions which will need to be an- 
swered by your industry if problems 
are to be resolved to our mutual satis- 
faction. 


1. Does the mercantile firm want 
to be in the credit business. More 
specifically, does it want to under- 
take the necessary costs; in trained 
personnel, accounting forms, extra 
risks, to compete with credit spe- 
cialists? 

2. Or has the mercantile firm used 
credit as a “loss leader” in intense 
competition? Has it taken on credit 
business because it has been forced 
to meet this kind of competition? 

3. Has the mercantile firm identi- 
fied itself too closely with the pro- 
ducers it serves, confusing the tur- 
key feed business with the turkey 
feeding business? 

4. Is there criticism of the bank’s 
loan basis, which is kept as nearly 
as possible in line with comparable 
loans? Or are the banks criticized 
for failure to meet “loss leader” 
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LARGEST EVER BUILT 


@ Shown below are two of the largest capacity 
Bolted Steel grain storage tanks ever built. 
Each tank has a capacity of 124,500 bushels— 
totaling % million bushels. These two Columbian 
tanks were built for Qwensboro Grain Co., 
Owensboro, Ky., to double the storage capacity 
of a previously built battery of eight Columbian 
tanks with % million bushel capacity. Another 
outstanding example of how Columbian meets 


every grain storage problem. 





What's your storage problem? If you want 
low-cost, fire-proof, weather-proof, rodent-proof, 
easily maintained, quickly erected, long-lasting 
storage ... Columbian Bolted Steel Grain Tanks 
are your answer! Ideal for all small grains, seeds 
and beans of all types. Never crack or crumble. 
Never wear out. Never yet has one been razed 
by tornado. 

Call on Columbian to solve your meeds ... 

a saving resulting from minimum original a. 


ment, low cost erection, and less ov 
maintenance, 


Easy Ways to Erect | 


prints for erection are furnished. Tanks can be 


Detailed blue- 


put up by any kind of labor or we provide 
supervisor for your own men . or @ complete 
Columbian erection crew. Foundation specifications 
and blueprints are furnished so local contractor can 
build foundation. 


FREE Engineering Service. _ . 


signs your tank to meet your exact need and arrange- 
ment 


WRITE NOW for detailed, illustrated free literature and specifications 
COLUMBIAN STEEL TANK CO., P. 0. Box 4048-R, Kansas City, Mo. 


Trade Mark Reg 
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competition, which they are in no 
position to contend with? 


We hope to take from this con- 
ference, if no solution to your credit 
problems, at least a clearer picture of 
the problems. We hope further that 
recognition of the problem will prove, 
as it often does, to be a major step 
toward its solution. We firmly believe 
that whatever the banker’s role will 
be in the future progress of your in- 
dustry, it will not be that of a scape- 
goat, bearing biame for problems over 








which he has no control. 

If your answers to the questions 
presented are in conformity with our 
credit standards, then nothing need 
keep us. We want credit business and 
fee] that we are capable of handling 
it to our mutual advantage. As long 
as you can know what to expect 
of us—and as long as we know what 
you expect, we have a basis for do- 
ing business. It’s when people don’t 
know what to expect that their ac- 
tions are confused. You no doubt re- 
call the story of the vicar who served 





POTOMAC Pure Crashed Oyster Shell For Poultry 


Let Us Serve Your Shell Needs 
POTOMAC POULTRY FOOD 


808 KEYSER 
BUILDING 


BALTIMORE 2, MD. 


LExXiIn@Ton 
99-0774 





in a parish where the people were 
very poor. However, once each year, 
Lord Buttercup gave all the people 
of the parish a big feast. During the 
party, Lord Buttercup noticed that 
the vicar was drinking cherry brandy. 
He asked the vicar if he liked brandy; 
to which the vicar replied: “Oh, yes, 
very much; but I never drink to ex- 
cess.” Lord Buttercup said: “I will 
make you a bargain. If you wili pub- 
lish the fact in the parish paper, I 
will make you a present of a case 
of cherry brandy.” The vicar readily 
accepted. In due time, the case of 
cherry brandy arrived at the vicar’s 
home. The next week, this notice ap- 
peared in the parish publication: “The 
vicar wishes to thank Lord Butter- 
cup for the cherries received and for 
the spirit in which they were given.” 
Let’s not let ourselves get confused 
because we don’t know what to ex- 
pect. 

Now in order that you may be clear 
as to what to expect of the banker, 
let us consider briefly the banker’s 
approach to credit. What determines 
to whom, in what amounts, on what 
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terms, and with what provisions the 
banker grants credit? We can do no 
better than to refer to the traditional 
three C’s, which, to the banker, stand 
not for Commodity Credit Corp., nor 
for Civilian Conservation Corps, but 
for Character, Capacity and Capital 
to which later has been added a 4th 
C—Collateral. They are listed in the 
order of their importance. Our first 
concern is with evidence of honesty 
and reputation for fair dealing. We 
look next for indications of a bor- 
rower’s earning capacity — does he 
have a reputation and record of ef- 
ficient operations? Finally, while most 
of our production loans are secured 
loans, we definitely emphasize capi- 
tal in an inverse ratio to the other 
C’s. The better the requirements of 
character and capacity are fulfilled, 
the less we emphasize capital and/or 
collateral. 

If these basic requirements are 
met, we are not only willing to grant 
credit, but we are anxious to sell 
credit as a “tool.” Credit, in our view, 
is in the same category as the rest 
of a producer’s equipment—the right 
amounts of the right kinds will help 
him — the wrong amounts of the 
wrong kinds may hinder instead of 
help. We do not view credit as a 
“crutch” which will help to compen- 
sate for a man’s weaknesses; but as 
a “tool” which will help to capitalize 
on his strength. This credit philosophy 
we try to put in practice in our day 
to day operations, which means that 
we have devised a procedure which 
we think best enables us to put our 
philosophy to work. That procedure 
we call our “budget loan procedure,” 
which is exactly what it sounds like. 
Let us discuss it briefly. . 


Budget Type Loan 

Early in the twenties our bank 
helped introduce the budget type loan 
in California. Strange as it may seem 
today, it then represented a radical 
innovation in agricultural lending. 

Lending on the budget principle is 
a simple matter. The banker sits down 
with the farmer and the two prepare 
a budget of anticipated cash outlay 
necessary to produce planned crops 
and the dates and amounts the ad- 
vances will be needed, together with 
a conservative estimate of income. 
The farmer, having obtained such a 
loan, is thus enabled to face his 
financial problems with assurance 
they will be taken care of as they 
present themselves, while the banker 
no longer has to operate in the dark 
but has an excellent blue print from 
which he can measure the perform- 
ance of the borrower in carrying out 
his program. 

To assist in setting up these budg- 
ets, the Bank of America provides 
its top credit officers and its branches 
with manuals which give current de- 
tailed production costs, estimates of 
yields and an intelligently estimated 
price forecast for each of the princi- 
pal agricultural commodities raised 
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Why DEHYCO Cobs Make Better Dairy Feeds: 


DEHYCO Ground Corn Cobs provide the lowest-cost feed ingredient that can be 
used in any dairy grain mixture . . . 


Addition of DEHYCO Processed Cobs permits more generous use of molasses, the 
next lowest-cost ingredient available . . . : 


The addition of DEHYCO cobs and more molasses allows effective use of more 
urea, thus reducing normally required amounts of costly protein-rich feeds in 


quality milk producing dairy mixtures . . . 


DAN D. HYCO SAYS: 


DEHYCO is more than just ground 
corn cobs. For the first time, 
DEHYCO offers a uniform, fine 
textured, dehydrated (8% or less 
moisture) product, free of mold 
and weed seeds. High absorp- 
tion, less bulk, a clean product, 
mean better nutrition. Let us 
show you how to cut your dairy 
feed costs. Write us for authen- 
tic dairy feed information— | 
it’s NEWI 


Phone Victor 1196 I9OKRe J. CLAY ‘7 
S$ales 0. Ince. 


BOARD OF TRADE BLDG., KANSAS CITY, MO. 








58¢——-F EEDSTUFFS, Sept. 11, 1954 





From MIXER to BULKMASTER ... 


From BULKMASTER to the Feeders’ BIN 
--- ALL BY ONE MAN! 
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Bulk Delivery Story! 


The “NEW LEADER” Bulkmaster 
Saves TIME @ LABOR « MONEY! 


@ Bulkmaster Bulk Feed Body saves 
handling costs. 


@ Handles more feed per day with less 
labor, fewer trucks, 


@ Sizes to suit all your needs (9 to 
35 feet). 


@ Capacities from 3 to 25 tons or more, 
@ Compartments as desired to haul 
multiple loads. 


@ New lighter weight allows more 
payload, 





@ Faster loading speed horter set- 
up time. 


@ New body lengths provide proper load 
distribution, 


@ New aluminum discharge auger saves 
weight—handles easier. 
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praise farm real estate, crops and 
livestock; forecast yields of crops 
upon which advances are made or 
proposed, and keep the branches ad- 
vised of changes affecting crop pro- 
duction, assist the farmer to prepare 
budgets, production estimates, and, 
in general, services agricultural loans 
in the field. 

These field men close the gap be- 
tween the banker and farmer—they 
in effect take banking from the bank- 
er’s desk to the farmer’s doorstep 

The great advantage of the budget 
type loan is that it is tailored to the 
individual borrower’s production 
schedule and repayment possibilities. 
A borrower who gets $10,000 ad- 
vanced in amounts as he needs it, 
scheduled for repayment when he 
sells his produce, may have a much 
lower credit cost at 6% interest than 
another who obtains the $10,000 in 
a lump before any production and 
repays it in a lump after all produce 
is sold and pays only 4% interest. 
{f we take “easy terms” to mean, not 
just low interest or liberal credit 
extension, but terms which facilitate 
the borrower’s production activity— 
then we seriously doubt that anyone 
can provide credit on easier terms 
than the modern commercial bank 
specializing in the type of credit the 
producer wants. 


Flexibility Is Major Advantage 


Flexibility is a major advantage of 
the budget loan procedure. With the 
applicant’s budget before him, the 
banker is in a position to adjust the 
loan to the applicant’s projected 
needs. Then, as time goes on and new 
factors appear, the budget can be re- 
viewed, the repayment schedule can 
be adjusted, the maturity extended, 
or additional funds advanced. 

Our approach to credit retailing 
then is fairly simple, and it is com- 
mon to most banks and types of 
loans. The problems vary from one 
type of production activity to an- 
other, of course, with the result that 
loans of different maturity, sched- 
ules, and rates characterize our agri- 
cultural lending activity. The follow- 
ing list of several types of loans will 
help to illustrate the scope and di- 
versity of our agricultural loans. 

A) Long-term loans made to fi- 
nance the acquisition or improvement 
of real estate as limited below. 

B) Partial list of short-term loans: 

1) Crop Production Loans—To pro- 





vide operative expenses including 
cost of the seed, fertilizer, insecti- 
cides and other expenses necessary 
to produce and harvest agricultural 
crops; generally secured by crop and 
chattel mortgage on crops and ma- 
chinery, maturing just after the crops 
will be harvested. 

2) Dairy Cattle Loans — To buy 
feed, supplies, equipment and replace- 
ments, repayable from income at the 
rate of 5% of the original principal 
per month or amortized monthly for 
full payment including interest in 3 
years; secured by chattel mortgage 
on cattle, feed and equipment; ma- 
turity one year. 

3) Range Cattle Loans—To pro- 
vide operating expenses and feed for 
rarige beef cattle, repayment from 
sales proceeds; loans in no case to 
exceed an amount which can be re- 
paid from annual sales of cattle after 
reserving sufficient breeding animals 
tc properly maintain the berd; ma- 
turity one year, secured by chattel 
mortgage. 

4) Pasture and Feeder Cattle Loans 
—To purchase cattle and/or feed, all 
cattle to be sold in 3 to 9 months 
with all proceeds to be applied on the 
loan, secured by chattel mortgage; 
maturity not over 9 months on pas- 
ture cattle or over 6 months on feed 
lot cattle. 

5) Sheep—Range and pasture feed- 
er loans on sheep on a plan similar 
to range and feeder cattle loans. 

6) Loans on Poultry—To finance 
feed for meat-bird chickens and tur- 
keys to be repaid from sales of fin- 
ished birds when marketed; security, 
chattel mortgages on birds and equip- 
ment and in some cases by dealer 
guarantees. 

7) Loans on Oommodities—To fi- 
nance the storage of commodities on 
a warehouse receipt basis. 

8) Leans on Machinery, Equipment 
and Household Appliances—By dis- 
counting contracts for dealers. 

9) Many other short-term loans 
not enumerated. 

These and all of our loans, no mat- 
ter how diverse they appear on the 
surface, represent a uniform phil- 
osophy of credit retailing and fit 
within a uniform set of legal require- 
ments. The basic legal requirements, 
which set obvious limitations on our 
lending activities and prevent us 
from competing with some of the 
credit practices which your industry 

(Continued on page 81) 
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Sound impossible? Well, scientists discovered in 1947 that PABAKAY 
increases antibiotic efficiency from 2 to 4 times, This unusual action 
is due to the synergistic or cooperative effect which PABAKAY exerts 
on certain other drugs. Scientific research has also shown that multiple 
drugs not only increase therapeutic efficiency, but reduce the incidence 
of drug resistance and undesirable side reactions. 


No wonder then that more and more 
PABAKAY to their medicated feeds. 
have found that PABAKAY does an excellent job when used alone 
either in feed or with water. At the same time they recognize the extra 


roducers and dealers are adding 
f course, most of these feedmen 
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Modern Multiple Drug Formula Reduces Danger of Drug Resistance 


__ We all remember how the housefly, within a few years, became immune to DDT. 
This phenomenon develops when micro-organisms adapt themselves to new conditions 
of environment either by a simple change of their metabolism or by producing new 


When bacteria become insensitive to a drug, the usefulness of the medication 
is greatly reduced, Some drugs produce resistance more speedily than others just as 
some strains of microbes overcome the drug effect more readily than others. But 
however good a remedy may be, drug-resistant strains may appear if it is widely used. 


The danger of drug resistance can be reduced to some extent by (1) treating 
infections with larger doses of the drug, (2) changing the drug if an infection shows 
signs of resistance and (3) using more than one drug at a time. 
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This means that you can cut modern antibiotic levels in half . . . Save as much as $8 to $10 per ton of 
feed and still have a higher drug efficiency than you can obtain with high levels of antibiotics alone. 


efficiency and protection obtained with PABAKAY in multiple 


Combinations such as 2 lbs. of PABAKAY, 75-100 grams of 
antibiotics and therapeutic levels of Vitamin A have proven 
highly successful in severe outbreaks of CRD, Blue Comb and 


As one college poultry pathologist put it: “Results were phe- 
symptoms disappeared in a few days.” 


Why not CASH in at once on the Saving from the MODERN 
PABAKAY MULTIPLE DRUG FORMULA. This safe and 
amazingly effective formula is the answer to your customers’ 
CRD, Blue Comb and Turkey Sinusitis problems. Large volume 
production now allows us to offer 100% active PABAKAY 300 
at a cost of less than 25¢ per 100 lb. bag of feed when used at 


the rate of 2 Ibs. per ton. 


(PRescott 7-5805) or wire us collect. 
Do it today! 


MIDVALE CHEMICAL COMPANY 


LODI, NEW JERSEY 





Advance 


The rapid progress of modern nu- 
tritional science has been often de- 
pendent upon discoveries which were 
made with poultry. The ease with 
which chicks may be obtained and 
used experimental animals has 
been of great use in the identifica- 
tion of some of the vitamins. This 
was especially true when conditions 
made it difficult to devise a basal 
diet to produce the uncomplicated 
deficiency. 

About 20 years ago some of us 
were greatly impressed by the fact 
that it was not possible to construct 
from purified foodstuffs a diet which 
would support life in baby chicks for 
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of Poultry Nutrition 


By Dr. Thomas H. Jukes 


Lederle Laboratories 


more than three or four weeks, even 
when vitamin concentrates were in- 
cluded which represented the best 
knowledge of that era. It was plainly 
evident that the preceding 150 years 
of experimental science had done lit- 
tle to provide the answer as to the 
nutritional needs of chicks. 

Progress was soon forthcoming, and 
the years between 1934 and 1950 saw 
a rapid development and increase in 
the knowledge of poultry nutrition. 
One by one, the essential vitamins 
were identified and purified. Simulta- 
neously the dietary role of the amino 
acids in chick growth was studied, 
and by 1946 reproduction was ob- 


| 





tained in chickens on a purified diet 
(1) 

A further improvement in nutri- 
tion followed when it was found in 
studies with chicks that the addition 
of small quantities of antibiotics to 
the diet produced an increase in the 
growth rate of young animals. These 
advances were so striking that in the 
years following 1950 it may wel) 
seem that the progress of new ideas 
has slowed to a point where it is 
necessary to apply the existing 
knowledge rather than to expect sud- 
den changes 

My paper will be largely confined 
to a discussion of experimental work 
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EDITOR'S NOTE: The accompa- 
nying article is the text of one of the 
main general papers presented at the 
recent World’s Poultry Congress in 
Edinburgh, Scotland. The author is 
Dr. Thomas H. Jukes of Lederle 
Laboratories, American Cyanamid Co., 
Pearl River, N Y., and one of the 
discoverers of the role of antibiotics 
in feeding. Dr. Jukes’ paper on poul- 
try nutrition advances is devoted pri- 
marily to a discussion of experi- 
mental work during the period of 
1951-54. Among the topics covered 
are antibiotics in poultry nutrition, 
nutritional encephalomalacia, uniden- 
tified vitamins, amino acids and 
methylating agents. The poultry con- 
gress was attended by poultry scien- 
tists and industry authorities from 
throughout the world, and the ex 
tensive sessions covered all aspects 
of the poultry industry. 
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FIGURE 1 
| Growth Rate in Batteries to 8 Weeks as Affected by Changes in Basal Ration 
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| in poultry nutrition during the pe- 
| riod 1951 to 1954. The number of pub- 
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the HARVESTORE UNLOADER 
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lications dealing with this subject 
was undoubtedly greater in the past 
three years than during any corre- 


| sponding preceding period. The feed- 


ing of poultry was once a by-product 
industry and chickens were fed large- 
ly on the surpluses and wastes from 


; the production of other crops. Such 


is no longer the case. The protein 
concentrates due to their value in 
poultry feeds are today more impor- 
tant than the fats and oils from the 
manufacture of which the same pro- 
tein concentrates were formerly a 
by-product. Special chemical indus- 
tries have been developed to supply 
vitamins, antibiotics and anticocci- 





dial drugs to satisfy the needs of the 
poultry feed industry. 

The influence of progressive chang- 
es in the basal diet during the period 
1947-1952 on the growth rate of 
chicks is strikingly illustrated by the 
findings of Kinder and Kempster (2) 
(Figure 1). The changes included the 
replacement of alfalfa meal by ribo- 
flavin, the additions of vitamin Bu, 
fishmeal, antibiotic, extra B-vitamins 
and the replacement of mill feeds by 
high-energy ingredients. In 1947 the 
chickens weighed 785 grams at 8 
weeks and in 1952 following the six 
dietary changes the corresponding 
weight was 1,100 grams. 

The past three years have seen as 
assiduous exploration of the nutri- 
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tional effects produced by antibiotics 
in the diets of chickens, and 63 pa- 
pers on this subject have appeared in 
one journal (Poultry Science) during 
this period. Many of these investiga- 
tions were concerned with the na- 
ture and extent of the improvement 
in growth which is produced by add- 
ing antibiotics to the diet of sup- 
posedly healthy chickens. This may 
be termed the “antibiotic growth ef- 
fect.” 

The existence of this effect com- 
pels a revision of some of the older 
concepts of feeding. The bacteria 
which live in the intestines of ani- 
mals cannot be regarded simply as 
passive saprophytes or as beneficial 
collaborators. We must conclude that 
the intestinal bacteria normally in- 
clude organisms which actively inter- 
fere with the nutrition of the host. 
The numbers and types of these bac- 
teria may vary greatly, and beyond 
a certain point in their development 
intestinal and systemic disease be- 
comes evident. 

Several laboratories have noted 
that the antibiotic growth effect is 
reduced or eliminated by taking steps 
to lessen the bacterial population in 
the external environment of the 
chick. It appears that no growth re- 
sponse to antibiotics occurs in bac- 
teria-free surroundings such as may 
exist in the developing chick embryo 
or in “germ-free” chicks, and Coates 
and her collaborators at Reading 
have shown in several experiments 
that the growth response to anti- 
biotics may disappear 
chicks are reared in specially-con- 
structed plastic cages which are de- 
signed to exclude bacterial contami- 
nation (3). Under less rigorous con- 
ditions the growth response to anti- 
biotics may be small or absent, al- 
though exceptions to this generaliza- 
tion have been recorded, for in truth 
sterility of the intestinal tract, like 
the well-known example of pregnan- 
cy, would seem to be an “all or none” 
phenomenon Many investigations 
with antibiotics both in the clinical 
field and with experimental animals 
have shown that when antibiotics are 


administered for prolonged periods ! 


the bacterial content of the faeces 
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tends to increase following a short 
initial decrease. 

An explanation of the effects of 
antibiotics upon nutrition must there- 
fore be sought in qualitative rather 
than quantitative changes in the bac- 
terial flora. The presence of a luxuri- 
ant flora in the intestines of anti- 
biotic-fed animals makes it unlikely 
that the growth response is due to a 
simple removal of bacteria from 
competition with the host for the 
supply of alimentary nutrients. 


Sparing Effects 

The relation between dietary anti- 
biotics and various anabolic phenom- 
ena has been described. Sparing ef- 
fects of antibiotics on the quantita- 
tive requirement for a number of vi- 
tamins are evident. These vitamins 
include thiamine, riboflavin, niacin, 
folic acid, biotih and vitamins A and 
D. In other investigations, no sparing 
effects were found; perhaps this re- 
flects variations in the intestinal bac- 
teria of the experimental animals. 

The results enable us to generalize 
that the common antibiotics used in 
poultry diets do not produce an ef- 
fect resembling that of the sulfona- 
mides in rats. The latter drugs when 
added to purified diets for rats and 
some other experimental animals pro- 
duce deficiencies of certain vitamins 
which the rat may obtain from its 





intestinal microflora. It should be 
noted that the sulfonamides do not 
produce this effect on adequate diets 
and that the effect of antibiotics ap- 
pears to be in the opposite direc- 
tion, namely, they have led to an im- 
provement in the intestinal bacterial 
synthesis of B-complex vitamins. 
There is a possibility that feeding 
antibiotics may also lead to an in- 
crease in the production of certain 
unidentified nutritional factors in the 
intestine. Evidence for this has been 
presented by Slinger and by Romoser 
(4) (5). Slinger and coworkers ob- 
tained viable coliform cells from the 
feces of chicks which had received 
penicillin. When these cells were fed 
to other chicks, an improvement in 


Call 


FEEDSTUFFS, Sept. 11, 1954-61 
feed consumption was observed, 

long similar lines, Romoser and co- 
workers suggested that when peni- 
cillin and lactose were fed together 
in their experiments bacteria might 
have been stimulated which produced 
a growth factor. 

The diverse nature of the nutri- 
tional effect produced by adding 
small quantities of antibiotics to the 
diet of chicks has led to much specu- 
lation concerning the reason for these 
effects. It is attractive to return re- 
peatedly to the concept that these in- 
teresting substances may produce ef- 
fects which are both systemic and 
antibacterial. However, we know 
very little about the effects on nu- 
trition which are produced by the 
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billions of bacteria within the diges- 
tive tract. It is therefore quite un- 
same to postulate that the nutri- 
tional effects of antibiotics are due 
to any cause other than their effect 
upon the intestinal bacteria. 


Relationship 

A relation between infection and 
certain symptoms associated with di- 
etary deficiencies may exist. We 
noted in 1951 (6) that the mortality 
rate of chicks on a diet deficient in 
vitamin B, could be reduced by add- 
ing Aureomycin to the diet as shown 
in Table 1. The addition of vitamin 
B, at leve's of 20 or more micro- 
grams per kilo of diet also prevented 
mortality (results not shown in Ta- 
ble 1). A more extensive study along 
similar lines was made by Slinger 
and Pepper (7) who noted that tur- 
keys were protected by an antibiotic 
against a syndrome characterized by 
broken feathers, perosis, diarrhea 
and dermatitis which was observed 
on a supposedly complete diet. Even 
when deficient diets were used, an- 
tibiotics continued to have an effect 
in preventing diarrhea and broken 
feathers. Furthermore, these authors 
note that this syndrome in poults, 
once common in Ontario, has largely 
disappeared following the inclusion 
of anitbiotics in commercial diets. 

The difficulty of separating an “an- 
tibiotic growth effect” from a gener- 
alized reduction in morbidity has 
long been apparent to us, and under 
practical conditions in congested 
areas of poultry rearing we know 
that antibiotics can play a vital role 
in reducing losses. These substances 
are another weapon in the war 


against harmful bacteria of all types, | 


and the work of Dr. Robert White- 
Stevens and his collaborators in our 
laboratory and in our field experi- 
ment stations has shown that this 
weapon is indeed effective. 

Serious economic losses have oc- 
curred in the broiler areas of the 
U.S. resulting from an ill-defined con- 
dition termed chronic respiratory 
disease. It has been found possible 
to reduce these losses by feeding 


comparatively high levels of Aureo- |; 


mycin in the order of 100 grams per 
ton of diet. In these studies a con- 
sistent trend has been found in ex- 
periments involving several hundred 
thousand chickens in groups contain- 
ing from 100 to 400 birds. Among the 
effects are a reduction in mortality 
and culls, an improvement in growth 
and an increase in the efficiency with 
which food is converted to body 
weight. These improvements were 
observed in comparisons made with 
birds receiving lower levels of anti- 
biotics, such as 10 grams per ton of 
feed. An example of these experi- 
ments is shown in Table 2. 
Effect on Reproduction 

The effect of antibiotics on repro- 
duction in poultry has been studied 
under various conditions. The Belts- 
ville group found that Aureomycin 
improved the hatchability of eggs of 
pullets when the supply of vitamin 
By» was adequate (8). A large num- 
ber of investigations (9) in the U‘S. 
resulted in findings that the com- 
monly-used antibiotics under the con- 
ditions studied had no deleterious or 
beneficial effects upon egg production 
by presumably healthy birds in good 
lay. Couch and his collaborators used 
small numbers of hens kept in cages 
and found that egg production was 
increased when antibiotics were add- 
ed to the diet (10). 

In most investigations, however, 
no such increases were found, includ- 
ing an extensive experiment by the 
group at Washington State College 
(11). These investigations were car- 
ried out under sanitary conditions 
and the egg production by the unsup- 
plemented birds was high. 





Accordingly, we sought a somewhat 
different approach to the problem 
and studies were made of the effects 
of feeding high levels of Aureomycin 
to laying hens showing mild signs of 
chronic respiratory disease. In one 
experiment, a breeder flock of New 
Hampshires containing 2,916 hens 
and 252 males was found to show 
such signs after being in production 
for ten months. The addition of 100 
grams of Aureomycin per ton of feed 
was made for half of the flock and 
the supplemented hens showed a 
steady improvement in egg produc- 
tion as compared with the unsupple- 
mented group (Figure 2) (12). Dur- 
ing the final week of the 45-day ex- 
perimental period, the birds receiv- 
ing the antibiotic produced 7.9% 
more eggs than the unsupplemented 
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hen-day basis. These re- 
Sults are interesting, but of even 
greater interest is the implication 
that mild diseases may depress re- 
production in poultry and that this 
depression may in some cases be re- 
antibacterial action. 

Nutritional Encephalomalacia — 
Blaxter and Brown (13) have re- 
viewed the earlier literature concern- 
ing the interrelations between vita- 
min E and other dietary components 
in producing nutritional encephalo- 
malacia and exudative diathesis in 
chicks. The studies of Dam and his 
collaborators (14) have indicated that 
certain antioxidants including ascorb- 
ic acid and nordihydroguaiaretic acid 
share the properties of vitamin E in 
preventing exudative diathesis. Zach- 
arias and co-workers (15) showed 
that ascorbic acid would also prevent 
nutritional encephalomalacia in 
chicks on a diet deficient in vitamin 
E 


hens on a 


versed by 


More recently the problem of nu 
tritional encephalomaiacia has been 
studied by Singsen, Matterson, Jung- 
herr and their collaborators in view 
of its occurrence under field condi- 
tions. The Connecticut group (16) 
during the past three years has con- 
ducted 47 experiments comprising 
over 400 groups and over 8,000 chicks. 
Studies of the content of blood toco- 
phero!l and histological examination 
of the brains of large numbers of 
these chicks have been made. 

Their findings indicate that very 
low levels of vitamin E intake did not 
affect egg production or adult mor- 
tality over a period of 9 months, but 
the vitamin E reserves of chicks 
were greatly reduced by lowering the 
vitamin E content of the breeding 
ration of their mothers. These chicks 
showed a high incidence of encephal- 
omalacia when they were fed a diet 
containing 2% fish oil. Protection 
against encephalomalacia was ob- 
tained by adding either tocopherol or 
dipheny] - para - phenylenediamine to 
the diet. The latter substance was 
effective at a level of 0.025% of the 
diet. 

Of great interest was an observa- 
tion that biweekly intramuscular in- 
jection of diphenyl-paraphenylenedi- 
amine were effective in protecting 
against the deficiency disease in the 
same manner as when the substance 
was included in the diet (17). The 
effectiveness of this cheap antioxi- 
dant in protecting chicks against nu- 
tritional encephalomalacia is one of 


the most interesting recent develop- 
ments in poultry nutrition. 

Other antioxidants have been ex- 
amined with varying results. One of 
the effective antioxidants is 6-ethoxy- 
2, 2, 4-trimethyl-1, 2-dihydroquinoline 
which has been found useful in pre- 
venting oxidation of the carotene in 
alfalfa meal (18). Such new chemical 
additives may therefore solve the two- 
fold problem of protecting both vita- 
min A and vitamin E in feeds from 
oxidation by air. The antioxidants 
may also have an in vivo function in 
improving the utilization of vitamin 
E in the tissues of chicks. 

Unidentified Vitamins—-A new co- 
enzyme substance, thioctic acid or 
lipoic acid, was isolated from liver 
by Reed and co-workers (19) and by 
Patterson and co-workers (20). 
Chemical investigations in our labor- 
atories have shown that this sub- 
stance is 6, 8-dithio-octanoic acid. Thi- 
octic acid is known to be concerned 
with the biological oxidation of pyru- 
vate and our group (21) has shown 
that the amount of thioctic acid in 
the egg increases rapidly during the 





development of the chick embryo. 

A revival of interest in the so- 
called vitamin B, is shown in a re- 
cent publication by Manna and Hauge 
(22) who have reported an improve- 
ment in growth when fractions from 
distillers’ solubles were fed to rats 
on diets deficient in vitamin Bu. 
Orotic acid gave a similar but less 
marked response. Rasmussen and co- 
workers (23) working with chicks 
found that a similar fraction prepared 
from distillers’ solubles produced 
growth responses in chicks when the 
concentrates were added to a special 
diet. Substantially larger responses 
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TABLE 1—Effect of Aureomycin in 
Mortality in B,—Deficient Chicks 
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Salesmen and Representatives to See and Help YOU! 


You never have to buy a “pig in a poke” from Burrows. Our large staff of 
field men will always be calling on you and helping you with your problems 
and ready to answer any question you have regarding our equipment. Our 
men are well versed on all problems relating to grain testing, handling and 
processing, and have more years of experience to offer you than any other 
firm in the field. 


Cost-Free Engineering Service 


In addition to being the complete source of supply for grain testing and 
handling equipment, we maintain engineering facilities for the formulation 
of plans and specifications for all types of elevator, feed mill and seed house 
equipment. You get more value when you buy from a Burrows field man. 


The Most VALUE for Your Equipment Dollar 


We are not a price-cutting organization, we are fully aware that you are 
acquainted with the old adage “you get what you pay for.” We also know 
that when you buy equipment you want it to work for you day in and day 
out for many years. You can buy cheaper equipment than ours, but it will 
cost MORE in the long run. Our Universal, for instance, will give you fast, 
accurate and easier moisture tests for more than ten years with no repair, 
maintenance, or loss of time because of sending away for repairs and cali- 
bration, When you get down to “brass tacks” you get quality, dependable 
equipment, at reasonable prices, backed by experience and service from 
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1316-C SHERMAN AVENUE 
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BURROWS EQUIPMENT COMPANY : 
1316-C Sherman Avenue, Evanston, Iil. ‘ 
(© Have one of your field men call without cost or obligation § 
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PROFIT POSSIBILITIES — 
OFFERED FEED 
DISTRIBUTORS BY 


MOREA 
The New Liquid Feed 


Expanpep production facilities, to meet the ever-increasing 
demand, make possible the opening of additional markets for 
the scientifically developed moiasses-urea supplement, Morea. 





30% protein-guaranteed Morea makes possible cheaper gains 
in the feedlot .. . lowers wintering costs. Free-flowing Morea 
offers the time and labor saving advantages of a supplement 
that can be fed free-choice. Testimonial after testimonial 
proves that sheep, beef and dairy cattle, fed Morea, more 
efficiently convert low-cost roughages into fats and carbo- 
hydrates. 

Morea is economically shipped in tank cars or truck trans- 
ports — flows freely at all temperatures — will not attract flies 
or other insects. 

Don’t pass up this opportunity for established feed distributors 
to profit by the rapid customer acceptance of this NEW, 
easily handled liquid feed supplement. For complete informa- 
tion, write: 


FEED SERVICE CORPORATION 
CRETE, NEBRASKA 





confirm FEEpsTuFFs leadership* 


a Feed industry readers 
who classify themselves as 
feed manufacturers rate Feed- 
stuffs as the publication giving 
them the “widest coverage and 
most up-to-date information” 
on advertised products. 


GET THE DETAILS: This is but one of the read- 
ership preference facts confirmed by an indepen- 
dent comprehensive study of businesspapers serv- 
ing the feed industry. Additional detailed informa- 
tion is available. Write—wire—phone the Feed- 
stuffs’ office nearest you. 


FEEDSTUFFS 


2501 Wayzata Blvd., Minneapolis 5, Minn. 
BRANCH OFFICES: New York, Chicago, Kansas City, Toronto 

















FIGURE 2 


| published data). 


| Difference in per cent egg production between hens receiving antibiotic and 
| unsupplemented hens with chronic respiratory disease. 
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were produced by crude materials and 
especially by liver residues. Orotic 
acid gave some response but the so- 
called vitamin B, concentrate was 
almost completely free from this sub- 
stance, 

Many investigators have noted im- 
provements in growth when certain 
crude feeds are added to the diet of 
chickens. Prominent among these ma- 
terials are fish solubles, distillers’ 
solubles, dried whey, liver extracts 
and microbial fermentations. A large 
number of articles have been pub- 
lished which have reiterated the 
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February 


theme that these feeds contain an 
unidentified growth factor for chicks, 
but progress on the isolation and 
identification of these growth factors 
has been disappointingly low. Ap- 
parently it is seldom possible to keep 
the assay going for lengths of time 
which will permit a chemical char- 
acterization of the growth-promoting 
factor, and so far no basal diet or 
nutritional conditions have been de- 
vised which will produce more than a 
slight to moderate growth difference 
in favor of the supplemented chicks, 
nor is it clear that such supplements 





FOR BE se, FASTER- SELLING FEEDS 


Boost your 
FEED VALUES 
with... 


OXIDES and MINERAL FEED BLENDS 


Build up demand for your feed mixes by adding the 


blood ‘ ‘builder-upper”’ 


minerals—iron and copper! 


Tamms is a pioneer in high grade oxides of iron—now 
also offers manufacturers of feed a unique blend of 
iron and copper sulphate. 


RED OXIDE OF IRON 

Growing and breeding animals, 
as well as poultry, need adequate 
supplies stint in their daily diet. 
This high quality Red Oxide has 
an extremely high iron potency. 


TAMMS YELLOW OXIDE AND 
BROWN OXIDE 


Tamms Iron 7 are free of 
injurious impurities such as lead, 
fluorine and arsenic—contain no 
harmful ingredients. Certificate 
of analysis furnished upon re- 
quest for all Tamms Oxides. 


IRON-COP MINERAL BLEND 


First mineral combination of its 
kind offered to feed manufactur- 


ers. By blending Tamms Red 
Oxide = oe with high-grade 
copper sulphate in proper nutri- 
rt caarien de. blood- 
building, health-promoting func- 
tionof theironisgreatly increased. 
Iron-Cop is thoroughly mixed 
and milled to assure maximum 
utilization—eliminates need of 
running both of these essential 
inte through a feed mixer; 
avoids danger of copper elements 
forming pockets in the feed. 


MINERAL FEED BLACK 

For use in coloring rock phos- 
phate and soybean meal. An eco- 
nomical replacement for charcoal 
and carbon black. 


Attractive prices on pool cars, carload 
lots and smaller bulk orders. 


TAMMS INDUSTRIES, INC. 





















TABLE 2—Results With Various Levels of Aureomycin Fed to Barred Rock 
X New Hampshire Chickens Under Broiler Farm Conditions 
(White-Stevens, Unpublished Data) 


tarted 


Average weight at 78 to 80 days (Kg.) 


1,000 started (Kg.) 


will produce a growth stimulus when 
added to a basal diet containing high 
levels of antibiotics, or when added 
to a purified diet containing all the 
known nutritional essentials in opti- 
mum amounts 

Amino Acids—-The requirement of 
chicks and turkeys for the essential 
amino acids was studied by several 
groups of investigators, notably by 
Almguist and his collaborators (24) 
during the 1940's, and the broad 
picture of the requirements was well 
delineated by these investigations. 
Almquist has continued to add finer 
details in his more recent studies 
and he has reiterated the postulate 
that chicks require all the nutrition- 
ally indispensable amino acids in 
definite proportions over a wide range 
of growth rates. Straight line ratios 
were found when the per cent rate 
of gain was plotted against the log- 
arithm of the level of several amino 
acids in the diet until a plateau was 
reached. The relative requirements 
for several of the amino acids are 
shown in Table 3. Synthetic methion- 
ine has gained some use in practical 
diets for poultry, especially when the 
proteins are largely of vegetable or- 
igin 

Experimental Atherosclerosis - 
Chickens have been used recently by 
several investigators in experimental 
studies of atherosclerosis and this 
subject has been reviewed by Katz 
and Stamler (25). Birds which re- 
ceived a commercial diet supple- 
mented with several per cent of 
cholesterol dissolved in vegetable oil 
were reported to develop gross ath- 
erosclerosis within a few weeks. Dis- 
cussion of the field is beyond the 
scope of my subject, but it is of in- 
terest to point out the existence of 
this field of study in relation to poul- 
try nutrition. 

Methylating Agents——Folic acid and 
vitamin B.» are concerned with the 
metabolism of the “single - carbon 
unit” which may be defined as a 
chemical fragment which can form 
a methy! group or substituted methyl] 
group to be used in the formation of 
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-———Grams antibiotic per ton of diet-—— 


10 50 100 200 
2,500 4,600 4,600 6,000 

1.41 1.53 1.53 1.69 
1,356 1,480 1,484 1.651 

3.17 3.07 2.71 2.93 


choline, methionine, creatine, thymine 
and other biologically important com- 
pounds. Biological studies with me- 
thionine indicate that it can be 
formed from homocysteine either by 
direct methylation or by a less direct 
process which involves step-wise re- 
duction in which folic acid and vita- 
min B,» are catalytically involved. 
Our experiments with chicks on 
diets multiply-deficient in folic acid, 
vitamin By, methionine and choline 
indicate that the methionine require- 
ment of chicks is increased when they 
are deficient in folic acid, vitamin 
B,, and choline. It may be concluded 
that the dietary methionine may be 
wasied unless nutritional require- 
ments for its biological utilization 
are supplied in the diet. The results 
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The FORSTER CONVEYOR BELT TRIPPER 


For efficiency and economy in loading bulk storage 
bins or mixers, the Forster Conveyor Belt Tripper 
is the best answer to the problem of the medium 
sized feed mill or grain elevator. Low in cost and 
practical in operation. It is a semi-automatic con- 
veying system over storage bins that is easily 
and conveniently set by the operator at the floor 
level. Ideal for bins of 20 to 30 tons capacity. 
Write for free information on Forster bulk han- 
dling systems. 





Write for Details— 


FORSTER 


MANUFACTURING CO. 


DEPT. W—1421 SO. McLEAN BLVD. 
WICHITA 12, KANSAS 
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TABLE 3—~Per Cent of Each Indis- 
pensable Amino Acid Required in 
the Diet When All Other Amino 
Acids of Nutritive Importance Are 
Provided 





TABLE 4—Growth of Chicks With Various Supplements to Diet Deficient in 


of some of our experiments are shown 
Folic. Acid, B,,, Methionine and Labile Methyl 


in Tables 4 and 5 (26). 
Conclusion—Many of the funda- 

mental questions of the dietary re- Addition per kilo of diet Gein in 
quirements of poultry have been an- | ete ae 4 —" & 
Young | 8wered by scientific investigators dur- 
turkey ing the past 20 years. Much informa- 
andl tion on nutrition was published in the 
years 1951 to 1954, especially with 
respect to antibiotics, vitamins and 
amino acids. The effects of infectious 
disease have become increasingly 
prominent in the poultry industry in 
the face of intensive rearing condi- 
tions. The study of poultry nutrition 
continues to provide opportunities for 
putting fundamental findings to prac- 
tical use. 
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TABLE 5—Growth of Chicks With Various Supplements to a Diet Deficient 
in B,., Methionine and Labile Methy! 
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NOT FOR GENERAL DISTRIBUTION —BUT AVAILABLE TO YOU 


FREE UPON REQUEST! 


Whether you are engaged in nutritional research or the 
mixing or manufacture of feeds—you’ll want a copy of 
Staley’s valuable new, eye-opening research bulletin— 
just off the press. 


Compiled and written after 8 years of research, this ' 
book gives in detail—complete with performance charts 
and tables—the results of scores of tests. Tests which 
compared the effectiveness of ingredient after ingredi- 


Titled “Soybean Oil Meal Quality As It Affects 
Feed Performance’ —this new, 40-page brochure upsets 
many of the old ideas about proteins and provides the 
answer to many of the questions you have had about 
them. Questions such as; Why does protein quality 
vary’? How does one protein source compare with 
another? To what extent does protein quality effect 
growth rate? Carcass grades? How can proteins best 
be used to obtain maximum efficiency? How can protein 
quality be standardized to improve feed performance? 


TELLS YOU the latest 
nutritional developments 
and how to use them 
for bigger profits! 
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ent, formula after formula on all classes of livestock and 
poultry. From this exhaustive study—new scientific 
data has been discovered. Data which serves as an 
endless source of money-making ideas. 

This brochure is not available to the general public. 
But if you would like a copy, we will be happy to send 
one to you without any obligation on your part. Just 
phone, wire, write on your own letter head or mail 
coupon below. But don’t delay! Supply is limited! Send 
for your copy now. 


A. £. STALEY MANUFACTURING CO. 
2268 E. Eldorado St 
Decatur, Illinois 


Please send me by return rm@il 
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DON'T OVERLOOK THE IMPORTANCE 
OF IODINE 
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Iodine is one of those little things which make POTASSIUM IODIDE MIXTURES MERCK 


all the difference between success and failure in 
livestock raising in many parts of the United Potassium Iodide 90% and Calcium Stearate 10% 
States and Canada. Be sure that your feeds Potassium Iodide 90% and Calcium Carbonate Precip. 10% 
contain adequate levels of iodine, uniformly Potassium Iodide 90% and Magnesium Carbonate 10% 
distributed. 

and 


lodized mineral supplements and iodized salt 

containing MERCK Potassium IopIDE are of- POTASSIUM IODIDE MERCK 
fered by many ingredient suppliers. Or you 

may include in your formula a MERCK Poras- Potassium Iodide Merck—free-flowing powder, 
stuM Iopme mixture especially designed for Potassium Iodide 99.5% and , 
uniform dispersion in feeds. Magnesium and Calcium Carbonates 0.5% 





Research and Production for | MERCK & CO., INc. 
Better Poultry and Animal Nutrition \¥ : Manufacturing Chemists 


RAHWAY, NEW JERSEY 


© Merck & Co., Inc. 
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Assn. at the Hotel Manitou seemed 
just as limpid as the weather. In 
others words, everyone acted as 


Merchandising Horsepower 





luncheon as much as everyone else, 
sipped two glasses of iced tea like Joe 
and even relished the ice cold water- 
melon. 

After the routine business matters 
had been disposed of, President Sid 
Porter said, “Any new business to 


though he were content to let things 
be as they are. 

All, that is, except Joe Brooks, 
chairman of the meeting, and a tall, 
tanned young man in sport shirt and 
slacks, who looked very much alive, 
alert and appraising. He enjoyed the 
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— As todays trend to 
—Multiwalls 7 





You can judge the trend by the figures. Rate of con- 
sumption has reached 30 million multiwalls a month! That’s 
the way the feed industry is using multiwalls today. 


Likewise, the sales results obtained by manufacturers who 
have made the change-over are significant. Many companies 
working with St. Regis have developed many ways of making 


multiwalls pay off. Examples: 


Company A increased their packaging in paper 
from 2% to 95% in six months. 
In two years they tripled their sales. 


Company B gained from the greater ease of handling and 
lower costs of St. Regis multiwall packaging. 
Their sales went up 25%, after packaging in paper 


for only six months, 
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Packaging in multiwall bags, these Companies could offer 
their customers economy, protection, ease of handling, ad- 
vertising value. These are the factors that have changed the 
packaging habits of a major industry. 

St. Regis has been active in this movement. The man from 
St. Regis has a wealth of experience with Manufacturing and 
Sales Departments of feed companies. He will gladly place it 
at your disposal. 

You can get the latest information on trends . . . and on 
other phases of multiwalls for manufactured feeds .. . just 
by calling in the man from St. Regis. 





THE RISING TREND OF MULTIWALLS IN THE FEED JNDUSTRY 


(tN MILLIONS OF Bacs) 


1948 1949 


The man from St. Regis 
will be glad to show you a 
full-color motion picture 
of how a dozen feed com- 
panies use multiwalls. 
See it right in your own 
office. 


1952 1983 1954 


(ogivniis3) 


St.Regis Multiwall bags are manufactured by 
St. Regis Paper Company, one of America’s 
largest integrated paper manufacturers, with 
resources ranging from raw materials in its 
own forest preserves to modern mills and 
plants and nation-wide distribution. 


St REGIS PAPER COMPANY 


SALES SUBSIDIARY, ST. REGIS SALES CORPORATION, 230 PARK AVENUE, NEW YORK !7. N.Y 
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come up. 

Joe Brooks, chairman of the speak- 
ers’ committee, rose to his feet. 
“Gentlemen,” he said. “We did not 
have an official speech lined up for 
today, but we’ve got a speaker none- 
theless. His name is Ralph Donovan, 
and he owns a dry goods and variety 
store in a little town 60 miles north- 
west of Chicago, in the heart of a 
new shopping center. Mr. Donovan is 
up here vacationing for two weeks 
at one of our lakes, and I got ac- 
quainted with him. He’s got quite a 
merchandising story to tell, and I 
have persuaded him to tell it to us, 
with no holds barred.” 

There was a polite clapping of 
hands following this announcement. 
Many merchants wondered who 
could have an interesting message on 
a hot day like this. Many hoped Mr. 
Donovan would finish his talk quick- 
ly—for this was no day for heavy 
thinking. 

Menty of Parking 

Mr. Donovan flashed a friendly 
smile at the gathered merchants. “I’m 
a happy member of a 16 store shop- 
ping center area in a little town in 
northern Illinois,” he said. “I’m happy 
because a bunch of us ambitious fel- 
lows have developed this shopping 
center in a town where there were 
no other shopping centers, and where 
many old timers said a shopping cen- 
ter would fail. But we have a 15 acre 
tract of land at the edge of town, 
plenty of parking space, nice new 
stores, lots of outside and inside light- 
ing, and we draw people from a dis- 
tance of 35 miles. Why we are at- 
tractinmg trade that never even came 
to our town before!” 

By this time many merchants be- 
gan to look more interested. Facing 
increasing competition in their lines, 
these merchants were eager to listen 
to someone who could draw trade 
like this man was describing. 


More Business Than Expected 

“One reason why I like being in a 
shopping center is that the store own- 
ers are all young, hard working fel- 
lows, eager to make a buck, and 
they’ll work any number of hours to 
do it,” said Donovan. “You’d be sur- 
prised the projects we tackle, the 
meetings we have, the work we get 
done. We've got our own weekly 
advertising sheet, we have a single 
Santa for the stores (he visits each) 
and we have muted instrumental 
music in each store. We have attend- 
ance prizes, bargain sales, etc. and 
we jam our stores with people on 
many occasions. And we are all pros- 
pering. We are doing more business 
than we had hoped.” 

The speaker paused for a moment. 
“Now the main part of our town 
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of Peebles’ Dried Whe 


E IGHT unique bulk plants, like that above, 

are strategically located throughout the 
country. They comprise an ingenious whey 
storage system developed by the Western 
Condensing Company . . . a system that 
assures year-around gyailability of Peebles’ 
Dried Whey Products. 


During peak supply seasons, liquid whey 
is condensed, cooled and stored at these 
plants in heavily jacketed outdoor tanks. 


In summer, cold air is forced over the 
product in storage to maintain low tem- 
peratures. Result: whey stays fresh — can 
be spray-dried during times of diminished 
supplies. 

This efficient bulk storage system takes 
supplies of liquid whey — which vary by 
millions of pounds between high and low 
production months — clearly out of the 





seasonal class. It permits safe, sure storage 
by exclusive process during peak produc- 
tion . . . storage in a condensed form readily 
available for further processing into dried 
whey as required for the feed industry. 


Now, you can count on Peebles’ high 
quality dried whey . .. as much as you want 
when you want it ... the year around. 
Peebles’ Dried Whey Products are spray- 
dried, uniform and fresh. They supply high 
concentrations of the Whey Factor for add- 
ed grow power — step up the quality and 
performance of your formula feeds. 


Only Western Condensing Company can 
offer you this assurance of year-around 
availability made possible through develop- 
ment of bulk storage facilities. 

Write Appleton, Wis., for free booklet: 
“Formulating High Performance Feeds.” 
Free formula service also available. 


WESTERN CONDENSING COMPANY 


APPLETON, WISCONSIN ° 


PETALUMA, CALIFORNIA 


World's Largest Producer of Whey Products 
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is four blocks distant. It’s an old 
town and most of the stores are old, 
although there’s a new front here 
and there. The majority of merchants 
are old or middle aged. Many of them 
have made a little pile. They are 
satisfied. They believe in standing 
pat. They just don’t think they have 
to hustle like we younger fellows in 
the center are doing. Or at least 
that's what they thought a year ago.” 


Change in Merchandising Methods 
The speaker paused to take a 
drink of iced tea, then went on. 
“When those old timers saw how 
much traffic we were attracting, a lot 
of them changed their minds. They 








are feeling the pinch of competition, 
just as they are realizing the in- 
creased opportunities due to our 
drawing power. Today a lot of those 
old timers are frantically remodeling 
their stores, enlarging their stocks, 
training their cierks, smiling at cus- 
tomers and a lot of other things. 
They are trying to eliminate that 
feeling of self-satisfaction and con- 
tentment. Of course, they have lost 
a lot of ground, but they can win 
some of it back again. Therefore, I 
can say that our entire trade area 
is on its toes—thanks to us young 
fellows in the shopping center who 
are out to make a lot of good honest 
bucks through hard work.” 





96 Connecticut 8. 410 Lewis Bldg. 
Seattic, Wash. Portiand 4, Ore. 
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There was another pause and loud 
clapping broke out. This young man 
had certainly won the attention and 
respect of the Hansen’s Creek busi- 
nessmen. But he held up his hand. 

“I'm going to tell you something 
now,” he said, “which may change 
your minds, and you may not feel 
like applauding me, but some of you 
may boo me. I’m a visitor and guest 
here. I like your town, your lakes 
and the entire countryside. But I 
don’t think you fellows are taking 
full advantage of your sales oppor- 
tunities. I've done some buying in 
different stores. I think some of them 
could benefit from face lifting. Some 
could stand better display cases and 
enlarged stocks. And some clerks 
didn’t seem too anxious to wait on 
me and weren't too friendly. That’s 
bad for business.” 

The business men were silent and 
grim. 

“I think you could improve your 
parking facilities,” said Mr. Donovan. 
“A farmer I met carrying bund 
said if store owners and clerks would 
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THIS TITLE of a Shakespearean comedy may 
well apply to the shipment of commodities 
in Multiwalls which prevent the tragedy 


of waste in transit. 


In designing Raymond Multiwalls we first de- 
termine, through sound engineering methods, 
all stresses caused by the product to be shipped 
and then produce the sack that will assure its 
safe delivery by any type of carrier. 


Safe construction (with special protective fea- 
tures when required); savings in production costs 
wherever practical; clean, sharp, legible printing; 
and deliveries when promised. 


Call in a Raymond man. Maybe it’s time to re- 


view your package needs. 


THE RAYMOND BAG COMPANY, 
Middletown, Ohio. Phone 2-5461. 











walk to work then farmers would 
have a chance to park. I’ve looked 
over your newspaper ads. I believe 
more of you could feature manufac- 
turer’s mats and thus gain the ad- 
vertising value of pictures in ads 
more often. Some ads I read were 
just price ads—not a selling line in 
them. At our shopping center we try 
to make ads appealing.” 

Once more the speaker took a sip 
from his glass of iced tea. “That's 
about all I have to say, fellows,” he 
continued, “except maybe that I could 
urge you to remedy your merchandis- 
ing shortcomings now, before some 
shopping center group moves in on 
you. But I have observed that the 
town that improves its merchandising 
establishments soon pays for it in 
increased trade. The world changes 
whether we realize it or not.” 

There was loud applause when Mr. 
Donovan sat down. Otto Burghardt 
the hardware man got up and said: 
“This talk convinces me, all right. 
I’ve been dilly-dallying with the hard- 
ware association about remodeling my 
store from front to back. Now I’m 
going to go ahead.” 

“And my shoe store is going to be 
remodeled,” said Sid Porter. “I won't 
let a shopping center get the jump 
on me.” 

Joe Brooks and Ralph Donovan 
looked at each other and smiled. The 
businessmen had taken the talk as 
Joe hoped they would—they saw it 
as a blueprint for improvement. Old 
and young alike realized the wisdom 
of Mr. Donovan's words, namely that 
every business must constantly be 
improved to meet new demands, new 
conditions and markets. There is no 
such thing as a profitable stand-pat 
policy. 

“I think when I come back for my 
vacation next year I won’t know this 
town,” smiled Ralph Donovan, “espe- 
cially if these fellows carry through 
on their intentions.” 

“You won't recognize it,” Joe said. 
“You have given us a shot in the 
arm, Ralph, and thanks a lot. We’re 
stepping out to earn that big increase 
in business that is ours for the tak- 
ing, if we meet the needs of our cus- 
tomers.” 
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Worth looking Into 


D New Products 


No. 2985—Electriec | 


Tractor 


New bulletins, describing the new 
“Tug” model 550, electric tractor, 
which is used in the “Trackless 
Train” system of material handling, 
have been issued by Mercury Manu- 
facturing Co. Separate bulletins de- 
scribe the features of the four whee! 
mode! and the twin-three wheel mod- 
el. Detailed specifications and illus- 
trations are included on each bulletin 
and a line drawing shows the com- 
plete dimensions of the new models. 
For a copy of these bulletins, T-201 
describing the four-wheel standard 
model, T-202 the four-wheel heavy- 
duty model, T-203 the twin-three 
wheel standard model and T-204 the 
twin-three wheel heavy-duty model, 
check No, 2985 on the coupon and 
drop it in the mail. 


No. 2986—Soybean 
Oil Meal 


A booklet, “Soybean Oil Meal 
Quality as it Affects Feed Perform- 
ance,” has been published by the 
meal sales department of the A. E. 
Staley Manufacturing Co. In the fore- 
word, the Staley company asserts 
that the economic importance of soy- 
bean oll meal quality to the livestock 
and poultry industry can be as dra- 
matically charted as the value of vi- 
tamins, unidentified growth factors 
and trace minerals. Material in the 
booklet was compiled and edited 
from the company’s nutritional re- 
rearch and work of the leading agri- 
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cultural colleges by K. N. Wright, 
sales manager for special feed prod- 
ucts. Copies may be obtained by 
checking No. 2986 on the coupon and 
mailing it. 


No. 2989—Self- 
Loading Device 


A self-loading device designed for 
use with its pneumatic bulk feed 
truck has been announced by Sprout, 
Waldron & Company, Inc. With this 
feature, the truck is self-loading and 
grains can be carried from the farm 


to the mill. According to the com- 
pany, a truck equipped with the self- 
loading feature would allow a miller 
to suck feed from a railroad car at a 
siding, loading other bulk trucks as 
well as itself. The equipment can 
withdraw unwanted feed from a farm 
bin. (for example, when a feeder 
changes formula) into the truck. The 
self-loading feature utilizes the air 
blower’s negative and positive pres- 
sures. It permits the material to be 
literally sucked into the truck. Es- 
sentially, the self-loading feature 
consists of a larger blower, a cyclone, 
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integral piping and other necessary 
accessory equipment. It can be fur- 
nished on either the four compart- 
ment eight-ton unit or on the three 
compartment six-ton truck. For more 
complete details check No. 2989 on 
the coupon and drop it in the mail. 


No. 2991—Peanut 
Bibliography 


Scientists of the U.S. Department 
of Agriculture have packed into an 
abstract bibliography of 92 of their 
publications on peanuts a variety of 
facts they turned up in 11 years of 
utilization research. The information 
relates to composition, properties, re- 
actions, technology, storage, and al- 
most every phase of the processing 
of peanuts—kernels, oil, meal, pro- 
tein, hulls and peanut butter. This 
research was conducted principally 
by members of the Southern Regional 
Research Laboratory, Southern Utili- 
zation Research Branch, Agricultural 
Research Service. The booklet, des- 
ignated AIC-369, entitled: “SRRL 
Publications on Peanuts, 1942-1953: 
Facts from Research on Utilization,” 
is obtainable by checking No. 2991 
on the coupon and mailing it. 


No. 2992—Controls 


New literature has been prepared 
by the Fischer & Porter Co. on its 
line of process control instrumenta- 
tion for the feed and milling indus- 
tries. Catalogs on stock instruments, 
all-metal flow measuring instruments, 
continuous viscosity controllers and 
flow ration control systems are avail- 
able. The company has complete de- 
tails available on its viscosity con- 
troller in the application of molasses 
to cattle feed. To secure this litera- 
ture without charge check No. 2992 
on the coupon and drop it in the 
mail. 


No. 2993—Fats in 
FKeeds 


The American Meat Institute Foun- 
dation has published a circular (No. 
9) titled, ‘‘New Information on Use 
of Fats in Mixed Feeds,” by H. A. 
Armstrong. The 26 page circular de- 
votes sections to such developments 
as fat-fortified feeds for poultry, 
grades of tallow and grease suitable 
for feeds, beef cattle and swine feed- 
ing research conducted by universities 
and private research groups, value of 
fat in dry dog foods, importance of 
stabilizing fats, antioxidants and the 
advantages of adding fats to feeds. 
The circular will be sent without 
charge if you will check No. 2993 on 
the coupon and mail it to this news- 
paper. 
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Also Available 


The following new products have 
been described in previous issues 
of Feedstuffs and information about 
them may still be obtained by jotting 
the appropriate number on the cou- 
pon and forwarding it to Feedstuffs. 


No. 2961—Creep feeder, Star Tank 
& Boat Co. 

No. 2952—Truck unloader, Snowco 
Co. 


No. 2958—Double chain drag, Du- 
plex Mill & Manufacturing Co. 

No. 2954—Poultry fountain, Keen 
Manufacturing Corp. 

No. 2955—Booklet on rust disease, 
Searle Grain Co., Ltd. 

No, 2956—Feed control mechanism, 
Strong-Scott Manufacturing Co. 

No. 2967—Animal nutrition film, 
Chas. Pfizer & Co., Inc. 

No. 2968 —- Intercommunications 
system, Talk-A-Phone Co. 

No. 2959—Hand truck, Precision 
Equipment Co. 
a 2960—Grain bins, Neff & Fry 
No. 2061 — Scalper, Strong-Scott 
Manufacturing Co. 

No. 2962—Dbpc antioxidant, Chem- 
ical Division, Koppers Co., Inc. 

No. 2963 — Blackhead treatment, 
Dr. Hess & Clark, Inc. 

No, 2964—Feed ingredient analysis 
table, Nopco Chemical Co. 

No. 2965—Grain comic book, Oma- 
ha Grain Exchange. 

No, 2966 — Towing tractor, Clark 
Equipment Co. 

No. 2967—All-metal octagonal corn 
crib, National Ideal Co. 

No. 2968—Portable pneumatic car 
loader, Day Co. 

No. 2969—Molasses bulletin, Wen- 
ger Mixer Manufacturing Co. 

No. 2970 — Booklet on embezzle- 
ment, Fidelity & Deposit Co. 

No, 2971 — DPPD bulletin, Speci- 
fide, Inc. 

No. 2972—Vitamin A guide, Chas. 
Pfizer & Co., Inc. 

No. 29738—Pig feeder, Star Tank & 
Boat Co. 

No. 2974—Brochure on fumigation, 
Larvacide Products, Inc. 

No. 2975—Pellet and feed mill, 
Wenger Mixer Manufacturing Co. 

No. 2976—Hormone kit for poultry, 
Vineland Poultry Laboratories 

No. 2977—F ats in feed, American 
Meat Institute Foundation. 

No. 2978—Manlift elevators, Hum- 
phrey Elevators Co., Inc. 

No. 2979—Calf raising folder, Kas- 
co Mills, Inc. 

No, 2980—Elevator cups, B. I. Wel- 
ler Co. 

No. 2982—Grain storage installa- 
tion, Behlen Manufacturing Co. 

No. 2988—Corn statistics, Corn In- 
dustries Research Foundation, Inc. 

No. 2990—Fat-enriched feed ingre- 
dients, Standard Feed & Fertilizer, 
Inc. 

No. 6118—Bag packer, E. D. Cod- 
dington Manufacturing Co. 

No. 6120—Bulk shipment with rub- 
ber and fabric containers, United 
States Rubber Co. 





before you buy any CRUSHER... 
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Mere’s the economical, efficient answer to 
the problem of large-capacity cob crushing 
ahead of attrition and hammer mills, or of 

» making chicken litter, etc.—the Sprout- 

> Waldron Sawtooth Crusher. 

The “saws” are of laminated steel with 
hardened steel surfaces and a soft, tough 
core. This machine withstands shocks that 
wreck ordinary crushers...gives years of 

, heavy-duty, continuous service. 
A similar crusher is offered in modified form for cake breaking 
etc. The Sprout-Waldron line also includes rotary crusher-feeders 
and conical crushers. All types can be “adaptioneered” for special 
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dealer profits 


For poultry 


The dependable quality of Pilot Brand Oyster Shell has 
always assured dealers of completely satisfied customers 
and steady profits in dollars and good will. 


This familiar trade mark has earned sound, solid customer 
confidence. Farmers and poultrymen depend on PILOT 
BRAND OYSTER SHELL because it has always given 
them large profits. 


Dealers’ increasing sales of Pilot Brand from year to year 
are deep-rooted in over thirty years of continuous con- 
sumer advertising support in farm and poultry publi- 
cations with combined circulation of over 9 millions, 
and on 71 radio stations. 


There is no adequate substitute for Pilot Brand. 


OYSTER SHELL PRODUCTS CORP. 
New Rochelle, N. Y. St. Louis, Mo. 











FEEDSTUFFS, Sept. 11, 1954——-73 





It's Time for 
Another Look at 
Credit Policies 


By ERNEST FAIR 


“I've been paying cash all along... 
haven't needed any credit until now. 
I'd like to set up an account with 
your store.” 

We'll wager every feed dealer is 
hearing this request a great deal 
oftener today than he has for several 
years past. It means he has to move 
with cautious steps. 

“The big thing today is that we 
have to exercise more and more con- 
trol over charge accounts,” declares 
one southern feed dealer, “for people 
who have been spending without at- 
tention to budgeting their income are 
turning to credit to bridge the gap 
between less income and the demands 
they have been used to in the past. 

“With lots of these folks, if they 
ean secure credit, they will go right 
on living as they did in the past and 
soon they will be unable to pay their 
bills.” 

The customer who moves from 
cash to credit today must be watched 
closely. Many of these people, par- 
ticularly in the younger generations, 
have never had experience with in- 
debtedness and control of their in- 
comes. 

Most feed dealers who are aware of 
this have been avoiding credit losses 
due to this cause by studying each 
application very closely, by requiring 
statements of other accounts and in- 
stallment payments owed and balanc- 
ing these against ability to pay in the 
future, and also by establishing defi- 





nite limits on the amount of credit 
that will be granted. 

Experience is showing that the saf- 
est method of fixing this limit is to 
adjust it to the estimated purchases 
of the customer in the past so that 
there will be no heavy shifting of 
purchases from other firms to your 
charge account when opened. 

Accounts have to be watched very 
closely in day to day store operation 
also and whether or not the feed 
dealer likes to do so, he will find it 
to his advantage to prevent these 
new accounts from going into debt 
too heavily. 

Increased use of credit by our cus- 
tomers also means that the dealer 
will have to focus attention on elimi- 
nation of errors in handling charge 
accounts. Here are eight suggestions 
from a number of merchants who. 
give this close attention: 





Now you can get the 
same kind of merchan- 
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multiplicity of small charges 
rather than big ones. 

6. Cheek each charge before 
the customer to avoid disputes 
when statements are presented. 

7. Forget nothing—one tiny 
leak means all of the profit has 
gone. 

8. Avoid slow accounts; they 
turn into bad accounts easily. 


It is also becoming more and more 
important for the feed dealer to have 
a set of rules and regulations for 
credit and to have these printed so 
that every customer may have a 
copy. Some stores are doing this by 
printing the information on the back 
of a duplicate credit application 
which is given to the customer. Oth- 
ers have them on slips of paper 
which go out with monthly state- 
ments. Some send personal letters 
explaining the rules when the new 
account is opened. 

It is also becoming more and more 


important to have a bookkeeping sys- 
tem which will give us day to day 
control over credit accounts. This 
means posting of charges should be 
done through each day and all fin- 
ished at the close of business each 
day. Doing so assures us of accurate 
information at all times. 


Suggestions 

Here are some additional sugges- 
tions on handling credit today from 
firms who have avoided losses by 
extra attention to such details: 

1. Obtain a signed application for 
a new charge account. 

2. Make sure information needed for 
possible later collection is given at 
the start. 

3. Have an agreed credit limit to 
protect both the store and the cus- 
tomer. 

4. Never hesitate to let the cus- 
tomer know when his or her account 
has grown too large. 

5. Make it easy for the customer 
to pay an account. 

6. Eliminate errors in bookkeeping 


for they cause bad feeling and are 
always costly. 

7. Keep all personal feelings out 
of collection of accounts. 

8. Check items as they are charged 
at the time of purchase with the cus- 
tomer 

9. Be careful of whom you hire to 
collect overdue accounts. 

10. Be careful in handling credits 
on returned items that have been 
charged; they are a source of many 
losses and a great deal of confusion. 
It is also good business today to have 
a briefing from your lawyer on the 
latest developments in credit law; it 
changes constantly and the more 
credit business is done the closer 
legal aspects must be watched. 

It will pay any feed dealer to take 
a very close look at the new look in 
credit operation and management. 





. a ‘ ~~ @ 


alimited Conveying Capacity 


RIGHT FOR THE TOUGH JOB! 








a 
——_ 


BLOAT FROM LEGUMES 
URBANA, ILL.—Bloat may take 
a heavy toll of newly purchased feed- 
er cattle if they are turned out to 
legume pasture as soon as they ar- 
rive on the farms, says the University 
of Illinois College of Agriculture. 


(i mlurgo 
SUPERTRATE 


BRYANT 32 HAMMERMILLS (ueeluan 


FEATURE STRAIGHT THROUGH AIR FLOW Not Vitamin 
af Bryant Hammermills alone are AIR- “ You can give your customers faster - ‘additives Alone 


ADAPTED to each individual applica- service and more personal attention 
tion through the use of the correct size when your Bryant Hammermill is 
fan and proper H.P. to insure adequate equipped with a Bryant Simplex 
conveying power for your installation. Screen Changer. 
Bryant Hammermills alone offer un- Your mill operator can select the de- 
limited conveying capacity both ver- sired screen size instantly, without 
tical and horizontal. stopping the mill . . . without leaving 
Prd Positive Air Control directs an ade- the work floor and with a minimum of 
quate supply of air (essential for maxi- effort. A simple push or pull on one of 
mum capacity) into the grinding three control rods changes to a fine, 
chamber as well as under the screen . . . medium or coarse screen .. . the Bryant 
the supply of air under the screen is Mill changes screens to assure your 
extremely important as it isresponsible customer of getting the desired granu- 
for carrying the ground material away lation. 
from the mill and into high velocity air 
stream that conveys it to dust collector. 
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Farm Meetings Really 
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The ANGLO WESTERN 


Pay Off—Here’s Why PELLETING MACHINE 


@ By Will Christoph 


In practically every town where a 
feed dealer is located one can see 
that numerous farm meetings are 
held throughout the year, and they 
relate to various subjects. The alert 
feed dealer himself may stage some 
of these meetings in the form of feed 
clinics, at which time he tries to give 
farmers feed information which will 
help them produce more at a greater 
profit. 

Farmers themselves may have 
meetings about dairy herd improve- 
ment, Grange meetings and others, 
and these meetings are held so often 
that feed dealers and others take 
them as a matter of course. I have 
even heard some feed dealers say, 
“There are too darn many meetings 
for farmers in this area. The idea 
is overdone.” 

How about it? Are you sold on 
good farm meetings? There is much 
to be said in favor of a good farm 
meeting, and something to be said 
about the poorly planned meeting. 

Here are the advantages for farm 
meetings, as I see them, after talking 
to county agents, high school ag 
teachers, feed dealers and salesmen 
as well as to some farmers: 

1. Educational advantages. The 
alert farmer knows that when he at- 
tends a good farm or feed meeting 
and listens carefully, he goes home 
with more valuable information than 
he had previously. This new informa- 
tion can affect his farming life con- 
siderably and make more profit for 
him. 

Many farmers feel that if they get 
only one good idea here and there, 
it is worth while to attend many 
meetings in hope of getting these 
valuable ideas. 

2. Desire to improve. The farmer 
has a deep desire to improve himself, 
to better his position. He may be en- 
vious of his neighbor; yet his pride 
often stops him from asking his suc- 
cessful neighbor “how he does ft.” 
But when the first farmer can attend 
a well organized farm or feed meet- 
ing, he can gain information without 
asking his neighbors, and many farm- 
ers like this idea. 

Farm meetings stimulate farmers, 
get them to thinking about new and 
better means to achieve their ends. 
In a recent advertisement in an ad- 
vertising magazine, the Wisconsin 
Agriculturist said this: ‘Wisconsin 
produces more dairy products than 
any other state . . . These farmers 
catch on fast, and are quick to adopt 
new operating methods that are prof- 
it makers or time savers .. .” 

Farmers know they can get some- 
thing valuable from a well organized 
farm meeting, and that is why they 
like to come. Don't be discouraged if 
you cannot get all the farmers in 
your area to meetings, or even half 
or one third. It is those who attend 
who count. They'll take some of your 
advice, use it and spread the gospel 
to others. 

8. Idea Factory. A good farm meet- 
ing is really an idea factory. It can 
plant a profitable idea in brains 
which hitherto did not have that idea. 
A farm meeting can be likened to a 
soil where someone scatters produc- 
tive seed and watches it grow. Prof- 
itable ideas, plus receptive farm 
brains make an excellent combina- 
tion. Inspired, enlightened farmers 
go on to accomplish new goals. Un- 
inspired farmers go on working as 
always, never having the desire nor 
the facilities to reach for new goals 
and attain them. 

4. Reaching many at one time. If 
there are 15, 50, 100 or more farmers 
at a farm meeting, listening to the 
sales and educational story, whether 
delivered by speakers or movies, or 
both, that one message is being ab- 





—produces perfect pellets 
sorbed by many farmers. If you try for Every F eeding Purpose 


to tell that story to one farmer at a ‘—e . . 
time, the cost would be tremendous | | Tis, improved pelleting machin 
in terms of time and money, and it size from all feeds, for all pur- 
would retard the production and poses. The dies and rolls in this 
profit which adaptation of good ideas machine last longer because there 
can bring. So, farm meetings are a is no slippage between rolls and 
quick way of spreading information. die surface. Standard pellet sizes: 
Individual contacts made later on 3/32", 1/8", 3/16", 1/4” and 1/2”. 
can reinforce the educational impact ra lans and specifications 
given at the farm meeting and make urnished free. Write 
it more effective. 

ANGLO AMERICAN MILL CORP. 


5. Social value. The farmer, despite 
his radios, television, avitomobiles, Owensboro, Ky. (Established 1909) 


etc., is still a lonely man. He thinks 
by himself, reaches decisions by him- HAMMER MILLS - PELLETING MACHINES - MOLASSES MIXERS 











self, and contacts relatively few peo- 
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y Check Your Equipment Needs Now! 


reise C) Steinlite 4 — 
g Closers ° cales 
] bas Selene Moisture Testers fF eine 


C] Seed Analysis Equip. 


: ei O Steinlite CJ Sieves 


[] Bucket Elevators Fat & Oil Tester [-] Spout Liners 

C] Car Movers C] Thermometers 

["] Cleaners C] Hytrol [] Treaters 

CJ Feed Mixers Elevators C] Triers 

[_] Flight Elevators [_] Wire Ties 

C] Fumigants C] Wt. Per Bu. Testers 
["] Germinators 

[_] Intercoms (Use this space for items not listed above) 


Cc] Loaders 


C) Magnets INCREASE YOUR PROFITS ----- 
C] Motors Seedburo Equipment Company, Dept. FS-9 
O 618 W. Jackson Blvd. 

Respirators Chicago €, Illinois 
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PROTECT YOURSELF —---— 


With The New Crop Coming In 


YBEANS 
SOYBEAN OIL 
SOYBEAN MEAL 


HEDGE YOUR 


Feed men, too frequently deprived of merchandising profit 
by fluctuating markets, are hedging their inventories in the . . 


FUTURES 
MARKETS 


Hedging is insurance and it is inexpensive. Cal! us for an 
explanation of the hedging operation. Our direct 
wires give unexcelled service. 


Call or Write ARTHUR C. HARRISON ae 
STATE 92-1700, Chicago, Illinois 


Mitchell, Hutchins & Co. 


One Wall St. 
New York 8 
Digby 4-0700 


281 S. La Salle St. 


Ohicago 4, Til. 
ST. 2-1700 


Chicago Board of Trade 
Memphis Board of Trade 
New York Stock Exch 

and Other Principal Commodity 
and Security Bxchanges 











confirm Frepsturrs leadership* 


*K The duplications of 
Feedstuffs circulation by any 
one competing publication 
among readers who classify 
themselves as feed merchants 
range from 10.1% to 24.7%. 
To advertisers, this means 
that of every 10 Feedstuffs 
readers who classify them- 
selves as feed retailers only 
1 to 2.5 receive any other one 
publication. 


GET THE DETAILS: This is but one of the read- 
ership preference facts confirmed by an indepen- 
dent comprehensive study of businesspapers serv- 
ing the feed industry. Additional detailed informa- 
tion is available. Write—wire—phone the Feed- 
stuffs’ office nearest you. 


FEEDSTUFFS 


2501 Wayzata Bivd., Minneapolis 5, Minn. 
BRANCH OFFICES: New York, Chicego, Kansas City, Toronto 











pie. But he is human, and he likes 
social contacts with people of his 
own kind. That’s one important rea- 
son why he likes to go to farm meet- 
ings and meet other farmers and 
listen to what they say. He is at 
home at such a meeting, and al- 
though he knows the purpose of the 
meeting is educational and sales 
slanted, too, it also has a favorable 
social appeal to him. 

Many farmers like to attend coun- 
ty and other fairs chiefly for the so- 
cial aspect of meeting other farm- 
ers, and also picking up agricultural 
information at the same time. Feed 
salesmen and others report that 
farmers enjoy entertainment with 
their meetings and also refreshments. 
They like a little fun with their 
learning. Never forget that. 

6. Develops cooperation. The well 
organized and attended farm meeting 


helps the attending farmer feel that | 


he is part of a “gang.” It is a gang 
of farmers working together, with 
the same problems, and seeking solu- 
tions together. The farmer wants to 
“belong” just as town and city peo- 
ple want to belong to some group 
with similar interests. The farmer is 
mostly by himself in his work. He 
needs this feeling of cooperation, and 
to be shown what men can do in 
working together for mutual benefit. 

7. Feeling of progress. Well or- 
ganized farm meetings throughout 
the nation give farmers the feeling 
that, good times or bad, agriculture 
is still moving forward in the sense 
that more efficient methods are con- 
stantly being discovered and applied 
to large segments of the farm popu- 
lation. 

In the 1920’s when farmers found 
their grown children lured to cities 
and the factory jobs, leaving the 
farms undermanned, they were often 
bitter and despondent. They could 
not see how they could do all the 
farm work needed for survival, es- 
pecially with lack of manpower. If 
someone had told those farmers that 
25 years hence a farmer and his 
wife—through the aid of improved 
machinery, better feeding and tech- 
niques—could do as much work and 





more in less time than the 1920 farm- 
er with two hired men, they would 
not have believed it. 

Farm women today operate milk- 
ing machines, tractors and plow 
equipment, drive grain to mills and 
bring back feed, while their husbands 
stick to regular farm jobs with mech- 
anized machinery and make the most 
of a 10-hour farm day. 

We have not yet seen the end of 
farm efficiency. It is only possible 
because thousands of farmers in ev- 
ery state have attended county 
agent meetings, farm and feed meet- 
ings, etc., regularly and obtained the 
know-how enabling them to go back 
to their farms and prove that prog- 
ress can be made. 

8. The habit factor. The more often 
a farmer goes to a farm meeting, 
the more often he gets an idea he 
can use profitably on his farm, the 
more interested he becomes in going 
to more of those meetings, seeking 
additional ideas. It’s a habit forming 
process and a good one. It helps to 
open up to the farmer’s mind the 
vast opportunities still stretching be- 
fore him. 

These are some of the important 
advantages of farm meetings which 
are well organized. Poor farm meet- 
ings are those which are held chiefly 
for the purpose of selling merchandise 
and which sidestep the farmer’s view- 
point and his education. Show the 
farmer how he can benefit by using 
your product, and don’t be afraid to 
give him profitable farm ideas not 
associated with the sale of your prod- 
uct, and you will find that you will 
sell more merchandise by this meth- 
od, and have a larger attendance at 
future meetings, than you will if 
your eye is keyed on sales alone. 

Well planned farm meetings will 
draw farmers to your store, mill or 
rented auditorium time and again to 
listen to what you have to say. What 
better business building idea could 
you sponsor—with so much traffic? 
Handle this educational opportunity 
right, and you'll have a sales tool 
which will never get dull but which 
will become sharper and more ef- 
fective through use. 





odel 
4006 


MOISTURE 
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60 Second Electronic 


TESTER 


Wherever moisture is a dollar-important factor, 
either in buying and selling or in processing 
and storing commodities, the Steinlite 400G 
has the reputation of being the most popular 
and practical Moisture Tester available. Write 
today for full information. Find out how the 
New 400G’s faster, more accurate and simpler 


nae can save you time and money. 


leading Supplier of Groin Testing Equipment for Over 40 Years" 
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COMPANY 


Dept. FS-9 618 W. Jeckson Bivd., Chicage 6, Ill. 





AMERICAN ELEVATOR & GRAIN DIVISION 
naepe ed antec Teletype BU 550 


SHIPPERS CARLOAD LOTS—CHOICE WHEAT, CORN, OATS, BARLEY 


TERMINAL ELEVATORS AT 


BUFFALO — DULUTH — MINNEAPOLIS 


New York 
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‘Jor Better Fella... 
switch TO PAC(Q)! 


© Better shaping—slick appearance 

® Stand up better under moist conditions 
© Fewer fines in the bag 

©@ More appealing taste 

@ Fresh, fragrant smell 


© Production increased 


YES, all these advantages are yours when 
you use PACO! Customer after customer tells 
us that by adding PACO he turns out better 
pellets—regardless of other ingredients in 
the formula! 


In addition—two BIG SELLING POINTS 
are in your favor with PACO... 


@ Unexcelled Nutritional Value 
© Lower Price insures you Higher Profits! 


SO—FOR BETTER PELLETS—SWITCH TO PACO! 








MOLASSES A PRODUCT OF 
| PAC ()e DISTILLERS PUBLICKER INDUSTRIES Lié 
1429 WALNUT STREET, PHILADELPHIA 2, PA 

DRIED SOLUBLES PHONE: LOCUST 421400 
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THE NEW Dura-Buket 
LASTS 

LONGER, 

SAVES 

MONEY 


AND Dura-Buket Gives 
YOU THESE IMPORTANT, 
MONEY-SAVING EXTRAS: 


Proved! Yes, four years of 
continuing research and testing 


have proved that the revolutionary 
Spark and static proof 


new Dura-Buket outwears, for safety. 


_ Self-cleaning for high 
sanitation. 


outlives ordinary elevator buckets 


_ Lightweight and high 


many, many times. It’s made 
speed 


of a special plastic. Order your 


4, Saves labor and power. 


Rust proof and corrosion 
proof. 


supply of Dura-Bukets today! 





Dura-Buket pivision 
NATIONAL OATS COMPANY 
GAST ST. LOUIS, ILLINOIS 


FOR COMPLETE INFORMATION 
AND PRICES WRITE TO: 








, ADVERTISING CAPS for... 
" the Most In Publicity and Good Wil! 


Write Us for Samples and Prices 


MINNESOTA SPECIALTY CO., INC. 
121 N. 4th St., Minneapolis 1, Minn. 








Looking for Facts About the Flour, 
Feed, Grain and Baking Industries ? 


You'll Find Them In The-Northwestern-Miller 


1954 ALMANACK 


statistical information is pub- 
lished annually as a supplement 
to The Northwestern Miller. It 
brings together much valuable 
material to be kept for easy-to- 
use reference throughout the 
year. 


New subscribers and renewal 
readers to The Northwestern 
Miller receive the Almanack 
without charge, and it is sold 
separately at $2 per copy. This 
comprehensive reference book of 


STANDARD FEATURES ARE: 


BAKING— GRAIN— 
Wheat Standards 
Corn Standards 
Contract Grades 
Elevator Capacity 


SE. 


FLOUR— 
Packaging Laws 
Production 

Exports and Importe 
Werld Import Duties 


FEEDS— 
Rules Governing Feed Trade 
Definitions of Grain By-Products 
Ay oe 

arm Population 
State Laws 


FOREIGN— 


Regulations 
Bleaching Flour, Self-Rising Fioeur 


Packaging 





THE NORTHWESTERN MILLER 
Check One: P. 0. Box 67, Minneapolis 1, Minn. 


Please send the Almanack without charge 
and enter my subscription to The North- 
western Miller—one year, $4; two years, $7. 


Send the Almanack Number only—$2 per 
Enclosed $ 


COUPON 
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JOINS AGRICOL—James J. Blood, 
formerly a grain merchandiser for 
the Commodity Credit Corp. in New 
York and Chicago, has joined the 
staff of Agricol Corp., Philadelphia, 
it has been announced by George L. 
Leitze, president. The Agricol or- 
ganization deals in grain and feed. 





Canada's Oats Exports 
Up; U.S. Rates As Top 
Buyer of Oats, Barley 


WINNIPEG—Canada exported 69,- 
913,000 bu. of oats in the 1953-54 crop 
year, or 5,000,000 bu. more than the 
year previous, according to prelimin- 
ary figures issued by the statistics 
branch of the Board of Grain Com- 
missioners for Canada. The U.S. was 
the big buyer and took 65,877,614 bu., 
while Belgium bought 2,135,912, and 
the U.K. 1,542,499 bu. Ten other 
countries bought the remainder. 

Rolled oats and oatmeal exports 
from Canada for the crop year were 
equivalent, to 786,430 bu. of oats and 
cleared to 32 different destinations. 
Venezuela bought 348,486 bu. as 
milled products, while Colombia pur- 
chased almost 89,000 bu. 

Canadian barley exports of 90,044,- 
331 bu. for the 1953-54 crop season 
were the second largest on record 
and exceeded only by the previous 
year’s total of 118,900,000 bu. The 
U.S. was Canada’s best customer with 
purchases of 36,921,199 bu., while 
Japan was next with 19,669,890 bu., 
and the U.K. third with 19,639,098 
bu. Canadian barley was exported to 
14 countries during the 12-month pe- 
riod. 

Rye exports from Canada reached 
16,835,053 bu. in the 1953-54 crop 
year for an all-time high. While there 
were six countries listed as buyers, 
the U.S. imported 16,296,240 bu. of 
the bulk total. 

Flaxseed exports from Canada for 
the same period amounted to 5,172,- 
216 bu. or 1,100,000 bu. larger than 
1952-53. Flaxseed sales were made to 
nine countries, with Belgium pur- 
chasing 1,834,742 bu., Japan 1,168,000, 
and France 940,000 bu. 


-— — 
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NAMED F. H. PEAVEY OFFICER 


MINNEAPOLIS —G. A. D. Smith 
was elected controller of F. H. Peavey 
& Co., in addition to his duties as 
secretary and assistant treasurer, at 
the -grain firm’s annual meeting of 
shareholders. R. C. Greene also was 
elected assistant genera] manager of 
the company’s Globe Elevators Divi- 
sion in Duluth, in addition to his 
duties as assistant secretary-treasur- 
er of that division. All other Peavey 
officers were reelected, including 
Frank T. Heffelfinger, chairman of 
the board; F. Peavey Heffelfinger, 
president, and George W. P. Heffel- 
finger, executive vice president. J. 
B. Templeton, formerly controller, 
continues as a vice president and di- 
rector. 








Advertisement 


FEED For 
THOUGHT 


Unidentified 
Factors and 
The Priceless 
Ingredient 


Of the several un- 

identified growth 

factors now rec- 

ognized by re- 

search workers, 

the “fish factor” and the “whey fac- 
tor” are of practical importance at 
this moment. They should be consid- 
ered in formulating the critical start- 
ing and breeding rations—at least for 
poultry and swine as insurance 
against possible inadequacy and for 
maximum growth and hatchability. 
There is widespread confusion as to 
the distribution of the factors in feed 
ingredients and the requirements in 
various critical rations. This is be- 
cause there are no recognized assays 
for them. The widely variable re- 
sponses to sources of them may be 
ascribed, at least in part, to varia- 
tions in occurrence in ingredients used 
in basal rations, in carry-over from 
dam to offspring, and in potency in 
different lots of the materials being 
tested. Synthesis by microorganisms 
in the litter or similarly in drinking 
water contaminated by feed are pos- 
sible variables. 

This interlude of confusion usually 
has existed between the discovery of 
the existence of a vitamin and its 
isolation and identification. Remem- 
ber vitamin B, or G? Its existence 
was generally recognized by 1930; 
it was 1935 when a quantitative chick 
assay, relative potencies of feedstuffs, 
and requirements of chicks and hens 
were reported. The assay was based 
on a deficient ration with a standard 
curve of response to graded levels 
of one lot of liver meal. It was recog- 
nized as riboflavin, a known chemical 
compound, when these chick assays 
were completed. Therefore, the liver 
meal was assayed for riboflavin and 
the liver units were translated to 
riboflavin. The time is ripe for assays 
to be developed for these two uni- 
dentified factors. 

In the interim, it seems to be agreed 
that in practical rations, sufficient 
“fish factor” is supplied by 2.5%-5% 
fish meal or 1.5%-2.5% condensed fish 
solubles and enough “whey factor’ 
by 2.5% dried whey or 4%-5% corn 
distillers dried solubles. Numerous 
blends of fish solub!es dried on vari- 
ous carriers and certain fermentation 
products are available as sources of 
“fish factor” and “whey factor” re- 
spectively. Their use must be based 
on faith. If I were buying any of 
these, I would insist on knowing the 
sources of raw materials and how 
the processing was being controlled. 
I would also want growth data com- 
paring them to fish meal or solubles 
or dried whey in carefully controlled 
and repeated tests. I would trade 
where I could be sure of having 
that “priceless ingredient” in the 
product—the unquestionable integrity 
of the manufacturer. - 


Dr. S. Wilgus 
Vice-President, 
In Charge of Research 
PETER HAND FOUNDATION 
1000 W. North Ave. Chicago 22, Ill. 
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“Non-Stop Custom Grinding 
Improves Customer Service 
and Increases Your Profits 





Instant Screen Change 


“MASTER” HAMMERMILL 


with the 





55 to 140 
H. P. 





You can give your custom-grinding 
customers faster service and more 
personal attention with the remote 
screen change feature of the Jacobson 
“Master.” Your operator can select 
the desired granulation instantly, with- 
out stopping the mill . . . without 
leaving the service floor . . . and with- 
out cumbersome contraptions. A sim- 
ple push or pull on one of two control 
rods changes to a fine, medium or 
coarse grind. 


Satisfied Customers 
Are Repeat Customers 
and Refer Other 
Prospects to You 


Additional Features Found Only in the Jacobson “Master™ 
Positive Air Control: 


Separate Fan Motor: 
Increases coarse grinding capacity ; 
tends to eliminate chokeups; makes 
reversible rotation of grinder pos- 
sible. 


e * 
Reversible Rotation: 
Hammers and other moving parts 
wear evenly without turning; helps 
entire hammermili remain in better 
balance. 


Monocast Base 

Assures perfect alignment and rig- 
idity ; minimizes destructive vibra- 
tion while providing smooth op- 
eration. 


Special Grind Feature: 


Convenient door permits 30 second 
conventional Jacobson screen 
change for special grinds. 


Write for Bulletin 1152 


Adequate supply of return air (nec- 
essary for full capacity) can be di- 
rected through grinding chamber 
or under screen. 


Recirculating Collector: 


75% of the air recirculates through 
hammermill; finely divided dust 
particles are reclaimed and power 
saved. 


Over 44 Years of Continuous Service to the Feed Industry 





JACOBSON acts MvoRKs 
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MARION MIXERS are Engineered 
io give you MORE MIXING ACTION! 


MARION’S unique scooping and 
lifting action assures laboratory 
uniformity batch after batch. 


Mixes DRY Materials 


@ Trace Minerals 
@ Alfalfa Blending 


Mixes WET Materials 


@ Molasses Feeds ie RAE TOR REE Ae 
‘_—. “When the ‘MARION’ goes to work, 
* Hay and Molassen then you SEE the difference” 


Write for Literature and Names of Users 


RAPIDS MACHINERY COMPANY, 889 11th St., Marion, lowa 





ACCOUNTS 


(Continued from page 12) 





The feed dealer can then show the 
banker his list of farmers who have 
been paying within 30 days and who 
now are 60 days behind on payments. 
The banker may spot some weak 
credit risks on that list and advise 
the dealer to make extra collection 
efforts in these instances. With this 
advice, the dealer knows where he 
stands. 

It will be the same with the de- 
linquent list of customers who are 60 
to 90 days overdue, some of whom 
haven’t been in the feed store for 
many months. The banker will usual- 
ly advise prompt, followup action on 
such accounts. He may even be able 
to advise the feed dealer what to do 
to collect in some instances. 

While the dealer is thus talking 
about collections, he may be able to 
arrange with the banker to make 





short term loans to finance his busi- 
ness until collections come in more 
steadily, loans which will enable him 
to get a 2% cash discount on many 
of his bills. By taking 2% cash dis- 
counts, the dealer will often more 
than pay for the interest on the short 
term bank loan and have a small 
profit left besides, especially if he can 
hurry up those collections through 
prompt action. 


Credit Bureau 


If the feed dealer wishes, he can 
also approach his local credit bu- 
reau. Most such bureaus cover one or 
two counties and know the credit of 
just about every resident in consid- 
erable detail. If the feed dealer is a 
member of such a bureau, he can 
show the manager his list and get up 
to date information on the credit 
standing of each, a standing which 
may have changed within the past 30 
or 60 days. Armed with such infor- 
mation and credit bureau advice, the 
feed dealer may be able to visit cer- 
tain delinquents with an approach 
which will meet the collection prob- 
lem and handle it adequately. 

In other words, when the feed 
dealer faces his collection problem, 
especially in a small town area, there 
are ways to find out why farmers 
are delinquent and whether they are 
delinquent with many other mer- 
chants in the town. The dealer can 
easily do some investigation on a 
local level which will give him valu- 
able information before he begins to 
collect the first account. There is no 
need for tackling this problem in the 
dark. Know what the situation is be- 
fore you begin collecting, and know, 
through your banker and credit bu- 
reau, that what you contemplate do- 
ing is the best thing to do at the 
time. 

I know one feed dealer who places 
a list of delinquent accounts on his 
desk on the 10th of each month. Then 
as payments come in, he crosses off 
those who have paid, and _ the 
amounts. By consulting this list ev- 
ery day, he keeps up with the situa- 
tion and is prompted to act on those 
accounts when they need it. No deal- 
er’s delinquent list is so long that it 
cannot be typed on one or two sheets 
of paper and be kept handy on the 
desk until they are all paid. 

Call-Back Dates 

Call-back dates are noted on the 
sheet by this dealer, and by consult- 
ing the list daily he never misses 
those call back dates. There are only 
a few to make each day or week, 





And that’s just a beginning! . . . pigs that are fed rations 
fortified with Distillers Dried Solubles up to the 
time of weaning, and then continued on a basal 
growing-fattening ration containing Distillers 
Dried Solubles, far outdistance pigs not so fed, 
both in weight and in health. The secret, of 
course, is in the important water-soluble vitamins 
which the Distillers Solubles supply. 
_ For further information on swine rations 
fortified with distillers feeds write... 
DISTILLERS FEED RESEARCH COUNCIL 
1232 Enquirer Bldg., Cincinnati, Ohio 


PHOSPHATE 
OF THE HIGHEST POSSIBLE 
QUALITY, PURITY 
AND AVAILABILITY 
with the 


LOWEST POSSIBLE 
INERT MATTER 
AND FLUORINE CONTENT 


Distilleries. 1010 Massachusetts Avenue. Boston-18. Mass: * 
PO. Box 1080, Louisville, Kentucky * Fleischmann Distilling 
New York * General Distillers Corp 


Glenmore Distillerie Company, Owensbor 


New York 22 
ville Kentucky 


AND INEOR | Sale, 

LY SENT ON REQUEST 
CHE 
wil 


Schenley [ ' T EPAICAE CORPORATION 
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and he reports that he is able to 
keep that delinquent total list down 
to safe proportions most of the time. 

The dealer who devotes only a few 
days each month to his delinquent 
accounts—especially a few days aft- 
er the 10th—is most likely to find 
that he has permitted other business 
matters to take the upper hand until 
the 10th of next month rolls around, 
with the delinquent list growing all 
the time 

As one wise dealer told me, 
“There’s a world of difference be- 
tween money on the books and money 
in the bank. You can do business 
on money you have in the bank, but 
not very much business on what mon- 
ey is on the books.” 

“Money on the books” for a feed 
dealer is like ripe grain in a farm- 
er’s field with a terrific hailstorm 
approaching. The harvest is not cer- 
tain until the grain is safely in the 
barn. 





CREDIT PROBLEMS 


(Continued from page 58) 





may have adopted are the following: 
National Basic Limitations on long- 
term real estate loans are quoted 
as follows: 

First: “The amount of any such 
loan hereafter made shall not exceed 
50% of the appraised value of the 
real estate offered as security, and no 
such loan shall be made for a longer 
term than five years; except that 

Second: “Any such loan may be 
made in an amount not to exceed 
60% of the appraised value of the 
real estate offered as security and for 
a term not longer than 10 years if 
the loan is secured by an amortized 
mortgage, deed of trust, or other 
such instrument under the terms of 
which the instalment payments are 
sufficient to amortize 40% or more 
of the principal of the loan within 
a period of not more than ten years.” 
On a practical basis, repayment of 
any loan exceeding 50% of appraisal 
must be repaid on a basis of 4% per 
year including the first year. 


Limitation on Loans to One Party 


Maximum loan to one party is de- 
scribed as follows: 

“The total obligations to any na- 
tional banking association of any per- 
son, copartnership, association, or 
corporation shall at no time exceed 
10% of the amount of the capital 
stock of such association actually 
paid in and unimpaired and 10% of 
its unimpaired surplus fund.” 

Very briefly, in addition, national 
banks. are subject to a great deal of 
government regulatory supervision 
and must conduct their business so 
that their lending practices will at 
all times be above criticism. Banks 
are examined semi-annually and are 
required to retain liquidity adequate 
to protect their depositors. 


Summary 

To sum up the picture from where 
the banker sits: We passed through a 
period of postwar inflation and ab- 
normally high farm prices which co- 
incided with rapid expansion in your 
industry. As _ previously outlined, 
credit expedients were adopted which 
are now coming under fire. The bank- 
er was in no position, legally or eco- 
nomically, to compete with these 
credit devices; but he has made great 
strides in servi.ig your industry ac- 
cording to tested credit principles. 
He looks forward to expanding op- 
portunities to serve your industry. 
Money is somewhat easier than it was 
last season—the demands are not so 
far ahead of the supply, and for some 
types of money supply has forged 
ahead and reduced rates. This gen- 
eral situation, combined with the “so- 
ber second thought” which your in- 
dustry is giving to the credit picture, 
suggests to the banker that we’re go- 
ing to do business. 

Concluding: We want your credit 
business, and we plan to observe the 





following four “golden rules” of cred- 
it in obtaining and holding that busi- 
ness: 

First: Good credit must help the 
borrower as much as or more than 
it helps the lender. 

Second: Good credit must liquidate 
itself, from earnings and not from 
the sale of collateral. 

Third: Good credit must be adjust- 
ed in point of time so that it can be 
repaid when the income will be re- 
ceived. 

Fourth: Good credit must take 
into consideration the ability of man- 
agement to use it as an effective 
tool in producing for a profit. 


PIG INFECTION 

Pigs castrated at 10 days to two 
weeks of age suffer little shock and 
heal quickly with less chance of in- 
fection, according to Kansas State 
College experts. Older animals may 
be set back as much as two weeks and 
will also be more subject to infection. 
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OR CALL us DIRECT eee CAR ano TRUCK LOADS 


BREMCO ALFALFA MILLS bn. 
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ALFALFA FOLFA MEAL 








NEW BREMEN, OHIO. Phone 35425° 
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Lowers Feeding Costs 


For Dairymen! 
Helps You Sell 


More Feed Per Calf! 


VE TY — RTT 
Each step in Blatchford’s Low Cost Feeding Plan is carefully 
formulated to blend with the next. Calves gain faster with 
less chance of scours because there’s a smoother, more natural 
transition from one feed to another. “Go-Backs” common in 
changes in feed are eliminated. Recommend Blatchford’s Calf 
Pab ... New Pablets and Calfadine to build your calf feed 
sales. This Low Cost Feeding Plan gives your customers big, 


pl isy floras fo: 


ne 











pistes? : : pA 
Write today for Free 


Calf Feed Sales Aids 


Learn how Blatchford’s 
Low Cost Feeding Plan 
can build your sales. Ask 
for new “3-step” booklet 
and free calf feed sales 
aids. Write today! 
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Classified advertisements accepted until 
Wednesday each week for the issue of 
the following Satarday. 

Rates: 15¢ per word; minimum charge 
$2.25. Mit d, 10¢ a word; 





Classified Ads 


$1.50 minimum. Count six words of sig- 
nature, whether for direct reply or keyed 
care this office. If advertisement is keyed, 
care of this office, 20¢ per insertion ad- 
ditional charged for torwarding replies. 


w 


Classified advertising rate not available 
for commercial advertising. Advertise- 
ments of new machinery, products and 
services accepted for insertion at mini- 
mum rate of $9 per column inch. 





MACHINERY FOR SALE 
v 
WHIRLAWAY AIRBLAST CAR LOADERS. 
J. B&B. Hegan Mill Machinery, Jefferson 
Olty, _Mo 
ONE NO, 
er, good 
Feed Co., 








NO. 14% WESTERN CORN SHELL- 
condition, $175. Sunset Hill 
Bloomington, Ind. 

ELECTRIC MOTORS—75 AND 
3,660 R.P.M., 2,300 volts, Ad- 
Feedstuffs, P. O. Box 67, Min- 





GENERAL 
100 H.P., 
dress 63, 
neapolis 1, Minn. 


FEED MIXER, 1-TON CAPACITY, GUAR- 
anteed first-class throughout, 6 it. P. mo- 
ter drive. Address 8774, Feedstuffs, P. O. 
Box ¢7, Minneapolis 1, Minn. 


WRITE US, WE HAVE WHAT YOU NEED 
in supplies for feed and flour mills, If 
ite new or used, buy it from Hughes, 
Wayland, Mich. 


WHEN YOU ARE IN THE MARKET FOR 
new or used mill machinery, electric mo- 
tors or any other equipment, write J. B. 
Hagan Mill Machinery, Jefferson City, Mo. 


COMPLETELY REBUILT CALIFORNIA 
Master Model Pellet Mill, Guaranteed 
against mechanical defects. 26 or 30 H.P. 
motor, starter, 8/60/440 volt included 
Ire and rollers new. Address 98, Feed- 
stuffs, Minneapolis 1, Minn. 


FOR SALE, USED MILLS—DIXIE 20 XX, 
$200; Big Chief 18” wide, $300; Bauer 
Mill with 60 H.P. motor, §600; Jay Bee 
No. 2AT, $150. Several others. Write or 
phone Prater Pulverizer Co., Chicago 60, 


FOR SALE—HORIZONTAL MIXERS, FIL- 
ter Presses, Sweetiand Filters, Screens, 
Sifters, Grinders and Pulverizers, Vacuum 
Shelf Dryers, Expellers, Louisville Rotary 
steam tube dryers, Bucket Elevators, di- 
rect heat dryers, Screw Conveyors, Only 
® partial list, Send us your inquiries. 
Consolidated Products Co,, No. 71 Garden 
St., Hoboken, N.J. 























FOR SALE — VERTICAL FEED MIXER, 
2,000 Ib.; 60 H.P. California Pellet Mill; 
all-eteel ator legs; pulleys; shafting; 
wooden elevator legs; 60 H.P. Hammer- 
mille, rebuilt Richardson automatic scales; 
Union Special Bag Closing Machines; re- 
bullt motors; five N. & M. Meal Driers; 
four 6x36, five 9x30 N, & M. Rollermills; 
two 9x30 Great Western, 2 pair high, shell 
type, roller mills, J. B. Hagan Mill Ma- 
chinery, Box 674, Jefferson City, Mo. 


rOR SALE — ALFALFA BLENDING 
Hquipment—One 24” belt conveyor 208’ 
long with motor, One 24” belt conveyor 
264° long with motor. One No. 4 Kelly 
Vertical Mixer, 10 H.P, motor, One mix- 
ing assembly consisting of: Three storage 
tanke, three $”x19' Type B vertical screw 
elevators, one 12”x30' and one 12x46’ 
screw conveyors, motor, speed reducer 
with dual drive; three Model 286 B Style 
Hilt Draver Feeders, motors and drives; 
one 12°x14' Hft, type AF-2 vertical ele- 
vator, Call or write Osceola Alfalfa Mill- 
ing Ce., Osceola, Ark. 


DISTILLERY GRAIN HANDLING EQUIP- 
ment for sale—Located in Loulsville, Ky. 
Kiucket Bievator 90 ft, H.; 

286 ft. of 9 in., 766 ft. of 

No. 40 Power Shovel; 

ing Fan 

Steel bing 20 ft. x 16 ft. x 33 ft; Welded 
Stee! Storage silos (3) 20 ft 6 in. dia, x 
oo tt. 6 in, HL; 10-ton Scales and scale 
Hoppers; Mills, Rotex Screens; also Ro- 
tary Stream Tube Dryers; Raymond Flash 
Dryer; American 42 in, x 120 in, Double 
Drum Dryers, Priced to sell, Perry 
Equipment Corp., 1403 North Sixth Street, 
Philadelphia 22, Pa. 


Priced for Quick Sale 
Motel 4 i with Standard tomy Ma 


Model B- oe one Con- 
veyor Sewing Mosd-Stand, Style 21800- 
0302, 2 H.Y., 220-Velt Motor. 


Oclwein Chemical. Co. 
Oelwein, lowa 


SPECIAL 
FOR QUICK SALE 


35 Galvanized Iron Elevator Legs com- 
plete with 444x344" cups, up to 65 
@ $90 each. 


13 Wolf Double Roller Stands 9x 30 
and 9x3 @ $150 and $175 each. 

Chills 8% to 8% at $37.50 to $50 each. 

Leather Belting (Double Thickness). 
8” @ 48¢ a ft, 7” @ 42¢ « ft, 
6° @ 37¢ a ft, 8” @ 32¢ a ft, 
4° @ 2¢ a ft, 3° @ 2¢ a ft., 
2” @ 14g a ft. 

48° Industrial Fluorescent light fix- 
tures, $5 each, 


BROWN-STRAUSS CORPORATION 


1Mé Gulnotte Kansas City 20, Mo. 

















MACHINERY FOR SALE 








a 


TWO CALIFORNIA 30 H.P. MASTER 
Model Pellet Millis, large cooler, crum- 
bling rolls, dies, complete with motores and 
220 volt starters. Excellent equipment 
pricec to sell immediately. Address 104, 
Feedstuffs, Minneapolis 1, Minn 








HELP WANTED 
v SR A Oa 


SALES REPRESENTATIVE FOR TERRI- 
tory south of Kansas City and central 
Missourt. Address 96, Feedstuffs, Minne 
apolis 1, Minn. 


YOUNG FEED SALESMAN CAPABLE OF 
preparing sales promotional programs 
Excellent opportunity for advancement 
with growing firm. Send information on 
family, education, experienue and voca- 
tional teste. Address 66, Feedstuffs, 141 
W. Jackson Bivd.,, penance 4, Ill, 

WANTED — NEW JERSEY SALES AND 
service representative by established 
manufacturer of poultry health and sani 
tation products, vitamins and mineral 
concentrates. Must have car. Salary, com- 
mission, expenses. Address 62, oe 
114 Bast 40th Street, New York, N. . 





SALESMAN WANTED 


We need another salesman in 
the Ind.-Ill.-Ohio region to 
help us in distribution of na- 
tionally known and nationally 
advertised poultry drugs and 
supplies. Contacts to be large- 
ly with hatcheries and feed 
dealers. Address 44, FEED- 
STUFFS, P. O. Box 67, Minne- 
apolis, Minnesota. 








WANTED oo recs Trade 


Offeri @ sound sales position with 
attractive commissions. A nationally 
advertised line that is being sold 
through more than 5,000 better feed 
dealers throughout the country, Nu- 
merous money-making es promo- 
tional programs always in progress. 
Enjoy regular repeat orders. Exclu- 
sive terri already established for 
full time ies or as side line to aug- 
ment your present income. Your sales 
conveniently handled through local 
distributors. Best season starting 
now. Our men will help you get 
started with our products, DON’T 
LET THIS PASS YOU BY! Write 
Priority Mills, Inc., 3401 Hiawatha 
Ave. 8., Minneapolis, Minn. 








Permanent Job 
In Feed Field 


Good salesmen stay with us for life 
and make big money. Our nationally 
known feed specialty is sold to deal- 
ers and large feeders. If you enjoy 
hard work, good health and repute- 
tion and are successful in your pres- 
ent job but seek a better opportunity, 
writing us may be the most impor- 
tant step of your career, You must 
have at least four years’ experience 
and a definite following in your ter- 
ritory, and have earned over $6,000 
per year net, Liberal starting draw 
plus expenses, Your net earnings 
should reach $10,000 per year with 
us, Expansion presents openings ih 
Missouri and western Illinois. Ad- 
dress 107, Feedstuffs, 141 W. Jack- 
son, Chicago 4, Til, 

















CONTINUED EXPANSION means we 
need two experienced Feed Sales Super- 
visors to oversee work of District Sales 
Managers. One territory open in North 
Carolina, South Carolina and Georgia. 
The other in Virginia, Maryland, Dela- 
ware and Pennsylvania. These are re- 
sponsible positions with excellent op- 
portunities for qualified men. Send 
background to Address 2029, Feedstaffs, 
P. O. Box 67, Minneapolis 1, Minnesota. 


HELP WANTED 








IES v RRR 
SALESMAN TO SELL COMPLETE LINE 

of poultry, hog and cattle feeds in north 

east Kansas and southeast Nebraska. Ad 

ress 95, Feedstuffs, Minneapolis 1, Minn. 
OPEN IN FEED MILI-—- 
experienced in formulating 
and selling grains, Give 
experience, reference, age, if married and 
salary desired. Write Sny¢er Feed Mill 
Co., Uniontown, Kansaz 


POSITION 
Salesman 
feeda and buying 


B & A COMPANY NEEDS SIX RESALE 
and service men. Three in lowa, one in 
Illinois, one in Minnesota and one in 
southern Wisconsin. Age 30 to 65. Need 
ear for 6-day week travel, Salary, ex- 
penses and bonus, Write the B & A Com- 
pany, P. O. Box No, 34, Highland Park 
Station, Des Moines, lowa. 


Two EXECUTIV E TRAINEES BY NORTH- 
Illinois feed manufacturer to groom 
top-level sales or production 
position. Applicants must 
willing to learn all phases 
background, references 
scores, Address 79, 
Jackson, Chicago 4, 


ern 
for either 
management 

be able-bodied, 
of business, Send 

and vocation test 
Feedstuffs, 141 W. 
Il. 





SALESMAN WANTED—REPRESENT NA- 
tionwide chemical distributor in Kansas- 
Missouri territory. Primary emphasis sales 
feed supplements (antibiotics, vitamins, 
medicaments, etc.) to feed manufacturers. 
Car furnished Salary based on back- 
ground and experience, Write to Lee Em- 
berg, Chemical Dept., McKesson & Rob- 
bins, Inc., 155 East 44th St., New York 
17, N. Y. 





WANTED FOREMAN — THOROUGHLY 
acquainted with operations of pellet mills, 
automatic bagging scales and other mill 
ing equipment, This is a large operation, 
new equipment and best of working con 
ditions We are interested in an indi 
vidual with proven leadership ability and 

capable of efficiently handling labor 
Golden opportunity in a growing organ 
ization for the right man. Give complete 
information and photo in first letter Ad 
dress 105, Feedstuffs, Minneapolis 1, Minn 





SITUATIONS WANTED 

* 7 a 
CHEMIST—12 YEARS WITH FEED AND 
feed ingredients industries. Experienced 
in development, nutrition and quality con- 
trol. * Desires responsible position with a 
future. Address 80, Feedstuffs, Minne- 
apolis 1, Minn. 








MAN: AGER—19 YEARS IN 
production and general man- 
including buying and formula 
Aggressive, hard worker 
Address 102, Feedstuffs, 
Trade Bldg., Kansas City 


FEED MIL L 
feed sales, 
agement, 
tion experience 
Age 44 years, 
612 Board of 
6, Mo. 


COMPETENT, EXPERIENCED _ OVER 
twenty years in formula feed business 
including sales, formulation and produc- 
tion. Looking for sound connection in 
Southeast as plant and sales manager of 
relatively small operation or in field sales 
work with large firm—now employed. Ad- 
dress 73, Feedstuffs, Minneapetio 1, Minn. 


SALES MANAGER — TRADER. RECORD 
of accomplishment second to none. Ag- 
gressive — Intelligent — Resourceful — 
Persuasive — Leader. Heavy experience 
in comm ddities, specialties and ingredi- 
ents. Prefer prof. sharing arrangement in 
southeastern United States. Available on 
or shortly after Oct. 1. Address 61, Feed- 
stuffs, 114 EB. 40th St., New York 16, N. Y. 





MACHINERY WANTED 
v 














BUSINESS OPPORTUNITIES 
v ——— 





10,000 8Q. FT., 4 

Highway west Cleveland. $35,000 

balance financed. Address 

Minneapolis 1, Minn. 

FOR SALE—BRAND NEW GRAIN ELE- 
vator, hoist and adjoining warehouse to 
gether with 4-car siding. Located Casa 
Grande, Ariz. Cheap. Box 6095, Phoenix, 
Ariz. 


FEED AND GARDEN, 
trucks 
plus inventory, 
87, Feedstuffa, 


WHEN YOU WANT TO “BUY AN ELE- 
vator or feed mill, see or write us your 
needs. We have some good ones ia Ohio, 
Indiana, Illinois. Mid-West Business Ex- 
change, Plymouth, Ind. 


FOR SALE—VERY MODERN FEED MILL 
with large grain storage facilities, seed 
cleaning equipment and related acces- 
sories Located in the Seuthwest. Ad- 
dress 82, Feedstuffs, Minneapolis 1, Minn. 


FORCED TO SELL AT ONCE A WELL- 
established hatchery, feed and equipment 
business in best farming community. 
Reason—health, age and widow. will 
sacrifice West Quality Hatchery, Ot- 
tawa, Ill. 


FEED BUSINESS AND ND MODERN MILL 
for sale—Located 30 miles from Phila- 
deiphia, 20 miles east of Trenton, Estab 
lished and serving feeders for more than 
100 years Equipment includes three 
large warehouses, one hammermill, two 
sets large elevators, four storage bins, 
two feed mixers, molasses mixer, corn 
sheller and electric cracker, also other 
necessary machines and equipment. Bea- 
con Feeds dealership Owner retiring. 
Address 93, Feedstuffs, 114 EB. 40th S8t., 
New York 16, N. Y. 





Now! Experienced Advertising 
Merchandising Consulting 
Organization Available to Small 
Mill Operators 


You can now enjoy the skilled services 
of an advertising-merchandising man- 
ager, plus the services of a highly 
trained creative department that knows 
and understands how to sell the farm- 
er. This organization has men with 
experience . .» trained and well 
grounded in all phases of selling feed 

. and is available to you on a fee 
basis. Background includes experience 
with nation’s leading feed companies. 
Write for complete details. No obliga- 
tion, of course. Address 85, Feedstuffs, 
Minneapolis 1, Minn. 








WANTED TO BUY 





v 








WANTED—GOOD USED 100 LE. PAPER 
flour bags, plain preferred. Lester Mor- 














rison, Garrett, Ind 





MOISTURE 


WANTED—USED STEINLITE 
Bill 


Testers and ©. K. Bagging Scales. 
Rose, Galesburg, Il. 





U SED 24% OR 3 EL EME: NT DU STEX OOL- 
lector, complete with rotary valve. Red 
River Alfalfa Co., Crookston, Minn. 

w ANTED _ SE VERAL USED MASTER 
Model and Heavy Duty California Pellet 
Mills. Address 88, Feedstuffs, Minneapo- 
lis 1, Minn 


WANTED — TWO SUPER DUO EXPEL- 
lers—May consider Duo or RB for other 
operation. Address $1, Feedstuffs, Min 
neapolis 1, Minn 


WANTED TO BUY — RICHARDSON 
scales, bag closing machines and other 
good mill, feed and elevator equipment. 
J. EB. Hagan Mill Machinery, Jefferson 
City, Mo. 





Quincy, Iil., Firm Quits 
Milling, Sells Machinery 


QUINCY, ILL.—The Pape & Loos 
Milling Co., Quincy, Ill., has ceased 
milling flour and the milling machin- 
ery in the plant on Broadway near 
12th St. is being dismantled, thus 
ending the company’s 90-year flour 
milling history. 

The machinery in the mill has been 
sold to the Hagan Machinery Co., 
Jefferson City, Mo., which also bought 
the machinery in the Pape & Loos 
feed business at 208 Tenth St. The 
latter machinery is also being re- 
moved at the present time. The mill 
property on Broadway is for sale. 

Since its founding in 1864, the 
mill had been operated by water 
power, by air, by steam and finally 
by electricity. 

Charles F. Loos, who at 83 years, 
had been active in the business, is 
president of the company. Other 
company officers are William H. 
Koenig, secretary and _ treasurer; 
Raymond Loos, vice president, and 
Delbert Loos, attorney. 

The Pape & Loos firm was listed 
as having a capacity of 350 cwt. 
wheat flour; 25 tons formula feed; 
1,000 cwt. corn meal; elevator stor- 
age—mill 30,000 bu. and terminal 
60,000 bu. 


_ 
—_ 


Traffic Organization 
To Stay in K.C. Office 


KANSAS CITY — The Kansas- 
Missouri River Mills, traffic organiza- 
tion of a southwestern flour milling 
group of which J. Walter Holloway 
is executive secretary, will continue 
its office in the Board of Trade build- 
ing in Kansas City, it was decided 
by members last week. The associa- 
tion previously shared a dual office 
with the Kansas Wheat Improvement 
Assn., which is eliminating its Kansas 
City office and moving those activi- 
ties to its field office in Manhattan, 
Kansas. 





—— 


HIGH AVERAGE YIELD 
URBANA, ILL.—A University of 
Illinois dairyman says that high aver- 
age yield for each cow is the most 
important factor affecting milk pro- 
duction costs. 
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Production of Millfeed Shows Improvement 


Production of milifeed in tens for week ending Sept. 


3, and prior two weeks, together 


with season total of (1) principal mills in Nebraska, Kansas and Oklahoma and the cities 


of Kansas City and St. Joseph; 
Dakota and Montana, including Minneapolis, 


(2) principal mills of Minnesota, 


lowa, North and South 


St. Paul and Duluth-Superior; (3) mille of 


Buffalo, N.Y. Production computed on the basis of 72% flour extraction. 


-—— South west*—~ 
Weekly Crop year 
Production todate production 

Aug. 30-Sept. 3. 25,592 232,834 13,620 
Prev. week . $24,478 $13,707 
Two wks. ago .. 23,701 13,127 
Te ecsstsecese 24,246 223,734 14,893 
ME eseseeenees 26,167 243,243 14,444 
Dee. 09soneenses 21,328 213,674 13,962 
Te d6660600%5 23,225 256,162 12,344 


*Principal mills, **74% 
























































Jay W. Midtlyng 


Henry Bull 


Owen W. Robertson 


HALES & HUNTER PROMOTIONS—Three new appointments have recently 
been announced by Hales & Hunter Co., Chicago. Jay Midtlyng, former head 
biologist at the Red Comb laboratory, Riverdale, Ill., will supervise the quality 


control department at Red Comb-Pioneer Mills, 
Nebraska, has been named Quality Control 


Bull, formerly from Laurel, 


Inc., Marshall, Mo. Henry 


Supervisor at Hales Mill, Riverdale, IN. Mr. Bull was chief chemist at the 
Red Comb laboratory at the time of his promotion. Owen W. Robertson will 
take over Mr. Bull’s job as chief chemist at the laboratory. The company has 


feed manufacturing plants in Chicago; Wilmington, Del.; 


Lexington, Ky., and Cartersville, Ga. 


Marshall, Mo.; 





USDA Reports 
Upward Turn 
In Farm Prices 


WASHINGTON — After dropping 
for two months, farm prices showéd 
an increase in the month ended Aug. 
15, according to the U.S. Department 
of Agriculture 

Prices received by farmers as of 
mid-August were 1.6% higher than 
a month earlier, USDA pointed out 
in its latest Agricultural Prices re- 
port. 

Despite a slight rise in farm costs, 
the farm price increase was enough 
to raise farmers’ buying power, USDA 
said. 

The index of prices receiVed by 





Standby Power Plants 
Rebuilt and Guaranteed 


One 8KW, 115 Volt, 60 Cycle, a-c 
Windpower Onan $300 
Two 1L0KW, 110/220 Volt, 60 Cycle, 
Single Phase (1 Onan and 1 O’- 
Keefe Merritt) ........ Each $800 


One 20 KW, 110/220 Volt, 60 Cycle, 
Single Phase LeRoi-Westing- 

DE sc cnevene peesoue tapes $1,500 
Two 27', KW, 208/120 Volt, 60 
Cycle, Three Phase, Four Wire 
LeRoi-Westinghouse . .Each $2,000 


Engines and Generators completely 
rebuilt — Available for inspection. 
All prices F.O.B, Lima, Ohio. 
The Lima Armature Works, Inc. 
142 East Pearl Street Lima, Ohio 








Used Hammermills 
Asis. . $100.00 Each 


One 3U Jay Bee. Two 8UX Jay 
Bee. Two No. 17 Jacobson Ajax. 
One No. 182 Bauer High Speed. 


FOLLOWING MILLS 
$400.00 Each—Used—As Is 


One No. 416 Bauer quick change 
screen. One 3SW Jay Bee. 
Write for quotation on any 
mills rebuilt and guaranteed, 
our previous ad. A large stock 4 3 
built motors available. Prices f.0.b. 
Lima, Ohio. 


The Lima Armature Works, Inc. 


142 East Pearl Street, Lima, Ohio 
“Over 30 years of continuous service 
to the Feed and Milling Industry” 


Qo 














farmers on Aug. 15 was 251% of the 
1910-14 average—up four points from 
July 15 but still four points below a 
year earlier. 

USDA said increases in prices for 
hogs, eggs, milk, cottonseed and cer- 
tain other commodities helped boost 
the price index. Other commodities 
showing gains included wheat, rye, 
corn, oats and beef cattle. Among 
commodities showing decreases were 
soybeans, flaxseed and chickens 

The index of prices paid by farmers 
for things they buy rose from 280 on 
July 15 to 282 on Aug. 15. The index 
a year earlier was 279. USDA said 
the increase from a month earlier 
was caused primarily by higher prices 
for production goods, feeder livestock 
and feed. 

Comparing prices received with 
prices paid, USDA reported an Aug. 
15 parity ratio of 89%, compared 
with 88% a month earlier and 91% 
@ year earlier. This ratio is designed 
to show farmers’ purchasing power. 

The mid-August parity prices on 
some commodities showed no change 
from a month earlier. For example, 
wheat parity was unchanged at $2.50 
bu., and corn was unchanged at $1.82 
bu. Some other commodities showed 
slight increases. 

Following are Aug. 15 parity prices, 


with comparisons: 
Aug. 15, July 15, Aug. 15, 
1964 1964 1953 
Wheat, bu. ........ $2.60 $2.60 $2.46 
Cort, BE. ccccscceces 1.82 1.82 1.78 
Butterfat, in 

cream, Ib. ....... 747 742 742 
All milk, whole- 

wale, CWt, ..essees 4.74 4.70 4.67 
Dae, WE, ceccccee 1.36 36 1.36 
Cottonseed, ton ....71.90 71.40 72.00 
Flaxseed, bu. ...... 4.61 4.48 4.60 
Gas Gab eccecesves 877 871 881 
Ree, OE. asvcsccocees 1.71 1.69 1.68 
Sorghum grain, cwt. 2.66 2.66 2.68 
Soybeans, bu. ...... 2.82 2.80 2.77 
Beef cattle, cwt. 21.20 21.00 21.00 
Calves, cwt. ....... 23.30 23.20 23.30 
All chickens, 

Bove, Ba cccsoccce .299 .297 -306 
Eggs, doz, .....+.-- .468 -465 477 
BOGE, GWE, cccccccecs 20.70 20.60 20.20 
Lambs, cwt, ....... 23.00 22.80 22.80 
Sheep, cwt. ......+.. 10.30 10.20 10.40 
Turkeys, live, Ib. .. .378 .376 381 


Following are average Aug. 15 
prices received by farmers, with com- 
parisons: 


Aug. 16, July 15, Aug. 15, 





1964 1954 1963 

Wheat, bu $2.00 $1.86 
Rye, bu. 992 1.16 
Corn, bu. 1.60 1.48 
Oats, bu. -668 -717 
Barley, bu. ° 1.00 1.10 
Sorghum grain, cwt. 2. 223 2.20 2.42 
Hay, al! baled, ton. .21.20 19.90 20.60 
Cottonseed, ton ... 61.30 64.00 66.70 
Soybeans, bu. ...... 3.23 3.47 2.40 
Flaxseed, bu. ...... 3.03 3.17 3.21 
Hege, CWt. .ccrcees 21.60 21.20 23.30 
Beef cattle, cwt. ...15.90 15.80 16.10 
Calves, cwt. ....... 16.80 16.10 16.10 
Sheep, cwt. ........ 6.28 5.78 6.10 
Lamba, cwt. ....... 18.50 19.50 20.00 
Butterfat, in 

cream, ib. ..... 657 667 647 
All milk, whole- 

gale, CWt. ....000% 3.88 3.71 4.18 
All chickens, 

_ }Y -2156 224 267 
Turkeys, live, Ib. .. .277 .286 -327 


Eggs, a 





-———~Northwest*—., 
Weekly Crop year 


of total capacity. 





-——Buffalot— --Combined**— 


Weekly Crop year Weekly Crop yr. 


to date production toe date production to date 
117,557 10,503 94,256 49,715 444,647 
10,656 $48,741 
10,024 46,862 
127,601 11,048 88,856 60,187 440,091 
134,883 9,738 94,919 60,339 473,046 
136,671 9,961 97,236 46,241 447,380 
140,396 8,887 84,187 44,456 480,744 
tAll mills. tRevised. 








Domestic CCC Corn 
Sales Up Sharply 


CHICAGO—Domestic sales of corn 
by the Chicago Commodity Stabiliza- 
tion Service Commodity Otfice stepped 
up sharply during the week of Aug. 
27 through Sept. 2. They accounted 
for nearly 3.5 million bushels out of 
total sales of a little more than 4 
million bushels of all grains in the 
period and were nearly one million 
larger than domestic sales of corn 
in the preceding week. 

Grain sales by the Chicago office 
for the week are reported as follows: 
export—45,137 bu. corn, 336,334 bu. 
wheat and 384 ewt. dry edible beans; 
domestic—3,461,946 bu. corn, 208,309 
bu. wheat, 1,397 bu. oats, 1,716 bu. 
flaxseed and 797 cwt. dry edible 
beans, 

The Minneapolis Commodity Office 
reports sales to or through the trade 
of 624,039 bu. wheat, 1,073,668 bu 
corn, 48,416 bu. barley, 39,200 bu. 
oats, 10,200 bu. rye, 1,256,697 bu. 
flax, 38 bu. soy beans. 

Included in the above sales are: 
54,599 bu. wheat and 1,250,000 bu. of 
flax for export and 345,674 bu. of high 
protein wheat to or through the grain 
and milling industry. 


Hammond Bag Firm 
Adds Robert |. Sutter 


WELLSBURG, W.VA. — The Ham- 
mond Bag & Paper Co. has obtained 
the services of Robert I. Sutter, who 
will represent the company in the 
Ohio territory, according to an an- 








Standard steel elevators, belt and bucket type, avail: 
abie from stock. Ten Heavy Duty sizes, from 300 to 
10,000 Bu /Hr., for continuous service and four 
Light Duty sizes, from 110 to 750 Bu/Hr., for inter- 
mittent service. We also manufacture screw con- 
Send your requirements for 


GODSHALK 





nouncement by M. E. Greiner, vice 
president and general manager. 

Mr. Sutter has been in multiwall 
bag sales for 25 years. For the past 
10 years he has lived in Cleveland, 
and plans to continue residence in 
that city. He may be contacted 
through the Hammond office or at his 
residence. 


ee 
—_— 


U.S. EXPORTS RISE 
WASHINGTON ~— Exports of U.S 
agricultural products in June were 
36% higher than for June, 1953. 


FORMULA FOR 
PROFITS 











ONE-MAN PACKAGED FEED PLANT 
Shown with 500.lb. Batch Mixer? 10° « 10” 
Krimper-Kracker and 14" Rotary Knife Granvlater. 
Other sizes 100 Lbs. to 6,000 Lbs. Any hem oveoil. 
able separately. Also 1 h 
CRIMPS, GRANULATES DUST-FREE and operates 
with smell moter or tractor. Discharges correctly 
balonced rations into bags of trucks. No mill. 
wright work or installation cost. PUTS YOU IN 
THE ORIVER’S SEAT in any livestock feeding preo- 
gram. Users everywhere b it's detib ly 
priced to sell. Write TODAY for free samples 
and catalog. 


a 2) H. C. DAVIS SONS 











Sheet Metal Fabricators 
BANGOR, PA. 











Dept. FH-9 BONNER SPRINGS, KANSAS 








2 big N. & F. coal bins at Dow Chemical 


for boiler- 


These 36’ x 60’ Neff & Fry bin 


room coal have been in use for six years 
althou gh the paatogn iph was taken at 
the time of construction. They are located 
at the Midland, Mich., plant of Dow 
Chemical Co 


We are proud to have erected bins for 


many prominent North American firms 
The bins are used for handling ashes, 
ore, coal, grain, sand, clay, minerals, 
stone, wood chips, and scores of other 
flowable bulk materials 

Our bins are often termed silos or 


Not exported except t 


NEFF & FRY 


tanks. Their advantages are explained 
in a folder entitled, “Bins With the 
Strength of Pillars.’ Ask for it and read 
it. Then talk to users. We'll be glad to 
give you the names of the nearest ones 

Write, wire, or phone us now while the 
subject is on your mind 


The Neff & Fry Co. 


220 Elm St. © Camden, Ohio 


© Canada and Mexico 


SUPER-CONCRETE STAVE 
STORAGE BINS 
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Want to re $4,000,000,000 Feed Industry? 








FEEDSTUFFS 
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FE EDSTUFFS offers you these important advantages: 


BLANKET COVERAGE ... RESPONSE... 


FEEDSTUFFS leads the field with the largest paid FEEDSTUFFS offers advertisers an alert reader 
circulation and the largest total circulation. Con- audience with intense interest in FEEDSTUFFS 
sistent advertisers reach more than 45,000 indi- editorial content. Advertisers using FEEDSTUFFS 


viduals and firms through the columns of FEED- capitalize on this reader interest; many case his- 
STUFFS. tories prove the opportunity to obtain outstanding 


advertising response. 


SELECTIVE COVERAGE ... 


FEEDSTUFFS offers selective coverage of the in- ACCEPTANCE... 

dustry by eggemagee ea oscar mend FEEDSTUFFS has built confidence by long experi- 

pr eg ey ee . on tm ence. Founded in 1929, FEEDSTUFFS has grown 
ob of ogy Sa as alae og up with the fast-expanding feed industry. 


ECONOMY... FREQUENT REPETITION ... 


FEEDSTUFFS offers its advertisers the lowest FEEDSTUFFS is the only weekly publication serv- 
cost-per-thousand of any publication in the field. ing the feed industry. 


If you have something to TELL—and SELL—to the 4 billion-dollar 
feed industry you need the LEADER in the field. Give us a call. 





THE MILLER PUBLISHING CO. | 
The Businessparer Family serving 1 HAY STUFFS 
and Agricultural Chemicals 


Tue NorTHwesTern e FEepsTurrs 
‘as Altona onthe pe AS 4 aah 250! Wayzata Blvd., Minneapolis 5, Minn. 


Cropure BRANCH OFFices: New York, Chicago, Kansas City, Toronto 











127,000,000 Bu. 
New Crop Wheat 


Under Support 


WASHINGTON — Preliminary fig- 
ures covering the period through Aug. 
15 show that farmers have placed 
slightly more than 127 million bushels 
of new crop wheat under the govern- 
ment price support program. Nearly 
one hundred million of this quantity 
is held under loan in Kansas, Okla- 
homa and Texas. 

Impoundings of barley at the same 
date amount to nearly 18 million 
bushels; oat loans are recorded at 
more than 20 million and grain sor- 
ghums at nearly 10 million bushels. 

Resealing of earlier crop year 
wheat for loans amounts to more than 
12 million bushels with barley, corn 
and oat resealed loans running be- 
tween two million bushels for the 
first two named commodities and 
more than four million bushels for 
the latter 

Early loan figures disclose that 
farmers have already placed 6,300 
bushels of soybeans under loan at 
the warehouse level, a rather peculiar 
condition since it has been widely 
known that export commitments for 
early shipment have been heavy and 
a brisk demand for first run of crop 
was foreseen 





USDA Offers Support 
On Light Weight Rye 


WASHINGTON—The U.S. Depart- 
ment of Agriculture announced re- 
cently that because of adverse weath- 
er conditions in the rye-producing 
area 1954-crop rye price support pro- 
visions have been broadened to in- 
clude light weight rye that otherwise 
would not be eligible for support. 

The lighter weight rye included 
under the broadened provisions will 
be grade No. 4 or sample grade on 
test weight only, but rye testing less 
than 40 lb. per bushel will not be 
eligible for support. The light weight 
rye will be discounted 4¢ for each 
pound below the minimum test 
weight (52 lb. a bushel) for grade 
No. 3 rye. 

Before the provisions were broad- 
ened, price support was limited to 
rye grading No. 2 or better, or No. 
3 on test weight only. The provision 
that the rye may not contain ergot 
in excess of 1% is still included in 
eligibility requirements. 





CONTESTANTS—Looking considerably better at rest 
than they did on the diamond are the two teams made 
up of Northwest Feed Manufacturers Assn. members 
that had it out during the association’s recent outing at 
Somerset, Wis. At the left is the winning club (20-2), 
representing allied tradesmen. They arc, left to right: 
Bottom row—Don Swanson, Blomfield-Swanson Broker- 
age; Luke Kindstrom, Kindstrom-Schmoll Co.; Ivan Scan- 
lan, Ivan Scanlan & Co.; Arthur Sideras and Dan Levens, 
both of Levens Milling Co. Back row—Vern Hastings, 
Commercial Solvents Corp.; John Stuart, Reliance Feed 
Co.; Leo Levens, Levens Milling Co.; George Gates, Feed- 
stuffs; Earl Warner, Warner Brokerage; W. P. Schmoll, 
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Kindstrom-Schmoll Co., and Richard Blomfield, Blom- 
field-Swanson. Members of the other team, representing 
feed manufacturers, are: Bottom row—George Wold, 
Occident Elevators; L. O. Hauskins, Nutrena Mills, Inc.; 
Floyd Henning, Pillsbury Mills, Inc.; J. O. North, Nu- 
trena Mills, and K. L. Shannon, International Milling 
Co. Top row—Earl Hanson, Archer-Daniels-Midland Co.; 
Howard Beggs, King Midas Flour Mills; Doug Johnson, 
Russell-Miller Milling Co.; Ron Edstrom, Glencoe Mills; 
Don Ryan, Excelsior Milling Co.; Wally Olson, Pilisbury 
Mills, and 8S. E. Gordinier, Russell-Miller Milling Co, The 
man in the iron mask in both pictures is Harry Cowan, 
Spencer Kellogg & Sons, Inc., who called them as he 
saw them behind home plate. 





Rust damage and severe drouth are 
resulting in a lower test weight rye 
from the 1954 crop, and farmers 
may now withhold such rye from 
the market when prices are below 
the support level. The low test weight 
rye included in the program is stor- 
able and is suitable for commercial 
use. 

This USDA action is similar to that 
taken July 28 for lower test weight 
wheat and is similar to one taken 
a year ago for 1953-crop rye. 


_— 





ALFALFA MEAL PRODUCTION (tons) 
July, 1954, With Comparisons 


The Production & Marketing Administra- 
tion reports the following statistics on 
alfalfa meal output: 
Sun- 
cured 
17,000 
16,400 


Dehy- 
drated 
193,200 
191,600 
19,500 167,600 
15,300 187,500 
Season's Total 
April-July, 1954.. 60.600 637,200 
April-July, 1953.. 69,400 447,800 
*Preliminary. 
Stocks of Alfalfa Meal at Producing 
Plants in Tons 
4,300 248,200 
2,800 163,600 
6,800 226,100 


<i 
> 


EARLY TURKEYS 
Farmers have marketed more early 
season turkeys this year than ever 
before. 


Total 
210,200 
208,000 
187,100 
202,800 


1954° 
1954 
1953 
1953 


July, 
June, 
July, 
June, 


597,800 
507,200 


252,500 
166,400 
231,900 


July 31, 
June 30, eves 
July 31, 1953 .... 








CSS Ready to Sell Drouth 
Feed Grains After Delay 


KANSAS CITY—The bar against 
beginning the sale of Commodity 
Credit Corp. surplus grains by the 
Kansas City regional office of the 
Commodity Stabilization Service fin- 
ally was lifted Sept. 10. Thus, a 
slightly awkward situation wherein 
sellers of drouth feed and grains were 
accumulating dealers certificates 
without the privilege of negotiating 
with CSS for replacement stocks was 
being relieved 

Actually, on Sept. 10 procedure was 
not sufficiently defined in the Kansas 
City office to make any trades. How- 
ever, one inquirer was told that CSS 
will be able to do business with them 
“early next week.” 

As reported in last week's Feed- 
stuffs, sales of CCC grains would 
be made in carload lots at the mar- 
ket price as determined by CCC at 
the time of purchase in store or 
fo.b. car at point determined by 
CCC. These instructions along with 
other details and a question-answer 
release on various aspects of the pro- 
gram were slow in making their of- 
ficial appearance at the regional level 
of CSS. Thus it wasn’t until Sept. 10 
that regional officials were sufficient- 
ly informed that they could deter- 





mine when negotiations with private 
trade will begin. 

Detailed instructions, a copy of the 
question-answer release and a cover- 
ing letter will be sent by the Kansas 
City regional office to grain ex- 
changes, feed mills and other in- 
terested persons in the trade in the 
five-state area who have inquired 
about the program. Most of this ma- 
terial was covered by the story (pages 
6 and 7) in Feedstuffs last week. (See 
questions and answers, page 6 of this 
issue.) 


in, 


Farmers in Georgia, 
South Carolina Made 
Eligible for Loans 


WASHINGTON—The U.S. Depart- 
ment of Agriculture announced the 
designation, until Dec. 31, 1955, of 
104 counties in Georgia as an area 
where the Farmers Home Admini- 
stration may make emergency loans 
to eligible farmers. 

USDA also announced the designa- 
tion of 13 additional counties in South 
Carolina as an area where the emer- 
gency loans may be made. The entire 
state now has been given this desig- 








nation. The areas, however, do not 
have the status of Southwestern 
counties designated as “drouth disas- 
ter areas” where reduced price feeds 
are being made available. 

The USDA said prolonged drouth 
and high temperatures have caused 
heavy damage and losses to crops and 
pastures. Four other Georgia coun- 
ties, Bibbs, Taylor, Crawford and 
Houston, were declared an emer- 
gency area because of tornado dam- 
age last April. Farmers in these four 
counties also have experienced losses 
from drouth, and the designation 
of these counties as an emergency 
loan area has been extended through 
Dec. 31, 1955. There are 159 coun- 
ties in Georgia. 

Applications for loans can be filed 
at the county offices of the Farmers 


for assistance, a farmer must certify 
that because of substantial losses 
from the drouth, he is unable to 
get from local private or cooperative 
sources the necessary financing to 
continue normal operations. Loan 
funds may be used to defray normal 
operating expenses. 





CENTRAL FEED & GRAIN FIRE 


KANSAS CITY—A fire of unknown 
origin destroyed the feed dehydrating 
facilities of the Central Feed & Grain 
Co. here early Sept. 5. The building 
and equipment which was valued in 
excess of $100,000 was fully covered 
by insurance, according to a princi- 
pal in the company. Reconstruction 
of the plant already is underway 
under the direction of the Jones-Het- 
telsater Construction Co., Kansas 





Home Administration. In applying 


City. 


DUIKSE 


¢ 


2220 Production Mill — Two sizes, 
30 to 100 HP on mill, 15 to 40 HP 
on fan. America’s leading 
production mill. 


24 Series — 14”-17"-20"-25” widths, + 


with separate fan drive; 40 to 200 
HP on mills, 20 to 40 HP on fan. 
Illustrated is mill with open 
throat for bulky material. 


24 Series — Open throat, fan on 
mill shaft, 4 widths, 50 to 200 HP. 
This mill cannot be surpassed in grind- 

ing of fibrous ma- 
terials such as oats, 
screenings, al- 
falfa meal, corn 
cobs, etc. 


24 Series — Bottom discharge — For . 


grinding material such as meat scrap, 
tankage, fish meal. High hammer tip 
speed and impact produces excellent 
grind. 4 widths, 40 to 200 HP. 


Built with DIXIE’S rugged, long-life construction. Dixie hammermills 


will out-grind, out-produce other 


type grinders. All the advantages 


of conventional type grinders... none of the disadvantages. 42 sizes, 
styles, applications, from 25 to 200 HP. 
DIXIE MACHINERY MANUFACTURING CO. 
(DIVISION OF BATH IRON WORKS CORP.) 
4200 GOODFELLOW BLVD., ST. LOUIS 20, MISSOURI Des, 150 


DON’T BUY ANY HAMMERMILL UNTIL YOU'VE SEEN THE NEW DIXIE! 
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THE FEED MARKETS 


* aa 


* * 


Demand — Supply — Trends — Prices 








Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations availabie 
from Feedstuffs correspondents and are not necessarily those in 
effect on date of publication. The prices represent fair average trad- 
ing values and do not necessarily represent extreme low or high 
levels at which individual sales might have occurred. A descriptive 
summary of supply and demand factors prevalent in the feed mar- 


ket appears on page 2. 


MEAL 


trend up; 


ALFALFA 
Demand fair; 
ample; dehydrated, 17% protein 
100,000 unite vitamin A §54 
Demand and supply fair; 
sacked, Howton 

New Orleans: Demand slow; 
ettled supply ample; 17% 
famin A guaranteed $54@55, 
wnteed $51@62, 15% $49@560, 

Indianapolis: Demand only fair; trend 
inchanged; supply sufficient; 13% §49; de 
hydrated, 17% $632, 

Portland: Demand slow 
unchanged; 154% suncured 
suncured $38, f.o.b 
$45, f.0.b. California 
Cincinnati: Demand fair; trend steady; 
adequate; 17% dehydrated, 100,000 
$55.50@68.60; 13% fine suncured 


Memphis: sup 
guar 
inteed 
Huffalo: 


teady $60, 


trend 


trend un 
dehydrated 
non-guar 


supply ample 
$33, f.0.b 
California 


rend 
Idaho; 16% 
ehydrated 


ipply 

tamin A 
$4448 

Kansas City: Demand fair; market about 

eady; offerings adequate, although from 

sections there has been a drop in 
y due to insect damage; elaewhere 

rth cuttings are fairly satisfactory: 17% 

hydrated alfalfa meal with 100,000 unite 

tfamin A guaranteed on arrival $46@51 
ked, Kansas City; no A 13% around $43 
imeured trading light with no change in 
los Angeles: Demand fair; trend steady 

upply ample; 15% suncured §38.560@40 
17 dehydrated $48, 

rt. Worth: Demand fair; supply ade 
quate, dehydrated, 100,000 A, 17% $65, Kan 
vas Nebraska origin, delivered, group 1; $57 
group 3 

Hoston: Demand poor; supply ample 
dehydrated, 17% $60; suncured, 13% $852 

Philadelphia: Demand dull; supply fair; 
17 dehydrated $60, 

Omaha: Demand fair; supply good: 17% 
lehydrated, 100,000 A, bulk, greased $416.50 
burlap sacked $60, §61 papers; 17% dehy 
rated, 100,000 A, jutes $45, paper $46: No 
} suncured, fine ground $46; suncured No, 1 
i in. $37; sunecured No, 2 \% In, $35 

Minneapolis: The market was rather 
quiet, with prices unchanged. Quotations: 
17 dehydrated, 100,000 units of vitamin 
\ guaranteed $62,60@66.60, granules $57.50 
oll treated $68.60, 

Milwaukee: Demand fair; supply good 
extern dehydrated, 17%, with 100,000 A 
sverantee $63, without $62 in paper bau 

Chieago: Demand slow; supply ood 
!ie, dehydrated, with 100,000 unite vitamin 
\ guaranteed $60.60@61; 17% with no A 
svearanteed, none offered; 16% with no A 
none offered; 13% fine ground, suncured $45 

St. Louls: Demand good for dehydrated 
uncured fair; supply of dehydrated ample 
incured limited; dehydrated, 17%, 100.000 
\ $51 ton; suneured No, 1 fine ground, 13% 
$44.50 ton, f.0.b, Bt. Louts, 


ALPALFA PELLETS 

Demand fair; supply good: 
100,000 A $44, bulk 
BARLEY FEED 


New Orleans: Demand slow; trend steady: 
ample; pulverized $62.30, in used 


Omaha: 17% 


el lrated 


upply 
Ogden: Supply normal; 
whole barley $40@46. 
tos Angeles: Demand fair; trend steady; 
ipply ample; standard rolled $3.30; stand 
‘rd cleaned and ground $3.25. 
Heston: Demand and supply light; $46.50 
Vhiladelphia: Demand dull; supply fair: 
ulverized $66. 
Chicage: Demand good; supply fair; $45 
Haltimere: Demand good; supply fair 


rolled $47@52 


$i4 

Milwaukee: Demand and supply fair: pul 
ad, white §53, feed $50; needles $1.04 

1.10 yu 

Sen Francisco: Demand fair: supply am 
rolled $58, ground $67. 

Portland: Demand slow; supply ample 

end unchanged; rolled $63, ground $61 

Indianapolis: Demand steady to light 

frend unchanged to higher; supply ample 
mped barley $67, rolled barley $71. whole 


$65. 
BLOOD FLOUR 
New Orleans: Demand fair; trend steady 
upply ample; $105@110, local plants 
Louleville; Demand good; trend strong 
moderate; $130@135 ton. 


BLOOD MEAL 
New Orleans: Demand slow; trend steady: 
upply ample; hig, La local plants 
Sen Francisco: mand good; supply 
fatr; $7.60 a unit of ammonia; screened 
' 35 @ Untt of ammonia. 
Cincinnati: Demand and 
end easy, $140@146, 
Portiand: Demand slow; 
end unchanged; $136, 
Loulsville: Demand good; trend 
upply moderate; $130@135 ton 
Chicage: Demand fair; supply 


1400166 
BONE MEAI. 
New Orleans: Demand good: trend steady; 
ply ample; $68@70 on 72% RPL 
Louleville: Demand fair; trend 
ipply ample; $76@80 ton 
Omaha: Demand good; supply 


Cincinnati: Demand and supply fair; 
a oe ag $90@96 ton, sacked, f,0,. 
Cincinnati, 


barley 


upply 


supply fair: 


supply ample 
steady 


ample; 


steady; 


ample; 
$ 





San Francisco: Demand good; supply 


fair; $62. 


BONE MEAL (STEAMED) 

Buffalo: Demand good: trend 
supply ample; $856 ton, 

New Orleans: Demand slow: trend steady 
upply limited; $61@63, Gulf ports 

Los Angeles: Demand fair; trend stead 
supply ample; $82, domestic 

San Francisco: Demand good: supply am 
ple; $76 

St. Louis: Demand 
quate; $87.50@90 ton, 
Chicago: Demand 
$70@80. 

Boston: Demand quiet; supply tight 
Indianapolis: Demand fair: trend 
to unchanged; supply ample: $90 ton 

Ft, Worth: Demand urgent: supply ex 
haueted for nearby best quality Germar 
production 72% E.P.L., 144 phosphorus 
31% caletum $68, ex-dock, Houston, fir 
half October, prompt 
Louisville: Demand 
supply ample; $80@85 


BREWERS’ DRIED GRAINS 
Buffalo: Demand fair trend 
supply good; $59, bulk, joston 
New Orleans: Demand good: tren: 
supply adequate; $61@62 on 244 
Philadelphia: Demand dull; supply 
$64.50 
San Francisco: 
ple; $69.60. 
Milwankee: 
4% $64@65; 
St. Louis: Demand 
quate; $50 ton, bulk 
*hiengo: Demand 
$54.50 
Worth: Demand slow 
clent; 24% $60@61, prompt 
livered Ft. Worth. 
Cincinnati: Demand 
trend steady; $60. 
Louisville: Demand 
supply ample; $59@60 
+ Demand fair; 
$64.50, 26% $66@67. 


steady 


good; ade 
sacked 


fair; supply 


supply 
ample 


$70 


steady 


fair trend steady 


ton 


steady 
steady 
light 


Demand fair: supply am 


Demand fair; supp! 

26% $66 

good upply 

$56 ton, sacked 
good supply limited 
supply uffi 
September, de 


and upply fair 


good; trend steady 
ton. 


supply tight 24% 


DRIED YEAST 
trend 


BREWERS’ 
Buffalo: Demand falr: 
ply adequate; $10.25 cwt 
Louisville: Demand good 
supply ample: $210 ton 
Chicago: Demand fair: supply ampli: 10 
@11%¢ Ib. in carlots; 10% @12%¢ Le.l 
Omaha: Demand good: supply poor: 11%¢ 
Ib.. carloads; 12%¢ Ib., leas than carload 
Cincinnati: Carlota 10¢ Ib.; 6-ton lots 
11¢; ton lote 11%é. 
Pittsburgh: Carlots 
ton lote 11%¢4. 
leans: Carlots 
lota 11%¢. 
Louls: Demand good; supply limited 
to adequate; 9% @10¢ Ib. in carlots; 10% 7 
11¢ in ton lots; 11@12¢ in less than ton lots 
Milwaukee: Demand fair: supply ample 
10% @11%¢ Ib., in carlots; 10% @12%¢, | 
New York: Carlota 9%¢ Ib.; 10-ton lots 
10¢; 6-ton lots 10%¢; ton lotsa 11¢, f.0.b 
New Jersey. 
Boston: Demand good; 
11%¢ Ib 


BUTTERMILK-CONDENSED 


Ogden: Supply average; $4.90 
drum 

San Francisco: Demand fair; supply good 
5.25 ewt 

Chicago: Demand slow: supply 
$2.50@3.75 ewt., In carlote. 
Los Angeles: Demand fair; 
ple; trend unchanged; $6.25 in 
druma; $4.60 in large darrels 
Indianapolis: Demand fair; trend 
upply sufficient; 100-Ib. bag $4.40 
rele $3.60 

Philadelphia: 
fair; $4 ewt. 
Louisville: Demand good; trend steady 
upply normal: $4.26 ewt. 

Boston: Demand fair; 
$3.85 ewt, 


CALCIUM CARBONATE 
Los Angeles: Demand fair; trend steady 
supply ample; meal and flour $10.63 ton, In 
carloads; grits $13.03 ton in carloads 
Cincinnati: Demand fair; trend steady 
supply adequate; §8@9. 


CALCITE CRYSTALS AND FLOUR 
(All prices net, including freight and tax) 
New York: Crystals $13.24, flour $9.49 
Buffalo: Crystals $13.95. flour $10.20 
Toledo: Crystals $15.52, flour $11.77 
Boston: Crystals $14.37, flour $10.42 
Limecrest, N.J.: Crystals $9.50, flour $5.74 


COD LIVER OIL (FORTIFIED) 

Boston: Demand quiet; supply ample 
600 D, 2,250 A 22¢ Ib.; 300 D, 2,250 A 21¢ 
200 D, 1.500 A 18%¢ 

New York: Trend steady; price per I 
in 56 gal. drums (413-420 Ib.): 300 ICU 
1.500 A 18% @20¢; 300 ICU, 2.250 A 20%@ 
22¢; 300 ICU, 3.000 A 22%@24¢; 600 ICU 
1,500 A 18% @20¢; 300 ICU, 2,250 A 20%@ 
W23¢; 600 ICU, 3,000 A 23% @27¢ 


CONDENSED FISH SOLUBLES 
t Demand good; trend steady; 
5U@5%S. 


steady; sup 


trend firm; 


ton lots 


10¢ Ib.; 6 


10¢ Ib.; 5-ton lots 


supply adequate 


100-tb 


adequat 


supply an 
100-Ib 


stead) 
in bar 
supp! 


Demand spoity; 


supply ample 


Leos Angeles 
supply Nght; 














Demand fair supply ample; 


Boston: 
4%¢ Ib. 
CORN OIL MEAL 
New Orleans: Demand slow; trend steady; 
upply ample; $62@64. 
CORN GLUTEN FEED AND MEAL 
(All quotations for all cities are sacked 
basis; bulk basis $5 less) 
Minneapolis: Feed $60.77, meal $93.77 
Atlanta: Feed $67.92, meal $100.92 
Birmingham: Feed $66.18, mea! $99.18 
Boston: Feed $65.15, meal $98.15. 
Chicago: Feed $55, meal $88. 
Cleveland: Feed $62.04, meal 
Denver: Feed $64, meal $97. 
Ft. Worth: Feed $62.50, meal $95.50, 
Indianapolis: Feed $59.50, meal $92.50 
Kansas City: Feed $55, meal $88. 
Louisville: Feed $61.11, meal $94.11. 
New Orleans: Feed $63.88, meal $96.88 
New York: Feed $64.69, meal $97.69 
Norfolk: Feed $64, meal $97. 
Philadelphia: Feed $64.23, meal 
Pittsburgh: Feed $62.50, meal 
St, Louis: Feed $55, meal $88. 


COTTONSEED OIL MEAL 


Memphis: Demand and supply fair; trend 
prime 414 solvent $68, sacked, 


$95.04. 


$97.23 
$95.50. 


ower; 
Memphis 
Atlanta: Demand fair; trend steady; sup 
ply ample; 41% $76.86, delivered immedi 
ite-September, sacked 
Baffalo: Demand fair; trend downward 
upply good: $85. sacked, Buffalo 
New Orleans: Demand slow; trend steady 
supply ample; 41% $87@88 
Ogden: Supply normal; 41% $78@83. 
San Francisco: Demand good; supply am 
ple $74.55 
Cincinnati: 
ipply adequate: 
Indianapolis: Demand 
client; trend unchanged; 
Portland: Demand slow; trend lower 
upply ample; $68. f.0.b. Los Angeles 
Wichita: Demand moderate; supply suffi 
cient 41% $84. 
Omaha: Demand 
$83, pellets $85.50 
Chicago: Demand and supply fair; 
@80, hydraulic; $78.50@79, solvent 
Kansas City: Trend continues.downward 
with offerings out of the South improving 
but there has been some halt to the decline 
because of a drop in cotton forecast; for 
nearby shipment $69@69.50, sackéd, Mem 


Demand fair; trend lower 
$78@80 
fair; supply suffi 


$87 ton. 


slow; supply good; 41° 


$79.50 


phis 

Ft. Worth: Demand slow; supply rather 
light, new crop offerings lagging; carlots 
central and north Texas origin, 41% old 
process $78@79; solvent, 41%, low gossypol 
$72@74, delivered Ft Worth; pellets $2 
1dditional 

Boston: Demand 
quate; $86@86.76 
Louisville: Demand slow: 
supply ample; old process $78.31, 
eas $79.95 

Philadelphia: Demand dull; 
ple; $86 

Los Angeles: Demand good: 
upply ample; $68@69, local. 


A &D FEEDING OIL 
Minneapolis: Straight A feeding oll 12¢ 
per million; 85 ID $1.12 gal 300 D, 750 A 
18¢ Ib.; 300 D, 1,500 A 20%¢ Ib; 300 D 
250 A 22%¢@ Ib., single drum lots 
Boston: Demand dull; supply adequate 
600 D, 1,500 A 18¢ Ib 300 D, 2,250 A 20¢4 
00 D, 1,500 A 17¢; 300 D, 750 A 16%¢ 
New York: Trend steady; price per Ib 
n 55 gal. drums (413-420 Ih.): 300 100, 
750 A 15@17¢; 300 Icy 500 A 17@19%¢ 
90 ICU, 2,260 A 19% @21%¢: 300 ICU 
000 A 21% @23¢ 600 ICU, 1,500 A 18@ 
10% é@: 600 ICU, 3.000 A 25¢ 
Chicago: Demand fair; supply adequate 
straight A feeding oil, with 10,000 units 
itamin A per gram 9%@10%¢ a million 
units of vitamin A, lLe.l., packed in 55 ga 
lrums, f.0.b, Chicago, drums included 
Milwaukee: Demand fair; supply 
85 D, 100 A $17@18; concentrated vitamin 
ils, 300 D, 760 A 21¢; 300 D, 1,500 A 21%@ 
2¢; 300 D, 2,260 A 23% @24¢ 
Buffalo: Demand steady; 
ate; 300 D, 750 A 194 Ib.: 300 D, 1,500 A 
¢ Ib.; 300 D, 2,260 A 25¢ Ib.; 300 D, 3 000 
A 27%¢ Ib.; 600 D, 4,000 A 34¢ Ib.: straight 
feeding ofl 6,000 unite per gram 10\%¢ 
per M. U.; 10,000 or more units per gram 
10¢ per M. U,, drum lots, drums included 
basis Buffalo. 


steady; supply ade 
trend weak; 
new proc 


supply am 


trend steady 


good 


supply ade 


CHARCOAL 

New Orleans: Demand good; trend steady; 
upply ample; 40-Ib. bags oak $1.90; poul 
try 60-lb. bags $2 
Chicago: Demand 
oultry charcoal $93 
valls 

Los Angeles: 
hanged; supply 
$90 in ton lots, 
San Francisco: 
imple; $69.50, 
Boston: Demand and 


COCONUT MEAL 
Los Angeles: Demand light; trend steady; 
upply adequate; cake $65@66, September 
San Francisco: Demand fair; supply am- 
ple; $57.60. 
Portland: Demand 
rend unchanged; $63. 


CORN GERM MEAL 
Louisville: Demand slow; trend steady; 
upply ample: $62.81 ton 
St. Louis: Demand good 
$53 ton, St. Louls 
Cincinnati: Demand fair; 
upply adequafe; $63@64 


D ACTIVATED ANIMAL STERO! 
POWDERED 

Kansas City: Demand fair; trend steady 
supply adequate; 10% @11%¢ Ib. 

New York: Trend steady; 1.500 ICU 
13.6¢ bagged, 11@12¢ drums; 3,000 
16@19¢ bagged, 17@18¢ drums, f.o.b 
Jersey 

Cincinnati: Demand 
supply ample; 1,500 
ICU 18¢, warehouse 

DEFLUORINATED PHOSPHATE 

Tupelo, Miss.: $49.50 

Coronet, Fla.: 17% $56, 

Houston: $65.50 

Wales, Tenn,.: $64.35 

DICALCIUM PHOSPHATE 

Cincinnati: 18% phosphorus $75 @77 

Portland: Demand good; supply ample; 


trend unchanged: $98 
St. Leais; Minimum phosphorus 21%, 


ample; 
multi 


supply 
50-1b. 


quiet; 
ton in 


un- 
oak 


trend 
bags 


light; 
40-1b 


Demand 
ample; 
supply 


Demand steady; 


supply light; $78 


slow; supply ample 


supply limited 


trend steady; 


10@7 
rcvU 
New 


steady; 
3.000 


trend 
11@12¢; 


fair; 
cu 


14% % $48 











01% guaranteed $84, 
100-ib. multiwall bags; 
18%%, maximum 


maximum fluorine 
f.o.b. St. Louis, in 
minimum phosphorus 
fluorine .01% guaranteed $74, f.0.b. 8t. 
Louls in 100-lb. multiwall bags. 

Bonnie, Fla.: Demand improving; supply 
adequate; minimum phosphorus 20% $80 
net ton; freight equalized with closest pro- 
duction point, carload basis. 

Chicago: Demand fair; supply adequate; 
stock food grade, 18.5% phosphorus, 20,000 
lb. Or more §74 net ton in 100-Ib. papers 
basis Chicago Heights, [ll.; less than 20,000 
Ib. $79 net ton; 21% phosphorus 20,000 Ib. 
or more $84 net ton, basis Chicago Heights 
and Nashville, Tenn., less than 20,000 Ib 
$59 net ton. 

Trenton, Mich.: 

21%, maximum fiuorine 
$84, f.0.b. Trenton in 
bags. Minimum phosphorus 
mum fluorine .01% 
Trenton in 100-Ib 

East St. Louis: 
um phosphate, 18% % 
bagged, f.o.b. cars 

Adams, Mass,: Minimum phosphorus 18% 
minimum 27.5% calcium, maximum .01% 
fluorine guaranteed $80 ton, f.0.b. Adams, 
in 100-lb. multiwall papers. 

Columbia, Tenn.: Minimum 
18.5%, minimum 27.5% calcium, 
01% fluorine guaranteed $74 
Columbia in 100-lh. multiwall 

DISTILLERS’ DRIED GRAINS 

Buffalo: Demand good; trend steady: 
supply poor; $69, bulk, Boston. 

New Orleans: Demand poor; trend steady: 
supply adequate; $71@74 

Boston: Demand fair; 
light $71, dark $73.50. 

Louisville: Demand good; trend steady: 
vupply fair; bourbon, light grains $63, dark 

5, solubles $85 

Philadelphia: Demand dull; supply light: 
dark $74. 

Cincinnati: Demand poor; trend steady 
supply somewhat limited; $65. 

San Francisco: Demand fair; supply am 
ple solubles $85 

New York: Demand 
steady; supply limited; 
bulk, Boston; dried 
Hoston 


phosphorus 
01% guaranteed 
100-lb. multiwall 
18%%, maxi- 
guaranteed §74, f.0.b 
multiwall bags. 
Monocaicium or 
phosphorus $74 


Minimum 


dicalci- 
ton, 


phosphorus 
maximum 
ton, f.0.b 

papers. 


supply adequate; 


good; trend un 
light corn grain 
solubles $90 


$65 


DRIED BEET PULP 

Atlanta: Demand fair; trend steady; sup 
ply ample; $62.31 sacked, 50-lb. papers 
October delivery 

Los Angeles: Demand trend 
upply limited; $43.50, paper bags 

Buffalo: Demand and supply good; 
steady; sacked, Boston. 

New Orleans: Demand slow; trend steady: 
upply adequate; $61@64 

Milwaukee: Demand and supply fair; $52 
new crop. 

Ft. Worth: Demand quiet, supply 
ited to new crop offerings; carlots, plain, 
100-Ib, burlaps $59.90, delivered Ft. Worth 
October-November-December shipment 

Boston: Demand slow; supply light; Ca 
nadian $57@58. 

Cincinnati: Demand fair; 
supply adequate; $58@59 

San Francisco: Demand 
fair; $42.46. 

Ogden: Supply 

DRIED BUTTERMILK 

Buffalo: Demand and trend steady; sup 
ply tight; $10.35 cwt. 

New Orleans: Demand 
supply ample; $8.65@10 

Louisville: Demand fair; 
ply ample; 9% @10%¢ Ib 

Boston: Demand slow; 
10¢ Ib 

San Francisco: 
ple; $8.25 cwt 

Chicago: Demand strong 
$8.75@9.25 ecwt. in carlots 

Milwaukee: Demand good 
10@10%¢. 

Minneapolis: 
10 cwt.: supply 

Ft. Worth: Demand 
ficient; local production 
Ft. Worth. 

Wichita: 
$10.25 ecwt. 

Indianapolis: Demand good; trend steady 
supply ample; $10 cwt. 

Los Angeles: Demand fair 
trend unchanged; 9%¢ Ib 

Ogden: Supply average: 
bag. 


good; firm 


trend 


lim 


trend easy 


good; supply 


average: $43@48 


slow; trend firm 
ewt 
trend 


firm; sup 


supply good 


Demand fair; supply am 


supply light; 


supply fair 


Market steady at $9.50@ 
scarce 

suf 
f.o.b 


supply 
cwt., 


limited; 
$10 
sufficient; 


Demand fair; supply 


supply ample: 


$8.65, 190-1b 


DRIED CITRUS PULP 


fair to good: trend 


Atlanta: Demand 
pulp $42, meal $37 


steady; supply limited; 

Baffalo: Demand fair; trend upward; 
supply poor; $54, sacked, Buffalo. 

New Orleans: Demand poor; supply light: 
trend stronger; $35@38, Florida shipping 
points, 

San Francisco: 
fair; meal $651. 

Los Angeles: Demand good; trend steady: 
upply light; f.0.b. producer’s plant in 
southern California: orange pulp, burlap 
bags $38. 

Boston: 
meal $44. 


Demand good; supply 


Demand poor; supply light; 


DRIED SKIM MILK 


New Orleans: Demand good; trend steady 
upply ample; $9.50@10 cwt 
Baffalo: Demand and _ trend 
supply tight; $12.50 cwt 
Boston: Demand fair; 
11¢ Ib. 

Louisville: Demand fair; 
ply ample: 106%@11%¢ Ib 
Philadelphia: Demand spotty; supply fair 
$12.50. 

Chicago: Demand and 
nally $10@10.50 cwt. in 
Milwaukee: Demand good: 
11@11%¢. 
Minneapolis: 
@11 cwt. 

Los Angeles: Demand fair; trend steady 
supply ample; 10\4%¢ Ib 

s Francisco: Demand and supply 
10%¢ Ib. 
Cincinnati: 


steady ; 


supply ample; 


trend firm: sup 


supply fair; nomi 
carlots 
supply fair 


Market steady at $10.50 


fair 


Demand fair; trend steady 
supply adequate; 10@11%¢. 
Portland: Demand good; supply ample; 


trend unchanged; $9.50 cwt. 
DRIED WHEY 
Buffalo: Demand fair; trend steady 
ply good; $6, delivered. 
New Orleans: Demand fair; trend steady: 
supply adequate; $6.25@6.30 cwt 
Portiand: Demand good; supply ample: 
trend unchanged; $6.30. 
San Francisco: Demand 
cwt 
Demand fair; 


$5.50@6. 


sup- 


steady; supply 
good; $6.50 
Cincinnati: 
supply adequate; 


trend steady; 








Kansas City: Demand fair; trend steady; 
traight grade $6 cwt.; fortified $6.25@ 


6.70 owt. 

Ft. Worth: Demand slow supply ade- 
quate; carlots, standard $6, fortified $6.25 
cwt sacked, delivered Ft. Worth or any 
Texas point r in ton lots, f.o.b ware- 
house, Ft Wort 

Boston: |! and light; supply ample; 
6¢ Ib 

Louisville: Demand fair; trend steady; 
supply normal 6% @T¢ Ib. 

Philadelphia: Demand spotty; supply fair; 
$6.25 cwt. 


Ogden: Supply normal; $6.50, 100-Ib. bag 
Los Angeles: Demand fair; trend steady; 
supp ly ample; fortified $6.75 unfortified 


Demand and supply fair; $6 
cwt. in carilots 

Minneapolis: Market unchanged at $5.50 
@6 cwt 

FISH MEAL 

Atlanta: Demand fair trend steady 
supply limited; 60% $146, sacked, delivered 
Atlanta, immediate. 


Baffalo: Demand trong supply searce 
(because of hurricane) $145 ton bulk; 
$147.50, sacked 

New Orleans: Demand fair; trend firmer; 
supply adequate $137@141 on 60* 

Boston: Demand fair; supply lighter 
$13 

Minneapolis: West Coast 60% blended 
meal was still available at about the level 
of last weel $152@153 but East Coast 
nenhaden wa juoted up about $7 ton 
at $160 

Milwaukee: Demand and supply fair 
$169 

Chicago: Demand and supply fair; men 
haden fish meal, 60% protein, f.o.b. Bast 
Coast $133@135 ton for September ship 
ment; 60% blended West Coast $126.50@ 
129.50; herring meal 73% protein $2.25@ 
2.30, nominal! a unit of protein 

Louisville: Demand fair; trend firm; 
supply normal; $145 ton 

Indianapolis: Demand slow; trend steady 
supply ample; $157 ton 

Portiand: Demand siow upply ample 
trend unchanged $2.2 f.o.b Vancouver 

San Francisco: Demand fair; supply am 
ple; imported $2.25 a unit of protein 

Cincinnati: Demand and supply fair 


trend steady $148@1560 

Ft, Worth: Demand good; supply tight 
Angola 60% $136.50, f.0.b. Houston, prompt 

Ogden: Supply normal; $2.20 a unit, f.0.b 
Coast; 65% $171@173 

Los Angeles: Demand slow: trend weak 


er; supply ample; $2.20 a unit of protein 
HAY 

New Orieans: Demand good to fair; trend 
stronger; supply adequate; No. 2 timothy 
and clover $38@40:; baled alfalfa $36 @38 
prairie $24@26 

Buffalo: Demand steady; No. 2 timothy 
$18@19 ton No alfalfa $25@28; straw 
$10@14 

Philadelphia: Demand dull; supply fair 
timothy and yver $40@42 as to quality 
Wichita: Demand fatr supply insuffi 
ient; prairie $20@25, alfalfa $25@30 

Ft. Worth: Demand fair: supply suffi 
ent; carlot baled No. 1 alfalfa $43@ 

No. 2 $41@4 Oklahoma origin prairie 


$33@38; Johnson grass nominal No 2 


$32@34, delivered TCP 


St. Louis: Demand fair; supply plenti 
ful; timothy and lover mixed $314 33.50 
ton; clover $26@30 ton; alfalfa, first cut 
ting $20@22 to alfalfa second and third 


utting $28@3 ton prairie $35@38 ton; 


aw $13@14 ton 
New York: Demand and supply fair; 
end unsteady 1954 new crop timothy, 
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BARLEY - 


No. 1 $40@44, No. 2 $32@37, No. 3 $28@30. 
Louisville: Demand fair; trend steady; 
supply ample; timothy, No. 1 $35, No. 2 
$33; mixed timothy and clover, No. 1 $33, 
No. 2 $31; alfalfa, No. 1 $38, No. 2 $33; 
wheat or oat straw $14, rye straw $15. 

E : Demand slow; supply ample; 
No. 2 timothy $40@42; first cutting al- 
falfa $46. 

Cincinnati; Demand slow; trend steady; 
supply adequate; No. 1 timothy (mew) $24; 
first cutting No. 1 alfalfa $28; second cut- 
ting $32.50; fancy No. 1 clover and tim- 
o hy $31; No. 1 red clover $29@30; bright 
wheat or oat straw $14@15. 

Ogden: Supply average; $1 bale; $17@22 
ton in the barn. 

Los Angeles: Demand slow; trend steady; 
upply ample; U.S. No. 1 $28@29.50, U.8. 
No. 2 leafy $26.50@28, U.S. No. 2 green 
$26@27, U.S. No. 2 $23.50@24.50 


HOMINY FEED 


Memphis: Demand fair; supply ample; 

trend unchanged; white $55, yellow $62 
Buffalo: Demand good; trend upward; 

supply fair; $66.60, bulk, Boston. 

New Orleans: Demand fair; trend down 
slightly; supply limited; $62@63. 

Louisville: Demand fair; trend steady; 
supply normal; $64.60. 


Boston: Demand fair; supply spotty; 


$65, bulk. 

Milwaukee: Demand and supply fair; 
$57.50. 

Chicago Demand fair; supply short; 
$60.50. 


Omaha: [Lemand good; supply weak; 
$49.50 bulk, $54 sacked 

Cincinnati: Demand fair; trend steady 
to higher; supply tight; $66. 

Kansas City: Demand fair; offerings lim- 
ited; tone firm; $55, sacked, Kansas City, 
for white or yellow. 

Indianapolis: Demand fair; trend strong- 
er; supply sufficient; yellow $61 ton, in- 
cluding state tags and used bags; white 
$64.50 ton, ground corn $61.50. 


LINSEED OIL MEAL 


Philadelphia: Demand and supply fair; 
14% 80 

Louisville: Demand slow; trend steady 
supply ample; new process $77.35, od 
process $84.85. 

Boston: Demand and supply fair; 36% 
$78, 34% $71. 

Portland: Demand slow; supply ample; 
trend unchanged; $70, f.0.b. Los Angeles. 

Wichita: Demand slow; supply suffi- 
client; 34% $83. 

Minneapolis: Market eased off, with de- 
mand restricted. Quotations: solvent $69.60 
#61.50, bulk, Minneapolis; October-Decem- 
ber $63.50, with no forward interest; 22% 
flaxseed screenings off feed $38. 

Milwaukee: Demand fair; supply good; 
$60@61.50, Minneapolis. 

Omaha: Demand slow; supply good; 32% 
expeller $82, pellets $84.60; 34% solvent 
$74.50, pellets $77. 

Chicago: Linseed oil meal sales were 
somewhat slow in the central states dur- 
ing the week ending Sept. 8, with slightly 
lower prices on solvent supplies noted 
Supplies were short for the period. Quota- 
tions Sept. 8: solvent $71@71.50, expeller 
$79.50 


— Francisco: IDhemand and supply fair; 


"Cincinnati: Demand and supply fair: 
trend steady; $75.75@80.75. 

Kansas City: Little change in prices with 
demand moderate; $69@61.50, bulk, Min- 
neapolis. 

Ft. Worth: Demand quiet; supply suffi- 
cient: carlots, 36% expeller $82.40. deliv- 
ered Ft. Worth, September shipment; pel 
lets $2.25 premium. 

Los Angeles: Demand fair; trend steady; 
supply ample; $69@70, local plants. 

New Orleans: Demand slow; supply suf- 
ficient; trend stronger; 32% or better $80 
@81 

MALT SPROUTS 

New Orleans: Demand fair; trend steady; 
supply light; $52.60@63. 

St. Louis: Demand good; supply ade- 
quate: No. 1 bulk $43@43.50 ton; No. 1 
sacked $48.60 ton; No 2 sacked $41@ 
41.50 ton 

(Chicago: Demand and supply fair; No. 1 


"iintetaiee Demand and supply fair; 
$46 uneven; $48 in 100-lb. bags 

Cincinnati: Demand fair: trend steady; 
supply adequate; No. 1 $652. 


Fort Worth San Francisco 
Buffalo Vancouver, B. C. 
Toledo Winnipeg 
Houston Los Angeles 
Galveston 

Portland 


Boston: Demand 
$64.50, No. 2 $61.66. 


MEAT SORAPS 
Baffalo: Demand siow; trend easier; sup 
$85 ton, bulk; $87.50, sacked 


ply plentiful; 
New 0 


settled to higher; 
sag + local plants. 


Aaisville : 


leone ample; $106@110 ton. 

Demand fair; supply suffi 

cient; meat and bone, 60% $92@96, sacked 

f.o.b. or delivered Ft, 
Boston: Demand very slow; supply ade 18, flour midds, $58 @60.50, 

quate; $1.50 a protein unit; 


Ft. Worth 


50% $87.50. New York: Demand slow; 
Omaha Demand siow; supply ample eupply sufficient; bran 
$110, bagged. ard midds. §65@565.60 
Paul: Market stronger; demand good Boston: Demand spotty; supply adequate; 
$113@115 for 560% meat and bone scraps bran $61, middlings $64 
St, Louis: Demand fair; supply ample; Ph ja: Demand apotty; 
50% $100@103 ton bulk, $104@107 in paper ple; bran §61, standard midds 


bags, $105@108 

New York: Demand fair; trend unsteady; 
supply normal: 
sacked; 50% §83@86, 566% §90@92.60, bulk 


Chicago: Demand fair; supply ample; New Orleans: Demand siow; 
50% protein $108@116; 65% $118. to easier; supply ample; 
Milwaukee: Demand fair; supply good; 


50% $107.50. 


Kansas City: Demand fair; offerings ade 
quate; market about steady to somewhat Ogden: Supply average; 


fair; supply short; No. 1 
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Indianapolis 
fictent; trend downward; 
bran $51.60, standard 
feed $52, gray shorts $55. 
neinnati 


good; trend un ot t Demand 
supply sufficient; 50% to lower; supply adequate; 
middlin, $60@61 
Demand good; trend steady; Bu t Milifeed prices 


unchanged last week. 


no indication of rallying 


Worth bran $44@44.60, standard 


converted @ 63. 


in burlap bags dog $67. 


Memphis; Demand 


$85, 56% $92.59, supply adequate; wheat 


shorts $62@62.75. 
Port 
trend unchanged; $45. 


easier; $105@110, sacked, Kansas City. Idaho: red bran and 


Cincinnati: 


supply adequate; 60% $97 ton, sacked, f.0.b 


Cincinnati. 


San Francisco: 
ple; $1.90 a unit of protein. 
Wichita: Demand fair; supply sufficient er; supply 
50% $110, f.0.b. plant; 


no offerings. 


Portiand: Demand slow; trend lower 
supply ample; . 

1 t Demand slow; trend steady 
$2 a wnit of protein 


MILLET 
Demand fair; supply limited 
recleaned Early Fortune $3.75 cwt., sacked 
recleaned White Proso $5.10 cwt., sacked 


MILLFEED 

Bran and middiings were 
although demand was 
particularly strong. Appar 
ently a considerable share of current good 
production is going 


ae A 


supply adequate; 


St. Louis: 


Minneapolis: 
somewhat stronger, 


reported not 


tions: bran 


$41.50, four midds, $49.60, red dog 865 @54 

Kangas City: Demand only fair; offerings 
adequate with the trend easier; bran $38 
38.50 and shorts $42.25@42.76, sacked, Kan 


gas City 
Ft. 


client; carlots, 


Demand fair; supply am 


65%, no quotations 


into storage 


dlinge $60; to Denver: 


fair; trend easy 
run $52, middiingse §67; 


ered OOP 
$52.60; red bran $55. 
MINERAL 


phosphorus §92; 7.6% 
mineral blocks $4 each 


all-purpose granules $85, 


cattle-sheep mineral, 7% 
ules $95, block $104; 


standard) midds good; all-purpose with 
Omaha: Demand and 
sacked, $95 blocks 


all-purpose with lodine 
100-1». bage $86, f.0.b 


Worth: Demand fair; supply suffi Portland: Demand good 
promot, es eee ‘7, | trend unchanged; $42@ 44, 
eliver , abou 
: Indianapolis: Demand 


gray shorts $60@61, 
$1 higher on both bran and shorts, com 
pared with a week previous. 

Wichita: Demand fair; 
basis Kansas City, 


25¢ ton higher, 


ceding week. 
Omaha: 
bran $38.50, 


ending Sept 


interest shown. Supplies were plentiful and 
prices remained mostly stable for the pe 
riod to slightly higher. Quotations Sept 


8: bran $44@44.50, standard midds. $45.50 


flour midds 
§8.50 
Milwaukee: 


pure bran $44@44.50 


@ 45.50 
St. Louis: 


tinues dull, but 
fered, Quotations: 


$16.50@47, st 
Louisville: 


Sept. 7: bran $38 25@ 
38.75, shorts $42.26@42.75; bran advanced 
$1.50 ton, while shorts were unchanged to 
compared with the pre 


fair; supply ample 
shorts $42.75, sacked; stand 
ard midds. $38.50. 

Chicago: The milifeed market remained 
slow in the central states during the week 


Demand 


Demand fair; supply good 
standard midds, $45 


Bran and shorts market con 
not much feed being of 
bran $42.60@43, shorte 
Louis switching limite 
Demand fair; trend stronger; 


changed; supply good; 


supply sufficient $48, £.0.b, Indianapolis 


very little buying 


red dog %$57.50@ 


Ross steel tanks are 











Landby Dehydrating Co. 
Manufacturers of Dehydrated 
Alfalfa Meal 


Established 1946 

A. J. Landby, emg Manager 
Res, Phone 

Mill at Swift, mina, 


fabricated and can 
placed in batter- 
jes > in single rows to fit individual 
requirements. -» 3 
available to meet req 
WRITE TODAY ror CATALOG 
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FEED GRAINS 
KAFIR-MILO 


CORN .- 


From &very Grain Producing Area in United States 


ONTINENTAL GRAIN COMPANY | 


OFFICES: 


OATS - 


Kansas City 
St. Louis 
Chicago 
Buffalo 
Omaha 











WHEAT 


TERMINAL ELEVATORS: 


Toledo Galveston 
Columbus Enid 

Fort Worth Minneapolis 
Portland Norfolk 





supply ample; bran $48.65, mixed feed $51, 
shorts $62.40, middlings $51.86. 
: Demand normal; 


lowest level of the year 


bran $45.50, gray 
shorts $50.26, standard midds, 2 


land: Demand slow; 


bran and mill run $62.50, 
fob. Ban Francisce and Los Angeles 


Los Angeles: Demand siow;: 

ample; mill run, 

Idaho billing $61; red bran, sacked, 
6 


San Francisco: Demand and supply fair; 


Sioux City: 60-Ib. mineral 
phenothiazine sheep 


Ft. Worth: Demand fair: 
block $95; mineral 
phosphorus 6% granules 
phosphorus, gran 
rhorus 3%%, granules $86 
$50 (all in 60-Ib. papers, 
Quota San Francisco: Demand 


Wichita: Demand good; supply adequate 


lodine $51, in 6-ton lots $49 


Store It With Safety! 


ROSS 
STEEL GRAIN TANKS 


ROSS EQUIPMENT 
SPRINGFIELD 






Nashville 
Louisville 
Memphis 
Houston 
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MOLASSES 

Memphis: Demand fair; 
upply ample; blackstrap 10%¢ gal., 
ar, f.0.b. New Orleans, 

Buffalo: Demand and supply good; trend 
teady; 12%¢@ gal, Albany. 

New Orleans: Demand moderate; trend 
teady to up; supply adequate; 11¢ gal. 
| tank cars, f.0.b. New Orleans 
Lowe Angeles: Demand good; 
hanged; supply ample; $19, f.0.b. 
are, Los Angeles harbor; $19.25, 
tank trucks, Los Angeles harbor. 
Koston: Demand steady; supply adequate; 
12%¢ gal. in tank cara. 
Loulsville: Demand slow; 
upply ample; 10%¢ gal., 
Gulf ports 

New York: Demand steady; 
supply adequate; blackstrap 12¢ gal., 
urs, tank wagons, 
i] mont, Texas: Demand fair; 
sufficient; blackstrap 
Beaumont, 





trend steady; 
tank 


trend un- 
tank 


f.0.b. 


steady; 
car lotsa, 


trend 
tank 


trend firm; 
tank 


trend 
teady; supply 11¢ 
ul tank cars, f.0.b. 
Milwaukee: Demand and supply fair; 
blackestrap 11¢, New Orleans. 
Minneapolis: Market steady at 10%¢ 
wal, f£.0.b. New Orleans and $19 ton, West 


onet 

rt. Worth: Demand fair; supply ample; 
wiacketrap 11¢ gal, f.0.b. Houston; carlots, 
lellvered Ft. Worth $28.48, by truck $26.43, 
elier’s market price on date of shipment; 
naximam 11%¢, September through De 
cember 

Indianapolis: Demand fairly good; trend 
unchanged; supply sufficient; 50-gal. drum 
$16.26; bulk, 60 gal. $13.26, ton $29, barrels 
extra 

Portland: Demand good; supply ample; 
trend unchanged; $19. 

San Francisco: Demand and supply good; 
$19 ton, f.0.b, ears, Richmond, Cal 

Kansas City: Trend about steady with 
offerings adequate and demand centered 
nainly on nearby positions; 10%¢ gal. for 
prompt and Beptember and %¢ gal. higher 
for October-December, basis New Orleans, 

Atlanta: Demand slow; trend steady; 
upply Umited; eitrus $10, f.0.b. Florida 
producing points, immediate. 

Cincinnati: Demand fair; trend steady 
to easier; supply adequate; 10%¢ gal., New 
CUrieansa 

NIACIN 

New York: $9 kilo, bulk, freight allowed 
to destination; $9.10 kilo, 10 kilo lot; $9.20 
kilo, 6& kile lot; 9.30 kilo, 1 kilo lot 


OAT PRODUCTS 
Demand fair; trend steady; 


Memphis: 
3%% protein, reground oat 


supply ample; 
feed $19.80, 
New Orleans: Demand fair; trend steady; 
supply ample; pulverized white oats $57@ 
70; mixed feed oats $60@52; mill oats $48 
M60 
Minneapolis: 
with stronger 
good, ineluding 


Prices edged higher along 
cash oats prices; demand 
considerable forward in- 
terest, Quotations: feeding rolled oats $95 
@101, standard pulverized $51.60, feeding 
oatmeal §$86@87, reground oat feed $14@ 
15, steamed erimped oats $68, nominal. 

Milwaukee: Demand and supply fair; 
pulverized, white $48, feed $46; reground 
oats, 3% $14, 6% $16. 

Chicago: Demand fair; supply plentiful; 
reground oat feed $14.60@15.60; fine ground 
feeding oatmeal $83@86; feeding rolled oats 
$99@101. 

St. Louis: Demand fair; supply ample; 
reground oat feed $16 in 100-Ib, bur- 
lap bags; pulverized white oats $61 ton, 
choice $52 

Indianapolis: Demand improving; trend 
frm to unchanged; supply sufficient; pul- 
verized white oate §54, pulverized mixed 


oats $47, crimped oats $74.50, fine ground 
oatmeal $81, rolled white oats $1062, re 
cleaned No. 2 white oats $1.06 bu.. sacks 
extra. 

Boston: Demand cautious; 
quate; white pulverized, 
ground oat feed $19 

Louisville: Demand fair; trend firm; sup- 
Diy ample; reground $20.35, rolled oats 
$100.85, feeding oatmeal $90.35, pulverized 
white oats $53.36, crimped white oats $74.85 

Cincinnati: Demand and supply fair: 
trend steady; reground white oats $18@ 
19, pulverized white oats $52@53. rolled 
oats $98@102. 

Portland: Demand 
trend unchanged; rolled 
cleaned $70. 

Los Angeles: Demand fair 
supply ample; pulverized white $69 

Philadelphia: Domestic supplies 
nadian supplies light: demand 
feed and dull for pulverized white 
Quotations: pulverized white oats $56, 
mestic oat feed $21.50, Canadian oat 

5 


supply ade 
Canadian $56: re 


slow; supply 


$70 


ample 
ground $68 


trend steady 


fair, Ca 
fair for oat 
oats 
do 


feed 


OYSTER SHELL 

New Orleans: Demand good: trend 
er; supply ample; $15@18, local origin 

Boston: Demand and supply steady 
$21.44 in paper. 

Louisville: Demand 
supply ample; $19.39 

Portland: Demand 
trend unchanged; 
granite grits $26, 


high 


good; trend steady 
ton 
good; upply 
western $29, eastern 
crystal grits $26 
San Francisco: Demand fair; supply am 
ple; local $13, eastern $24 
Los Angeles: Demand fair; 
supply ample; local $18.06, 


PEANUT OTL MEAL 


Atlanta: Demand slow; trend 
supply limited; 45% $85.2 sacked, 
ered Atlanta, immediate 

Milwaukee: Demand and 
26% $65, 45% $85 

New Orleans: Demand fair; trend steady 
supply adequate; 45% $83@856, southern 
mills, 


ample 
£34 


trend steady 
eastern $25 


steady; 
deliv 


supply fair 


PEAT MOSS 


Philadelphia: Demand 
$2.66, f.0.b. pier, 

Boston: Demand steady; supply adequate 
carlots $2.66@2.75, bale; lel. $2.85@3.10 

San Francisco: Demand fair; supply am 
ple; $3.15 bale. 

New York: Demand 
supply limited; Buropean 
ex-dock New York; Canadian 
bale In carlots. 

Chicago: Demand 
$3.60@3.76, standard 7% cu. ft. bale 

Los Angeles: Demand slow; trend weak 
supply ample; German, ex-dock $2.96, 100 
bale lots. 

New Orleans: 
steady; supply light; 
bales German moss, 

POTASSIUM IODIDE, U.S.P. 

New York: Trend steady; straight KI 
U.8.P. $2.16 Ib., 90% in calcium stearate 
mixture $2.06 Ib. 

St. Louis: Demand 


and supply fair 


good; trend firm; 
$2.65@2.70 bale, 
$3.10@3.20 


good; supply short; 


trend 
150-Ib 


Demand fairly good; 
$3.13@3.30 on 


fair to good; supply 
adequate; 100% pure potassium, U.S.P., 250 
lb. average in drums $2.15, 200 Ib. lots in 
fiber drums $2.17, 25 Ib. lots in fiber drums 
$2.20, 26 Ib. lots in bottles $2.2 90% 
potassium iodide calcium stearate mixture 
2265 Ib. lota in leverpak drums §2.06, 200 Ib 
fiber drums $2.06, 100 Ib. fiber drums $2.08 
26 lb. drums $2.11. 


RIBOFLAVIN 


New York: Trend steady; 
feed supplements) 6¢ per 


feed grade (in 
gm., freight al 





lowed, 








1304 UNION AVENUE 





SWEETEN 


Your Dairy and Cattle Feeds 


with 


KRA-KER-JAX 
Contains 55% Molasses, yet mixes readily with grains 


Check These Advantages— 
V Will not cake or get hard 
V Dresses the complete feed and keeps dust down 
V Makes complete feed more palatable 
V Furnishes more sugar at less cost 
Write or Phone for Prices 


Delivered to Your Station 
or truck lots f.o.b. our mill 


FEEDERS SUPPLY & MFG. CO. 


Also Available at: 


Stockyards Supply Co. 
721 Kast 2ist Street 
Wichita, Kansas 


KANSAS CITY, MISSOURI 


Alley Grain Co. 
302 Messanie St. 
St. Joseph, Mo. 


COTTONSEED OIL MEAL FUTURES 
Closing prices of cottonseed ofl meal (41% protein) on the Memphis Merchants Ex- 


change in dollare per ton (bulk): 

Sept. 3 
ogee 61.75 
62.50@ 63.25 
-«--@ 64.00 
64.25@ 64.50 
64.25@ 64.75 

-@ 65.00 


October 
December 
January 
March 
May 

July 


Sept. 9 
63.50 
64.50 
65.50 
2 66.00 
65.50@ 66.50 
65.50@ 66.7 


Sept. 7 
61.25@ 61.50 @ 61.50 
62.00@ 62.50 63.60@ 64.00 
-++-@ 63.00 63.00@ 65.00 
64.25@ 65.50 64.50@ 65.50 15.25@ 

coo@ es 65.00@ 66.00 
64.25@ 65.50 64.50@ 66.00 


Sept. 8 


50@ 


SOYBEAN OIL MEAL FUTURES 


Closing prices of soybean oi] meal (basis Decatur, Ill.) on the Chicago 
and on the Memphis Merchants Exchange, in dollars per ton 


Board of Trade 


(bulk basis) 


CHICAGO 


Sept. 3 

.00@ 70.75 
October 61.50 
December oe , . 60.75 
JORGOST ccvcseos aipieal son 2t 61.50 
March eee eves 62.25 
May sues ° eeers : 3.50@ 64.00 


September 


Sept. 8 Sept. 9 


Sept. 7 
68.60@ 69.00 69.50@ 69.90 
61.70@ 62.00 62.00@ 62.25 @ 62.40 
61.25@ 61.5 5 

-»--@ 61.7 i 5 52.25 a 
coee@ 62.71 53 p 63.2 63.00@ 
64.10@ 64.2 4.3 5 1 


68. 00@ 


MEMPHIS 


3 

00@ 69. 

60@ 60 

25@ 60. 

50@ 60 

50@ 61 
50@ 62.50 
62.F-0@ 64.00 


September 
October 
December 
January 


Sept. 
68.25@ 69.00 
60.00@ 60.75 25@ 
69.25@ 60.25 59.25@ 60.00 
59.50@ 60.25 59.50@ 60.75 60.504 
40.75@ -00 60.75@ 62.00 61.00@ 
62.00@ 63.75 62.50@ 63.50 62 


62.50@ 64.00 62 @® 63.50 


Sept 
68.00 67 5 
61.00 


av 
60.604 


60.50@ 


n 
63.00@ 6 

















RICE BY-PRODUCTS 


trend 
sacked, 


steady; 
f.o.b. 


Demand 
bran 


poor; 
$40, 


Memphis: 
upply ample; 
Memphis 
Atlanta: 
limited; bran 
mediate. 

Ft, Worth: 


supply 
im- 


fair; trend up; 
sacked, delivered 


Demand 
$45.77 


Demand fair; supply moder 
ate; carlots, rice bran $34@35, September, 
f.o.b. south Texas rice mills; hulls $2.50@ 
3, f.0.b. mills. 

New Orleans: Demand good; trend steady; 
supply improving and increasing; $32@34, 
Louisiana origin 

San Francisco: Demand 
fair; bran $54, polish $60. 

Los Angeles: Demand good; trend steady; 
supply limited; Texas bran by truck $53; 
hulls $15.50, f.o.b. San Francisco. 


SOFT PHOSPHATE WITH 
COLLOIDAL CLAY 


Chicago: $22, carlots. 

Kansas City: $21.50@22, carlots. 
St. Louis: $21.10@21.50, carlots. 
Des Moines: $22.25@22.50, carlots. 
Philadelphia: $21.25@21.60, carlots. 
Minneapolis: $23.75, carlots. 


SORGHUMS 


Demand slow, 
prices; supply 


good; supply 


buyers look- 

increasing; 
to move 
2 yellow 


Ft. Worth: 
ing for lower 
new crop in South Plains starting 
in small way; carlots, bulk, No, 
milo $2.50@2.58, delivered TCP. 

Cincinnati: Demand and supply 
trend steady to easier: $3.30@3.35. 

Los Angeles: Demand fair; trend steady; 
supply ample; No. 2 milo, bulk, delivered 
CCP $2.90@3, spot. 


SCREENINGS 
Supplies of 


fair; 


Canadians re 
and prices are up; domestic 
also are stronger. Quota- 
run $20@25, lights $8@15, 
mediums $15@25, heavies $25@35; Canadi- 
an $21, bulk, Duluth; Canadian ground $30, 
sacked; flax screenings $25. 

Chicago: Demand and supply fair; ground 
grain screenings $34.50; Canadian, bulk 
$26.60. 

Cincinnati: 


Minneapolis: 
main limited, 
flax screenings 
tions: country 


fair; 
barley 


Demand and . supply 
trend steady to easy; Canadian $31, 
$29@30, both bulk, delivered. 

Buffalo: Demand fair; trend steady; sup- 
ply good; ground, bulk $29.25; unground, 
sacked $34.25, both New York, lake and rail 

New Orleans: Demand fairly good; trend 
steady to lower; supply ample; 3/36 in 
grind $42.75@44.75 


SOYBEAN OIL MEAL 


Memphis: Demand 
supply ample; prime 
sacked, f.0.b, Memphis. 

Atlanta: Demand fair; trend down; sup- 
ply ample; 44% $88.53 bulk, $93.03 sacked 
both delivered Atlanta, immediate. 

New Orleans: Demand quiet; trend weak; 
supply scarce on old crop; 44% $104@107. 

Boston: Demand slow; supply fair; $78.50, 
Decatur points. 

Philadelphia: Demand spotty; supply am 
ple; $79.50, bulk, Decatur. 

Louisville: Demand slow; 
supply ample; $91.81 ton. 

Ft. Worth: Demand limited; supply tight 
on old crop; carlots, 44% $100@101, prompt; 
$81@82, October-November-December, de- 
livered Ft. Worth. 

Milwaukee: Demand and 
$77, Decatur, 

Decatur: Demand and supply fair; 41% 
unrestricted, none offered; 44% $79@80. 

Omaha: Demand slow; supply good; 44% 
41% $104, pellets $106.50. 
meapolis: Prices are rapidly adjust- 
ing to the new crop basis, with immediate 
shipment available at $71, bulk, Decatur, 
a $10 ton reduction in a week. Last half 
September is offered at $57.50, and Octo- 
ber-November-December at $58, with scat- 
tered October around $61. 

Chicago: Soybean oil meal sales continued 
very slow in the central states during the 
week ending Sept. 8, with abundant sup- 
plies. Buyers appeared to be holding off, 
awaiting the new crop, which is due in 
about two or three weeks. Quotations Sept. 
8: 44% protein, unrestricted $89.560@90.50; 
41% not available. 

Indianapolis: Demand slow; 
ward; supply good; $92 ton, 
cluded. 

Kansas City: Market trend sharply low- 
er as new crop approaches; demand only 
fair; for nearby shipment Kansas City and 
West $74@75, bulk, Decatur, and unre- 
stricted $1 ton higher. 

Cincinnati; Demand fair; 
supply adequate; $76@78, 

Portland: Demand slow; 
supply ample; September $72; 
vember $60. 

Wichita: Demand fair; 
44% $106, f.0.b. Wichita 

San Francisco: Demand fair; supply am- 


ple; $114.57. 
Ogden: Supply normal; $110@1165. 
Demand and supply light; 


lower; 
$89, 


trend 
solvent 


slow; 
44% 


trend weak; 


supply fair; 


$100; 
M 


trend down- 
sacks in- 


trend lower; 
bulk, Decatur. 
trend lower; 
October-No- 


supply sufficient; 


Les Angeles: 


trend weaker; $112.50, delivered OCP. 


MILLFEED FUTURES 

following is a comparison of settling 
at Kansas City for Sept. 3 and 10: 

Sept. 10 
00 $....@ *39.50 
41.00@ 41.50 
43.50@ 44.10 
44.50@ 45.20 


45.25@ 46.75 


The 
prices 
Bran— Sept. 3 
75@39 
00 @ 40. 
2.00@42.7 
.75@44 
-00@ 45. 


September 
October 
November 
Dbecember 
January 
Shorts— 
September 
October 
November 
December 
January 
*Sales. 


3.25@43.5 

5.00@ 45.5 

46.50@47 

46.85@ 47. 

47.00 @ 48.2 
tAsked 


$43.25@ 44.00 
. . @*t45.50 
46.50@ 47.50 
47.25@ 48.15 
47.50@ 49.00 





SUNFLOWER SEED 
St. Louis: fair; 
large black $16 
black and cwt., 
$8 cwt 


ample 
medium 
black 


supply 
cwt., 
small 


Demand 
and gray 
gray $14 


SUNFLOWER SEED MEAL 


Los Angeles: Demand fair; trend 
er; supply ample; reground $89, local plants 
TANKAGE 
New Orleans: Demand fair; 
supply ample; 60% $115@117. 
Los Angeles: Demand slow; trend steady; 
supply ample; $1.90 a unit of protein 
Wichita: Demand fair; supply sufficient; 
60% $110, f.0.b. plant. 
St. Paul: Market steady, 
good; 60% digester $120 
Milwaukee: Demand 
60% $110. 
Chicago: 
60% protein 
St. Louis: 
60% $105@106 ton 
bags, $110@111 in 
Omaha: Demand 
$120, bagged 
Cincinnati: 
trend easier; 


weak 


trend easier 


with demand 


and supply good 


Demand fair; supply ample; 
$111@115. 

Demand fair; supply 
bulk, $109@110 in 
burlap bags 


steady; supply 


ample 
paper 
short; 
and supply fair; 
60% dige or «6 $103@105 
Louisville: Demand fair; trend steady 
supply ample; $108@112.50 ton 

Kansas City: Demand fair; offerings ade 
quate; market about steady at $110@115, 
sacked, Kansas City 
Ft. Worth: Demand 
quate; 60% digester 
Worth. 


Demand 


good; supply ade- 
$101@105, f.o.b. Ft. 
WHEAT GERM MEAL 
Chicago: 
to $96. 


New Orleans: 
supply adequate; 


,Gortoris 
“_  AL-FISH 
BLEND 


Now 
NIACIN 


Guaranteed 


Supply scarce; market up $4 


Demand slow; trend steady; 
$78 @ 82. 





- + + produce superier quality feeds 
completely fortified with all vitamin and 
protein factors? . . . increase your sales? 
«-. moke larger profits? . . . get more 
sotisfied customers? 

BY ADDING GORTON'S AL-FISH BLEND. 

And yeu can 
+. + save money by replacing costly vita- 
mins ond proteins. ... Cut down on man 
hours of handling, mixing and weighing. 
«+ « Conserve on storage costs... . lower 
iaventory investment. 

BY ADDING GORTON’S AL-FISH BLEND. 











Gorton,» 


NEW ENGLAND BY-PRODUCTS CORP 





Hog-Corn Ratio Holds Steady; 
Egg-Feed Figure Up Slightly 


‘[ASHINGTON — Poultry meat- 
feed ratios slipped back in August, 
but the egg-feed and milk-feed ratios 
improved while the hog-corn ratio 
was unchanged, the U.S. Department 
of Agriculture reports. All were be- 
low year-ago levels. 

The broiler-feed ratio dropped from 
4.7 in July to 4.6, and the farm chick- 
en-feed ratio fell from 4.5 in July to 
43 in August. The turkey-feed figure 
was off from 7.4 to 7.1 in the same 
period. (See table on page 90.) 

The egg-feed ratio of 9.6 was up 
from the July level of 89 but was 
well below the 20-year average for 
August of 11.8 and last year’s August 
figure of 13.1 

The milk-feed ratio of 1.16 in Aug- 
ust, compared with 1.11 in July and 
1.21 a year earlier and the average 
of 1.27. The butterfat-feed figure of 
18.9 was off slightly from the 19.1 
level computed in July. A year ago 
this ratio stood at 21.1, and the aver- 
age level is 23.5. 

The hog-corn ratio was stable at 
14.1, although below the 15.7 ratio 
prevailing in August, 1953. The long- 
term average figure for August is 
12.3. 

Index Increases 

The poultry and eggs price index 
increased 4% during the month end- 
ing Aug. 15, with the seasonal in- 
crease in egg prices more than off- 
setting the decreases in chicken and 
turkey prices. The index at 178 in 
mid-August compares with 171 in 
July and 229 in August, 1953. Egg 
prices declined in the Pacific Coast 
states during the past month but held 
relatively steady in New England and 
increased in all other areas of the 
country. Prices of both farm chickens 





and commercial broilers declined dur- 
ing the month and resulted in a 
slightly larger than usual decline in 
the combined all chicken price. 

A 3% rise in the dairy products 
price index during the month ended 
Aug. 15 resulted from a seasonal in- 
crease in wholesale milk prices and 
a slight increase in the price of milk 
sold by farmers at retail. The aver- 
age price received by farmers for 
butterfat in cream was unchanged 
from mid-July to mid-August. At 245 
on Aug. 15, the index was 8% lower 
than a year earlier. 

Despite the sharper than usual de- 
cline during the month, total July 
milk production was the largest for 
the month since 1947. Prices received 
for milk sold at wholesale to plants 
and dealers during August averaged 
$3.88 cwt. This was 17¢ more than a 
month earlier, but 30¢ less than in 
August, 1953. Prices received by farm- 
ers for milk sold at retail and for 
butterfat in cream averaged lower in 
mid-August than a year earlier. 


Slight Advance 


At 287, the index of prices received 
by farmers for meat animals as of 
mid-August was 3/10 of 1% above a 
month earlier, and 6% below a year 
ago. Hog prices averaged $21.60 cwt. 
up 40¢ during the month as a result 
of higher sow prices coupled with a 
declining proportion of sows in total 
marketings. Beef cattle prices aver- 
aged 10¢ cwt. higher. 

The index of prices paid for feed 
increased 1% during the month ended 
Aug. 15. At 226, the index was nearly 
2% above a year earlier. Prices for 
most feed items advanced slightly 
or held about steady between mid- 
July and mid-August. Compared with 
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a year earlier, mid-August price levels 
were higher for soybean meal, cotton- 
seed meal, and meat scrap, but about 
the same for linseed meal. Millfeeds 
averaged slightly under a year earli- 
er, but corn gluten was higher. The 
high protein dairy feed was moder- 
ately above mid-August, 1953, but 
the low protein dairy feed averaged 
lower. 


Protein Meal Futures 
Show Mixed Changes 


MEMPHIS — Protein oii meal fu- 
tures closed the week Sept. 8 on a 
mixed note. Prices were 50¢ ton high- 
er to $3 ton lower. 

The unrestricted soybean oil meal 
board was 25¢ ton higher to $3 ton 
lower, with the nearby September op- 
tion the big loser and the distant 
January contract posted the only 
gain. October was off 55¢, Mey was 
off 35y and Decemher, March and 
July were unchanged. 

All contracts on the optional soy- 
bean oil meal board were down 50¢ 
@$2.75 ton. 

The week saw a substantial in- 
crease in the open interest of soybean 
oil meal, although the volume of trad- 
ing was markedly down. Feed busi- 
ness was fair to spotty, and the cash 
meal market was dull, offerings be- 
ing ample and demand listless. 

Unrestricted sales for the week 
amounted to 20,500 tons as against 
39,300 tons for the previous week. On 
the optional side, sales were 3,600 
tons as compared with 5,700 tons a 
week earlier. 

Cottonseed oil meal prices were also 
mixed, 50¢ ton higher to $1 ton lower. 
March and May were the gainers, 
March up 25¢ ton and May up 50¢. 
January was the big loser at $1 ton. 


Feeder Finance Group 
to Meet on Oct. 1 


MINNEAPOLIS—The ‘semi-annual 
meeting of the Upper Midwest Feed- 
er Finance Credit Group will be held 
Oct. 1 at the Curtis Hotel 

Sales executives of the companies 
participating as well as credit men 
are invited to the conference, accord- 
ing to Rubert Lindholm, secretary. 
L. M. Bolitho, Allied Mills, Inc., Chi- 
cago, chairman for the meeting, re- 
ports that speakers will include Dean 
McNeal, Pillsbury Mills, Inc., Minne- 
apolis; J. D. Sykes, Ralston Purina 
Co., St. Louis, and E. C. Fuller, Nu- 
trena Mills, Inc., Minneapolis. A more 
complete program will be announced 
later. 
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NEW ILLINOIS STORE 
FLORA, ILL.—James L. Briscoe is 
erecting a new feed and farm supply 
store at Flora, Ill. 
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Unusual Barley Fire 


FRESNO, CAL.—A half million 
dollars worth of barley was threat- 
ened here recently by a unique 
smoldering fire which ate away at 
part of the stored grain. The episode 
took place at the Employees Enter- 
prise, Inc., ranch 40 miles west of 
here. 

“The fire had been smoldering for 
over a week in a large bin although 
no flames were visible. Roughly two- 
thirds of 8,600 tons of barley which 
filled the large bin were removed in 
a giant salvage operation. Five acres 
of tarpaulins were spread around the 
bin upon which the barley was piled. 
Caution had to be exercised in not 
allowing oxygen to get near the smol- 
dering barley to prevent an explosion 
or a flaming fire. 








IMPORT BANS 


(Continued from page 1) 





west, advocate import controls where- 
as the national grain merchandisers 
and the feed deficit area of the 
Northeast want free access to Ca- 
nadian oats. 

As in the case of oats, the USDA 
took a feeble step to support its re- 
quest for barley import controls of a 
quota base of 16 million bushels with 
an additional ad valorem duty of 20% 
on imports in excess of that quantity. 

The hearing disclosed that USDA 
officials were unable to explain their 
approach to their recommendations 
They admitted they did not have any 
concept of the pearl barley re- 
quirements for the U.S. market nor 
could they submit accurate and use- 
able figures on requirements of the 
U.S. market for malting type barley. 

At best it now appears that the 
trade opposing controls on imports 
of oats and barley has the best 
chance of defeating this recommenda- 
tion before the Tariff Commission. 


Certainly the USDA did not present 
convincing arguments to uphold its 
request for import controls. The 
Tariff Commission, normally packed 
with high tariff-import control 
minded officials may be persuaded to 
reject the USDA recommendation— 
or at least modify it to permit some 
substantial imports of Canadian oats 
above the import level of 40 million 
bushels asked by the USDA. 








requirements. 
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Farm Commodity-Feed Price Ratios 


New Mid- 
Bog. Ati. 
CHICKEN-FEED— 

Varm Chickens: 
August, 1964 
July, 10964 
Auguat, 
Average (1943-62) 
Average (Aug., 1943-62) 


rollers: 

August, 1964 
July, 1964 

iguet, 1963 


TURKEY- — 
sgust, 196 oe ote 
i 1954 ‘ 
L\ugust, 1963 

erage (1943-62) 
\verage (Aug., 1943-62) 


KGG-FEED: 
iguet, 1964 . 
July 1064 ‘ 

sguat, 1953 . 
erage (1933-62) 
rage (Aug., 1938-62) 


MILE- FEED: 
us 1954 


erage (AUB., 1933-6 
BUTTERPFAT-FEED: 
igust 1964 
‘ cust oneee 
rage (1933- 62) oder > 
\verage (Aug., 1934-52) % 


HOG-CORN: 
ust 1964 
uly 1054 

gust, 1963 
erage (1933-62) 
Average (Aug., 1933-62) i. 3 

KEY TO GEOGRAPHIOAL DIVISIONS 

Here ts a guide to the states included in 
the geographical divisions listed in the ac- 

mpanying commodity-feed price ratios: 

New England: Maine, New Hampshire, 
Vermont, Massachusetts, Rhode Island, Oon- 
jecticut, 

Mid-Atlantie: New York, New Jersey, 
Vennsylvania 4 

North Atlantic: New England and Mid- 
\tlantic states combined, 

Kast North Central; Ohio, Indiana, Ili- 
nols, Michigan, Wisconsin. 

West North Central: Minnesota, Iowa, 
Missourl, North Dakota, South Dakota, Ne- 
braska, Kansas, 


West 


Bast Weet Bast 
North North South South South 


Cent. Cent. Atl. Cent. Cent. Mount. 


Kast West 
North North South 
Cent. Cent. Atl. 


1.09 
1.06 
1.18 


1.20 
1.16 
1.24 


1.38 
1.38 
1.38 


t Ratios computed at mid- 
month by U.S. 
culture, Ratios represent number of 
pounds of poultry feed equal in value 
to 1 lb. live farm chicken, turkey or 
1 dos. eggs; pounds broiler growing 
mash equal to 1 Ib. broiler; pounds 
concentrate rations equal to 1 Ib. 
milk or butterfat; bushels of corn 
equal to 100 Ib. hog. Increases in 
ratios are favorable to the feeder. 


North Central: Combination of the two 
foregoing. 

South Atlantic: Delaware, Maryland, Vir 
ginia, West Virginia, North Carolina, South 
Carolina, Georgia, Florida. 

East South Central: Kentucky, Tennessee, 
Alabama, Missiasippi. 

West South Central: Arkansas, Louisiana, 
Oklahoma, Texas. 

South Central: Combination of the two 
above. 

Mountain: Idaho, Wyoming, Colorado, 
New Mexico, Arizona, Utah, Nevada. 

Pacific: Washington, Oregon, California. 

West: Combination of the two above. 


Cent. 


14.3 
14.3 
16.2 
13.4 
13.0 
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Canada’s Crop 
Prospects Slip 


WINNIPEG — Western Canada’s 
crop prospects continue to deterior- 
ate, and crop experts agree that pro- 
duction of wheat will be well below 
the 400 million bushel mark. There is 
so much wheat still on the green 
side that a killing frost could pare 
production to less than 300 million 
bushels. 

The outlook for other grains is the 
same, although percentagewise flax 
would take the heaviest trimming. 
Samples of wheat from early thresh- 
ing returns suggest that no more than 
65% of the crop will be classified in 
the milling grades. 

The frost danger is here, and rains 
in many sections of the three prairie 
provinces continue to interrupt har- 
vest operations. Weather continues to 
be conducive to the spread of rust. 

The Searle Grain Co. last week re- 
leased the following estimate of grain 
production, barring frosts: Wheat, 
367 million bushels; oats, 243 million; 
barley, 198 million; rye, 12 million, 
and flax, 12 million. 


_ 
the 





Joins Mose Leff Firm 


ATLANTA, GA.—Howard Brennan 
has joined the feed firm of Mose Leff 
& Co., Atlanta as a partner in the 
business. Mr. Brennan formerly was 
associated with the Louisville (Ky.) 
Soybean Mills and in previous years 
with the Kansas Soya Products Co., 
in Kansas City and Emporia, Kansas 





Markets 


(Continued from page 2) 





dropped to 24@26¢ doz., and medi- 
ums were down to 17@18¢ doz. Pul- 
let eggs, which have been the big- 
gest drug on the market, fell to 
10@12¢ doz. The market appears to 
be quite demoralized, and many poul- 
trymen are discouraged with the out- 
look. Observers say only a substan- 
tial drop in feed prices can brighten 
the picture materially, as there does 
not seem to be any immediate pros- 
pect for better egg prices. 

Turkey marketings are expanding, 
with prices not too satisfactory and 
demand for turkey feed is corre- 
spondingly reduced. 

Fairly good interest in hog feeds 
continues, although hog prices have 
been slipping. There have been heavy 
marketings, in many cases at lighter 
weights, and some hope is held that 
this tendency may offset the increase 
in numbers to be marketed to some 
extent. 

Better beef cattle feed interest is 
seen this fall, but dairy feed busi- 
ness is picking up slowly for most 
firms. 

Plants operated four days with 
one or two shifts. 


Southwest 


With a sharp decline in protein 
values creating a more favorable 
price level for formula feeds, and 
with a touch of fall in the air, the 
feed industry in the Southwest showed 
some signs this week of awakening 
from the summer slump. There was 
an upturn in cattle feed demand, and 
drouth feed sales expanded, while 
sales of poultry, turkey and hog feeds 
held to previous levels or were slight- 
ly improved. 

Because of the drastic reduction in 
soybean oil meal prices, higher con- 
centrate feeds were down as much 
as $5 ton in this area this week. 
Intermediate items were $2@3.50 ton 
lower, and even though carbohydrate 
ingredients held to recent strong 
levels, low protein feeds were reduced 
50¢@$1 ton. 

It was a short work week, with 
the Labor Day holiday, yet few mills 
found it necessary to make up the 





lost time by operating Saturday. 
Thus, the average run for the week 
was four days. Shipments of turkey 
feeds continued good. While eggs re- 
mained in an unfavorable position, 
there was a slight improvement in 
demand for egg feeds. Broiler prices 
held to a point no better than the 
break-even level in parts of Arkansas 
and Texas. 


Southeast 


Feed demand in the Southeast con- 
tinues good, with local crops damaged 
as they were by the drouth. Buyers 
continue to purchase their protein re- 
quirements on a hand-to-mouth basis, 
as everybody is looking for cheaper 
proteins. 

Roughages continue to move in 
good volume and feed dealers are 
having trouble keeping up with de- 
mand. Rie bran continues to advance 
in face of additional export interest. 

Hog feed business has slowed some- 
what in the Southeast due to the 
drop in prices in the hog market. 
Feeders are telling manufacturers 
that feeds must decline or hog prices 
advance in order for them to come 
out. 

There is slight pressure on the cot- 
tonseed meal market from resellers, 
even though the crop report this week 
showed a slight decrease in the num- 
ber of bales to be produced this com- 
ing year. Oil mills are reluctant to 
offer cottonseed meal in any tonuage, 
most offerings being made in small 
lots. 

Unrestricted soybean meal contin- 
ues to decline, and buyer interest in 
the new crop months is still below 
sellers’ offering prices. Inventories are 
very low from all indications, with 
purchasing agents striving to hold 
this position until the expected price 
decline is effective. 


Northeast 


Formula feed sales were pretty 
good last week. Demand for dairy 
feeds picked up after the recent two- 
week lull caused by improved pas- 
tures. Manufacturers feel that the 
near-term outlook is fairly bright. 
The inventory factor is under control 
and mixers aren’t overloaded with 
supplies. 

The feature of the week was the 
big drop in egg prices. The decline, 
reported to be caused by overproduc- 
tion, was discouraging to farmers, 
but they are still going ahead with 
their winter poultry replacement 
plans. The broiler market also was a 
little weaker. 

Poultry, broiler and turkey feeds 
are still going good. 

Turkey production in New York 
is up 6% from last year, with the 
lighter breeds showing the way with 
a 19% jump in output. This year’s 
crop, which is expected to total 1,- 
020,000 birds, represents a new high 
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Smith, Edward B., & Co.. 

Soft Phosphate Research Inst., 

Southern Oyster Shell Mig. Oorp.. 

Southwell Grain Corporation 

Southwest Mill Supply Oo... ......eee6. 

Specifide, Inc. 

Spencer Kellogg & Sona, Inc.. 

Sprout, Waldron & Oo., Ine... 

Stabilized Vitamins, Inc. ..... 

Staley, A. B., Mfg. Oo. 

Staley Milling Co. 

Standard Brands, Ine. 

Standard Feed & Fertilizer, Ine. 

Standard Molasses Co. 

Sterling Paper Co. 

Stivers, Theo, . . 

Stone Mountain Grit Oo..... 

Strong -Seott Mfg. Co. .....+«+. 

Sunset Feed & Grain Co., Ine, 

Superior Feed Co. 

Swanson, Carroll, 

Swift & Co, 

Syntha Laboratories 


Bales Co... 


T. D. F. Company 
Tamms Industries 


Ubike Milling Co,, The.. 

Ultra Life Laboratories, Ine. 

Union Bag & Paper Corp..... 

Union Special Machine Co,..., 

United Distributing Co, . 

United Mineral Products Co 

U. 8. Industrial Chemicals Co,.......... 
Universal Grain Corporation .... 


Van Dusen Harrington Co 
Virginia-Carolina Chemical Corp. 
Vitality Mille 

Vita-Vex, Inc, 

Vy Lactos Laboratories, Ine. 


W-W Grinder Corporation . 
Wallace & Tiernan Co., Ine... 
Walsh Grain Co, 

Walters & Co 

Ward Feed Co. 

Warren-Douglas Chemical Co., 
Warren Feed & Grain Co..... 
Waterloo Mills Co, 

Weller, B, L, Co, 

Wells, Ralph, & Co 

Wenger Mixer Co, 

Western Condensing Co. 
Whitmoyer Laboratories, 
Williams, H. R., Mill Sueety Co... 
Wilson & Co, 

Winsten Laboratories oe 
Wisconsin Alumni Researc h 
Wooda, John J., & Bona 


Foundation 


Zellers’ Laboratories 





for the eighth straight year. Statfs- 
tics show that 72% of the heavy birds 
and 54% of the light ones will be 
sold from October through Novem- 
ber. 

Ingredients were somewhat irregu- 
lar last week. Soybean oil meal has 
come down and cottonseed oil was 
weak. Meat scraps also were weak, 
and tankage was just about able to 
hold its own. 

Inclement weather has delayed the 
harvesting of soybeans and corn. The 
delay firmed the price of corn. 

Millfeed prices were relatively un- 
changed for the week, and bran has 
been drifting around the lowest level 
of the year, with no signs as yet of 
showing any recuperative powers. 
Buffalo offerings were under Cana- 
dian mills on a bulk basis but slightly 





higher on a sacked basis. Some bulk | 


sales were made from Buffalo to the 
New England market. Mill running 
time averaged 40 hours last week. 


Central States 


Formula feed demand continued 
somewhat slow in the central states 
during the week ending Sept. 8, al- 
though most manufacturers agreed 
there had been a slight pickup from 
the previous week. 

Feed manufacturers reported a 
five-day week in most cases; how- 
ever, there were no order backlogs 
of any consequence. Most sales were 
on a hand-to-mouth basis, and it was 
felt this would be the rule for the 
next two or three weeks. 

Best movers continued to be hog 
and turkey feeds. Broiler feed sales 
were about steady, with dairy feeds 





slow, probably due to fairly good pas- 
tures still available in most areas. 
Poultry feed sales were fair, in spite 
of unfavorable egg returns. 

Prices on formula feeds broke 
about $1 ton for the period, and it 
was generally thought they might 
slip slightly lower during the next 
week. 


Ohio Valley 


Although sales of formula feeds 
were reported somewhat better this 
week in the Ohio Valley, the volume 
was insufficient to indicate an im- 
proving trend. Manufacturers gener- 
ally are of the opinion the market 
will remain relatively dull for some 
weeks, or until there are develop- 
ments of a definite nature. 

With additional rains during the 


( 


' 





jast week throughout the valley, all 
danger of a drouth is past, but tem- 
peratures exceeding the 100-degree 
mark on several days may have done 
more damage to late crops than the 
benefits these crops derived from the 
plentiful moisture. 

It now appears certain that the 
corn crop will be off several bushels 
per acre, and should the harvest of 
corn and other late crops be down 
appreciably, it could have a favorable 
reaction during the late fall and 
winter insofar as sales of formula 
feeds are concerned. 

The currently dull market for for- 
mula feeds again was reflected this 
week in price drops of 75¢@$1.50 ton, 
while mill operations were reported 
at about 70% of capacities. Supplies 
of most ingredients were more than 
ample. 
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— HONEGGERS’ EXCLUSIVE 








N © matter how good your present program is, your customers must make money 
if you are going to be permanently successful. To do this in the poultry field, a feed dealer must 
have not only a good feed, but also his customers must have well-bred breeding stock and good 


housing. Eventually someone will sell all three in your area — it might as well be you! 


I THE HONEGGER LEGHORN-- = 3HONEGGER BIG “H” FEEDS-~ 

a proven money-making bird and winner of buidhemad tia tims: cauiiien mil ieee £ th 

national egg laying contests. P Sareea > age 
nation's largest U.S. Certified Hatchery and 

? HONEGGER POULTRY HOUSE-- tested under practical conditions at Honeggers' 

scientifically designed and pre-built . . . sup- 400 Acre Research Farm! There's a Honegger 


plies your customers with proven facilities for Big "'H'' Feed for all livestock needs! 
their “Egg Factory" Plan! 


No other major feed company in America has this kind of a program to offer a 
dealer. WRITE, PHONE or WIRE for DETAILS. 


3 UO] NE C1C) ERASE 


FEED & MILLING DIV., FAIRBURY, ILL. - BREEDER HATCHERY DIV., FORREST, ILL 





